j  formation 


15  Cents 


public  library 
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UNIT  SALES  up  23%  within  two  years— that’s  the  success 
story  of  the  Rasy  Washing  Machine  Corporation  in  the 
Chicago  market. 

Registering  outstanding  gains  in  its  share  of  the  market 
in  both  1950  and  1951,  Easy  for  more  than  three  years  has 
placed  in  the  Chicago  Tribune  its  entire  Chicago  appro¬ 
priation  for  general  newspaper  advertising. 

In  planning  its  Tribune  campaign,  this  company  has  had 
two  objectives:  to  create  a  consumer  franchise  in  the 
Chicago  market  and  to  secure  the  strong  dealer  support 
needed  to  capitalize  on  this  consumer  demand. 

Thru  its  agency.  Batten,  Barton,  Durstine  &  Osborn  of 
Buffalo,  N.  Y.,  Easy  adopted  a  program  of  advertising  de¬ 
signed  to  achieve  both  objectives.  To  create  consumer 
demand,  F^asy  aimed  its  Chicago  campaign  at  the  huge, 
reponsivc  audience  of  the  Tribune. 

To  get  dealers  solidly  behind  the  Easy  line,  the  cam¬ 
paign  made  use  of  the  Tribune’s  Selective  Area  zoned  circu¬ 
lation  feature  which  enables  dealers  to  benefit  uniquely 
from  the  impact  of  the  advertising  right  in  each  dealer’s 
own  neighborhood. 

Presenting  strong  brand  copy  over  the  dealers'  names. 


the  campaign  has  averaged  one  1,000-line  insertion  per 
month  for  more  than  three  years. 

Reports  H.  J.  Gerrity,  Easy  divisional  sales  manager, 
"The  Tribune  campaign  has  been  a  double-barreled  suc¬ 
cess  from  the  start.  It  has  produced  the  consistent  sales 
volume  we  want  during  an  unstable  period  and  ...  it  has 
been  an  important  factor  in  the  building  of  our  present 
strong  dealer  organization  in  the  Chicago  market.’’ 

Here  is  another  example  of  how  a  Chicago  Tribune  con¬ 
sumer-franchise  plan  can  help  your  advertising  produce 
customers  just  as  your  plant  produces  merchandise  with 
maximum  efficiency  from  every  dollar  invested. 

To  make  the  most  of  your  sales  opportunities  in  the  im¬ 
portant  Chicago  market,  find  out  what  a  Tribune  consumer- 
franchise  plan  can  do  fur  you.  Get  in  touch  with  your 
Tribune  advertising  representative  today. 
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THE  WORLD’S  GREATEST  NEWSPAPER 
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THE  MILWAUKEE  JOURNAL 


The  Milwaukee  Journal  has  published  more 
advertising  than  any  other  newspaper  in  the 
nation  in  each  of  the  past  three  years— 

Largest  volume  of  R.O.P.  color  advertising 
every  year  since  Media  Records,  Inc.,  has 
measured  newsprint  color  advertising— 


The  newspaper  which  readers  choose  tor 
their  own  advertising  must  offer  powerful 
advantages  to  ALL  advertisers  for  ALL 
advertising. 


NOW  the  largest  volume  of  CLASSIFIED 
advertising  in  any  newspaper  —  first  10 
months  of  1952. 


What  Clark  Gable  Said 
To  Celestine  Sibley 

Is  News  Back  In  Georgia 


0  destine  Sibley  is  a  reporter,  a  columnist,  a  feature 
writer  on  The  Atlanta  Constitution.  Twice  each  year  she 
goes  to  Hollywood  to  obtain  feature  articles  for  The 
Atlanta  Journal-Constitution  Sunday  Magazine. 

Hollywood  news  is  always  interesting  to  Atlantians  and 
Georgians,  but  when  it  is  written  by  one  of  their  local 
writers  it  is  all  the  more  entertaining.  Georgia  folks  like 
to  know  what  pictures  the  stars  are  working  on,  what 
they  say  to  Celestine  when  they  see  her,  and  Celestine 


always  has  the  homey  touch  that  registers  back  in 
Georgia. 

This  is  just  another  illustration  of  why  The  Journal- 
Constitution  Magazine  Section  has  such  a  hold  on  Geor¬ 
gia  readers.  It  is  another  reason  why  the  readership 
study  comes  up  99  per  cent  of  the  women  and  96  per 
cent  of  the  men  who  read  the  Sunday  paper  read  The 
Journal-Constitution  Magazine. 

You  can  well  understand  also  why  this  Sunday  Maga¬ 
zine  is  a  great  advertising  medium. 


Sunday  Circulation  471,886  A.  B.  C.  Publisher's  Statement  3-31-52 
National  Representatives.  Kelly-Smith  Company 
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Prescription  for  Sales  Success 
a W/tkel7 


SYRACUSE.  N.Y. 


WJliat  Our  f^eaderd  ^ai 


903 

NVanotaetorers 

74,791 

,„dusUio\  yNofker, 


rich 


^ortns 

$64,765,000 

income 


o  Ci»co\a'*®*' 

Sunday 


\  A' 


C^iis  excess 

FOR  YOUR  / 


AU  lUSINESS 

BLOCALl 


PRODUCT 


7<&  SYRACUSE 

HERALD  JOURNAL  ~  POST  STANDARD 

(Evening)  (Morning) 

HERALD-AMERICAN  POST-STANDARD 

(Sunday)  (Sunday) 
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Good  to  NNPA 

To  THE  Editor:  You  certainly 
did  all  right  by  the  National  News¬ 
paper  Promotion  Association  in 
the  current  edition. 

Clifford  A.  Shaw 
Promotion  Manager, 

Providence  (R.  I.)  Journal  and 
Bulletin.  < 

.  .  .  You  made  it  possible  for 
every  one  of  our  members,  as  well 
as  the  others  in  the  industry  in¬ 
terested  in  promotion,  to  “attend” 
all  three  meetings  and  get  the  best 
out  of  them. 

Irvin  S.  Taubkin 
President.  National 
Newspaper  Promotion  Assn. 

Publisher's  Objection 
To  Narrower  Column 

To  the  Editor:  I  am  impelled 
to  speak  my  small  piece  on  the 
subject  of  the  adoption  of  the  1 1  Vi 
em  column  and  three  point  col¬ 
umn  rule  as  recently  recommend¬ 
ed  as  industry  standard  by  the 
ANPA. 

For  many  years  the  12-pica  col¬ 
umn  has  been  the  standard  width 
of  the  great  mass  of  daily  news¬ 
papers.  And  in  most  communities 
the  local  advertiser  bought  space 
on  the  assumption  that  he  was  get¬ 
ting  a  column  two  inches  in  width. 
A  column  inch  was  the  equivalent 
of  two  square  inches. 

Recently,  to  reduce  the  news¬ 
print  bill,  we  have  seen  mechani¬ 
cal  legerdemain  take  material 
which  was  set  or  plated  two 
inches,  or  12  picas  wide,  and  re¬ 
duce  the  printed  product  to  much 
less  than  this  measurement.  This 
out  was  taken  to  avoid  further 
increases  in  rate,  since  it  was  felt 
that  the  industry  had  raised  rates 
to  the  point  of  diminishing  returns. 

Let  us  suppose  that  costs  in  the 
radio  held  were  to  increase  in 
parallel  manner.  Would  it  be  res- 
sonable  for  the  broadcasters  to 
hold  their  price  line  by  decreeing 
that  an  hour  on  the  air  was  of 
.SO  minutes  duration? 

Or  would  a  coffee  manufacturer 
selling  his  product  at  50c  per  16 
ounce  pound  hold  to  that  price  by 
issuing  a  new  pound  which  had 
only  15  ounces? 

That’s  exactly  what  is  taking 
place  in  the  newspaper  business, 
either  through  the  processes  of 
excessive  shrinkage  or  through 
this  new  device  of  a  small  column. 
We  are  giving  the  advertiser  less 
for  his  money,  but  are  maintain¬ 
ing  the  pretense  that  he  is  getting 
just  as  much:  he  is  still  getting  a 
column  inch. 

I  think  that  the  industry  should 
hesitate  and  give  much  more 
thought  to  this  problem,  before 
final  steps  are  taken  to  convert  to 
this  illegitimate  width.  The  con¬ 


version  presents  an  illusive  gain: 
the  small  papers,  especially. 

If  advertising  rates  are  not  st 
ficient  to  pay  for  the  needed  ne» 
print  let’s  be  honest  and  raise  & 
rates  to  what  is  fair  and  rigb 
Let’s  not  delude  ourselves  and  oi- 
customers  that  we  are  not  raisir, 
rates — we  are  only  cutting  dov 
on  the  quantity  that  your  mon; 
will  buy. 

Or  if  a  new  format  is  desirabi; 
let’s  consider  that.  But  it  is  ti 
height  of  foolishness  to  take  r 
advertisement  with  clear  hal: 
tones,  shrink  it  to  less  than  i: 
width,  distort  its  qualities  and  the 
say  we  have  not  raised  your  rate  j 

Montgomery  Ward  Compar 
has  already  sent  out  a  questio: 
naire  to  newspapers  asking  wlu 
changes  they  planned  and  whi 
the  company  could  figure  on  i 
preparing  mat  services  for  the: 
stores.  Consider  the  plight  of  tk 
and  other  similar  concerns  tryit: 
to  produce  newspaper  advertisin; 
for  the  national  use. 

This  change  has  been  rushe; 
much  too  fast,  in  my  opinion. 

William  J.  Missn: 

Publisher, 

Suffolk  (Va.)  News-Herald. 

50-50  Nonsense 

To  THE  Editor:  That  sicLI; 
yammering  from  the  dewy-eye; 
Stevenson  gang  about  campaig 
distortion  in  the  press  has  goK 
far  enough.  The  chorus  of  blut-' 
bering  and  whining  swelled  to  i 
nauseating  fortissimo  last  weti 
(Continued  on  page  4) 

^liort  ^aLe!) 

“President  Lincoln  proclaimci 
Thanksgiving  Day  and  othe: 
pedestrians  have  followed  the  cus¬ 
tom  since.” — Pomona  (Calif.) 
Progress-Bulletin. 

■ 

“Shell  eggs  opened  steady  M 
firm,  butter  was  easy  and  onioo' 
were  strong.” — United  Press  nw-' 
ket  report. 

■ 

“She  raises  childr^s  for  hs: 
family  to  fry.” — Petersburg  (Va)! 
Progress-Index. 

■ 

“The  birth  of  quadruplets  to  a 
man  on  distant  Unga  Island  wa-' 
reported  by  the  U.  S.  Coas: 
Guard.” — Associated  Press  repof' 
from  Juneau,  Alaska. 

■ 

“I  was  creeping  gingerly  alons 
clutching  Jimmy  and  Marshall 
with  vice-like  grips.” — Girl  report¬ 
er’s  story  about  ice-skating  in  tlK 
Albuquerque  (N.  M.)  Tribune. 
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The  Detroit  Market  Story:— 

•  Annual  Retail  Sales  over  4  >  billion 
dollars! 

•  Employment  is  now  at  an  all-time  high! 

•  Factory  wages  are  highest  of  any 
major  market! 

•  New  defense  plants  starting  full 
production! 

•  Family  Income  highest  of  all  major 
markets! 

•  Nearly  100,000  new  homes  built  in 
past  3  years! 


\ 


The  Detroit  News’  Story: 

•  Highest  weekday  and  Sunday  trading 
area  circulation! 

•  Highest  ABC-recognized  home-deliv¬ 
ered  circulation  in  the  nation! 

•  Circulation  concentrated  in  retail 
trading  area— 96%  weekdays,  87  Vo 
Sundays! 

•  Best  coverage  of  home-owners,  auto¬ 
owners  and  owners  of  major  consumer 
durables! 

•  Carries  practically  as  much  linage 
as  both  other  Detroit  newspapers 
combined! 


467,066 

hi9li»tl  w««kdoy  <ir* 
ciflotiofi  in  Dotroit 
Nows*  history 


577,826 

hi9host  Swndoy  <ir« 
cwlotiofi  in  Ottroit 
Nows*  history 


A.  S.  C.  ^suros  for  6-monfh  poriod  ondins  Morch  1952 


The  Detroit  News 

THE  HOME  NEWSPAPER 

owners  and  operators  of  radio  stations  WWJ.  WWJ-FM,  WWJ-TV 


(osfsrn  110  I.  43nd  St..  Now  York  1T<»ondor  monogofviont  of  A.  H.  KUCM 

WoittrnOdlcot;  JOHN  I.  LUTZ  CO.,  Tribono  Towor,  CKicofO 

ITOR  &  PUBLISHER  for  November  29,  1952 


WICU-TV. . .  ERIE,  PA. 
WIKK-AM...ERIE,  PA. 


New  York  Office— Hofei  Borc/oy,— Home  Office— 500  Secwrify  Bidg.,  Toledo,  Ohio 


continued  from  page  2 
with  the  appearance  of  “the  Re¬ 
porter,”  packed  wrth  the  sour 
apologies  of  the  editor-publisher, 
Max  Ascoli,  and  loaded  with  vin¬ 
dictive  potshots  published  in  the 
guise  of  analyses  and  written  by 
some  people  who  ought  to  know 
better. 

Here  we  have  the  revolting 
spectacle  of  a  bunch  of  rotten 
losers  grubbing  through  yester¬ 
day’s  clippings  in  a  pathetic  at¬ 
tempt  to  manufacture  meaningless 
percentages  showing  that  the  vot¬ 
ers  kicked  out  Truman  and  his 


cided,  not  on  issues  but  by  the 
emotional  impact  of  a  press-radio- 
television  saturation  program, 
should  legislation  be  considered 
to  hold  both  parties  to  equal  time 
and  space,  and  restrict  outside  par¬ 
ticipation  by  supporting  groups  to 
debate  only,  to  guard  against  the 
one-sided  campaign  that  money 
can  buy,  and  against  the  danger 
that  a  one-sideed  press,  a  one¬ 
sided  radio  and  a  one-sided  TV 
might  develop  a  permanent  one- 
minded  majority  electorate? 

Babe  MAtiro, 

Huntington,  L.  I. 


'  mob  and  his  proposed  heir  not  be¬ 
cause  they  were  weary  of  that 
'  stench  from  Washington  but  be- 
I  cause  the  country’s  newspapers 
'  failed  to  divide  their  front  pages 
into  neat  halves,  one  for  the 
!  Democrats  and  one  for  the  Re¬ 
publicans. 

The  suggestion  that  at  the  end 
of  the  voting  one  should  have 
found  that  Stevenson's  utterances 
'  had  claimed  the  same  number  of 
I  columns  and  headlines  as  Eisen- 
I  bower’s  (or  vice  versa)  is  prepos- 
I  terous  enough  to  make  even  a 
I  hick  newspaper  reporter  like  me 
1  laugh. 

I  An  amazing  thing  it  is  to  find 
I  that  the  recent  campaign  for  the 
first  time  taught  some  newspaper- 
I  men.  writers  and  readers  that;  (1) 
Headlines,  at  best,  distort  the 
story  which  they  advertise;  (2) 
Editors  often  play  stories  accord¬ 
ing  to  the  interest  they  expect 
them  to  find  among  their  sub¬ 
scribers;  (3)  Some  newspapers 
have  and  nurture  a  facility  for 
sensationalizing  any  story,  whether 
about  Nixon  or  Stevenson  or  Sin¬ 
atra,  and  (4)  While  the  press  is 
free  to  judge,  select,  headline  and 
publish  the  copy  which  it  consid¬ 
ers  most  newsworthy,  then  a  50- 
50  split  on  space  is  the  most  un¬ 
likely  in  the  book. 

I  suggest  that  the  Fair  Deal 
boys  who  are  bleeding  their  little 
hearts  out  over  the  election  turn 
their  attention  from  the  many  du¬ 
bious  and  synthetic  surveys  of 
campaign  press  coverage  and  de¬ 
vote  their  energy  to  giving  the  Re¬ 
publicans  hell. 

Frank  G.  Trippett. 
Frcihricksburg  (Va.) 

Free  l.aiice-Sfttr 

Need  for  Research 
To  THE  Editor:  Your  editorial 
(Nov.  1 )  hit  the  nail  on  the  head 
very  nicely  with  regard  to  the 
need  for  some  solid  research  on 
degree  of  fairness  —  and  I  hope 
that  some  organization  does  carry 
through  on  the  idea. 

Leslie  G.  Moeller. 
Director,  School  of  Journalism 
State  University  of  Iowa. 

Legislation  Needed? 

To  THE  Editor:  Since  it  is  pos¬ 
sible  that  an  election  might  be  de- 


Eisenhower  and  Press 

To  THE  Editor:  If  you  want  to 
know  what  the  President  of  Colum¬ 
bia  University  thought  about  news¬ 
papers  two  years  ago,  1  quote 
from  a  \’ew  York  Times  story  of 
his  address  to  the  Scholastic  Press 
Association:  “Newspapers,  he 

(General  Eisenhower)  declared, 
have  highlighted  our  problems  ‘so 
much  so  that  I’ve  stopped  reading 
them.’”  John  J.  Motley 

Whitehall,  N.  Y. 

Postage,  Please 
To  THE  Editor:  Would  it  be 
asking  too  much  to  suggest  through 
your  publication  to  public  rela¬ 
tions  officers  of  armed  forces  that 
when  they  request  newspaper  edi¬ 
tors  to  return  “a  copy  of  the  edi¬ 
tion”  in  which  a  news  item  occurs 
they  should  enclose  a  franked  en¬ 
velope?  Claude  M.  Gray. 
News  Editor, 

Walla  Walla  (Wash.) 
Union-Bulletin 


50  >’ears  Ago — William  Cullen 
Bryant  retires  from  the  presidency 
of  the  Press  Club  of  New  York, 
leaving  it  in  good  financial  shape. 
It  was  losing  $1,500  a  month  when 
he  took  charge.  .  .  .  Cornerstone 
of  new  Brooklyn  Eagle  plant, 
housing  $500,000  equipment,  is 
laid. 

# 

3  0  Y  EARS  .A  G  o — Blackpool 
(Eng.)  Times  publishers  obtain 
patents  on  a  photo  composing  de¬ 
vice  which  employs  the  standard 
Linotype  machine  and  matrixes. 

*  #  * 

10  Years  Ago — Publication  of 
Kent  Cooper’s  book,  “Barriers 
Down,”  focuses  attention  on  prob¬ 
lems  of  censorship  and  govern¬ 
ment  control  of  the  press  in  wide 
areas  around  the  world. 


The  Pulitzer  Building  on  Park 
Row,  once  the  home  of  the  New 
York  World  and  Editor  &  Pub¬ 
lisher.  is  marked  for  demolition 
in  a  Brooklyn  Bridge  Plaza  de¬ 


velopment. 


I 
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Let  a  "Branham-man”  help  you 


10  Branham  Offices 

in  key  advertising  centers 


San  Francisco 


Los  Angeles 


Detroit 


Chicago 
St.  Louis 


Memphis 


New  York 


Charlotte 


Atlanta 


coast  to  coast 


National  advertising  campaigns  originate  in  certain  wisely-denned  and  strategic 
points  right  across  the  map.  It  is  significant  that  The  Branham  Company  has  offices  at  every  one 
tof  these  creative  centers  with  service  and  personnel  geared  to  both  the  immediate 
\  sector  and  the  notional  picture. 

\  Branham-men  are  seasoned  advertising  counselors.  Market  and  media-wise 
th^y  are  in  constant  daily  contact  with  all  factors  that  develop  national 
advertising  policy  and  campaigns.  Branham  is  a  sales  organization  representing 

leading  media  and  serving  agencies  and  national  advertisers.  Branham-men  also 
\work  closely  with  field  representatives,  distributors,  dealers,  etc. 

\  We  welcome  the  opportunity  to  serve  you. 
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run  up  a  fever  trying  to  run  down  a  fact? 


There’s  no  denying  that  frustration  is  an  occupational  hazard 

for  newspaper  people  who  have  to  gather  background  information  ) 

in  a  hurry.  Yet  it’s  a  risk  you  can  easily  avoid. 

How?  By  using  The  New  York  Times  Index.  It  leads 

you  straight  to  the  information  you  are  seeking.  Saves  you  many 

a  headache  .  .  .  and  loads  of  time. 

Pick  up  any  semi-monthly  issue  of  the  Index,  and  what  do  you  find? 

Over  20,000  news  facts  from  The  New  York  Times  .  .  . 

organized  for  quick  reference  under  thousands  of  different  headings; 

dated  so  you  can  look  up  the  story  in  The  New  York  Times, 
in  your  own  newspaper,  or  in  any  other  that  you  file; 

summarized  so  completely  that  further  research  is  often  unnecessary. 

If  you’ve  been  getting  along  without  The  New  York  Times 
Index,  why  not  discover  how  much  better  you  can  be 
getting  along  with  it!  Your  subscription  order,  mailed  to  the 

address  below,  will  receive  immediate  attention.  ^ 

el)c  ijork  eimc^  iUxhtx 

229  West  43rd  Street,  New  York  36,  New  York 
Yearly  Rates: 


Twice-monthly  Indexes  with  Cumulative  Annual  Volume  S50  a  year 

Twice-monthly  Indexes  only .  $35  a  year 

Cumulative  Annual  Index .  $35  a  year 
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THE  SPOT  NEWS  PAPER  OF  THE 


NEWSPAPER  AND  ADVERTISING  FIELDS 


SDX  Offers  to  Sponsor 
Study  of  Campaign  News 

Elects  Lee  Hills,  National  President; 

E.  Lansing  Ray,  Honorary  President 

By  Robert  U.  Brown 


Denver,  Colo. — At  the  close  of 
its  33rd  national  convention  Nov. 
22,  Sigma  Delta  Chi.  professional 
journalistic  fraternity,  offered  “its 
sponsorship  of  a  com.prehensive 
survey  of  the  news  coverage  of 
the  1952  Presidential  campaign 
by  newspapers,  radio,  television 
aid  magazines.” 

A  formal  resolution  stated  that 
“impartial  reporting  of  news  is 
the  cardinal  principle  of  Amer¬ 
ican  journalism.  This  survey  is 
authorized  because  numerous  and 
grave  charges  have  been  made 
that  the  media  for  the  dissemina¬ 
tion  of  information  were  biased 
in  their  news  coverage  of  the 
)  campaign.”  Details  of  this  “thor¬ 
ough  and  objective  analysis”  are 
to  be  worked  out  by  a  special 
committee. 

Clayton’s  Suggestion 

Outgoing  president  Charles  C. 
Clayton,  editorial  writer  for  the 
St.  Louis  Globe  -  Democrat,  first 
made  the  proposal  to  the  fratern¬ 
ity  in  his  annual  report  Nov.  20 
(E&P,  Nov.  22,  page  12)  with 
the  suggestion  that  “SDX  can  se¬ 
cure  from  one  of  the  foundations 
a  grant  adequate  to  cover  the  ex¬ 
pense  of  it." 

Lee  Hills,  executive  editor  of 
the  Detroit  Free  Press  and  the 
Miami  Herald,  was  elected  na¬ 
tional  president,  succeeding  Mr. 
Clayton  who  becomes  chairman 
of  the  Executive  Council.  E.  Lans¬ 
ing  Ray,  editor  and  publisher  of 
'i  the  St.  Louis  Globe-Democrat, 
was  named  honorary  president  for 
the  year. 

Other  officers  elected  were: 
Robert  U.  Brown,  editor  of  Edi¬ 
tor  Si  Publisher,  vicepresident 
charge  of  professional  chapter 
affairs;  Alvin  E.  Austin,  director 
of  the  University  of  North  Da¬ 
kota  school  of  journalism,  vice- 
president  in  charge  of  collegiate 
chapter  affairs;  Alden  Waite,  pres- 
dent  of  Southern  California  Assd- 
ciated  Newspapers,  vicepresident 
charge  of  expansion;  Ed 
f^ley,  managing  editor  of  the 
Denver  Post,  treasurer;  Mason  R. 
'  Smith,  editor  of  the  Gouverneur 


(N.  Y.)  Tribune  Press,  re-elected 
secretary. 

New  members  of  the  Executive 
Council  are:  Bernard  Kilgore, 

president  of  the  Wall  Street  Jour¬ 
nal,  and  John  Colt,  news  editor 
of  the  Kansas  City  Star.  Re¬ 
elected  to  the  Council  are:  J. 
Donald  Ferguson,  editor  of  the 
Milwaukee  Journal,  and  Sol  Tai- 
shoff,  editor  and  publisher  of 
Broadcasting-T elecasting  magazine. 

3  Named  As  Fellows 

Named  “Fellows”  of  SDX  for 
their  outstanding  contributions  to 
American  journalism  were:  James 
B.  Reston,  reporter  and  Washing¬ 
ton  correspondent  for  the  New 
York  Times;  James  S.  Pope,  ex¬ 
ecutive  editor  of  the  Louisville 
Courier  •  Journal  and  Times,  and 


Louis  B.  Seltzer,  editor  of  the 
Cleveland  Press. 

St.  Louis  was  selected  as  the 
1953  convention  city. 

In  another  formal  resolution, 
SDX  favored  the  “uninterrupted 
continuation  of  a  vigorous  fight 
for  the  elimination  of  barriers  be¬ 
tween  news  sources  and  the  peo¬ 
ple,  whether  the  medium  of  com¬ 
munication  is  the  written  or 
spoken  word,  the  still,  motion 
picture  or  television  cameras.  No 
special  privileges  should  be  ac¬ 
corded  any  one  medium  over  any 
other  medium,  nor  should  any 
news-gathering  medium  be  ex¬ 
cluded  from  on-the-spot  report- 


PrESIDENT  -  ELECT  DwiGHT  D. 
Eisenhower  continued  represen¬ 
tation  of  the  Press  on  the  top 
level  in  Government  this  week 


Roberts  Declares 
Survey  ^Tommyrot' 

Kansas  City,  Mo. — A  survey 
of  the  press  by  the  press  itself  is 
so  much  “tommyrot”  in  the  view 
of  Roy  A.  Roberts,  president  of 
the  Kansas  City  Star. 

He  told  Missouri-Kansas  .Asso¬ 
ciated  Press  editors  here  Nov.  23 
that  “it  is  the  integrity,  honor  and 
character  behind  a  newspaper 
which  count.  And  if  you  don’t  have 
those  qualities  in  your  inner  soul, 
all  the  investigations  and  surveys 
in  the  world  can’t  put  them  there.” 

The  test  of  a  newspaper  is  what 
the  community  thinks  of  it,  he 
went  on,  adding:  “If  the  newspa¬ 
pers  were  to  investigate  themselves 
the  public  would  neither  like  it 
nor  buy  it.  If  we  hired  an  outside 
agency  for  such  a  purpose,  what 
would  that  get  us?  Certainly  no 
results  which  would  be  construc¬ 
tive  or  meaningful.” 


when  he  designated  Mrs.  O'cta 
Culp  Hobby  as  Federal  Security 
Administrator  and  asked  her  to 
participate  in  the  Cabinet  meet¬ 
ings. 

As  the  unofficial  "newspaper 
voice”  in  the  White  House  delib¬ 
erations.  Mrs.  Hobby  will  replace 
Charles  Sawyer,  the  Ohio  publish¬ 
er,  who  has  been  Secretary  of 
Commerce  in  the  Truman  Ad¬ 
ministration. 

Political  writers  credited  Gen¬ 
eral  Eisenhower  with  a  triple  play, 
unassisted,  in  his  selection  of  Mrs. 
Hobby  for  “the  vitally  important 
position”  as  FSA  chief.  In  filling 
out  his  Cabinet  he  needed  ( 1 )  a 
woman,  (2)  a  Southerner,  and 
(3)  a  Democrat.  In  Mrs.  Hobby 
he  has  a  woman  distinguished  not 
only  in  journalism  but  in  military 
service,  a  Southerner,  and  a  Texas 
Democrat,  who  was  one  of  the 
first  pro-Ike  spokesmen  in  her  na¬ 
tive  state. 

As  publisher  and  executive  vice- 
president  of  the  Houston  Post, 
Mrs.  Hobby  directed  a  vigorous 
policy  of  support  for  the  General. 
Her  husband,  William  Pettus 
Hobby,  a  former  Democratic  gov¬ 
ernor  of  Texas,  is  president  of 
Houston  Post,  Inc. 

Besides  the  soubriquet  of 
“Little  Colonel”  which  attaches 
to  her  as  the  wartime  organizer 
and  leader  of  the  Woman’s  .Army 
Corps,  Mrs.  Hobby  enjoys  the 
( Continued  on  page  8 ) 


Mrs.  Oveta  Culp  Hobby 

Invited  to  sit  in  Eisenhower’s  cabinet  meetings. 


{Continued  on  page  48a) 


Press  Stays  at  White  House: 
Mrs.  Hobby  to  Be  FSA  Chief 
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Mrs.  Hobby  Named 

continued  from  pufte  1 


friendly  appellation  of  ‘The  Hat,” 
accorded  her  by  fellow  publishers. 
She  will  give  Washington  a  real 
style  show  with  her  fancy  of  chic 
bonnets. 

General  Eisenhower's  invitation 
was  taken  to  mean  that  he.  like 
Mr.  Truman,  may  ask  Congress  to 
elevate  the  FSA  post  to  Cabinet 
status.  Objections  of  Congress¬ 
men  to  Oscar  Ewing,  the  present 
security  administrator  who  is  noted 
for  his  espousal  of  socialized  health 
programs,  have  blocked  the  pro¬ 
posal  up  to  now.  The  only  woman 
to  serve  as  a  Cabinet  member  was 
Mrs.  Frances  Perkins.  Secretary  of 
Labor  for  President  Franklin  D. 
Roosevelt. 

Mrs.  Hobby's  views  on  govern¬ 
ment  welfare  services  are  known 
to  be  considerably  to  the  right  of 
Mr.  Ewing's.  She  is  on  record  as 
an  advocate  of  Socratic  discipline 
for  newspapermen.  On  the  occa¬ 
sion  of  receiving  the  University 
of  Missouri's  award  for  distin¬ 
guished  service  in  journalism  in 
1950.  Mrs.  Hobby  remarked: 

"Socrates,  a  man  with  an  in¬ 
quiring  mind,  surely  is  a  model  to 
whom  journalists  could  look  for 
inspiration.” 

She  recommended  that  news¬ 
men  write  with  accuracy,  con¬ 
stantly  seek  knowledge  in  many 
fields,  and  always  remember  they 
are  devoted  to  service  to  the  com¬ 
munity. 

"Man's  right  to  know,  rather 
than  the  private  furtherance  of  my 
own  career  is.  and  must  always 
be,  the  first  goal  of  my  endeavor,” 
she  advised  in  proposing  a  “Sio- 
cratic  Oath”  for  journalists  com¬ 
parable  to  the  Hippocratic  Oath  in 
medicine. 

Mrs.  Hobby  is  a  Killeen.  Texas, 
girl  who,  at  the  age  of  10.  read 
the  Congressional  Record  aloud 
to  her  father.  At  20  she  began  a 
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long  service  as  parliamentarian  of 
the  Texas  House  of  Representa¬ 
tives  and  at  21  she  managed  cam¬ 
paign  headquarters  for  Dan  Moody 
when  he  ran  against  Miriam  “Ma” 
Ferguson  for  Governor. 

In  1931  she  joined  the  staff  of 
the  Houston  Post  and  the  same 
year  she  became  the  wife  of  the 
newspaper's  owner.  She  was  re¬ 
search  editor,  literary  editor,  as¬ 
sistant  editor  and  finally  execu¬ 
tive  vicepresident  and  publisher. 

President  Roosevelt  called  her 
to  Washington  in  1943  to  head  up 
the  Women's  Army  Auxiliary 
Corps  with  the  unofficial  rank  of 
colonel.  The  eagles  on  her 
shoulder  became  official  when  the 
Wac  was  established.  She  re¬ 
ceived  the  Distinguished  Service 
Medal  upon  leaving  the  service 
in  July.  1945. 

In  the  last  seven  years.  Mrs. 
Hobby  has  been  busy  as  mother 
to  William,  Jr.,  who  is  now  20, 
and  Jessica.  15;  as  consultant  to 
the  Hoover  Commission  on  Re¬ 
organization  of  the  Government; 
as  president  of  the  Southern  News¬ 
paper  Publishers  Association;  as 
a  member  of  the  American  So¬ 
ciety  of  Newspaper  Editors;  as  a 
director  of  the  Advertising  Federa¬ 
tion  of  America;  and  as  directing 
head  of  the  Houston  Post.  She 
holds  a  degree  in  law  and  boasts 
experience  as  a  bank  director. 

■ 

New  Indictment 
Of  Brennan  Asked 

Washington — ^The  Government 
this  week  'abandoned  its  indict¬ 
ment  against  Ray  Brennan  of  the 
Chicago  (Ill.)  Sun-Times,  accused 
of  impersonating  a  Senate  Crime 
C  ommittee  employe. 

According  to  the  indictment, 
Mr.  Brennan  posed  as  a  commit¬ 
tee  office  manager  to  obtain  the 
testimony  of  a  Chicago  Police 
Captain,  Dan  Gilbert,  a  nominee 
for  sheriff  of  Cook  County. 

The  Sun-Times  published  Gil¬ 
bert's  testimony  on  Nov.  2,  1950 
and  he  was  subsequently  defeated. 

Federal  Judge  James  R.  Kirk¬ 
land  pointed  to  what  could  be  a 
“fatal  weakness”  in  the  indict¬ 
ment.  and  later  Chief  Judge 
Bolitha  J.  l.aws  dismissed  it  on 
motion  of  the  prosecutor  who  said 
the  Grand  Jury  would  be  asked 
to  return  a  new  indictment. 

■ 

Harry  Bunker  Weds 

San  Francisco — Harry  S.  Bun¬ 
ker,  general  manager,  Speidel 
Newspapers.  Inc.,  and  his  bride, 
the  former  Mrs.  Ray  C.  Wake¬ 
field.  left  for  a  Honolulu  honey¬ 
moon  following  a  wedding  service 
Nov.  23.  They  will  make  their 
home  in  Colorado  Springs,  Colo. 
■ 

Plaque  for  Ernie 

Denver — Sigma  Delta  Chi  will 
honor  Ernie  Pyle,  noted  war  cor¬ 
respondent  who  was  killed  in 
1945.  A  plaque  in  his  memory 
will  be  erected  at  the  University 
of  Indiana  at  Bloomington. 


Dale  and  Reed 


Editors  Vote 
For  AP  Polls 
On  President 

Kansas  City,  Mo. — Kansas  and 
Missouri  editors  adopted  a  reso¬ 
lution  here  Nov.  23  calling  on  the 
Associated  Press  to  make  national 
Presidential  surveys  a  permanent 
function.  (E&P.  Nov.  15.  page 
7). 

E.  L.  Dale.  Carthage  (Mo.) 
Press,  was  reelected  to  continue  as 
AP  chairman  of  Missouri,  and 
Clyde  M.  Reed.  Jr.,  Parsons 
(Kan.)  Stm.  was  renamed  chair¬ 
man  for  Kansas. 

Dolph  Simons,  publisher  of  the 
Lawrence  (Kan.)  Journal  -  World 
and  a  director  of  the  AP,  said  he 
favored  the  interpretive  approach 
in  news  but  he  warned  against 
the  danger  of  bias  appearing  in 
a  story  when  a  reporter  inserts 
his  opinions. 

Frank  King,  general  executive 
of  the  AP.  reported  that  the  agen¬ 
cy  has  been  gratified  by  reports 
on  its  accurate  and  prompt  elec¬ 
tion  coverage. 

A  news  picture.  “Farewell  to 
Chris.”  taken  by  Harold  Lyle  of 
the  Topeka  (Kan.)  Daily  Capital 
was  the  sweepstakes  winner  in  the 
news-photo  contest. 

Other  winners:  (Class  A)  News 
— A.  B.  Crank.  Kansas  City 
(Mo.)  Star:  Sports — ^Leonard  Ba¬ 
con.  Topeka  Daily  Capital;  Fea¬ 
ture — Harold  Lyle,  Topeka  Cap¬ 
ital:  Portrait  -  personality  —  Joe 

Wood.  St.  Louis  Globe-Democrat. 
(Class  B)  News — Dan  Anthony 
IV.  Leavenworth  (Kan.)  Times; 
Sports  —  Richard  Clarkson.  Law¬ 
rence  (Kan.)  Journal-World;  Fea¬ 
ture — Wilbur  Hess.  Salma  (Kan.) 
Journal:  Portrait-personality — Paul 
Murphy,  Hutchinson  (Kan.) 
News-Herald. 

u 

Major  Lynch  Cited 

The  Aviation  Writers  .Associa¬ 
tion  last  week  singled  out  Major 
Joseph  W.  Lynch,  Military  Air 
Transport  Service,  for  its  award 
in  recognition  of  his  cooperation 
in  “bringing  the  facts  of  the  air 
age  to  the  greatest  number  of  peo¬ 
ple.”  Major  Lynch,  a  onetime  re¬ 
porter  for  the  Newbtirgh-Beacon 
(N.  Y.)  News,  received  the  plaque 
from  Ralph  Platt.  Cleveland 
(Ohio)  News.  AWA  president,  in 
ceremonies  at  Washington. 
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Sargent  Heads  ^ 
Editorial  Page 
Conference 

Denver — Dwight  C.  Sargent  of 
the  Portland  (Me.)  Press-Herak  , 
was  elected  chairman  of  the  Na-;s 
tional  Conference  of  Editoriaji 
Writers  at  the  closing  session  h«r,- ' 
Nov.  22. 

Donovan  M.  Richardson,  Clirk 
tian  Science  Monitor,  was  electe; 
vicechairman  and  Jack  Kilpatrick 
Richmond  (Va.)  News  -  Leader 
secretary.  Paul  Trescott,  Philadtl 
phia  (Pa.)  Evening  Bulletin. 
reelected  treasurer. 

The  conference  named  Harr. 
Boyd,  of  the  Cedar  Rapids  (la. 
Gazette,  Vernon  C.  Royster  of  tlitj 
Wall  Street  Journal  and  Robert  M 
White  II  of  the  Mexico  (Mo. 
Ledger  to  the  executive  board 
The  out-going  chairman.  John  B 
Mullancy  of  the  Cleveland  (Ohidi 
News,  also  will  serve  on  tht 
board. 

Members  of  the  conferenci 
turned  a  critical  eye  on  ead 
other's  newspapers.  After  soiw 
pointed  criticisms  —  and  some 
praise — the  conferees  indicated  a 
growing  code  of  editorial  writin? 
on  increased  use  of  facts  and  fig¬ 
ures  to  back  up  various  points. 

I.auren  K.  Soth,  Des  Mom 
(la.)  Register  and  Tribune,  who 
summarized  the  findings  of  the 
across-the-table  critiques,  said  edi¬ 
torial  writers  are  “beginning  to 
recognize  that  they  are  not  God 
and  that  there  are  other  points  ofl 
view  beside  their  own.” 

Mr.  Soth  said  the  most  telling 
point  made  in  the  discussions  was 
the  need  for  greater  research.  Too 
many  editorials  represent  mere 
opinion,  according  to  one  criti¬ 
cism,  and  some  writers  have  de¬ 
veloped  a  lamentable  habit  of  re¬ 
writing  a  news  clipping  and  adding 
their  own  opinion. 

The  writers  urged  more  “edi¬ 
torial  honesty”  on  the  editorial 
page  to  avoid  presenting  an  un¬ 
fair  and  biased  picture  of  political 
candidates. 

In  rating  pages,  the  editorial 
writers  appraised  intellectual  hon¬ 
esty.  fairness,  clearness  in  expres¬ 
sion.  use  of  facts  and  sense  of  hu¬ 
mor. 

It  was  planned  to  give  an  actual 
rating  to  each  pag>er  discussed, 
but  some  writers  protested  that 
the  rating  sheet  gave  as  much  rel¬ 
ative  value  to  such  points  as  typo¬ 
graphical  display  as  it  did  to  in¬ 
tellectual  honesty.  For  this  rea¬ 
son.  actual  ratings  were  not  made 

However,  it  is  planned  to  give 
ratings  next  year.  Journalism  edu¬ 
cators  said  they  would  work  out 
a  more  objective  system  of  rating- 

One  suggestion,  Mr.  Soth  saii 
was  to  ask  each  member  of 
NCEW  to  do  a  truly  critical  an¬ 
alysis  of  another  newspaper’s  edi¬ 
torial  page  daily  for  at  least  i 
month  in  advance  of  convention 
time. 
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Courts  Urged  to  Relax 
Limits  on  Photography 


Cubans  Forbidden 
To  Write  for  'Life' 


Denver  Post  President  Includes  TV 
In  Plea  for  Liberal  Press  Rules 

By  E.  Roy  Campbell 

Attorney  and  President  of  the  Denver  (Colo.)  Post 


{Reetiarks  lo  the  Sigma  Delta 
Chi  convention,  Nov.  20,  at 
Denver.) 


Reporters  Conditioned 
For  Recession  in  ’53 

By  Jerry  Walker 
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OVTRSF.AS  TRr.SS  CLUB  of  America  launched  its  $300,000  fimt 
campaign  last  week  for  the  establishment  of  a  press  center  in  Ntn 
York  to  honor  war  correspondents.  About  $60,000  in  pledges,  cos- 
tributions  and  cash  w'as  reveived  at  the  meeting.  Here,  Clare  Boothe 
Luce,  treasurer,  takes  in  checks  from  Patricia  Lochridge,  co-chaimin 
of  the  campaign;  Kdward  R.  Vliirrow.  and  John  Daly,  TV  stars.  The 
press  center  will  be  at  35  E.  89th  St. 


Suicidal  Intention 
Thwarted  by  CE 

Philadelphia — The  persistencs 
of  William  O.  Grover,  assistant 
city  editor  of  the  Inquirer,  Nov 
19,  was  credited  by  police  with 
having  saved  the  life  of  a  woman 
who  telephoned  the  newspaper  she 
would  be  dead  in  the  morning. 

At  first  the  hysterical  woman 
promised  a  “big  story.” 

“The  big  story  is  me,”  she  said. 
“I’m  going  to  commit  suicide.  I’ve 
got  the  gas  turned  on.” 

“That’s  a  big  story,”  Mr.  Gro¬ 
ver  said.  “And  I’d  like  to  cover  h' 
but  you’ll  have  to  tell  me  your 
address.” 

The  woman  refused  several 
times,  but  finally  Mr.  Grover  heard 
the  address  being  given  in  a  whis¬ 
per.  He  notified  the  police  radio. 
Police  arrived  just  in  time  to  re¬ 
vive  the  woman  with  artificial  res¬ 
piration. 


tne  tuna  drive.  Ashland  Independent 

“.New^-  .Settle 

^rie  Guild  Strike  tive  promotions  on  the  Ashlaiul 

Erie,  Pa. — More  than  60  em-  Daily  Independent  have  followed 
ployes  of  the  Erie  Dispatch,  an  the  election  of  Col.  B.  F.  Forge; 
afternoon  daily,  returned  to  work  as  chairman  of  the  board.  Colonel 
Nov.  22  after  an  8-day  strike  that  Forgey  has  been  president  of  Ash- 
failed  to  cause  the  newspaper  to  land  Publishing  Co.  for  nearl; 
suspend.  half  a  century.  He  continues  is 

James  Blissell,  editor,  and  a  editor  of  the  Independent.  1 
spokesman  for  the  American  Succeeding  him  as  president  is 
Newspaper  Guild  said  an  agree-  J.  T.  Norris,  who  joined  the  stall 
ment  was  reached  on  working  con-  in  1921.  Chauncey  E.  Forgey, 
ditions.  The  strike  began  after  managing  editor,  has  been  named 
a  daytime  news  reporter  was  trans-  vicepresident  and  associate  editor, 
ferred  to  a  night  desk  sports  job.  and  R.  A.  McCullough  becomes 
Under  the  agreement,  he  will  managing  editor, 
work  at  his  daytime  assignment.  ■ 

”  Keating's  Estate 

8,865  Guess  Vote  M  I L  w  A  u  K  E  E — An  estate  ^ 

Portland,  Ore.  —  It  required  $224,185.40  was  left  by  John  ” 
more  than  a  week’s  work  after  Keating,  a  vicepresident  and 
election  returns  were  in  to  decide  duction  manager  of  the  Milwauk^ 
the  winner  among  8,865  entries  Journal,  who  died  May  19  at  tW 
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SNPA  Urges  Committee 
To  Continue  Mill  Efforts 


Long-Term  Needs  Kept  in  Mind; 
Jones  Elected;  Jubilee  Planned 
By  George  A.  Brandenburg 


White  Sulphur  Springs.  W. 
Va. — Believing  there  is  still  a  large 
potential  for  further  newsprint 
production  in  the  South,  members 
of  the  Southern  Newspaper  Pub¬ 
lishers  Association  urged  its 
Newsprint  Mills  Committee  to 
continue  its  effort  to  interest  new 
capital  in  the  construction  of  ad¬ 
ditional  mills  and  to  survey  sites 
for  such  mills. 

Such  action  was  taken  at  the 
closing  session  of  the  49th  annual 
SNPA  convention,  attended  by 
more  than  500  members  and 
guests  at  the  Greenbrier  here  on 
Nov.  20-22.  Southern  publishers 
feel  they  must  have  an  expanding 
supply  of  newsprint  to  meet  their 
increased  circulation  growth. 

The  SNPA  took  favorable  no¬ 
tice  of  the  increasing  importance 
of  the  South  as  a  producer  of 
newsprint.  The  resolution  ex¬ 
pressed  its  gratification  that  South¬ 
land  Paper  Co.,  Lufkin.  Tex.; 
Coosa  River  Newsprint  Co., 
Coosa  Pines,  Ala.,  and  the  mill 
now  being  built  by  the  Bowater 
Paper  Co.,  in  Tennessee,  “will 
make  the  ^uth  one  of  the  lead¬ 
ing  producers  of  newsprint  in  the 
United  States.” 

.Another  resolution  reiterated 


SNPA’s  strong  support  of  all  con¬ 
servation  measures,  particularly 
those  concerned  with  forestry; 
and  it  urged  its  members  to  con¬ 
tinue  to  give  editorial  and  news 
support  to  all  such  measures. 

SNP.\  also  called  for  establish¬ 
ment  of  a  permanent  joint  com¬ 
mittee  of  newsprint  producers  and 
users  on  a  national  basis.  Such  a 
committee,  said  SNPA,  would  be 
“a  constructive  move  to  the  best 
interest  of  both  producers  and 
consumers.”  The  SNPA  resolu¬ 
tion  is  to  be  transmitted  to  the 
American  Newspaper  Publishers 
Association  in  the  hope  that  the 
ANPA  can  take  steps  to  establish 
such  a  committee. 

Action  to  continue  newsprint 
mill  expansion  in  the  South  is  re¬ 
garded  as  insurance  to  meet  fu¬ 
ture  needs.  The  SNP.^  News¬ 
print  Mill  Committee  had  previ¬ 
ously  reported  it  had  not  made  any 
active  effort  to  interest  other 
manufacturers  of  newsprint  in  a 
Southern  mill  at  the  present  time. 
(E&P,  Nov.  22,  page  9.) 

Richard  L.  Jones,  Jr.,  publish¬ 
er  of  the  Tulsa  (Okla. )  Tribune, 
was  elected  SNP.A  president  to 
serve  during  the  50th  anniver¬ 
sary  year  of  the  association.  He 


succeeds  Frank  A.  Daniels,  gen¬ 
eral  manager  of  the  Raleigh  (N. 
C.)  News  and  Observer,  who  be¬ 
comes  chairman  of  the  board. 

Reelected  were  Myron  G. 
Chambers,  Knoxville  (Tenn.) 
News-Sentinel,  treasurer,  and  Wal¬ 
ter  C.  Johnson,  Chattanooga, 
Tenn.,  secretary-manager.  Mr. 
Johnson  is  beginning  his  41st  year 
of  continuous  service  as  an  SNP.A 
officer,  having  served  as  director, 
vicepresident,  secretary-treasurer, 
treasurer,  president,  chairman  of 
the  board,  and  is  now  starting  his 
14th  year  as  secretary-manager. 

Six  directors  were  also  chosen: 

West  Virginia  —  Walker  Long, 
Huntington  Advertiser  and  Her¬ 
ald. 

North  Carolina  —  Thomas  L. 
Robinson,  Charlotte  News. 

Tennessee  —  Charles  McD. 
Puckette,  Chattanooga  Times. 

Louisiana  —  Chapman  Hymas. 
New  Orleans  Times-Picayune  and 
States. 

Oklahoma  —  Edward  L.  Gay¬ 
lord.  Oklahoma  City  Oklahoman 
and  Times. 

Mississippi  —  Sumter  Gillespie, 
Greenwood  Commonwealth. 

The  convention  adopted  the  re¬ 
port  of  the  1953  Convention  Site 
Committee,  headed  by  Frank  Ahl- 
gren,  Memphis  (Tenn.)  Commer¬ 
cial  Appeal.  The  Golden  Jubilee 
convention  will  be  held  early  in 
November  at  Boca  Raton,  Fla., 


newsprint  PANEL — Left  to  right,  seated — Frank  Jepson,  of  Madden.  Reeve  Angel  Co.;  August 
•L  Meyer,  of  Bowater  Paper  Co.;  T.  A.  Corcoran,  Ixiuisville  (Ky.)  Courier-Journal  and  Times,  panel 
chairman;  and  R.  M.  Fowler,  president.  Newsprint  Association  of  Canada,  Montreal.  Standing — D.  Hid- 
C.)  Citizen-Times;  George  C.  Biggers,  Atlanta  (Ga.)  Journal-Constitution, 
»rA  past  president  and  ANPA  vicepresident;  and  Cranston  Williams,  ANPA  general  manager. 
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Shields  Johnson,  left,  Roanoke 
(Va.)  Times  &  World-News,  SNPA 
director;  and  Clyde  White,  Lynch¬ 
burg  (Va.)  News  &  Advance,  at 
SNPA  convention. 

located  25  miles  north  of  Miami. 

Members  approved  the  recom¬ 
mendation  of  the  SNPA  board  of 
directors  that,  in  the  future, 
SNPA  will  not  accept  hospitality 
from  any  newspaper,  individual  or 
supplier.  A  registration  fee  will 
be  charged  at  future  SNPA  con¬ 
ventions. 

While  newsprint  supply  was 
of  major  concern  to  SNPA  mem¬ 
bers,  the  convention  also  devoted 
considerable  time  to  advertising, 
circulation  and  editorial  matters. 
Panel  discussions  featured  the  con¬ 
vention  agenda  prepared  by 
President  Daniels. 

At  the  newsprint  session,  a 
panel,  headed  by  T.  A.  Corcoran, 
Louisville  ( Ky )  Courier-Journal 
and  Times,  chairman  of  the  SNPA 
Newsprint  Committee,  explored 
the  immediate  and  future  supply 
outlook  in  relation  to  Southern 
states.  The  present  outlook  is 
bright,  but  the  situation  could 
change,  speakers  stated. 

D.  Hiden  Ramsey,  Asheville 
(N.  C.)  Citizen-Times,  set  the 
stage  with  the  assertion,  that 
while  production  is  adequate  at 
present,  the  situation  does  not 
justify  “any  surrender  to  compla¬ 
cency.”  He  warned  that  any 
change  in  the  newsprint  supply 
situation  would  result  in  South¬ 
ern  publishers  being  the  chief  suf¬ 
ferers.  He  also  cited  the  tremen¬ 
dous  circulation  gains  of  Southern 
newspapers  in  recent  years.  “We 
have  not  reached  anywhere  near  a 
saturation  point  in  the  South,** 
he  asserted,  declaring  Southern 
newspapers  must  have  an  expand¬ 
ing  supply  of  newsprint  if  they 
are  to  continue  their  growth. 

Cranston  Williams,  ANPA  gen¬ 
eral  manager,  said  it  is  time  to 
think  of  the  need  for  a  fourth 
newsprint  mill  in  the  South.  Mr. 
Williams  pointed  out  the  South  is 
“at  the  end  of  the  line”  of  Cana¬ 
dian  newsprint  production  from 
(Continued  on  page  12) 
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NEW  SNPA  OFFICERS — Left  to  right,  Richard  L.  Jones  Jr.,  Tulsa 
(Okla.)  Tribune,  receives  congratulations  from  Frank  Daniels  (far 
right),  Raleigh  (N,C.)  News  &  Observer,  at  White  Sulphur  Springs 
meeting.  Other  officers  re-elected  arc  Walter  C.  Johnson,  Chattanooga, 
Tenn.,  secretar> -manager;  and  Myron  G.  Chambers.  Knoxville  (Tenn.) 
News-Sentinel,  (shown  I,  to  r.)  Mr.  Daniels  is  chairman  of  board. 


K.  A.  Engel,  (left).  Little  Rock  (Ark.)  Democrat  retiring  SNPA  board 
chairman,  chats  with  Loyal  Phillips.  St.  Petersburg  (Fla.)  Independent  j 
SNPA  advertising  panel  member  and  Roy  H.  Thomson,  president 
Canadian  Press  Association,  and  publisher  of  the  St.  Petersbuif 
Independent  and  group  of  Canadian  newspapers. 


SNPA  Convention 

continued  front  page  1 1 


the  standpoint  of  shipping  facili¬ 
ties.  He  said  the  production  of 
a  fourth  mill  is  needed  to  meet 
the  growing  requirements  of 
newsprint,  adding  “it  is  not  too 
soon  to  begin  thinking  about  a 
fourth  mill  in  the  South.” 

A  Comfortable  Year  Ahead 

August  B.  Meyer,  Bowater  Pa- 
Per  Co..  New  York,  said  that  in¬ 
flation  and  uncertain  conditions 
make  it  difficult  to  decide  where 
and  when  and  if  another  mill 
should  be  built  in  the  South.  He 
said  the  quickest  way  of  expanding 
newsprint  production  is  speeding 
up  operation  of  existing  plants. 
Installing  of  new  machines,  he 
pointed  out,  takes  vast  capital  ex¬ 
penditures. 

He  also  noted  the  trend  among 
publishers  to  use  narrower  rolls 
of  paper  on  their  presses,  point¬ 
ing  out  that  such  changes  result 
in  higher  newsprint  production 
costs.  The  new  Bowater  mill  in 
Eastern  Tennessee  is  expected  to 
be  in  production  by  1954,  he  said. 
The  mill  is  costing  $55,000,000 
to  construct,  said  Mr.  Meyer. 

R.  M.  Fowler,  president.  News¬ 
print  Association  of  Canada,  pre¬ 
dicted  1953  will  be  a  “comfort¬ 
able  year”  from  the  standpoint  of 
Canadian  newsprint  production. 
He  said  Canadian  supplies  are  ca¬ 
pable  of  meeting  demand  and  flex¬ 
ible  enough  to  meet  increased  re¬ 
quirements. 

“Barring  emergencies,”  he  said, 
“1953  should  be  a  pretty  com¬ 
fortable  year  from  the  standpoint 
of  supply  and  demand  on  a  high- 
level  capacity.  If  we  operate  at 
this  new  capacity,  you  can  have  as 
much  newsprint  from  Canada  in 
1953  as  you  have  in  1952.  If  you 
want  1 5(),()()0  tons  more,  you  can 
get  it  from  Canada.” 

Mr.  Fowler  admitted,  however, 
the  long  range  outlook  is  another 
matter.  The  future,  he  said,  is 
something  to  think  about  from  the 
standpoint  of  worldwide  demands. 

Frank  Jepson,  of  Madden, 


Reeve  Angel  Co.,  New  York,  rep¬ 
resenting  newsprint  mills  in  Fin¬ 
land,  said  the  world  picture  is  such 
that  he  could  see  nothing  but 
shortage  and  need  for  more  pro¬ 
duction  in  the  five  years  ahead. 

George  C.  Biggers.  Atlanta 
(G  a  .  )  Journal  -  Constitution, 
warned  that  U.  S.  is  a  country 
that  has  been  built  on  an  economy 
geared  to  mass  production  and 
selling.  National  and  retail  adver¬ 
tisers,  he  said,  are  dependent  up¬ 
on  full  pages  and  multiple  pages 
to  sell  their  products.  This  type 
of  economy  requires  heavy  con¬ 
sumption  of  newsprint  and  should 
be  maintained,  he  declared. 

Mr.  Biggers  cited  the  British 
four-page  papers  during  the  war 
and  the  more  recent  eight  and  12 
page  papers.  Such  an  operation, 
while  profitable  to  the  publisher, 
is  not  the  American  way  of  main- 
taininfi  high-level  prosperity,  he 
declared.  Mr.  Meyer  of  Bowater 
agreed  with  Mr.  Biggers,  point¬ 
ing  out  the  so-called  “English  sys¬ 
tem”  was  forced  upon  the  Brit¬ 
ish  publishers  by  wartime  con¬ 
trols.  “You  can't  keep  a  country 
prosperous  on  a  four-page  paper,” 


said  Mr.  Meyer. 

.Although  newsprint  price  had 
been  “ruled  out”  of  the  discus¬ 
sion  by  President  Daniels.  Mr. 
Fowler  told  publishers  that  good 
manufacturers’  profits  are  also 
good  for  newspaper  publishers. 
Canadian  mills  have  increased 
their  capacity,  he  said,  by  over  a 
million  tons,  or  85  per  cent.  Cost 
of  expansion,  he  explained,  was 
financed  from  profits.  “If  there 
had  not  been  profits,  you  wouldn’t 
have  had  the  expansion,”  he  as¬ 
serted. 

The  advertising  panel,  conduct¬ 
ed  by  E.  Julian  Herndon,  Little 
Rock  (Ark.)  Democrat,  revealed 
that  cooperative  advertising  contri¬ 
buted  greatly  to  total  retail  vol¬ 
ume. 

Loyal  Phillips,  St.  Petersburg 
( Fla. )  Independent,  said  many 
retail  advertisers  would  drop  news¬ 
paper  advertising,  or  greatly  cur¬ 
tail  its  use,  if  cooperative  adver¬ 
tising  were  discontinued.  He  ad¬ 
vised  that  papers  should  put  pres¬ 
sure  on  retailers  and  district  area 
distributors  so  that  newspapers  can 


increase  the  cooperative  advertis¬ 
ing  money  spent  in  newspapers. 

Ralph  Callahan,  Anniston 
(Ala.)  Star,  said  that  advertising 
salesmen,  particularly  on  smaller 
papers,  were  not  being  paid  ade¬ 
quately  for  the  job  expected  of 
them.  He  urged  publishers  to 
adopt  an  incentive,  or  bonus, 
program  for  their  ad  soliciton. 
He  said  a  survey  conducted  by 
the  Newspaper  Advertising  Exec¬ 
utives  .Association  showed  that 
nearly  60  per  cent  of  the  NAEA 
member  papers  were  offering  some 
form  of  incentive  program. 

The  editorial  panel,  conducted 
by  W.  C.  Stouffer,  Roanoke  (Va.) 
World-News,  hammered  home  the 
theme  that  “good  newspapers”  are 
read  more  and  longer  than  ever 
before,  despite  pressing  require¬ 
ments  for  readers’  leisure  time. 

J.  Montgomery  Curtis,  of  the 
American  Press  Institute,  said 
there  is  a  need  for  newspapers  to 
vary  their  content  so  that  the  read¬ 
ership  and  amount  of  time  a  read¬ 
er  spends  with  the  newspaper  in¬ 
creases.  He  suggested  that  pub¬ 
lishers  make  a  list  of  things  that 
interest  readers  most  in  their 
communities. 

Under  economic  interests,  Mr. 
Curtis  suggested  stories  on  prices, 
taxes  and  the  way  people  make 
a  living  in  the  community.  Under 
family  interests,  he  inclu^ 
homemaking,  the  desire  to  im¬ 
prove  oneself,  the  spiritual  siA 
and  recreation.  Check  such  a  list 
against  the  content  of  the  paper, 
Mr.  Curtis  suggested.  “Find  out 
what’s  missing  and  put  your  staff 
to  work  to  improve  your  paper,” 
he  added. 

Mr.  Curtis  offered  a  four-way 
check  on  results,  namely,  circu¬ 
lation  figures,  letters  to  the  edi¬ 
tor.  reports  from  circulation,  ad¬ 
vertising  and  news  department 
workers,  and  what  ad  salesmen 
can  learn  from  advertisers  on  the 
“pulling  power”  of  the  paper. 

Mr.  Stouffer  stressed  the  impor¬ 
tance  of  good  local  news,  worth- 
{Continued  on  page  53) 


S.  B.  VVhittenburg  (left),  Amarillo  (Tex.)  Globe-Times,  checks  SNP.A 
program  with  father-and-son  team.  Edward  L.  Gaylord,  newly-elected 
SNPA  director,  and  his  father,  E.  K.  Gaylord,  SNPA  past  president, 
both  of  the  Oklahoma  City  Oklahoma  and  Times. 
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RUD€  AWAKENING 

Hiibenthal,  San  Francisco  ( Calif J  Examiner 


PRECAUTION 

Lotig,  Minneapolis  (Minn.)  Tribune 
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6  New  Pacts 
Are  Signed  in 
New  York  City 

Six  printing  unions,  all  affiliated 
with  the  American  Federation  of 
Labor,  on  Nov.  24  signed  new 
contracts  with  the  Publishers  As¬ 
sociation  of  New  York  City,  pro¬ 
viding  for  increases  of  $5  to  $6  a 
week  in  wage  and  welfare  benefits. 

The  unions  involved  in  the  sign¬ 
ings  were  the  New  York  Photo- 
Engravers  Union.  Local  I;  the  In¬ 
ternational  Association  of  Ma¬ 
chinists.  Eureka  Lodge;  the  Inter¬ 
national  Brotherhood  of  Electrical 
Workers.  Local  3;  the  New  York 
Mailers  Union,  No.  6;  the  New 
York  Stereotypers  Union.  No.  I. 
and  the  New  York  Paper  Handlers 
and  Straighteners  Union.  Local  1. 

A  seventh  union,  the  Newspaper 
and  Mail  Deliverers  Union,  inde¬ 
pendent,  signed  an  agreement  with 
the  newspaper  publishers  three 
weeks  ago. 

Two  other  mechanical  groups 
still  have  not  signed.  The  New 
York  Newspaper  Printing  Press¬ 
men’s  Union.  Local  2,  API...  was 
holding  a  referendum  on  an  agree¬ 
ment  providing  S3  a  week  in  pay 
increase  and  $3  in  welfare  benefits 
as  E  &  P  went  to  press. 

The  membership  of  New  York 
Typographical  Union  No.  6  re¬ 
jected  a  proposed  contract  Nov. 
23.  and  further  negotiations  are 
dependent  on  ITU  moves. 

The  Newspaper  Guild  of  New 
York  announced  that  the  Guild 
unit  at  the  New  Vorl:  Daily  News 
has  voted  to  strike  without  setting 
a  deadline.  Mediation  sessions 
were  in  progress  as  E  &  P  went  to 
press.  A  Guild  strike  deadline  at 


the  Brooklyn  Eagle  was  set  for 
Nov.  29.  (E&P,  Nov.  22,  page 

13.) 

The  Guild  has  reached  agree¬ 
ments  over  new  contracts  with  the 
New  York  Daily  Mirror,  New 
York  Herald  Tribune,  New  York 
Times,  New  York  World-Telegram 
and  Sun,  New  York  Morning 
Telegraph  and  the  Associated 
Press.  The  new  contracts  provide 
minimums  ranging  from  $45  to 
$130  a  week. 

The  Mirror  unit  ratified  the 
agreement  by  a  vote  of  198  to  2 
this  week  and  it  now  awaits  signa¬ 
ture. 

■ 

Riilinq  Asked 

Franklin,  Ky. — L.  L.  Valentine, 
editor  of  the  weekly  Franklin 
Favorite,  has  asked  the  attorney 
general  to  rule  whether  a  court 
clerk  must  make  public  the  indict¬ 
ments  returned  by  a  Grand  Jury 
when  they  are  handed  to  the  judge 
by  the  foreman.  The  clerk  con¬ 
tends  they  are  not  public  until  he 
records  them. 

■ 

Russians  Go  Home 

Tokyo — A  Pravda  correspond¬ 
ent  and  two  Tass  reporters  left 
here  Nov.  26  to  return  to  Russia. 
They  had  been  accredited  to  the 
Soviet  Mission  but  the  Japanese 
government  refused  to  issue  alien 
permits  to  them  because  Russia 
has  not  signed  the  peace  treaty. 

■ 

Gushing  With  Praise 

Mexico  City — A  new  oil  field, 
described  as  very  rich,  has  been 
named  “Fourth  Estate”  in  homage 
to  Mexico’s  newspapers  by  Presi¬ 
dent  Miguel  Aleman.  The  “Cuarto 
Poder’  discovery  is  located  near 
Papaloapan,  Vera  Cruz  state. 


Earl's  Evasion 
On  Coronation 
Irks  Reporters 

By  Doris  Willens 

London — Reporters  here  are  in 
a  red  hot  fury  over  the  run-around 
they  say  they  are  getting  on  Coro¬ 
nation  information. 

They  are  satisfied  with  the  an¬ 
swers  they  are  getting  from  the 
Ministry  of  Works,  which  is  run¬ 
ning  the  “inanimate”  part  of  the 
show — the  decoration  of  Westmin¬ 
ster  Abbey,  building  of  stands  on 
the  procession  route,  and  floral 
arrangements  on  streets. 

But  the  “artimate”  part,  the 
ceremonial  itself,  is  handled  by  the 
Duke  of  Norfolk,  the  Earl  Mar¬ 
shal.  And  reporters  now  visibly 
bristle  when  the  Duke’s  name  is 
mentioned. 

Sizzling  Point 

The  issue  reached  sizzling  point 
Nov.  21  at  a  press  conference  held 
by  David  Eccles.  Minister  of 
Works.  After  Mr.  Eccles  had  pol¬ 
ished  off  the  reporters’  questions 
about  Abbey  arrangements,  a  Brit¬ 
ish  newswoman  s  to  o  d  up  and 
thanked  him. 

But,  she  added,  why  couldn’t 
the  press  ever  get  any  answers 
from  the  Earl  Marshal?  (Shouts 
of  “hear,  hear.”) 

Mr.  Eccles  and  the  Ministry  of 
Works'  civil  servants  who  sat  at 
the  table  with  him  cast  down  their 
eyes  and  looked  as  embarrassed  as 
a  group  of  Eton  boys  exposed  to 
a  butcher’s  son. 

The  several  hundred  newsmen 
who  attended  the  conference  were 
encouraged  when  Mr.  Eccles  said 
that  he  regarded  it  as  a  principle 


THE  OLD  STORY 

Hutton,  Philadelphia  (Pa.)  Inquirer 

that  “the  press  and  cameramen 
are  of  absolutely  first  class  impor¬ 
tance”  to  the  Coronation. 

They  would  have  the  job  of  re¬ 
porting  the  ceremony  to  the  world 
and  all  possible  provisions  would 
be  made  for  them.  In  fact,  the 
cover  to  the  Abbey  Annex  entrance 
where  the  Queen  will  alight  from 
her  coach  was  to  be  made  of  a 
transparent  material  so  that  light¬ 
ing  would  be  good  for  picture 
taking. 

*  *  * 

The  right  of  British  newsmen 
to  ask  questions  of  anyone  in  the 
country  was  re-affirmed  by  a  court 
last  week. 

lames  Reid,  a  Sunday  Dispatch 
reporter,  had  been  charged  with 
breaches  of  the  Official  Secrecy 
Acts  after  he  tried  to  get  informa¬ 
tion  from  a  jailer  about  Atom- 
spy  Alan  Nunn  May.  Dr.  Nunn 
May  is  to  be  released  from  prison 
this  month. 

Case  Dismissed 

Mr.  Reid  told  the  jailer  he  was 
a  reporter.  He  asked  about  Nunn 
May’s  present  attitude  toward 
communism.  There  was  no  sug¬ 
gestion  of  a  bribe. 

“If  this  is  an  offense,”  Mr. 
Reid’s  lawyer  said,  “it  is  an  offense 
for  anyone  sitting  next  to  Mr. 
Churchill  at  dinner  to  ask  him, 
‘How  did  the  atom  bomb  test  go 
off  in  Australia  last  month?’  ” 

The  magistrate’s  court  dismissed 
the  case. 

*  *  * 

Lord  Rothermere’s  Daily  Mail 
announced  that  it  would  defray 
the  cost  of  giving  20,000  British 
servicemen  in  Korea  a  little  Christ¬ 
mas  gift.  It  will  consist  of  a  bottle 
of  beer,  a  package  of  cigarets  and 
chocolate. 


Would  Public 
Regard  Junkets 
As  Nixonism? 

Richmond,  Va.  —  Many  news¬ 
papers  spoke  out  in  righteous  in¬ 
dignation  when,  in  pre-election 
days,  the  Richard  Nixon  political 
fund  was  brought  to  public  view. 

But.  had  those  newspapers  any 
right  to  howl?  Hadn’t  many  of 
them,  consciously  or  unconscious¬ 
ly,  allowed  their  own  staff  mem¬ 
bers  to  put  themselves  in  quite 
similar  situations? 

Robert  Estabrook,  of  the  IVas/i- 
ington  ( D.  C. )  Post,  brings  up  the 
point  in  the  Masthead,  official 
voice  of  the  National  Conference 
of  Editorial  Writers. 

.  Says  Mr.  Estabrook: 

“You're  all  familiar  with  the  in¬ 
augural  flights  on  the  airlines  on 
which  gifts  of  Swiss  watches  are 
not  unknown,  the  steamship  tours, 
the  promotions  sponsored  by  trade 
organizations,  the  invitations  from 
foreign  governments.  Usually  here 
the  quid  pro  quo,  though  unstated, 
is  obvious.  TTie  donors  of  these 
trips  expect,  if  not  a  direct  re¬ 
turn,  at  least  a  favorable  press.” 

And,  says  Mr.  Estabrook,  there 
is  another  kind  of  tour — the  one 
sponsored  by  the  government.  He 
mentioned  particularly  the  kind 
run  by  the  Mutual  Security  Agen¬ 
cy  for  editors  until  Congress  began 
to  raise  a  ruckus. 

Mr.  Estabrook  says  he  declined 
a  seven-week,  $6,500  all-expense 
trip  to  observe  farm  conditions  in 
Europe. 

“It  would  be  both  indelicate  and 
untrue,”  says  Mr.  Estabrook,  “to 
suggest  that  these  invitations  are 
for  the  crass  purpose  of  buying  or 
corrupting  newspapermen.  Most 
businesses  and  governmental  agen¬ 
cies  aren’t  that  stupid,  and  most 
newspapermen  do  not  consciously 
lend  themselves  to  such  purchase. 

“Usually  the  self  interest  of  the 
sponsor  lies  in  getting  across  an 
understanding  of  its  program,  and 
perhaps  a  few  kind  words  at  ap¬ 
propriations  time.” 

The  problem  is  by  no  means  a 
simple  one.  Mr.  Estabrook  ad¬ 
mits  that  a  respectable  argument 
can  be  made  that  “the  public  in¬ 
terest  is  being  served  by  making 
available  to  newspaper  readers 
more  information  about  govern¬ 
mental  programs,  particularly  pro¬ 
grams  abroad. 

“The  plain  fact  is  that  many 
newspapers,  if  left  to  their  own 
resources,  would  neglect  these 
areas  and  their  readers  would  be 
the  poorer  for  it.” 

Thus,  says  Mr.  Estabrook,  there 
is  an  element  of  “mutual  accom¬ 
modation”  in  some  of  the  tours. 
But  at  the  same  time  it  must  take 
an  exceptional  newspaperman  not 
to  be  influenced  to  some  extent  by 
the  largesse. 

Ideally,  in  Mr.  Estabrook’s  view, 
the  newspapers  ought  to  finance 
their  own  tours. 


John  Jacob  Astor,  center  chairman  of  the  London  Times  Publishing 
Co.,  chats  with  the  AP’s  George  W.  Cornell,  left,  and  Don  Iddon, 
correspondent  for  the  London  Daily  Mail,  during  a  press  conference 
in  New  York  City. 

that  their  readers  who  are  eligible 
may  obtain  the  memorial  book. 

Col.  Astor,  in  an  interview  at 
the  English-speaking  Union  in 
New  York,  explained  that  the 
chapel  is  being  financed  by  $280,- 
000  contributed  in  small  amounts 
by  millions  of  Britons. 

The  chapel  is  in  the  style  of 
Sir  Christopher  Wren  and  is  in 
the  eastern  apse,  replacing  the 
Jesus  Ohapel,  destroyed  in  the 
air  blitz.  The  large  size  69-page 
book  is  cloth-bound,  with  title  in 
gilt.  It  gives  a  picture  of  the  life 
of  American  service  men  and 
women  in  England. 

Col.  Astor,  younger  son  of  the 
first  Viscount  Astor,  served  in 
Parliament  for  23  years  after  a 
distinguished  career  in  the  British 
Army  in  India  and  later  in  France 
in  World  War  1.  He  is  a  noted 
sportsman  and  philanthropist, 
long  active  on  behalf  of  better  un¬ 
derstanding  between  the  British 
and  American  people.  He  is  a  di¬ 
rector  of  several  banks  and  insur¬ 
ance  companies  and  is  president 
and  chairman  of  the  Common¬ 
wealth  Press  Union. 

The  Times  chairman,  a  tall  man 
with  gray  hair  and  mustache,  ac- 
quiline  features  and  aristocratic 
voice,  was  born  in  the  U.  S.  like 
his  father  and  brother,  but  the 
family  moved  to  England  when 
he  was  4  years  of  age. 

Col.  Astor  smiled  broadly  when 
be  was  asked  to  comment  on  a 
speech  by  Randolph  Churchill, 


London  Times 
Seeks  Kin  of 
28,000  Heroes 

Newspapers  and  radio  stations 
throughout  the  U.  S.  are  asked  to 
help  in  obtaining  the  names  and 
addresses  of  next-of-kin  of  28,000 
American  service  men  and  women 
killed  in  action  either  in  Britain 
or  in  operations  based  on  Britain 
in  World  War  II. 

Col.  John  Jacob  Astor,  co-chief 
proprietor  and  chairman  of  the 
Times  of  London,  was  in  New 
York  this  week  to  seek  to  aid  of 
the  press  in  obtaining  the  names 
and  addresses. 

The  Times  has  published  a 
handsomely-illustrated  book  com¬ 
memorating  the  construction  in  St. 
Paul’s  Cathedral  in  London  of  an 
American  Memorial  Chapel  and 
wishes  to  send  a  free  copy  to  the 
nearest  relative  of  each  of  the 
28,000  men  and  women  whose 
names  appear  on  the  gold  star 
honor  roll  in  the  chapel. 

Requests  by  the  next-of-kin  for 
a  copy  of  the  book,  entitled  “Bri¬ 
tain’s  Homage,”  should  be  written 
on  a  postcard,  giving: 

1.  The  name  of  the  relative 
who  died  while  serving  in  the  U. 
S.  Forces  based  upon  Britain. 

2.  The  name  or  title  of  the 
units  in  which  he  or  she  served. 

3.  The  writer's  name  and  full 


Illinois  Daily  ; , 
Has  188-Page 
'Centennial' 

Champaign-Urbana.  Ill.  —  A 
1 88-page  “Centennial-Progress” 
edition  was  published  Sunday 
(Nov.  23)  by  the  Champaign- 
Urhana  News-Gazette  to  com¬ 
memorate  the  100th  anniversary 
of  the  founding  of  the  newspaper 
from  which  it  developed. 

In  442Vi  columns  of  news  and 
pictures  and  310,000  lines  of 
advertising,  the  special  edition 
told  the  history  of  the  growth  of 
East  Central  Illinois  and  the 
growth  of  the  newspaper  since 
the  Urhana  Unions  began  in  1852. 

The  Urbana  Union  predated  the  • 
city  of  Champaign,  which  was  es¬ 
tablished  in  1853  as  “West  Urba¬ 
na”  and  changed  its  name  to 
Champaign  in  1861. 

The  News-Gazette  was  estab¬ 
lished  in  1919,  when  the  late  D. 
W.  Stevick  merged  the  Champaign 
Daily  News  and  the  Gazette.  Mr. 
Stevick  died  in  1935.  His  wife, 
Mrs.  Helen  M.  Stevick,  is  pres¬ 
ident  and  his  daughter,  Mrs. 
Marajen  Stevick  Dyess,  is  vice- 
president  of  the  present  corpora¬ 
tion.  J.  A.  McDermott  is  executive 
vicepresident  and  general  manager. 

Phil  Hundley,  assistant  general 
manager  and  advertising  director, 
and  Willard  S,  Hansen,  civic  ed¬ 
itor,  directed  the  efforts  of  the 
staff  of  140  full-time  employes  in 
publishing  the  special  edition.  Cir¬ 
culation  Manager  K.  W.  Moody 
put  a  fleet  of  transport  trucks 
into  service  to  deliver  it  to  372 
carriers  in  70  towns. 

One  of  the  features  was  a  his¬ 
tory  based  on  research  by  Prof. 
Natalia  M.  Belting  of  the  Univer¬ 
sity  of  Illinois.  It  showed  the 
Central  Illinois  Gazette,  one  of 
the  News-Gazette  predecessors, 
advocated  Abraham  Lincoln  for 
President. 

■ 

Japanese  Newsman 
Barred  by  Koreans 

A  United  Press  photographer. 
Hank  Egoshi,  was  refused  permis¬ 
sion  by  the  Republic  of  Korea 
government  to  cover  ceremonies 
Nov.  22  at  a  South  Korean  divi¬ 
sion  because  he  is  a  Japanese  citi¬ 
zen. 

Eighth  Army  public  information 


address  and  the  relationship  to  the  newsman  son  of  Prime  Minister  officers  were  notified  by  an  ROK 

Army  PIO  that  Japanese  were  not 
welcome  at  the  ceremonies. 

Mr.  Egoshi,  the  U.P.  said,  was 
fully  accredited  as  a  correspondent 
by  the  Far  East  Command  and 
carries  the  same  identification  card 
as  non-Japanese  newsmen.  He  also 
carries  a  U.  S.  Department  of 
Defense  identification. 

He  has  covered  the  fighting  on 
Sniper  Ridge  and  the  truce  nego¬ 
tiations  at  Panmunjom. 

A  month  ago.  South  Korean 
authorities  expelled  four  Japanese 
correspondents  from  Pusan. 


dead  person,  and  addressed  to 
Colonel  the  Hon.  J.  J.  Astor, 
The  Times,  London,  Inc., 

45  East  51st  St., 

New  York  22,  N.  Y. 

Asks  Press  to  Help 
The  information  will  be  sent  by 
air  to  the  Times,  Printing  House 
Square,  London,  and  a  copy  of  the 
book  will  then  be  forwarded  di¬ 
rect,  free  of  all  cost,  to  the  ap¬ 
plicant. 

Newspapers  over  the  country 
were  requested  by  Ck)l.  Astor  to 
carry  this  information  in  order 


Winston  Churchill,  attacking  Lord 
Beaverbrook,  publisher  of  the 
London  Daily  Express  and  other 
newspapers. 

“It  was  very  interesting,”  re¬ 
marked  Col.  Astor.  “I  can’t  add 
to  it.” 

The  Times  chairman  said  he 
believed  British  newspapers  tried 
*o  cover  the  recent  election  in  the 
U.  S.  as  objectively  as  possible. 

“We  knew  Gen.  Eisenhower,  of 
course,  very  well  in  Britain,  but 
we  were  not  so  familiar  with  Gov. 
Stevenson,”  he  explained. 
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27  To  Attend 
API  Seminar 
For  City  Desks 


Methods  of  improving  local 
news  coverage  will  be  discussed  by 
27  city  editors,  representing  news¬ 
papers  in  1 7  states 
and  the  District 
of  Columbia,  at  a 

gram  to  be  con- 

Curtis,  director, 
said  early  nomi¬ 
nations  for  this  seminar  were  un¬ 
usually  heavy,  and  he  expressed 
regret  that  a  considerable  number 
of  highly  qualified  applicants 
could  not  be  accommodated.  The 
Institute  limits  membership  in  each 
seminar  to  27  in  order  to  assure 
a  full  exchange  of  information 
among  participants. 

Topics  to  be  discussed  include 
organization  and  operation  of  city 
desks  and  staffs;  personnel  prob¬ 
lems;  reader  interests,  with  em¬ 
phasis  on  a  great  variety  and  bal¬ 
ance  in  local  news;  methods  of 
improving  the  writing  of  stories; 
investigative  reporting;  features; 
methods  of  increasing  accuracy; 
local  picture  coverage;  libel,  con¬ 
tempt  and  invasion  of  privacy. 

One  full  day  will  be  devoted  to 
specialized  fields  of  news,  with  six 
experts  giving  background  infor¬ 
mation  and  suggestions  for  im¬ 
proving  newspaper  coverage. 

Speakers  will  be  B.  H.  McCor¬ 
mack,  executive  editor.  Wall  Street 
Journal;  Louis  Minsky,  managing 
editor.  Religious  News  Service; 

Benjamin  Fine,  education  editor, 
iVeif  York  Times;  Gerard  Piel, 

Publisher,  Scientific  American; 

Hugh  R.  Pomeroy,  director.  De¬ 
partment  of  Planning,  Westchester 
County;  and  Damon  Stetson,  La¬ 
bor  Editor,  Newark  (N.  J.)  News. 

Other  speakers  will  include  Null 
F .  Adams,  city  editor,  Memphis 
(Tenn.)  Press-Scimitar;  L.  Glen 
Snarr,  city  editor.  Salt  Lake  City 
(Utah)  Deseret  News;  John  R. 

Herbert,  managing  editor,  Quincy 
)  (Mass.)  Patriot  Ledger;  Henry  G. 

Coit,  city  editor,  Newark  News; 

Vincent  S.  Jones,  director,  news 
and  Editorial  Office,  Gannett 
Newspapers,  Rochester;  Carl  E.  ,  .  ,  ...  ... 

Lindstrom,  managing  editor,  J/flrt-  of  ihc  Institute  Advisory  Board 

lord  (Conn.)  Times;  James  H. 

Couey.  Sunday  editor,  Birmingham  Post-Dispatch  will  lead 

(Ala.)  News;  Joseph  Costa,  chief  ‘^e  discussion  of  investigative  re- 
Photographer,  New  York  Sunday  PoUmg  and  will  take  part  in  all 
M/rror.  Garrett  D.  Byrnes,  produc-  other  swsions  during  the  two 
tion  editor.  Providence  (R.  1.) 

Journal;  Harry  Lee  Waddell,  ed-  ^  cOTdu^ed  by  Walter 

'tor.  Factory  Magazine,  and  E.  Everett,  Associate  Director  of  the 
Douglas  Hamilton,  of  the  law  firm  Institute. 

of  Brown,  Cross  and  Hamilton,  Members  of  the  seminar  are: 
New  York.  Charles  D.  Barton,  Phoenix 


Cothran 


Brubaker 


Connors 


Beaupre 


Cobb 


Baxter 


Guriey 


Gorman 


Eisendrath 


Fischer 


Davidson 


Marino 


Harlicka 


Kinnier 


Luckett 


Sanders 


Russell 


O'Neill 


Roseman 


Olmstead 


Jules  P.  Harlicka,  Trenton 
(N.  J.)  Times. 

John  T.  Kinnier.  Reporter. 
Newport  News  (Va.)  Press. 

Charles  F.  Luckett,  Geneva 
(N.  Y.)  Daily  Times. 

Bernard  P.  Lyons.  Port  Huron 
(Mich.)  Times  Herald. 

Ben  M.  Marino,  Cleveland 
(Ohio)  Press. 

Fred  Olmsted,  Detroit  (Mich.) 
Free  Press. 

Edward  A.  O’Nehl,  Louisville 
(Ky.)  Times. 

Edward  R.  Ray,  Hartford 
(Conn.)  Courant. 

Demont  Roseman,  Jr.,  Rocky 
Mount  (N.  C.)  Evening  Telegram. 

Marion  W.  Russell,  Sidney 
(Ohio)  Daily  News. 

Allison  Sanders,  Houston 

(Tex.)  Chronicle. 

Philip  B.  Schaeffer,  Philadel¬ 
phia  (Pa.)  Evening  Bulletin. 

John  W.  Thompson,  Jr.,  Wash¬ 
ington  (D.  C.)  Evening  Star. 


William  Baxter,  Waterhury 
(Conn.)  Republican. 

Robert  E.  Beaupre,  Burlington 
(Vt.)  Free  Press. 

Henry  C.  Brubaker,  Lancaster 
(Pa.)  New  Era. 

Dan  Cobb,  Birmingham  (Ala.) 
News. 

Henry  W.  Connors,  Brooklyn 
(N.  Y.)  Eagle. 

S.  A.  Cothran,  Charleston 
(S.  C.)  News  and  Courier. 

Carl  M.  Davidson,  Rochester 
(N.  Y.)  Times-Union. 

G.  Thomas  Duffy,  East  St. 
Louis  (Ill.)  Journal. 

Cosman  H.  Eisendrath,  Biloxi 
(Miss.)  Daily  Herald. 

Maurice  Fischer,  Chicago 
(Ill.)  Daily  News. 

I.  Leonard  Gorman,  Syracuse 
(N.  Y.)  Post-Standard. 

Arthur  Gurley,  Roanoke 
(Va.)  World-News. 

Robert  J.  Hamp,  Jr.,  Kokomo 
(Ind.)  Tribune. 
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Shipboard  Censorship 
Rolls  Scranton  Editor 


Scranton,  Pa.  —  Press  freedom 
and  cooperation  on  the  Cunard 
line  R.M.S.  “Mauretania”  were 
kicked  around  by 
ship's  officers  al¬ 
most  as  much  as 
was  the  35.000- 
ton  vessel  by  a 
November  North 
■Atlantic  h  u  r  r  i- 
cane,  according 
to  a  newspaper¬ 
man  who  was  on 
board. 

As  a  result. 

City  Editor  Ed¬ 
ward  J.  Donohue 


Donohue 


of  the  Scranton  Times,  was  de¬ 
layed  more  than  24  hours  in  noti¬ 
fying  his  newspaper  that  many 
passengers  were  injured  and  exten¬ 
sive  damage  was  caused  by  the 
hurricane.  But  as  a  consolation 
prize,  he  had  some  correspondence 
with  the  ship’s  staff  captain  that  he 
views  as  a  classic  in  British  under¬ 
statement. 

It  was  not  until  the  “Maure¬ 
tania”  docked  in  New  York  Nov. 
20  that  it  was  admitted  officially 
that  more  than  50  passengers  were 
injured. 

Until  then.  Staff  Capt.  N.  A.  F. 
Kingscote,  speaking  for  Capt.  D. 
W.  Sorrell,  had  refused  to  even  ad¬ 
mit  there  were  passenger  injuries 
and  had  issued  an  official  state 
ment  that  damage  was  “negli¬ 
gible.” 


A  series  of  rolls  transformed 
public  rooms  into  a  shambles  of 
broken  furniture  from  which 
screaming  passengers  were  extri¬ 
cated.  Below  decks,  other  passen¬ 
gers  were  hurled  from  their  bunks, 
reported  Mr.  Donohue  who  was 
returning  from  a  tour  of  study 
as  a  Reid  Fellow. 


An  Age  ot  Speed, 
Mr.  Secretary 

Excerpts  from  two  AP  dis¬ 
patches  which  moved  over  the 
wires  the  same  day,  Nov.  21: 

Ottawa  —  Secretary  of  State 
Dean  Acheson  finds  the  wonders 
of  modern  journalism  such  that 
the  press  report  “often  precedes 
the  event,  sometimes  reliably.” 
The  press  rumor  or  “leak,”  he  said, 
has  become  an  almost  indispens¬ 
able  adjunct  to  modern  diplomacy. 

New  Delhi — Barefooted  Nepa¬ 
lese  runners,  each  armed  with  a 
short  spear  to  fight  jungle  animals 
and  three  silver  bells  to  ward  off 
evil  spirits,  carry  the  news  of  the 
Swiss  Everest  expedition  to  the 
outside  world.  Each  covers  an  as¬ 
signed  section  of  six  to  eight  miles 
in  a  160-mile  stretch  to  the  near¬ 
est  telegraph  point. 


Seconds  later,  he  said,  a  50-foot 
following  sea  crashed  on  to  the 
“Mauretania’s”  promenade  deck, 
freakishly  smashing  every  other 
window  on  the  aft  portside  and 
pouring  through  the  main  deck 
square.  Sea  water  cascaded  down 
steps  and  elevators  to  B,  C  and 
D  decks,  entering  some  cabins  to 
a  depth  of  six  inches  and  causing 
near-panic  among  some  passen¬ 
gers.  a  number  of  whom  fled 
their  staterooms  wearing  life  pre¬ 
servers. 

By  using  a  printed  passenger 
list,  Mr.  Donohue  had  checked  off 
nearly  a  score  of  Cabin  Class  pas¬ 
sengers  with  varying  degree  of  in¬ 
jury.  He  then  typed  a  letter  to 
Captain  Sorrell,  asking  for  official 
“full  details”  of  the  night’s  events. 
He  also  requested  permission  to 
dispatch  a  brief  message  to  his 
newspaper  “as  quickly  as  pos¬ 
sible.” 

‘Of  No  News  Value' 

Captain  Kingscote,  replying  in 
behalf  of  Captain  Sorrell,  wrote  in 
part: 

“With  regard  to  you  sending  a 
dispatch  to  your  papers,  we  would 
like  to  assist  you,  but  find  it  hard 
to  think  of  anything  to  say.  As 
you  know,  the  ship  experienced 
very  heavy  weather  last  night, 
rolled  heavily  and  shipped  a  little 
water  into  the  Cabin  Class  accom¬ 
modation.  Damage  in  the  Cabin 
Class  was  negligible. 

“This  is  the  usual  hazard  of  the 
sea,  and  I  venture  to  say,  of  no 
news  value;  but  if  you  wish  it, 
there  would  be  no  objection  to 
you  sending  a  radio  message  on 
the  following  suggested  lines: 

“‘Mauretania  midnight  Tuesday 
longitude  Sable  Island  very  heavy 
weather  shipped  water  minor  fur¬ 
niture  damage.’  ” 

Mr.  Donohue  took  a  rain  check 
on  this  handout,  but  later  framed 
a  message  to  the  Scranton  Times 
for  regular  transmission,  incorpo¬ 
rating  the  doubletalk  of  Captain 
Kingscote  with  his  own  condensed 
version  of  what  had  actually  hap¬ 
pened.  The  ship’s  radio  steward 
would  not  accept  the  message  un¬ 
less  with  the  understanding  that 
it  would  be  submitted  for  approv¬ 
al  to  Captain  Sorrell.  Mr.  Dono¬ 
hue  rejected  the  terms  and  mo¬ 
mentarily  gave  up  his  attempt  to 
cable  his  newspaper. 

Thereupon  he  sent  another  note 
to  Captain  Kingscote,  resorting  to 
a  little  understatement  of  his  own. 
It  read  in  part: 

“I  find  I  cannot  agree  with  your 
version  that  damage  was  confined 
to  ship’s  furniture.  My  actual 
participation  in  events  last  night 
and  early  today,  plus  my  observa¬ 
tions  and  conversations  with  other 


David  J.  Wilkie 
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passengers,  create  a  rather  strong 
opinion  that  your  appraisal  of  the 
situation  is  one  of  policy  and  ex¬ 
pediency  rather  than  factual. 

“Naturally  I  could  not  permit 
myself  to  become  a  party  to  any 
such  cablegram  phraseology  as 
you  suggest,  for  reasons  of  per¬ 
sonal  integrity  in  the  reporting  of 
news  events.  As  the  degree  of 
‘news’  involved  in  our  progress 
through  the  hurricane  area  is  con¬ 
cerned,  I’m  quite  sure  I  am  the 
best  judge  of  that, 

“However,  I  am  not  in  the  posi¬ 
tion  of-  challenging  the  authority 
of  the  staff  of  this  vessel.  It  is 
obvious,  therefore,  that  I  can  do 
nothing,  as  of  the  moment,  in  the 
way  of  informing  the  public  of 
our  experience. 

“Please  do  not  consider  this  as 
any  criticism  of  your  handling  of 
the  ship.  I  think  the  over-all 
operation  was  wonderful.  But  you 
can  consider  it,  if  you  wish,  as  a 
very  pointed  criticism  of  your 
handling  of  a  matter  of  news.” 

As  the  “Mauretania”  docked  at 
Pier  90  the  next  day  at  1  p.m., 
Mr.  Donohue  called  his  paper 
from  shipboard. 

Mowery's  Man  Freed 

The  New  York  World  Telegram 
and  Sttn  tipped  its  hat,  editorially 
speaking,  this  week  to  one  of  its 
staffers — Edward  J.  Mowery — 
“whose  reporting,  aggressiveness 
and  persistence  played  a  big  part” 
in  freeing  Louis  Hoffner  from  jail. 

Seven  years  ago,  Mr.  Mowery 
got  onto  the  story.  His  big  Jay 
came  a  week  ago  when  a  Queens 
County  judge  dismissed  the  indict¬ 
ment  on  which  Hoffner  had  been 
tried  for  murder  and  convicted. 
Sentenced  to  life  imprisonment  for 
a  crime  he  insisted  he  never  com¬ 
mitted,  Hoffner  served  12  years. 
His  freedom  hung  on  the  fact, 
disclosed  by  Mr.  Mowery,  that 
evidence  which  might  have  cleared 
him  was  not  introduced  at  the 
trial. 

Mr.  Mowery  had  the  grateful 
man  in  tow  this  week,  .shepherding 
him  to  sports  events  and  shows 
and  to  the  WT&S  office  where  he 
personally  thanked  the  editors. 
Later  they  were  featured  on  tele¬ 
vision  programs. 


400  at  Dinner  , 
Honor  Wilkie 
AP  Auto  Editor 

Detroit — ^The  automobile  in¬ 
dustry,  whose  achievements  he  ha- 
chronicled,  and  the  newspapt: 
friends  he  has  made  through  th; 
years  joined  here  Tuesday,  Nov 
24,  to  honor  David  J.  Wilkie,  auto¬ 
motive  editor  of  the  Associate; 
Press.  The  day  marked  the  50th  an 
niversary  of  Mr.  Wilkie’s  start  it 
the  newspaper  business. 

More  than  400  persons  attende; 
a  dinner  in  the  Sheraton-Cadilk 
Hotel.  It  was  exactly  50  years  froii 
that  day  when  14-year-old  DaviJ 
Wilkie  joined  the  Associated  Pres- 
office  here  as  a  $4-a-week  mes  j 
senger. 

The  group  announced  that  a 
10-year  scholarship  was  bein: 
established  in  Mr.  Wilkie’s  nams 
in  the  Wayne  University  Journal 
ism  Department. 

Reputation  for  Accuracy 

The  reputation  Mr.  Wilkie  hav 
made  is  found  in  a  comment  bv 
Ralph  R.  Watts,  automotive  editc: 
of  the  Detroit  News,  who  said: 

“In  thoroughness  and  accuracy 
there  is  no  writer  in  the  industry  to 
surpass  Dave.  In  speed  of  handling 
a  story  his  colleagues  will  tell  yw 
he  is  a  hard  man  to  beat.” 

Principal  speakers  were  C.  F 
(Boss)  Kettering,  research  consul’- 
ant  for  General  Motors  Corp; 
Michael  A.  Gorman,  editor  of  the 
Flint  Journal,  who  was  toastmaster: 
Frank  J.  Starzel,  general  manage: 
of  the  AP,  and  Siler  Freeman, 
automotive  editor  for  the  Detroi: 
Times  and  other  Hearst  newspa- 
pers. 

Dave’s  early  interest  in  the  AP 
was  to  become  a  Morse  operator 
His  application  brought  him  the 
job  of  full-fledged  telegrapher  at 
16,  making  him  the  younges: 
Morse  man  in  the  business. 

By  the  age  of  26  Mr.  Wilkie 
was  writing  and  sending  his  owr 
copy  and  handling  vacation  relief 
on  the  AP  editorial  staff.  At 
he  was  named  correspondent  ia 
charge  of  the  Detroit  AP  bureau 
— that  was  in  1917.  In  1928  he 
was  appointed  bureau  chief. 

Expert  Sports  Writer 

His  experience  covered  all  the 
phases  of  news  writing — sports  ^ 
business  and  general.  He  was  K' 
cognized  as  an  expert  sports  write: 
and  has  covered  every  important 
powerboat  regatta  held  in  Detroit 
since  the  days  when  Gar  Wo<x 
and  his  Miss  Americas  dominatel 
the  Harmsworth  Trophy  events. 

H  is  command  of  business  ne»' 
in  general  and  automotive  ne»^ 
in  particular  brought  him  fins"! 
to  his  appointment  in  1939  as 
automotive  editor. 

Probably  the  biggest  writing  F 
in  his  long  career,  he  said,  was 
20,000-word  biographical  sketch  ot 
the  late  Henry  Ford,  whom  Dave 
counted  as  a  personal  friend  fo' 
many  years. 
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Lively  Rivalry  Cited 
In  Answer  to  Suit 


S.  I.  Newhouse  pointed  to  the 
“liveliest  kind  of  competition” 
among  newspapers  and  broadcast 
stations  in  Syracuse  as  refutation 
of  charges  made  this  week  in  an 
anti-trust  complaint  filed  against 
him  by  Syracuse  Broadcasting 
Corporation. 

The  complainant,  operator  of 
WNDR,  seeks  $1,088,112  damages 
for  alleged  restraint-of-trade  acts 
by  the  Syracuse  Herald-Journal, 
Syracuse  Post-Standard  and  Cen¬ 
tral  New  York  Broadcasting  Com¬ 
pany  (WSYR  and  WSYR-TV),  all 
of  which  are  Newhouse  properties. 

WNDR  claimed  that  the  news¬ 
papers  and  WSYR  “Publicized 
numerous  rumors  and  false  state¬ 
ments”  that  WNDR  “lacked  sta¬ 
bility,"  “spread  false  and  malicious 
rumors  through  the  advertising 
trade”;  “created  a  state  of  hysteria 
among  employes  of  the  plaintiff 
by  disseminating  information  that 
their  employment  was  insecure,” 
and  “continuously  publicized 
WSYR  daily  with  news  items  of 
little  or  no  public  interest  and 
publicized  false  and  misleading 
and  distorted  news  items  pertain¬ 
ing  to  the  plaintiff.” 

The  complaint  also  alleged  that 
persons  placing  classified  advertis¬ 
ing  in  the  two  newspapers  were 
required  to  purchase  ads  in  both, 
as  a  unit  and  at  combined  rates, 
and  that  special  advertising  dis¬ 
counts,  rebates  and  free  publicity 
were  given  other  advertisers  but 
refused  to  WNDR. 

In  addition,  the  plaintiff  claimed 
that  last  September  and  October, 
the  newspapers  published  “un¬ 
ethical  and  false”  items  pertaining 
to  ligation  in  which  WNDR  was 
involved.  Publication  of  these 
stories,  it  alleged,  “necessitated 
the  organization  by  the  plaintiff 
of  a  creditors’  committee  to  avoid 
bankruptcy.” 

Newhouse  Statement 
Mr.  Newhouse  issued  the  fol¬ 
lowing  statement: 

"The  charges  made  by  the  Sy¬ 
racuse  Broadcasting  Corporation, 
owner  of  WNDR,  in  the  broad¬ 
side  suit  filed  in  the  Federal  Court 
in  Utica,  are  wholly  without  foun¬ 
dation. 

“WNDR,  as  well  as  the  other 
radio  stations  in  Syracuse,  have 
been  operating  in  a  radio  crowded 
field.  In  addition  to  the  WSYR 
stations  there  are  three  other  ra¬ 
dio  stations,  besides  WNDR. 
These  are  WOLF.  WAGE,  and 
wFBL.  There  is  also  WHEN-TV, 
^oiombia  Broadcasting  outlet. 
Far  from  there  being  a  monopoly, 
•he  radio  field  in  Syracuse  is,  in 
fact,  wide  open. 

“The  Syracuse  newspapers  have 
operated  on  ’  a  basis  of  friendly 
relations  with  all  of  these  stations. 
The  Herald  Journal  furnishes  news 


broadcasts  without  cost  to  WOLF, 
a  completely  independent  station. 
The  election  returns  services  of 
the  Syracuse  newspapers  were  of¬ 
fered  on  Election  Day  to  all  radio 
stations  gratis.  WHEN-TV  and 
WAGE  took  advantage  of  this 
offer.  WNDR  did  not,  but  it 
could  have  if  it  so  desired. 

“The  daily  listings  of  programs 
of  all  local  radio  stations,  includ¬ 
ing  WNDR.  are  published  without 
charge  in  the  Herald  Journal  and 
the  Post  Standard,  together  with 
highlight  columns  on  the  day’s 
offerings,  including  those  of 
WNDR. 

“Contrary  to  the  claims  of 
WNDR,  there  is  the  liveliest  kind 
of  competition  between  the  Her¬ 
ald-Journal,  the  Post  Standard 
and  WSYR,  as  well  as  generally 
among  the  newspapers  and  radio 
and  television  stations  in  Syracuse. 

“It  is  no  secret  that  WNDR  has 
had  financial  problems.  This  may 
be  unfortunate,  but  a  lawsuit 
based  on  unfounded  charges  is 
not  the  solution.” 

■ 

French  Decorate 
Allen  in  Indochina 

The  French  High  Command  has 
awarded  the  croix  de  guerre  with 
bronze  star  to  Larry  Allen,  Asso¬ 
ciated  Press  correspondent,  in  rec¬ 
ognition  of  his  front-line  coverage 
of  the  Indochinese  war  against  the 
communist-led  Vietminh  rebels  for 
the  last  14  months. 

Gen.  Gonzales  de  Linares  said 
the  decoration  was  for  Mr.  Allen’s 
reporting  of  the  war  “without  fear 
of  danger”  and  in  recognition  of 
his  “scrupulous  concern  for  ob¬ 
jectivity.” 

Mr.  Allen,  44,  won  the  Pulitzer 
Prize  in  1941. 

■ 

No  Longer  Free 

Canton,  Ohio — ^The  Canton 
Economist,  21 -year-old  weekly 
published  by  Morton  Frank,  is 
converting  from  free  to  paid  cir¬ 
culation.  Rates  are  IS  cents  a 
month,  or  $1.50  a  year,  by  carrier. 

$100,000  Lost, 
Pampa  Daily  Quits 

Pampa,  Tex. — ^The  one-year-old 
Pampa  Spokesman,  morning  daily, 
called  it  quits  with  the  Nov. 
2'i  edition.  Publisher  J.  C.  Daniels 
announced  the  decision  in  an 
editorial  titled,  “A  Dream  That 
Dies.” 

The  paper,  started  Nov.  11, 
1951,  lost  approximately  $100,000 
in  its  first  year,  the  publisher  as¬ 
serted  recently.  Mr.  Daniels  is  an 
automobile  dealer. 

The  community  will  continue 
to  be  served  by  the  evening  Pam¬ 
pa  News. 


IN  G.M.  POST  —  McHenry 
Browne,  former  Hearst  executive, 
is  the  new  general  manager  and 
vicepresident  of  the  Boston  (Mass.) 
Post.  (E  &  P,  Nov.  22,  page  8.) 

'Bonds  lor  Ike' 
Drive  Started 

“Bonds  for  Ike.”  That’s  the 
slogan  adopted  by  the  Westches¬ 
ter  County  newspapers  to  put  over 
a  campaign  to  sell  $1  billion  worth 
of  War  Defense  Bonds  by  Jan.  20 
when  General  Eisenhower  takes 
office  as  President.  Full  page  ad¬ 
vertisements  opening  the  drive 
have  already  appeared  in  the 
Westchester  newspapers. 

The  idea  originated  in  a  Tar- 
rytown  bank  and  it  quickly  spread 
throughout  the  county.  The  idea 
has  been  praised  by  several  of  the 
largest  banks  in  New  York  City. 

The  advertisements  stress  that 
General  Ike  is  going  to  Korea  and 
the  people  are  urged  to  buy  bonds 
to  help  him  in  his  crusade  for 
peace. 

The  Westchester  County  Pub¬ 
lishers  offer  to  send  proofs  of  five 
page  advertisements,  without  cost, 
to  any  newspaper  that  asks  for 
them. 

“It  is  hoped  that  the  press  of 
this  country  will  join  enthusias¬ 
tically  in  this  campaign,”  said 
Wallace  Odell,  vicepresident  of 
the  Westchester  group. 

■ 

S.  F.  Afternoon 
Dailies  Now  10c 

San  Francisco  —  All  daily 
newspapers  of  San  Francisco  are 
now  10c  per  copy  following  the 
advance  from  7c  by  the  afternoon 
San  Francisco  Call-Bulletin  and 
San  Francisco  News.  The  new 
price  for  the  p.m.  papers  here  be¬ 
came  effective  Nov.  24. 

■ 

Record  S.  F.  Linage 

San  Francisco — A  new  record 
was  set  by  the  20th  annual  Christ¬ 
mas  Value  Days  edition  of  the 
.San  Francisco  Examiner  of 
Thanksgiving  Day.  George  S. 
Brumback,  advertising  director, 
reported  1 35,000  lines  of  retail  ad¬ 
vertising.  Three  stores  purchased 
individual  sections. 


Court  Asked 
To  Okay  Plan 
In  Passaic  Sale 

Passaic,  N.  J.  —  A  plan  under 
which  the  Drukker  family  may 
become  sole  owners  of  the  Passaic 
Herald  News  was  referred  to  Su¬ 
perior  Court  Judge  Dixon  P. 
Speakman  on  Nov.  26.  His  ap¬ 
proval  would  set  in  motion  an  ap¬ 
praisal  of  the  newspaper  prop¬ 
erty  to  establish  the  worth  of  the 
half-interest  held  by  heirs  of  the 
late  James  H.  Walden. 

Withdrawal  of  a  civil  suit 
brought  by  the  Walden  interests 
for  dissolution,  based  upon  a  stale¬ 
mate  in  the  board  of  directors  of 
Druwald,  Inc.,  the  holding  com¬ 
pany.  is  contingent  upon  final  ap¬ 
proval  of  the  sale. 

Druwald,  Inc.,  organized  by 
former  Congressman  Dow  H. 
Drukker  and  the  late  James  H. 
Walden,  owns  1,321  shares  of  pre¬ 
ferred  stock  of  the  Passaic  Daily 
News  out  of  1,932  outstanding; 
and  1,990  shares  of  common  stock 
out  of  2,000  shares  outstanding. 
Both  the  Walden  and  Drukker 
families  hold  1,127  shares  each  of 
Druwald,  Inc.  The  Druwald  board 
is  composed  of  James  P.  Walden 
and  Albert  W.  Ballentine,  for  the 
Walden  family,  and  Dow  H. 
Drukker.  Jr.,  and  his  brother, 
Richard,  for  the  Drukker  family. 

Union  Building  and  Investment 
Company,  which  has  agreed  to 
purchase  the  Walden  interest  in 
Druwald,  is  composed  of  Dow  H. 
Drukker  and  members  of  his  im¬ 
mediate  family. 

By  agreement  of  both  parties, 
appraisers  would  be  Wolf  and 
Company,  representing  the  Wal¬ 
den  estate,  and  Harry  M.  Bittner, 
representing  the  Drukker  family. 
In  the  event  the  appraisers  are  un¬ 
able  to  reach  an  agreement  within 
60  days,  they  are  empowered  by 
both  parties  to  name  a  third  ap¬ 
praiser.  Should  further  disagree¬ 
ment  arise,  the  seller  and  pur- 
I  chaser  agree  to  appeal  to  the 
courts  to  name  the  third  appraiser. 

Upon  final  approval  by  the 
court,  according  to  the  agreement, 
the  Drukker  interests  would  pay 
25  per  cent  of  the  price  fixed  50 
days  after  the  court  renders  judg- 
r  ment,  and  the  remaining  75  per 
cent  one  year  later. 

■ 

i  Atlantic  Union 
I  Honors  2  Editors 

[  Buffalo,  N.  Y. — ^Thomas  Cook 
Brown,  chief  editorial  writer  for 
the  Buffalo  Courier-Express,  was 
one  of  16  persons  elected  to  the 
Board  of  Governors  of  the  Atlan- 
I  tic  Union  Committee  here  NoV*. 
•  22. 

:  Retired  Justice  Owen  J.  Roberts 

f  presented  an  award  for  distin- 
.  guished  service  to  Thomas  L. 
,  Robinson,  editor-publisher  of  the 
■  Charlotte  (N.  C.)  News,  for  help- 
I  ing  to  publicize  the  committee's 
aims. 
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conviction  of  William  Lorimer  Chairman  of  the  Board  of  Na-  Court  Judge  granted  the  injunc- 

PnotOQTCipny  RuIgS  ■and  others  for  conspiracy  fo  tional  Press  Photographers  Asso-  tion,  holding  that  radio  was  em- , 

continued  from  page  9  ^  bank  (The  People  v.  ciation,  to  obtain  for  press  photo-  braced  in  the  constitutional  term 

. .  Munday,  et  al.,  280  Ill.  32,  117  graphers  the  right  to  take  pictures  “press,”  and  that  to  exclude  radio 

sarily  followed  from  the  fact  that  286).  It  appeared  that  press  of  congressional  and  other  pro-  would  be  a  violation  of  both  the 

trials  were  by  constitutional  guar-  photographers  and  newsreel  ex-  ceedings.  Senator  McCarran  re-  Federal  and  State  Constitutions 

anty  public  affairs,  the  court  said:  bibitors  took  pictures  of  the  de-  cently  introduced  a  resolution  With  respect  to  the  power  of 

“The  privilege  of  the  public  to  f^p^l^nts  and  the  jury  apparently  before  the  Rules  Committee  which  the  executive  branches  of  the  gov- 
attend  trials  in  court  is  not  unre-  consent  but  without  the  would  prohibit  “any  photographs  ernment.  State  and  Federal,  I  may 

stricted.  *  *  *  ••  knowledge  of  the  court.  In  its  to  be  taken  in  any  room  during  add  that  unlike  the  judiciary,  and. 

Quoting  Cooley  on  Constitu-  opinion,  the  Illinois  Court  stated:  the  conduct  therein  of  any  hear-  to  a  lesser  degree,  the  legislative 

tional  Limitations,  the  Court  con-  “The  trial  of  a  case  should  con-  jng  before  such  (standing,  special  branches,  they  have  no  right  to 
tinned:  the  sober  investigation  or  select)  committee.  In  answer  to  punish  summarily  by  fine  or  jail 

“It  is  also  requisite  that  the  of  the  matters  in  issue.  It  is  not  to  the  N.P.P.A.  protest,  the  Senator  sentence,  and  without  jury  trial, 
trial  be  public.  By  this  is  not  meant  regarded  as  an  entertainment  or  stated  that  the  purpose  of  the  any  violation  of  their  authority 
that  every  person  who  sees  fit  shall  os  a  festive  occasion,  resolution  was  “to  protect  wit-  All  that  'the  officers  of  the  exec- 

in  all  cases  be  permitted  to  attend  court  should  not  permit  the  nesses  before  congressional  com-  utive  branch.  Slate  or  Federal,  can 
criminal  trials  *  *  *.  The  require-  conversion  of  the  courtroom  into  mittees  (from)  being  made  public  do  is  to  invoke  provisions  of  the 
ment  of  a  public  trial  is  for  the  o  picture  gallery  or  the  trial  of  a  spectacles,  (from)  having  light  applicable  criminal  code  enacted 
benefit  of  the  accused;  *  *  ^ose  into  a  show.”  shining  or  flashing  or  cameras  in  by  the  Congress  or  the  Legislature 

The  court  added  this  further  ^  should  like  to  relieve  this  their  faces,  as  well  as  to  protect  and  seek  a  conviction  of  the  ac- 
and  most  significant  basis  for  its  rather  bleak  report  on  our  present  the  proper  decorum  which  should  cused  by  a  jury  (12  Am.  Jur.,  Sec, 
decision,  saying:  status  in  court  by  citing  the  Honor-  characterize  Senate  hearings.”  390,  pages  389,  et  seq).  ' 

“It  was  not  merely  to  preserve  ^ble  Raymond  L.  Sauter,  a  Colo-  You  are  also  familiar  with  the  Pioneer  Stage 

the  dignity  and  decorum  of  the  "Jaded 'b^Flovd®  M^aira' Rayburn  ruled  ^^served  that  1 

tribunal,  but  to  protect  the  pri-  suaded  by  Floyd  McCall,  a  Post  that  proceedings  of  the  House  .  ..  .  ,  . 

soner  and  other  participants  from  Photographer,  to  permU  a  picture  Committees  could  not  be  broad-  " 

an  unnecessary  and  perhaps  ob-  the  court  proceedings  in  a  casted  or  televised  because  the  rdatin^to  teW  sToi?  or 
fecMIe  degree  of  pubUcUy.  House  Rule,  make  no  mention  of  ^ m  ' ehik  nl  w  rremeite 


jecttonaoie  aegree  of  publicity,  •  ,  ‘  ■  i  •  ..  .  ,  .  .  after  checking  with  representativ^ 

that  the  preventive  measures  were  y^nen  visual  im-  radio  and  television.  You  may  be  -  .  .  ,  PpC  *  . 

_ nr/>cW/>pfc  nr^  nwuniino  inrr/>n^ina  DOln  PiDV^  dnU  1  OCIICVC 


adopted.” 

And  again: 


pres.sions  are  assuming  increasing  familiar  with  the  decision  of  Fed- 


importance.  courts  .should  not  he  eral  Judge  Schweinhaut  in  the  Dis- 


that  I  have  included  all  the  im- 


“The  Uberty  of  the  press  does  foo  reluctant  to  permit  photo-  trict  Court  in  Washington,  D.  C.,  Sh  ‘  do"^ex\T  at^^h^ir  pTo^£ 

not  include  the  privilege  of  taking  ^faphs  of  judicial  proceedings,  if  freeing  two  witnesses  who  refused  ^ 

adeanroge  of  :he  ^orcerodop  of  “■rZ‘’orde!h'’'Z  to  testify  More  a  Senate  Com-  jeeisionsia 

o  perron  occused  of  cno,e  lo  pho-  "'"'"'PI  ''  'f.,  mitt»  while  television,  radio  and  photographs 

mgrupj. /IIS  face  and  figure  ago, nr,  who 

As  to  this  last  ground  of  deci-  are  members  of  the  National  Press  f  know  of  no  court  decision  2 

Sion,  that  is  the  right  of  privacy  Photographers  Association  have  denying  to  the  legislative  branch  :  j-  •  ,  legislative^ and  ^exLutivc 

of  the  litigants  and  other  partic-  succeeded  in  getting  many  state  of  the  Federal  Government  the 

ipants,  it  must  be  pointed  out  that  courts  to  permit  the  photograph-  right  to  impose  such  limitations  or  f.  in  ciinia  nr/vivii 

decisions  subsequent  to  this  Mary-  ing  of  court  trials.  restrictions;  and.  because  of  the  tfe 

land  Case  recognize  that  litigants  Contempt  Power  constitutional  independence  of  the  that  pictures  are  em- 

and  other  participants  in  Court  Next,  we  come  to  the  question  legislative  branch,  the  improve-  ,hg  constitutional  euar- 

become,  to  a  limited  degree,  of  the  right  of  the  legislative  ment  of  our  status  in  this  regard  ^ 

newsworthy  and  subject  to  reason-  branch  of  Government  to  prohibit  before  Congress  must  be  accom-  ^ '  .  .-^g^j, 

able  publicity.  Such,  for  example,  such  publicity  and  to  punish  sum-  pUshed  by  persuasion.  construing  the  terms  granting 

was  the  decision  in  a  damage  suit  marily,  as  contempts,  violations  of  States’  Authority'  protection  to  the  citizens  under 

brought  against  the  Minneapolis  their  prohibitory  rules.  The  legislative  branches  of  the  the  Bill  of  Rights  as  they  are  m 

uv  The  right  and  power  of  the  several  states  possess  an  analogous  construing  those  granting  regula- 

pubhshing  the  picture  of  a  defend-  Federal  Congress  to  punish  by  power.  In  this  area  of  state  legis-  tory  powers  to  the  Government. 

in  a  divorce  action  over  nis  way  of  contempt  without  criminal  lative  authority  you.  of  course.  With  present  day  equipment  a 
ejection  laerg  v.  Minneapolis  prosecution  has  been  upheld  by  know  that  recently  the  Legislature  press  photographer  can  sit  dovui 
1  s"  iqTb  c  Supreme  Court  in  the  leading  of  New  York  enacted  a  law  which  in  a  courtroom  and  with  a  camera 

lemoer  n,  ly-w,  /y  Fed.  bupp.  case,  Marshall  v.  Gordon,  Sergeant  prohibits  the  televising  or  radio  no  larger  than  his  fist,  and  that 
p-  ^  Arms,  243  U.  S.  521.  In  a  broadcasting  of  official  hearings  at  practically  concealed  on  his  per- 

riwiications  ueasion  or  the  unanimous  opinion  written  by  which  witnesses  are  required  to  son.  and  without  the  use  of  any 
c  testify  under  subpoena.  I  can  find  flashlights,  take  a  picture  with  no 

07  F  Jr"  Houses  of  Congress  under  no  high  court  decision  supporting  more  disturbance  to  the  court  pro- 

y/  red.  isupp.  340).  the  Constitution  necessarily  pos-  the  right  of  radio  or  television  to  cedure  than  that  occasioned  by 

Invasion  of  Privacy  sess  such  power  in  order  to  pre-  broadcast  legislative  proceedings.  I  the  scribbling  of  a  pencil  on  paper 

But  it  must  be  acknowledged  serve  and  carry  out  the  legislative  flnd  only  one  lower  court  decision  by  a  reporter  seated  beside  him. 
that  the  decisions  vindicating  the  power  already  granted.  The  basis  and  that  is  one  by  the  Superior  As  one  who  shares  some  of  th< 
right  of  the  courts  to  prohibit  pic-  of  decision  was  the  protection  Court  of  Monmouth  County,  New  responsibility  for  the  welfare  of 
ture  taking  by  the  press  and  others  of  their^  proceedings,  and  conse-  Jersey,  in  the  case  of  Ashury  Park  one  newspaper,  I  shall  continue  to  l 
indicate,  as  does  this  Maryland  quently  in  such  cases  the  summary  Press,  Inc.  and  John  S.  McKeon,  assert  that  the  constitutional  guar- 
case,  a  determination  by  the  punishment  should  be  limited  to  Plaintiffs,  v.  The  City  of  Asbury  anty  of  a  free  press  does  include 
courts  to  limit  the  invasion  of  the  imprisonment  only,  and  that  for  Park.  The  Mayor  and  City  Coun-  the  taking  and  publishing  of  pk" 
privacy  of  litigants  and  other  par-  u  term  not  exceeding  the  session  ^.jj  gf  Asbury  Park  refused  to  per-  tures.  I  contend  that  the  term 
ticipants  in  court  trials,  and  to  of  the  Congress  in  which  the  con-  niit  Station  WJLK,  owned  by  the  “press”  in  the  Federal  Constitu- 
protect  them  from  being  “captive”  tempt  occurred.  The  same  power  Asbury  Park  Press,  to  broadcast  a  tion  should  not  be  narrowed  by 
or  involuntary  actors  or  subjects  exists  among  the  several  states,  public  hearing  in  the  City  Hall  on  the  courts  to  mean  a  press  using 
in  public  exhibitions,  whether  lu  some  states  the  Constitution  ^  pending  ordinance.  The  Asbury  only  such  methods,  mechanics 
through  the  press  or  otherwise,  contains^  an  express  grant  of  such  Park  Press,  as  owner  of  the  sta-  and  processes  as  were  employed 
(Leverton,  et  al.  v.  Curtis  Publish-  power;  in  other  states  contempt  of  tion,  and  John  S.  McKeon,  as  a  September  25,  1789. 
ing  Company,  U.S.C.A.  2d  Circuit,  legislative  body  is  made  a  private  citizen,  who  alleged  that  And  if  broadcasters  by  radio 
192  Fed.  (2d)  974,  and  Man  v.  statutory  crime  (1917F  L.  R.  A.,  b^  wanted  to  hear  the  proceeding  and  television  can  prevail  upon  the 
Rio  Grande  Oil,  Inc.,  et  al.  (U.S.  Puge  279).  by  radio  because  he  was  unable  courts  to  include  them  by  judicial 

District  Court  (Cal.)  28  Fed.  As  to  the  Senate  and  Congress  to  attend  in  person,  sought  an  in-  construction  within  the  term 
Supp.  845 — a  radio  program  case),  of  the  United  States,  you  are  junction  against  the  city  to  pre-  “press,”  and  thus  obtain  for  theffl' 
The  Illinois  Supreme  Court  in  undoubtedly  familiar  with  the  vent  it  from  interfering  with  the  selves  this  same  freedom,  I  shall 
another  famous  case  reversed  the  campaign  led  by  Mr.  Joseph  Costa,  proposed  broadcast.  The  Superior  be  happy. 
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The  Advertiser  and  The  newspaper 


How  Some  Firms  Hold 
Co-op  Woes  to  Minimum 

By  Robert  B.  McIntyre 

(.Fourth  of  a  Series) 

Cooperative  advertising  plans  used  by  manufac¬ 
turers  are  as  varied  as  the  colors  in  a  chameleon. 

Many  advertisers  agree  that  “all  Business  is  local”; 
are  sufficiently  convinced  of  this  fact  to  warrant  spend¬ 
ing  considerable  time,  energy,  and  money  in  getting 
their  retail  outlets  to  identify  themselves,  through  local 
newspaper  advertising,  as  the  ■ 

source  of  purchase  for  the  adver-  Motorola  ad  director,  his  firm 
tised  products.  wants  to  maintain  local  advertis- 


Ice  Cream  Bar 
Puts  Chill  on 
'Hot'  Message 

Des  Moines,  la.  —  Ice  cream 
bars  delivered  to  100  top  adver¬ 
tising  execptives  were  a  gimmick 
that  helped  produce  a  1,140-inch 
increase  in  retail  display  advertis¬ 
ing  in  the  Des  Moines  Sunday 
Register,  the  Daily  Register  and 
the  Tribune,  during  the  week  of 
the  recent  annual  convention  of 
12.000  Iowa  school  teachers  here. 

The  ice  cream  bars,  delivered  in 
person  by  a  shapely  young  woman 
dressed  in  a  French  maid’s  cos¬ 
tume,  were  beribboned  and  per- 


Some  of  these  advertisers  pay  ing;  same  time  get  better  values  TAKING  A  LICKING;  Eugene  sonalized  with  the  name  of  each 

for  or  share  the  retailer’s  space  for  the  dollars  it  puts  into  local  McQuire,  local  advertising  man-  executive. 

for  such  advertising.  Some  do  ad  funds.  Here’s  how  Motorola  ager,  the  Des  Moines  (Iowa)  Reg-  As  she  made  the  presentation 

not.  However,  a  substantial  pro-  handles  co-op:  ister  and  Tribune  samples  ice  the  young  lady  said: 

portion  of  the  advertisers  offering  i)  gy  furnishing  distributors  cream  bars  used  to  call  attention  ‘This  frozen  dainty  is  cold  .  .  . 
co-op  contracts  do  so  to  supple-  vvith  advanced  planning  schedules  merchants  to  opportunities  but  it  contains  a  message  for  you 

ment  their  national  newspaper  and  3i^ay  layout  schedule  sheets  aff®*"****!  hy  additional  linage  dur-  that  is  hot.” 
campaigns.  in  order  to  get  them  to  do  a  better  recent  convention  of  Iowa’s  The  message  the  executive 

Other  advertisers,  with  more  planning  and  placement  job;  teachers  in  Des  Moinw.  found  on  the  ice  cream-covered 

limited  budgets,  consider  co-op  2)  Preparing  a  supplement  to  ''^***®  cream  licked  o  ,  gnd  of  the  flat  stick  that  s^ed 
the  most  effective  way  of  spend-  the  co-op  policy  booklet  on  the  message  printed  on  the  she  handle  of  the  bar  read: 

ing  a  large  part  of  their  limited  recommendations  of  the  amount  teachers’  convention 

budgets.  of  funds  which  should  be  used  in  MOVI©  AClS  Uut  in  Des  Moines  .  .  .  offers  a  sweet 

Careful  Analysis  different  local  media  and  also  how  Jn  Cleanup  CrUSade  opportunity  to  treat  the  teachere 

Careful  analysis  and  gradual  de-  ^®  better  control  over  the  Quito,  Ecuador — El  Sol,  one  of  M!!^c'^\iinH!fv*'Reffister  of 

velopment  over  the  years  seems  to  dissipation;  Quito’s  two  leading  dailies,  has  R<*cHster  and 

be  the  key  to  current  successful  .  Preparation  of  a  greater  va-  suffered  the  loss  of  all  its  thea-  .Up,  foiinwino^eek  ” 

co-op  advertising  programs  in  fiety  of  retail  ads  that  would  meet  trical  advertising  in  reprisal  for  aftor  the  vnnnir  iadv 

which  co-op  woes  are  held  to  a  ®®3rly  every  defers  requirements  ijs  “dean  up  the  movies”  cam-  Up,  -aiu  tele¬ 
minimum.  and  yet  have  better  appearance  paigj,  in  behalf  of  public  morals.  ^8^®  the^  office 

Consider,  for  example,  the  plan  and  lend  more  quality  and  char-  Qu^o's  two  biggest  theater  to  ring  in  ^  omce 

used  by  Westinghouse  Electric  ®cter  to  the  Motorola  brand  name  chains  also  have  refused  to  give  -riu»rticino^  mnnacer 

Corp.,  Mansfield,  Ohio.  Westing-  products  appearing  in  these  newspaper  listings  of  the  shows  .J°fal  oim 

house,  whose  1952  budget  for  c^  ads;  ^  ^  ,  in  their  h^ses  for  a  free  infor-  S 

op  will  probably  reach  $3,000,0(X).  ^  check-up  on  the  lin-  mation  service  which  El  Sol  pro-  J®*ck  callM  ene  ° 

Distributor  -  dealer  outlays  will  of  Motorola  TV  and  competi-  vidcs  its  readers,  in  the  absence  much  they  app 

raise  the  total  expenditure  to  tive  brands  in  49  key  markets.  of  its  usual  movie  ads.  and 

around  $6,000,000  (half  of  which  Mr.  Redden  points  out  that  this  ■  I  fell  for  it,  hook,  line  and 

goes  to  newspapers).  Westing-  co-op  strategy  helps  eliminate  a  p  ^  Durham  to  K  &  E  ^  firs‘ 

house  pays  the  national  rate  for  number  of  problems  which  vex  ^  ^  ^  election  stunt  but  when  I  final  y 

newspaper  insertions  unless  the  "’“"V  f’rand  manufacturers.  Robert  C.  Durhanri,  General  game  to  your  message,  I  had  to 

different  between  national  and  Hodge-Podge  Ads  -V. 

local  ratc«  it  than  lo  npr  c  .  v  i  ,  of  thc  Metropolitan  Life  Insurance  method  to  get  across  an  idea.” 

ggn,  ^  Frequently,  he  explains  a  deal-  Company,  becomes  assistant  to  the  ji,e  idea  was  bom  some  weeks 

Dealers  are  limiie/t  Kv  Hictrth  '"i-lL  Only  the  illustration  president  of  Kenyon  &  Eckhardt,  before  the  teachers  convened. 

utoJ  Wait  o®  ™ats  by  the  manufac-  New  York,  in  non-adminUtrative  Geneva,  advertising  man- 

centaee  of  nurchases  Whence  ‘***‘*"  functions,  effective  December  1.  ager,  realized  that  thc  merchants 

<l^er  advents  he  picks  »p  ,h.  ‘f?,  ‘.t”?"?-"?. 

I,‘l  .o  his  di«rib«or  fo,  ap'proval.  L? 


I.  and  shooB  it  along  Vtl,c  d&:  '  ir^rway  Ra*„  con- 
tributor,  who  In  tun,  forwards  it  tin^  ISC  c^y  Sps  ?„  ‘i  t^erlising  yuM 

to  Westinghouse.  The  company  and  the  manufacturer  must  take  iuf,.li:g-/irn  TW-rilsr  •?»,  nrnmntion  de- 

then  credits  the  dealer  with  50  the  blame.  If  the  ad’s  anpearance  MuUigan  Gets  Daily  problem  with  the  promotion  ^ 

per  cent  of  the  bill.  is  poor  it  serves  to  destroy  nrod-  ^  Ralph  R.  Mulligan  organi-  partment  and  the  result  was  Ae 

Although  this  co-op  program  is  pct  prestige  sought  by  the  manu-  “f'®n.  New  York,  Chicago  and  ice  cream  bar  stunt  developed  by 

available  to  all  W^ghouM  deal-  ^uTtr.  has  been  appointed  to  Bert  Stolpe,  promotion  manager 


ers.  about  75  ^r  cent  take  advan-  Lack  of  control  over  disposition  represent  the  St.  Petersburg  (Ra.)  an^is  . 

tage  of  It.  Company  control  is  of  co-op  funds  was  another  prob-  Independent  in  tl^  national  adver-  When  the  convention  j^k  wm 

maintained  by  requiring  tear-sheets  jem  which  led  Mr.  Redden  to  starting  December  I.  over,  retail  display  advertising  lin- 

and  invoit^,  which  must  be  pre-  adopt  his  four-point  program.  Ac-  ■  ^8®  was  up  1,140  inches. 

^ted  wrthin  60  days  of  the  tune  cordingly,  he  said.  Motorola  is  Ryner  Heads  Research  i  j 

opy  was  ptmlished.  gradually  restricting  expenditures  Fred  L.  Ryner  has  been  ap-  Shopping  Prelude 

A  four-point  program  sparks  in  an  altempt  to  make  sure  that  pointed  director  of  research  for  Raleigh,  N.  C. — ^The  News  and 

the  co-op  set-up  used  by  Motorola,  funds  are  directed  into  the  most  the  New  York  office  of  Sherman  Observer's  preliminary  Christmas 

Inc.,  Chicago;  is  backed  by  a  fac-  productive  channels.  &  Marquette,  Inc.  He  was  tor-  opening  edition  on  Nov.  20  con- 

'^^■^'slributor-dealer  fund  ex-  Mr.  Redden  says  that  one  of  merly  manager  of  the  research  tained  76,500  inches  of  advertis- 

ceeding  $7,000,000.  thc  main  reasons  for  this  move  department  for  Danocr-Fitzgerald-  ing  in  48  pages.  A  second  Christ- 

Aocording  to  Ellis  L.  Redden,  (Continued  on  Page  20)  Sample,  Inc.  mas  number  is  planned  for  Dec.  1. 
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How  Dailies  Can  Assist 
Retailer,  Manufacturer 

By  Damon  J.  Swann 


even  blurred  san  serif  type.  guidance.  Most  newspapermen 

Poor  reproduction  depreciates  know  just  as  well  as  we  do  that 
the  readership  value  of  advertis-  food  retail  advertising  men  in 
ing.  Obviously,  therefore,  the  many  instances  never  had  a  course 
newspaper  management  that  is  in  advertising,  have  for  the  most 
overlooking  the  reproduction  fac-  part  no  one  to  turn  to,  and  usu- 
tor,  is  also  failing  to  recognize  ally  they  have  twofold  duties,  such 
that  it  is  selling  readership.  as,  advertising  manager  and  pro- 

Aftention  to  reproduction  is  duce  buyer,  advertising  manager 
certainly  a  definite  and  tangible  and  sales  manager,  and  of  all  ex- 
service  that  the  newspaper  can  tremes  imaginable — advertising 


Casual  observations  would 
hardly  qualify  anyone  to  project 
ideas  on  this  subject  of  “How 
the  Newspaper  Can  Assist  Both 
Retailer  and  Manufacturer.”  An 
intense  interest  in  this  subject  over 
a  21 -year  period  does  put  forth 
certain  qualifications.  It  is  imme¬ 
diately  admitted  that  where  one 
newspaper  fails  to  deliver  the  serv¬ 
ice  it  is  selling,  hundreds  are  and 
have  been  doing  the  job. 

What  Is  the  Newspaper  Selling? 

Admittedly,  the  phrase,  SPACE 
SALESMAN,  is  a  misnomer, 
though  it  is  used  quite  frequently 
and  obviously  is  the  number  one 
goal  of  a  newspaper  salesman.  It. 
of  course,  is  up  to  the  newspaper 
organization  to  back  up  this  sales¬ 
man  in  delivering  the  other  phases 
that  represent  what  the  salesman 
has  sold  to  an  advertiser  or  an 
agency.  What  is  the  newspaper 
selling? 

The  simplest  listing  of  elements 
being  sold  in  our  opinion  should 
include:  1.  Circulation,  2.  Space, 
3.  Readership. 

Circulation  stands  upon  its  own 
records  and  space  is  only  a  matter 
of  mathematics.  Readership,  there¬ 
fore,  becomes  our  focal  point. 
Readership,  in  our  opinion  is  the 
most  neglected  phase  of  the  three- 
point  sale  today.  For  purposes  of 
example,  we  would  like  to  divide 
readership  from  the  reader’s  point 
of  view  into  two  phases:  A.  The 
Eye  Appeal,  and  B.  The  Ability 
of  the  Mind  to  Absorb. 

The  Eye  Appeal 
Here’s  one  problem  that  a  lot 
of  people  have  been  knocking 
themselves  out  trying  to  solve. 
And  certain  newspapers  can  do 
much  of  the  solving,  and  others, 
both  the  manufacturer  and  the  re¬ 
tailer,  can  assist  in  certain  re¬ 
spects.  Pointedly,  we  are  talking 
about  REPRODUCTION  of 
MATS  by  the  newspapers  —  that 
element  that  affects  the  READER- 
SHIP  of  an  ad  through  the  eyes 
of  the  reader,  and  is  either  fa¬ 
vorable  or  otherwise. 

We  also  have  a  TEST,  so  to 
speak.  Each  week  for  the  past 
]  56  weeks  we  have  placed  an  aver¬ 
age  of  50  complete  ad  mats  in  an 
average  of  50  newspapers  for  one 
client.  Each  week,  we  hold  a  pro¬ 
duction  meeting  over  a  cross-sec¬ 
tion  of  the  tear-sheets  that  run  in 
these  newspapers.  There  is  a 
wide  range  of  variation  in  the 
faithfulness  of  reproduction  from 
these  uniform  quality  mats.  Only 
a  small  percentage  gives  excellent 
reproduction. 

During  the  earlier  stages  of  the 


This  article  hy  an  Atlanta  ad¬ 
vertising  agency  chief  is  second  in 
a  scries  of  four,  and  is  a  follow¬ 
up  on  the  first  article  entitled 
"How  the  Retailer  Can  Assist  the 
Newspaper  in  Keeping  Advertis¬ 
ing  Costs  Down."  (E&P,  Nov.  15, 
page  15). 

period  of  156  weeks,  we  set  about 
to  do  two  things,  one  to  con¬ 
stantly  check  mat  quality,  and  the 
other  to  adopt  a  style  of  art  and 
illustration  that  would  lend  itself 
well  to  both  small  and  large  news¬ 
papers.  Under  this  phase  of  illus¬ 
tration,  we  set  up  a  special  system 
of  handling  photographs  in  our 
art  department,  and  agreed  to  use 
as  few  photos  as  possible  even  to 
the  point  of  converting  photogra¬ 
phy  into  line  work.  We  mention 
these  factors  because  we  made  it 
a  point  to  deliver  to  these  news¬ 
papers  a  mat  that  could  be  repro¬ 
duced  well. 

As  a  matter  of  information,  the 
mat  we  are  using  is  a  cold  mat, 
and  we  have  found  that  for  the 
type  of  illustration  we  use,  the 
cold  mat  is  just  as  good  as  more 
expensive  mats. 

‘Newspaper  of  the  Week’ 

In  our  production  meetings,  we 
started  selecting  “The  Newspaper 
of  the  Week,”  the  newspaper  that 
gave  best  reproduction  of  our 
mats,  hoping  that  we  might  cre¬ 
ate  a  small  incentive  to  the  news¬ 
papers  to  give  us  better  reproduc¬ 
tion.  Some  newspapers  even  re¬ 
produced  our  letters  in  actual  8Vi 
by  1 1  size,  but  this  idea  ran  out 
because  after  a  few  weeks  we 
found  that  the  same  newspaper 
gave  consistent  performances. 

Numerous  visits  in  newspaper 
plants  and  printing  plants  point 
the  solution  to  one  of  two  things. 
One,  is  that  all  important  casting 
box.  (One  newspaper  even  re¬ 
quests  two  mats  as  a  regular  thing 
of  each  ad  because  the  first  mat 
is  often  burned.)  We  believe  that 
a  great  number  of  newspapers 
should  give  more  attention  to  the 
craftsmanship  of  those  who  cast 
mats. 

Then  at  the  finish  line  lies  the 
second  solution  for  better  repro¬ 
duction,  and  this  is  the  improve¬ 
ment  of  make  ready,  and  the 
checking  of  make  ready.  After 
creating  all  the  elements  of  an 
ad  to  the  utmost  of  reasonable 
perfection,  and  matting  it  with 
great  care,  it  is  disturbing  to  get 
a  full-page  tear-sheet  with  white 
streaks  across  perfect  illustration, 
black  globs  breaking  into  well- 
selected  Ben  Day  screens,  and 


render  to  the  retailer  and  the 
manufacturer. 

Ability  of  the  Mind  to  Absorb 
How  large  can  a  daily  newspa¬ 
per  get  before  it  becomes  a  cata¬ 
log?  We  make  no  pretense  of 
having  any  tests  on  this  baby. 
However,  there  is,  we  believe,  a 
definite  loss  of  readership  when 
dailies  go  over  the  100-page  mark. 
We  feel  that  there  is  some  “over¬ 
selling”  in  the  case  of  smaller 
advertisers,  and  for  example  take 
the  value  of  a  double  truck 
against  four  pages.  We  have  espe¬ 
cially  in  mind  a  four-page  section 
that  was  sold  to  a  food  retailer 
during  the  past  year.  The  ad  lay¬ 
out  was  poorly  handled  and  there 
was  little  relationship  between  the 
front  and  back  page  and  the  in¬ 
side  double  truck.  I  happened  to 
know  the  operation  figures  of  the 
retailer — and  if  he  had  been  sold 
one  more  unit  of  four  pages  last 
year,  he  would  have  gone  in  the 
red.  Our  only  point  is  this,  it  is 
the  small  business  of  America 
that  makes  its  economy  tick,  and 
if  the  newspapers,  as  I  have 
known  them  to  do,  play  the  part 
of  advertising  adviser  to  many 
smaller  merchants,  they  assume 
at  least  a  moral  obligation  to 
avoid  overselling  in  this  role  of 
the  adviser. 

From  an  experienced  food  re¬ 
tailer’s  advertising  point,  the  ex¬ 
emplary  retailer  here,  vyould  have 
been  better  off  with  a  full-page 
ad — and  the  newspaper  salesman 
might  have  advis^  a  space  in¬ 
crease  for  six  to  eight  weeks 
rather  than  let  this  retailer  dump 
part  of  four  pages  of  advertising 
expense  down  the  drain. 

It  is  difficult  to  apply  a  yard¬ 
stick  to  fit  all  advertisers.  How¬ 
ever,  I  believe  it  is  worthy  of  con¬ 
sideration  as  a  means  by  which 
newspaper  management  can*  serve 
the  retailer. 

We  believe  that  there  is  an¬ 
other  way  in  which  newspapers 
can  assist  both  the  retailer  and 
the  national  manufacturer.  Here 
is  a  subject  that  comes  up  in  cy¬ 
cles  and  nothing  is  ever  done 
about  it  in  a  real  constructive  and 
lasting  manner.  Periodically  over 
the  years,  those  of  us  who  have 
lived  through  at  least  a  few  busi¬ 
ness  cycles,  can  remember  sudden 
outcries  that  REXAIL  FOOD  AD¬ 
VERTISING  is  the  poorest  in 
America.  This  is  obvious,  and 
food  retail  advertising  as  a  whole 
has  companionate  retail  advertis¬ 
ers  in  the  same  newspapers  with 
ads  of  the  same  quality.  The  re¬ 
tailers,  and  I  am  not  referring  to 
the  big  chains,  need  both  help  and 


manager  and  bookkeeper.  This, 
in  our  opinion,  is  why  the  retail 
advertising  man  gives  an  ear  to 
the  counsel  of  the  newspaper 
space  salesman.  This  is  the  in¬ 
stance  where  newspapers  can  do 
more  than  anyone  else  to  assist 
the  retailer. 

The  Kraft  Retailer  Ad  Clinics 
are  making  a  sincere  attempt,  no 
doubt,  to  help  the  retailer.  How¬ 
ever,  while  these  clinics  will  ere-  ) 
ate  good  will  for  Kraft,  the  pub¬ 
licity  we  have  read  about  these 
clinics  shows  that  they  lack  under¬ 
standing  of  retail  merchandising 
and  advertising.  Just  because,  for 
example,  Kraft  does  not  advertise 
price  in  their  national  ads,  does 
not  mean  that  it  would  be  right 
for  the  retailer  to  de-emphasize 
price.  The  purpose  of  the  na¬ 
tional  ad  is  to  sell  a  product  or 
a  number  of  individual  products 
and  their  brand  names.  The  pur¬ 
pose  of  a  RETAILER  AD  CAN 
BE  OVERLOOKED  BY  THOSE 
OUTSIDE  THE  FIELD.  The 
purpose  of  a  retail  ad  is  to  CRE¬ 
ATE  TRAFFIC. 

The  newspaper  space  salesman 
cannot  do  it  by  himself,  any  more 
than  he  has.  Newspaper  manage 
ment  will  have  to  provide  the  tools 
to  the  salesman. 

The  tool  that  we  have  in  mind 
is  a  MERCHANDISED  F(X)D 
ADVERTISING  SERVICE  that 
the  newspapers  could  provide  to 
food  retailers  beneath  the  size  of 
the  big  chains  that  need  no  help. 

We  mean  a  service  by  retail 
food  merchandising  and  advertis¬ 
ing  men  to  develop  TRAFFIC 
FOR  FOOD  RETAILERS. 

There  is  a  service  available  for 
newspapers  to  supply  retailers: 
however,  it  is  a  MERCHAN¬ 
DISED  AD  SERVICE  and  it  sells 
at  $75  per  month  for  a  service 
folder,  plus  75c  per  full  page  mat 
ordered  from  the  folder.  At  no 
additional  charge,  a  monthly  food 
merchandising  magazine  is  mailed 
to  the  subscribers  of  the  service. 

A  MERCHANDISING  AD 
SERVICE  by  experienced  food 
merchandising  and  advertising 
men  will  save  money  for  the 
newspaper  in  the  composing  room. 
It  will  permit,  also,  an  assist¬ 
ance  to  the  retailer  in  his  num¬ 
ber  one  problem.  Such  a  service 
cost  could  be  passed  on  to  the 
retailer;  however,  it  is  recom¬ 
mended  as  a  free  service,  a  service 
that  will  actually  reduce  compos¬ 
ing  room  costs. 

(Next — efforts  that  the  manu¬ 
facturer  might  put  forth  in  the  in¬ 
terests  of  the  retailer  and  the  local 
newspaper.) 
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The  Cleveland  Plain  Dealer  covers  more  than  the  waterfront.  Its  great  indu* 
ence  penetrates  the  26  adjacent  counties  as  well  as  Greater  Cleveland  itself. 
Here  is  extra  action  for  your  advertising  dollar,  extra  value,  too.  For  one  ad 
— one  small  cost— brings  you  face  to  face  with  this  booming  buying  potential 
of  nearly  five  billion  dollars.  Get  youc  share — get  into  the  Plain  Dealer. 


(Cleveland)  26  Adjacent 

Cuyahoga  Cy.  County  Area* 

$1,733,424,000  $1,327,825,000 

458,874,000  333,266,000 

263,872,000  108,266,000 

56,838,000  32,877,000 

85,680,000  59,480,000 

2,725,572,000  2,064,059,000 

.  Figures—Sa/ts  Managtment  Survey,  May,  t9S2 


The  Plain  Dealer's  Market 
Surrey  Department  can  assist  you  in 
checking  your  merchandising 
coverage  with  current 
market  data  for  Cleveland. 
Write  for  information. 


Total  Retail  Sales  .... 

Food  Sales . 

Gen.  Merchandise  Sales  . 

Drug  Sales . 

Furn.,  Hsld.,  Radio  Sales  . 
Eff.  Buying  Income  .  .  . 

'Akron,  Canton,  Youngstown  not  included. 


PLAIN  DEALER 


Cleveland’s  Home  Newspaper 

Cresmrr  &  Woodward,  Inc.,  New  York,  Chicago,  Detroit,  San  Francisco,  Los  Angeles,  Atlanta 
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The  Advertiser  and  The  Newspaper 


Co-op  Woes 

continued  from  page  17 


is  that  some  dealers  bill  their  dis¬ 
tributors  for  local  space  or  time 
rates  when  they  have  actually 
been  getting  a  much  lower  rate 
on  a  bulk  basis. 

“1  feel,”  Mr.  Redden  explains, 
“that  better  dealer  tie-ups  and  co¬ 
operation  could  be  obtained  if 
distributors  and  their  salesmen 
would  go  out  and  do  a  better  sell¬ 
ing  job  on  a  ‘campaign’  basis. 
This  would  require  that  the  deal¬ 
ers  be  shown  an  over-all  cam¬ 
paign  that  integrated  their  ads 
with  other  advertisements  and  pro¬ 
motions  appearing  in  different  me¬ 
dia,  instead  of  merely  trying  to 
sell  them  on  using  an  ad  which 
would  be  just  a  sporadic  effort  in 


an  isolated  promotion  rather  than 
part  of  an  integrated,  planned, 
continuing,  over-all  program.  .  .  . 

“Cooperative  advertising  can  be 
the  useful  tool  it  is  supposed  to 
be  by  becoming  a  proper  bridge 
between  the  national  activities  of 
the  manufacturer  and  the  local 
promotions  of  distributor  and 
dealer.  If  all  the  functions  are 
recognized  and  are  properly  fol- 
lowed-up,  co-op  advertising  will 
be  a  stronger  selling  tool  in  the 
future.” 

Since  1940  Maiden  Form  Bras¬ 
siere  Co.’s  use  of  co-op  has  in¬ 
creased  ninefold,  indicating  that 
the  firm  has  hif  on  a  satisfactory 
program.  Here’s  how  it  works: 

Under  its  contract  with  retail¬ 
ers,  Maiden  Form  pays  50  per 
cent  of  the  cost  of  net  space  in 
publications,  up  to  two  per  cent 


Christmas  Club  savers  are  being  paid  nearly  3 
million  dollars  in  Christmas  Club  checks. 


You'll  enjoy  a  sales  and  profit  bonus,  too  — 
by  consistent  advertising  in  the  Telegram-Gazette-- 
the  papers  that  guide  Worcester  buying.  Daily  circu¬ 
lation  153,234,  Sunday  104,542. 


WORCESTER,  MASSACHUSETTS 

G«erg«  F.  Booth,  Publishtr 

MOLONEY,  REGAN  t  SCHMin,  he. 

National  Repriseniativoi 


OWNERS  OF  RADIO  STATION  WTAG  AND  WTAG-FM 


of  the  retailer’s  purchases  for  the  sional  handling  of  ads  since  the 
year,  or  current  year,  whichever  is  agency  places  the  advertising,  ac- 
more.  Payment  is  made  on  pub-  cumulates  tear-sheets  and  check  > 
lished  space  rates  or  on  a  con-  the  bill.  “The  agency,”  Mr.  Beat- 
tract  existing  between  the  account  ty  says,  “sends  the  newspaper  defi- 
and  publication,  whichever  is  nite  typed  instructions  and  a  copy 

lower.  •  of  the  dealer’s  order  for  the  space 

This  company’s  co-op  outlay  he  is  to  use  and  pay  for.” 
runs  about  10  per  cent  of  its  esti-  According  to  Mr.  Beatty,  more 
mated  total  budget  of  $1,000,000,  than  250  newspapers  have  used 
and  insertions  are  limited  to  Sun-  this  plan  and  none  has  refused  to 
day  and  ABC  newspapers  (or  bill  costs  as  suggested  by  Beatty 
other  recognized  media).  Ltd. 

Maiden  Form  keeps  close  watch  The  Beatty  co-op  plan  is  worth 
on  its  co-op  set-up:  handles  its  studying.  At  least  that’s  the  opin- 
own  checking  and  billing  and  re-  ion  of  two  men  high  in  newspaper 
questing  newspaper  tear-sheets  advertising  circles.  Harold  S. 
and  invoices.  About  10  per  cent  Barnes,  director.  Bureau  of  Ad- 
of  all  Maiden  Form  retailers  use  vertising  ANPA,  reacted  to  the 
the  co-op  program  on  a  steady  plan  this  way: 
basis.  “This  strikes  me  as  an  extreme- 

60%  in  Newspapers  ly  interesting  plan  and  one  which 

Some  60  per  cent  of  a  $2,000,-  “re  going  lo  investigate  further , 
000  company-distributor-dealer  co-  *o  determine  its  adaptability  to 
op  ad  budget  for  Lewyt  Corpora-  other  lines  besides  appliances.”  ^ 
tion  goes  into  newspapers,  with  .I-  Garrett  Noonan,  advertisinj 
limitations  on  the  amount  to  be  director,  the  Louisville  (Ky.) 
spent  by  each  dealer  up  to  the  Courier- Journal,  summed  up  his 
distributor.  views  on  the  Beatty  plan:  “1; 

There  are  77  Lewyt  distributors,  appears  to  me  that  Beatty  Brothers 
each  of  whom  matches  the  firm’s  1*“®  answer  to  the  very  irritat- 
25  per  cent  allocation  for  their  'ng  problems  involved  in  rnaou- 
district.  Dealer  pays  the  remain-  facturers|^  cooperative  advertis¬ 
ing  50  per  cent;  is  limited  to  news-  'ng-  •  •  • 
paper  insertions,  radio-TV,  car  Other  Answers 

cards,  outdoor  exhibits  and  fairs.  Other  possible  answers  to  the 
Advertising  Checking  Bureau,  co-op  problem  have  been  sugge«- 
Chicago,  handles  auditing  and  bill-  ed  by  Maurice  I.  Mandell,  assis- 
ing  for  I.,ewyt  which  feels  that  85  tant  professor  of  Western  Reserve 
per  cent  of  the  national  rate  is  a  University’s  school  of  business, 
fair  retailer’s  charge.  who  studied  co-op  programs  of 

Latest  approach  to  the  hydra-  41  national  advertisers, 
head  co-op  problem  comes  from  Prof.  Mandell  came  to  the  con- 
Fergus,  Ontario,  where  Beatty  elusion  that  administration  of  > 
Brothers  Ltd.,  household  appli-  co-op  program  is  the  chief  cause 
ance  manufacturer,  has  set  up  a  of  dissatisfaction.  “Lack  of  con- 
unique  program  said  to  have  trol  is  due  largely  to  a  loosely 

upped  dealer  linage  1,224  per  cent,  constructed  plan,”  he  said.  “High 
Confined  solely  to  the  use  of  cost  comes  from  devoting  too 
newspaper  space,  Beatty’s  brain-  little  time  to  setting  up  a  good 
child  revolves  around  seven  plan  at  the  outset.  Chiseling  b 
points:  1)  Beatty  representative  not  always  intentional,  but  rathe 

sells  dealer  on  local  promotion;  the  result  of  the  dealer  simply 

gets  signed  order  for  newspaper  not  understanding  the  provisit® 

space;  2)  Space  order  is  mailed  to  of  the  dealer  cooperative  adve- 
Beatty  branch  office;  3)  Ad  agency  tising  plan.  Finsilly,  too  much 
for  ^atty  places  local  copy  for  detail  is  again  due  to  too  littk 
dealer,  thus  permitting  Beatty  to  preliminary  planning, 
control  co-op  copy;  4)  Beatty  then  “An  apathetic  attitude  toward 
pays  50  per  cent  of  space  cost  at  the  dealer  co-op  on  the  ^rt  of 
the  national  rate.  Local  newspa-  the  manufacturer’s  advertising  de- 
per  bills  agency  for  Beatty’s  half  partment  is  in  many  instances  the 
and  the  Beatty  dealer  for  his  half  reason  for  this  lack  of  a  good 
at  the  local  rate;  5)  Every  co-op  plan,”  Prof.  Mandell  continued, 
ad  run  by  Beatty  dealer  is  divided  “Compared  to  national  maga- 
into  two  equal  parts  via  a  broken  zinc,  newspaper,  radio-TV  adv«- 
border  device  to  help  newspaper  tising,  dealer  co-op  advertising  O! 
bill  both  Beatty  and  its  dealer  pretty  dull  stuff.  Could  it  be  that 
correctly.  This  gimmick  simplifies  the  advertising  agency  is  indiffer- 
billing  and  presentation  of  cam-  ent  to  dealer  co-op  There  is  no 
paign  to  dealers;  6)  Agency  col-  15  per  cent  on  dealer  co-op  adver- 
lects  all  tear-sheets  and  sends  them  tising.” 

to  Beatty  home  office  monthly.  Where  some  national  adverts- 
along  with  a  bill,  thus  encourag-  ers  have  been  successful  in  thetf 
ing  prompt  payment;  7)  All  co-op  dealer  co-op  programs.  Prof.  Ma^ 
copy  is  prepared  by  the  manufac-  dell  conclude,  it  has  been  be- 
turer’s  agency  working  closely  cause  “they  have  taken  the  nec- 
with  Beatty.  essary  time  and  effort  to  assure  » 

D.  B.  Beatty,  advertising  man-  workable  plan.” 
ager,  feels  that  this  co-op  pro-  •  ♦  * 

gram,  among  other  things,  “cuts  A  fifth  and  concluding  articU 
the  credit  risks  for  newspapers.”  will  present  views  of  newspapd 
I  Another  advantage:  “Newspapers  executives  on  some  of  the  quet- 
'  are  assured  of  smooth  and  profes-  tions  raised  in  this  series. 
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This  S-i-pa^e  rotoferarure  sup- 
pigment  u'usdiairihutetifrr^  with 
the  hiondnv,  October  I3th  issue 
of  The  PhiUtdelphia  Inquirer 


^  ANOTHER  EXAMPLE  OF  HOW  THE  PHILADELPHIA  INQUIRER 

CONSTRUCTIVELY  SERVES  THE  WORLD’S 

GREATEST  INDUSTRIAL  AREA.  This  profusely  illustrated 

and  well-documented  supplement  tells  for  the  first  time  in  concise, 

readable  form  of  the  tremendous  growth  in  Delaware  Valley,  U.S.A.  For  the 

1..>(K),0(X)  peoiile  living  here,  it  is  a  vivid  and  ^ 

r  1  e  >  SINGLE  COPIES 

romantic  story  that  not  only  points  clearly  to  great  Kl!|LMl'for  ih^^il!^iM*w 

III  ,  **1.1  source  of  information  aboi 

challenges  and  opportunities,  but  also  ihi*  rich,  indu«iriai  area  «i 

be  promptly  ftllr<L  Adtiresi 

awakens  the  public  to  the  new  i’'!*' 

■  I  HK  Philadelphia  IsgiTfiKi 

,  .  Philadelphia  1,  Pa.  Iliere  i 


Now  in  Its  l*>th 
Lonseculivr 
Year  of  Total 
Advertising:  laradership 
in  Philadelphia ! 


CONSTRUCTIVELY  SERVING  THE  WORLD’S  GREATEST  INDUSTRIAL  AREA 


Exclusire  y4dvertisinp  KepreJenM/iiej:  ROBERT  T,  DEVLIN,  JR.,  Knipire  Slate  Bldg.,  N.Y.C,  Ixmgarre  r>-r>232;  EDWARD  J.  LYNCH,  20  N.  Wacker  Drive,  Chicago 
Andover  3-6270;  GEORGE  S.  DIX,  Penobscot  Bldg.,  Detroit,  Wooilward  S7260.  West  Coast  Hepresentathes:  FITZPATRICK  &  CHAMBERLIN,  155  Montgomery  St.,  San  Francitco 

Garfield  l-79t6  •  1 127  WiUhire  Boulevard,  Los  Angeles,  Michigan  0239 
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The  Advertiser  and  The  Newspaper 


One  medium  is  all  you 
need  buy  in  Akron  because 
one  newspaper  reaches  all 
buyers  in  the  rich  Akron 
market. 


For  a  complete  selling 
program  at  one  low  cost, 
use  Akron's  one  and  only 
daily  newspaper. 


John  S.  Knight,  Publisher 
Story,  Brooks  &  Finley 
Not.  Rep, 


AgencyProduction  Chiefs 
View  11-6  Column 


By  Mather  C.  Wallis 


A  small  cross-section  of  New 
York’s  advertising  agency  produc¬ 
tion  department  heads,  interviewed 
by  Editor  &  Publisher,  are  basic¬ 
ally  in  favor  of  cutting  newspaper 
ads  to  a  base  measurement  of 
11^  picas.  This  being  “in  favor,” 
however,  contains  a  few  “ifs.” 

Early  this  Fall  a  special  com¬ 
mittee  of  the  American  Newspaper 
Publishers’  Association  made  a 
study  on  what  the  newspapers 
were  doing  about  cutting  their 
columns  down  to  measurements 
below  12  picas  in  an  effort  to  save 
newsprint.  More  than  300  news¬ 
papers.  representing  more  than  50 
per  cent  of  total  daily  circulation, 
have  decided  on  this  reduction. 
The  AN  PA  made  this  information 
known  to  the  Committee  on  Me¬ 
chanical  Production  of  the  Amer¬ 
ican  Association  of  Advertising 
Agencies  (E&P  Sept.  6,  1952,  page 
11). 

Agencies  were  urged  by  the 
4A’s  to  prepare  their  newspaper 
advertising  to  conform  to  this  new 
base  measurement  of  11}4  picas 
(11  picas,  6  points)  by  the  first  of 
1953. 

To  date  the  situation  seems  to 
be  in  a  state  of  watchful  flux  with 
overtones  ranging  from  silent  ap¬ 
proval  to  enthusiasm. 

Objections  Seen 

Most  doubtful  opinion  was  ex¬ 
pressed  by  George  Andrew,  pro¬ 
duction  manager  at  Sullivan, 
Stauffer,  Colwell  &  Bayles.  He 
said  the  overall  plan  makes  sense 
and  that  if  the  agreement  becomes 
universal  it  will  be  all  right.  His 
feeling,  and  his  agency  is  sticking 
in  the  main  to  the  old  measure¬ 
ments,  is  that  a  relative  lot  of  ad¬ 
vertising  is  lost  in  an  ad  running 
five  or  six  columns  in  width  if  a 
pica  is  lopped  off  each  column. 
His  second  objection  is  that  it  will 
be  hard  to  get  art  departments  to 
change  to  a  whole  new  scale  of 
measurements  in  such  a  short 
time.  ‘They  have  been  preparing 
ads  based  on  two  inches  so  long,” 
he  said. 

Mr.  Andrew’s  suggestion  for 
saving  on  newsprint  and  keeping 
agency  men  and  clients  happy  is 
to  use  the  system  whereby  mats 
are  made  full  size  and  then  shrunk. 
This  system  is  used  by  some  papers 
and  does  effect  a  saving. 

But  Robert  Robson,  production 
director  of  Grant  Advertising  be¬ 
lieves  this  system  is  not  economic¬ 
al.  He  said  his  organization  uses 
the  smaller  measurements  for  all 
the  papers  that  require  them  and 
on  ads  that  may  repeat  in  a  paper 
of  smaller  measurement  after  hav¬ 
ing  been  used  in  a  paper  of  the 


larger  column  dimensions.  The 
only  alternative  to  this,  Mr. 
Robson  averred,  is  to  use  a  mat 
that  would  shrink.  This  involves 
making  a  stereotype  plate  from 
which  another  mat  is  made.  He 
says  this  costs  money,  and  his 
agency  looks  for  methods  that  will 
save  work  and  costs.  New  ads.  he 
added,  are  simply  being  made  to 
the  smaller  measurements  and  he 
termed  the  whole  thing  an  “auto¬ 
matic  procedure.” 

The  art  production  manager  of 
Kenyon  &  Eckhardt,  Ed  Mante, 
made  the  comment  that  his  agency 
has  already  started  to  make  ads 
to  the  smaller  requirements  and 
that  in  papers  that  have  the  wider 
columns  the  ad  just  floats  in  the 
extra  space. 

Smaller  Preferred 

Morton  Zipnick,  production 
manager  for  Will  Burgess  and  Co., 
says  his  company  usually  makes 
ads  for  specific  newspapers  instead 
of  advertisements  to  run  in  many 
concurrently.  But  he  actually  pre¬ 
fers  the  smaller  requirements.  He 
said  if  he  had  the  problem  of  using 
one  advertisement  for  two  papers 
with  different  column  widths  he 
would  make  the  ad  to  the  smaller 
measurements  and  let  it  float  in  the 
paper  with  the  full  two-inch  width. 
He  added  that  standardization  of 
column  widths  is  long  overdue  and 
will  make  things  a  lot  easier  for 
production  men. 

“This  standardization  is  a  good 
thing  for  all  of  us,”  was  the  com¬ 
ment  of  R.  E.  Rosegren,  produc¬ 
tion  manager,  Bermingham,  Cas- 
■tleman  &  Pierce.  He  said  the 
trend  to  smaller  column  widths 
is  something  his  agency  has  been 
aware  of  for  some  time.  He  added 
that  the  problem  of  measurement 
has  always  existed  for  print  me¬ 
dia  and  that  his  agency  usually 
makes  advertisements  to  the  smal¬ 
ler  size  and  lets  them  float  in 
newspapers  where  the  margin  is 
larger. 

Another  exponent  of  the  float 
technique  on  occasion  is  Joseph 
Ference,  Dowd,  Redfield  &  John¬ 
stone’s  production  manager.  He 
says  his  department  is  using  the 
standard  two-inch  column  width 
but  has  had  trouble  due  to  mat 
shrinkage.  He  says  he  will  follow 
the  llj4-pica  trend  if  it  develops. 
He  added  that  he  makes  some  ads 
to  the  narrower  measurements  if 
a  group  of  newspapers  are  to  han¬ 
dle  them  and  that  if  they  are  to 
be  used  also  in  papers  with  the 
larger  margins  he  lets  them  float. 
He  concluded  that  the  shrinkage 
of  his  mats  is  necessitating  the 
use  of  a  coarse  55  screen.  He  ad¬ 


ded  that  a  finer  screen  comes  on 
too  fine  after  the  mat  has  be« 
shrunk. 

He’s  not  the  only  one  who  i 
opening  up  screen  values.  M: 
Andrew,  who  still  sticks  primarily 
to  the  two-inch  column,  said  ht 
has  to  use  55  screen  due  to  tht 
shrinkage.  Mr.  Rosegren  said  t 
is  always  necessary  to  open  up  thi 
screen  in  printing  halftones  it 
newspapers,  though  he  added  tht 
many  of  the  problems  of  newspa^ 
per  cuts  can  be  minimized  b 
plastic  plates.  K  &  E’s  Ed  Mair; 
said  he  has  always  used  55  scree  • 
for  general  purposes. 

Robert  Robson,  Grant’s  produ 
tion  director,  leaves  the  whot 
thing  up  to  the  retoucher.  He  sak 
it’s  cheaper.  Given  one  picture,  it 
added,  it  may  be  good  for  mao 
zines  but  not  good  for  newspaper’ 
Since  it  has  to  be  retouched  fe 
newspaper  use  anyway,  he  tet 
his  retoucher  to  go  all  out  on  i 
good  job  for  the  newspaper  rr 
production.  He  said  this  is  cheape 
than  making  another  halftois 
which  would  have  to  be  retouche; 
anyway. 


Lemcoe  on  Bureau 
Plans  Committee 

Eugene  J.  Lemcoe,  advertisiir 
director,  the  Houston  (Tex.)  ?ov. 
has  been  appointed  a  member  of 
the  Plans  Committee  of  the  Br 
reau  of  Advertising,  ANP.A.  T!k 
move  was  announced  by  Thonui 
J.  Cochrane,  advertising  director 
of  the  New  York  News  and  chair¬ 
man  of  the  committee. 

Mr.  Lemcoe  succeeds  J.  R.  Wir 
liamson  of  the  Little  Rock,  (Aril 
Arkansas  Gazette,  who  has  ft 
signed.  His  term  expires  May  I 
1954. 


Cosmetics  Receive 
Merchandising  Aid 

Los  Angeles — ^The  Los  Angele 
Examiner  has  extended  its  specti 
merchandising  program  to  cove 
cosmetics  in  large  retail  outks 
here,  reports  C.  O.  Davis,  adverte- 
ing  promotion  manager. 

The  program  is  an  amplificatior 
of  the  grocery  merchandising  pit 
known  as  the  Prudence  Pe® 
Hospitality  Kitchen  first  used  k 
chain  stores  once  weekly. 

Previously  prepared  compks 
dinners  of  Examiner  -  advertise; 
products  are  displayed  and  tnn 
cards  distributed  in  an  on-the-spe 
demonstration.  This  grocery  ser 
ice  is  now  being  given  in  lar.® 
independent  markets. 


EDITOR  &  PUB 


Butterly  Heads  Media 

Mary  Butterly  is  newly-appoic- 
ed  media  director  of  deGar® 
Inc.,  New  York  City,  and  forme, 
ly  budget  control  director  of 
lar  &  Ryan.  Previous  agency 
perience  includes  Compton  .Adve;i 
tising.  Miss  Butterly  now  assume 
control  of  deGarmo  budgets,  me 
dia  planning,  scheduling  and  coe 
tracts  for  print,  time  and  outdoe;^ 
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BOUQUETS 


instead  of  sour  notes 


W  HEN  you  buy  space  in  The  Hartford  Times,  you 
buy  an  additional  something  which  may  be  all-important 
to  you — Effective  Merchandising  Service. 


We’ve  been  assembling  some  complimentary  "thank  you” 
letters  of  recent  vintage  (more  than  100  of  them)  and 
give  below  excerpts  from  these  heart-warming  messages. 
We’re  not  naming  names,  but  the  letters  are  from  the 
country’s  leading  advertising  agencies  and  their  clients. 


What  we  have  done  for  them  we  will  gladly  do  for  you. 


The  ■•tters  and  reprints  of  our  client’s  800-line  ad  were 
really  wonderful  and  this  is  the  first  time  in  years  we 
have  received  cooperation  such  as  this,  which  makes  it 
doubly  appreciated. 


We  appreciate  the  mailing  of  the  illustrated  post  cards 
you  recently  made  to  300  selected  grocers  in  the  Hartford 
Area.  Cooperation  of  this  kind  contributes  much  to  the 
success  of  our  advertising. 


It  is  good  to  know  that  we  have  such  cooperative  people  as  you 
helping  to  keep  our  client’s  advertising  in  the  foreground.  'Thank 
you  again  for  your  continued  interest  and  help. 


We  have  noted  with  much  satisfaction  the  fine  merchandising 
cooperation  which  you  are  extending  to  us  as  added  means  of 
assuring  the  success  of  our  advertising  campaign. 


Your  effort  in  writing  to  each  of  our  dealers  is  greatly  appreciated 
and  it  will  go  a  long  way  in  helping  us  to  secure  their  complete 
cooperation  in  promoting  this  campaign. 


The  willingness  on  your  part  to  cooperate  in  merchandising  our 
client’s  campaign  is  indeed  gratifying.  Your  fine  cooperation  is 
very  much  appreciated  by  our  client  and  ourselves. 


I  would  like  to  take  time  out  at  this  moment  to  thank  you  and 
your  staff  for  the  excellent  cooperation  you  have  given  this  agency 
and  our  client.  'The  mailing  piece  which  was  sent  to  339  grocers 
in  the  Hartford  Area  was  definitely  an  asset  to  our  campaign. 


I  just  want  to  say  thank  yon  for  a  very  fine  job.  If  our  grocery 
trade  supports  the  promotion  half  as  well  as  newspaper  people 
like  yourselves  it  can’t  help  but  be  a  great  success. 


Our  Now  England  Divisional  Sales  Manager  and  our  National 
and  Retail  Advertising  Managers  have  received  visual  testimony 
of  your  very  fine  cooperation  and  I  am  sure  are  as  gratified  by  it 
as  I  am. 


Thanks  for  your  splendid  cooperation  in  mailing  to  the  trade  a 
circular  on  our  client’s  account.  It  is  this  sort  of  splendid  assis¬ 
tance  that  makes  the  little  ones  grow  up. 


Largest  Daily  Circulation  in  Connecticut 
One  of  21  Gannett  Newspapers 

National  Representatives:  J.  P.  McKINNEY  &  SON  •  New  York  •  Chicago  •  San  Francisco 
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^hfilliamiKrrald 


Flomb’s  Most 
Coniplott  Nowspoper 


The  Advertiser  and  The  Newspaper 


Macy*s  64-Page  Times  Ad 
Called  TargesP  Ever  Run 


teaisri: 


i  prime  factors  influencing  move- 
I  ment  of  merchandise.  When  stores 
I  concentrated  on  holiday 
I  December,  at  the  expense  of  staple 
products,  but  re-established  theii 
regular  displays  in  January,  vol- 
AGAINST  a  backdrop  of  ads  from  ume  lost  in  the  previous  month 
a  64-page  color  rotogravure  mag-  was  quickly  recovered, 
azine  to  be  carried  in  the  New  Jhe  study  was  undertaken  be- 
York  Times  on  December  7,  Macy  cause  chain  drug  store  operaton 
executives  scan  a  copy  of  the  fin-  were  convinced  that  the  drug  field 
ished  product.  Left  to  nght:  Louis  needs  information  which  will  per- 
Tannenbaum,  advertising  manager;  n  to  realize  maximum  returns 
Weelock  H.  Bingham  president;  promotional  ap- 

Monroe  Green,  advertising  di-  p^opnations.  Since  “retailers  in 

other  fields  where  such  studies 

Bartlett.  Macy  vicepresident  for  .  v  .  .  ,  .  . 

publicity  and  advertising.  ,  nave  round  tnat 

the  seasonal  sales  pattern  is  sur- 
_  ..  .  ,  ,  prisingly  different  from  that  which 

gist  Editions,  sevei’al  unusual  once  accepted  as  obvious," 

facts,  not  anticipated  when  the  chain  Store  Age  says,  the  drug 
project  was  started,  are  presented  jg  seeking  to  assemble  all  tht 
along  with  details  of  the  purpose,  available  data  that  will  give  the 
scope,  and  methods  of  the  investi-  drug  operator  a  new  set  of  “ob- 
gation.  ....  vious  facts”  to  consider  when  he 

Data  released  in  the  initial  re-  makes  his  merchandising  decisions, 
port  are  expected  to  ^  of  im-  jj,  time,  the  study  is  expected  to 
measurable  aid  to  chain  drug  contain  information  that  should 
operators  who  are  taking  steps  to  a^t  as  a  guide  to  merchandising 
reconcile  inconsistencies  between  each  important  product  classifica- 
merchandising  policies  and  exist-  tjoj, 

ing  buying  trends.  Results  of  sim-  yjig  complete  study  of  “What 
ilar  surveys  in  other  fields  (which  jjells  When”  will  be  designed  as  a 
show  that  seasonal  buying  patterns  reliable  yardstick  for  determining 
vary  less  than  two  per  cent  from  seasonal  variations. 


RETAIL  AD  SURVEY 


Sell  Mushrooming  Miami  and  AU  of 

Florida's  Billion  Dollar 
Gold  Coast  Market 


thru  a  single,  low-cost  medium! 


•  More  than  800,000  year 
'round  residents 

•  Over  a  billion  in  retail  sales 
annually 

•  Greater  Miami  leads  nation 
in  construction  for  4  straight 
years— and  ranks  first  in  per 
capita  spending! 


JOHN  S.  KNIGHT,  Publisher 

STORY  BROOKS  &  FINLEY,  National  Reps. 
Affiliated  Stations  —  WQAM,  WQAM-FM 
MIAMI  —  An  International  Market 
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We  backed  Gen.  Ike  with  our  votes, 
now  lefs  back  him  with  our  dollars. 

% 

'  *  Lefs  show  Joe  Stalin  we  mean  business  —  no  double 
talk.  We've  started  a  campaign  in  Westchester  County  to 
sell  ONE  BILLION  DOLLARS  worth  of  War  Defense  Bonds 
for  Gen.  Ike  when  he  takes  office  Jan.  20.  The  idea  origin¬ 
ated  in  one  of  our  Westchester  banks,  and  we're  happy  to 
join  the  crusade.  ^ 

Our  country  is  in  grave  danger.  Our  boys  are  bleeding 
and  dying  on  the  shock-torn  hills  of  Korea.  Our  government 
needs  money  to  buy  the  war  materiel  to  bring  us  victory  and 
to  bring  our  boys  home. 

Lefs  be  real  patriots.  Lefs  buy  till  it  hurts.  When  we 
BUY  bonds,  lefs  KEEP  them. 

Won't  you  join  in  this  campaign?  Won't  you  join  Gen. 

Ike's  crusade  for  PEACE?  Until  we  have  PEACE  in  the  world 
we  can't  return  to  normal  times  or  normal  conditions. 

We  have  proofs  of  five  page  adver¬ 
tisements  urging  the  sale  of  BONDS  ' 

FOR  IKE  which  we  will  gladly  send 
you  free  just  for  the  asking. 

Address:  BONDS  FOR  IKE 

WESTCHESTER  COUNTY  PUBLISHERS,  Inc. 

8  Church  Street  White  Plains,  N.  Y. 

Yonknrs  HERALD  STATESMAN  White  Plains  REPORTER  DISPATCH 
Mt.  Vernon  DAILY  ARGUS  Tarrytown  DAILY  NEWS 

New  Rochelle  STANDARD-STAR  Ossinine  CITIZEN  REGISTER 
Mamaroneck  DAILY  TIMES  Peekskill  EVENING  STAR  AFFIL. 

Port  Chester  DAILY  ITEM  And  Westchester  WEEKLY  GROUP 

If  the  newspapers  of  this  country  get  solidly 
behind  this  campaign  it  can  be  put  over.  Let's 
start  President  Ike  off  right  and  show  Joe  Stalin 
there  are  billions  available  in  this  CRUSADE 
to  bring  PEACE  to  the  world. 

CAN  WE  DO  LESS  FOR  OUR  COUNTRY? 
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EVERYTHING  IN 
BALTIMORE 
REVOLVES 
AROUND 

THE^^SUN 


HORNING  [VENING  SUNDAY 


•  Australia 

>  Th«  only  journal  giving  tha 
nows  of  advarfitare,  advartit- 
ing  aganh,  publishing,  print¬ 
ing  and  commarcial  radio  in 
Australia  and  Naw  Zaaland. 

If  you  ara  planning  salat 
campaigns  or  ara  intarastad 
in  thasa  tarritorias  raad 

NEWSPAPER  NEWS 

IB  HontlteR  Straat 
Sydiay,  Aistrallo 

^bllshed  Monthljr, 

Oaa  Tear  Snbeerlotlon  SS.Sa 


EDITORIALLY,  from  a 
standpoint  of  news  coverage, 
special  features,  syndicated 
writers  and  comics,  the  Courier- 
Express  has  the  strength  which 
compels  thorough  readership 
and  insures  the  effectiveness  of 
your  sales  message  throughout 
the  great  8-County  Western 
New  York  Market. 

COLOR  for  ADDED  POWER 

Full  ROP  color  daily  and  Sunday 
gives  your  message  still  greater 
impact  in  this  powerful  paper. 

BUFFALO 

COURIER-EXPRESS 

Western  New  York's 
Only  Morning  and  Sunday  Newspaper 
REPRESENTATIVES: 
SCOIARO,  MEEKER  &  SCOH 


The  Advertiser  and  The  Newspaper 

Debut  of  *53  Lincoln  Car 
Due  Dec.  2  in  1,285 Papers 


Introduction  of  1953  Lincoln 
automobiles,  set  for  December  2 
will  be  backed  by  the  strongest 
announcement  and  follow-up  ad¬ 
vertising  and  promotion  drives 
(via  Kenyon  &  Eckhardt,  Inc.)  in 
the  car’s  history. 

CAMPAIGN  ROUNDUP 

Details  of  the  aggressive  and 
continuing  campaigns  were  re¬ 
vealed  this  week  by  Robert  F.  G. 
Copeland,  advertising  and  sales 
promotion  manager  for  the  Lin- 
coln-Mercury  Division,  Ford  Mo¬ 
tor  Company,  Detroit,  Mich. 

“First  complete  information  will 
come  in  newspapers  the  evening 
of  December  1  and  the  morning 
of  December  2,”  Mr.  Copeland 
said.  “In  all,  a  total  of  1,285 
newspapers  in  946  cities,  with  a 
total  circulation  in  excess  of  48,- 
000,000  will  be  scheduled. 

“The  Toast  of  the  Town  TV 
show,  telecast  in  44  markets, 
where  more  than  85  per  cent  of 
the  country's  video  homes  are  lo¬ 
cated,  will  carry  ‘build-up’  com¬ 
mercials  on  the  new  Lincoln  on 
Sunday  night,  November  30,”  he 
added. 

In  addition,  the  first  of  a  .series 
of  personalized  direct  mail  litera¬ 
ture  will  go  to  about  300,000  own¬ 
ers  of  late-model  cars  during  an¬ 
nouncement  week.  Shortly  after 
the  first  of  the  year,  Lincoln’s  most 
consistent  magazines  ad  program, 
using  both  spreads  and  pages  in 
color,  will  get  under  way  in  a 
diversified  list  of  publications.  Sup¬ 
plementary  ad  activities  are  also 
planned  on  a  local  basis. 

Cream  of  Kentucky  Ad 
Has  An  Unusual  Twist 

Ever  wonder  how  many  men 
wear  glasses? 

Jerome  Eisnitz,  Cream  of  Ken¬ 
tucky  brand  advertising  manager 
for  &henley  Distributors,  Inc.,  got 
curious  and  learned  that  48.6  per 
cent  of  the  nation’s  males  wear 
spectacles.  A  little  more  research¬ 
ing  dug  up  the  fact  that  less  than 
10  per  cent  of  all  national  adver¬ 
tising  features  a  model  in  glasses. 

As  a  direct  outcome  of  this 
statistical  digging,  there  was  a  be¬ 
spectacled  model  in  the  new 
Thanksgiving  advertisement  for 
Cream  of  Kentucky  blended  whis¬ 
key,  which  appeared  in  260  daily 
newspapers  across  the  country. 

Happiest  about  this  true-to-life 
artwork  is  Mr.  Eisnitz,  who  wears 
glasses. 

Chrysler  Heating  Ad  Uses 
’Natural'  Color  First  Time 

Dayton — Readers  of  the  Wash¬ 
ington  Post,  Detroit  News,  Toledo 


assistant  advertising  manager  for  I 
the  company. 

During  the  three  and  a  half 
shopping  weeks  before  the  Christ¬ 
mas  holiday,  large-size  ads  aod 
smaller  size  ads  in  multiple  in¬ 
sertions,  will  be  used.  The  small¬ 
er  space  units  will  act  as  last- 
minute  reminders  during  the  few 
shopping  days  before  Christmas. 
Car  cards  highlighting  the  Car- 
stairs  Christmas  carton  will  be 
used  in  more  than  50  markets. 

TV  Guide  Starts  Promotion 
To  acquaint  advertisers  and 
agencies  with  its  impact  on  1,800,- 
000  New  York  televiewers,  TV 
Guide  is  placing  a  schedule  of 
large-space  advertising  in  New 
York  newspapers  and  advertisini 
trade  publications. 

■ 

Advertising,  Selling  > 
Book  Being  Distributed 

The  1953  edition  of  the  GMA 
Book  of  Grocery  Advertising  and 
Selling  (E&P,  Oct.  25,  page  24), 
is  now  being  distributed,  Paul  S. 
Willis,  president  of  Grocery  Manu¬ 
facturers  of  America,  Inc.,  an¬ 
nounced  this  week. 

Mr.  Willis  said  the  1953  edi¬ 
tion  was  the  largest  GMA  had  put 
out  since  it  began  this  service 
about  15  years  ago.  It  contains 
more  than  5,000  advertising  and 
selling  aids  for  newspaper,  hand¬ 
bill,  store  and  window  displays 
and  other  point-of-sale  use,  and  it 
is  dedicated  to  the  grocers  of 
.America  in  the  interest  of  better 
grocery  advertising  and  selling. 

It  was  compiled  by  Mrs.  Zola 
Vincent,  well-known  food  econ¬ 
omist  and  writer. 

The  book  is  now  being  distrilv 
uted  by  GMA  to  leading  retail 
food  markets,  wholesale  grocers 
and  grocery  chains  throughout  the 
country.  It  is  also  being  distrib¬ 
uted  to  newspapers  with  the  Jan¬ 
uary  issue  of  Metro  Newspaper 
Services,  published  by  Metro  As¬ 
sociated  Services,  Inc.,  New  York 
City.  Additional  copies  for  news¬ 
paper  use  are  available  through 
Metro  Services. 

■ 

Beg  Your  Pardon 

A  story  in  E  &  P  (Nov.  8)  in¬ 
correctly  reported  the  election  of 
Charles  A.  Tinkham,  Bridgeport 
(Conn.)  Post  Telegram,  as  secre¬ 
tary  of  the  New  England  News¬ 
paper  Advertising  Executives  As¬ 
sociation.  Donald  F.  Leonard, 
Bridgeport  Post  Telegram,  was 
elected  to  that  job.  Mr.  Tinkham, 
of  the  Augusta  (Me.)  Kennebec 
Journal,  was  chosen  as  vicepresi¬ 
dent. 

■ 

Wight  to  Philco  Corp. 

Philadelphu  —  William  Wight, 
vicepresident  in  Washington  for 
Carl  Byoir  and  Associates,  ha 
been  appointed  director  of  public 
relations  for  the  Philco  Corpora¬ 
tion  here  effective  Dec.  1.  Mr. 
Wight  had  been  a  member  of  the 
Washington  staff  of  the  Associated 
Press  prior  to  joining  Byoir. 
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Blade  and  Times  and  the  Okla¬ 
homa  City  Times  opened  their 
pages  recently  to  a  scarlet-flamed 
Chrysler  Airtemp  “Aerfire  Com¬ 
bustion”  ad. 

The  ad  (via  Grant  Advertising, 
Detroit)  marked  the  first  time 
home  heating  advertising  has  uti¬ 
lized  a  “natural”  color  on  newspa¬ 
per  pages.  Since  immediate  re¬ 
sponse  to  the  two-color  treatment 
ran  above  normal,  the  ad  may  set 
off  a  trend  toward  wider  usage  of 
color  in  heating  equipment  pre¬ 
sentations. 

Flying  Tiger  Line  Plugs 
Freight  Rate  in  Dailies 

The  Flying  Tiger  Line,  in  an 
unprecedented  move  in  the  rap¬ 
idly  growing  air  freight  field, 
launched  a  major  sales  and  ad¬ 
vertising  campaign  (via  Hixson  & 
Jorgenson,  Inc.)  on  the  West 
Coast  recently  in  local  newspapers 
and  over  television  stations  in  an 
effort  to  build  eastbound  traffic. 

More  than  $20,000  will  be  spent 
in  the  next  few  weeks  in  daily 
newspapers  and  television  stations 
in  the  Los  Angeles  and  San  Fran- 
cisco-Oakland  areas  to  call  ship¬ 
pers’  attention  to  special  low  east- 
bound  rates  and  new  space  avail¬ 
ability  amounting  to  200,000 
pounds  a  week  on  eastbound 
flights. 

“We  have  had  a  tremendous  in¬ 
crease  in  westbound  traffic,” 
George  T.  Cussen,  vicepresident, 
said.  “Our  eastbound  business  al¬ 
so  is  at  record  levels  but  westerly 
traffic  has  been  so  heavy  that  we 
have  found  ourselves  with  an 
over-supply  of  space  on  eastbound 
planes.  So,  we  decided  to  take 
a  leaf  out  of  the  long  and  suc¬ 
cessful  experience  of  merchants, 
who  when  they  have  an  over¬ 
supply  of  merchandise,  go  directly 
to  the  public  through  newspapers 
and  other  local  media  to  gener¬ 
ate  business.” 

Old  Stagg  Launches  Drive 
In  260  Newspapers 

A  year-round  “topical”  newspa¬ 
per  advertising  program  (via 
Grey  Advertising  Agency,  Inc.) 
designed  to  stimulate  holiday  buy¬ 
ing  of  Old  Stagg  straight  Kentucky 
bourbon  has  been  launched  by 
Schenley  Distributors,  Inc. 

The  campaign  features  both 
black-and-white  and  two-color  ads 
in  more  than  260  daily  newspapers 
throughout  the  country, 

Carstairs  Expands  Linage 
In  Leading  Yule  Markets 

Carstairs  will  expand  its  news¬ 
paper  advertising  program  in  its 
leading  markets  for  the  holiday 
season,  reported  Emanuel  Faltz, 
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Eugene,  Ore. — The  newspaper 
industry  was  criticized  last  week 
for  not  providing  newspaper  space 
salesmen  with  a  pay  scale  that 
can  compete  with  other  media. 

Speaking  before  the  Fall  con¬ 
ference  here  of  the  Pacific  North¬ 
west  Newspaper  Advertising  Ex¬ 
ecutives  Association,  H.  V,  Man¬ 
zer,  advertising  director,  the 
Portland  (Ore.)  Oregonian,  em¬ 
phasized  that  newspapers’  very 
existence  depends  on  the  15,000 
salesmen  now  employed. 

<  Mr.  Manzer  pointed  out  that 
since  1920,  the  population  of  the 
United  States  increased  47  per 
cent  while  newspaper  circulation 
increased  94  per  cent.  He  de- 
i  scribed  this  as  being  a  testimo- 
,  nial  to  the  growing  dependence  of 
'  people  on  newspapers. 

:  Some  30  dailies  from  Oregon, 

.  Washington,  Idaho  and  British 
Columbia  were  represented  by 
.  49  registered  delegates  to  the 
PNNAEA  conference.  A  guest 
'  from  Alaska,  Kenneth  Laughlin, 

_  advertising  director,  the  Anchor¬ 
age  Times,  attended  the  meeting, 
which  was  presided  over  by  John 
'  M.  Lecky,  advertising  director,  the 
:  *  Vancouver  (B.C.)  Sun,  substitut- 
,  ing  for  Don  Arthur  of  the  Belling¬ 
ham  (Wash.)  News  and 
PNNAEA  president. 

A  panel  on  TV  was  slanted  to 
the  newspapers  in  towns  which 
do  not  yet  have  TV  but  which 
probably  will  have  in  the  near 

•  future.  Russ  Young,  advertising 
i  director,  the  Seattle  (Wash.) 

S  Times,  said  advertisers  should  be 
-  advised  to  take  their  TV  appro- 
j  priations  out  of  sinking  funds  or 

*  research  funds  so  as  not  to  run  the 
■(  risk  of  hamstringing  their  sound 
’  ad  programs  in  experimentation. 

During  the  course  of  the 
conference,  an  amendment  to 
n  PNNAEA  by-laws  was  proposed 
to  include  Alaska  in  the  organ- 
■  ization.  Another  amendment 
sought  to  reduce  the  secretary’s 
term  in  office  from  two  to  one 
i  year.  Both  amendments  will  be 
^  voted  on  at  the  Spring  meeting 
be  held  in  Victoria,  B.  C.  May  8-9. 

All  metropolitan  dailies  repre- 
,  sented  at  the  meeting  signified 
‘  their  intention  of  putting  into  ef- 
j  feet  the  new  11  Vi -pica  column 
j  width  before  the  first  of  the  year. 
Many  of  the  intermediate  dailies 
said  they  were  waiting  for  action 
by  AP  l^fore  changing  over. 

Meinbers  were  asked  if  larger 
advertisers  had  reduced  space  as 
result  of  various  rate  increases. 
Consensus  was  that  there  had 
been  a  temporary  reduction  of 
linage  to  keep  the  same  dollar 
expenditure  as  before  rate  in¬ 
creases,  but  that  most  advertisers 
had  found  they  needed  linage  to 
tell  their  stories  and  so  linage  had 
resumed  normal  proportions. 
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f  f  fio  Other  medium  brings 
such  effective  results,,. 
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October  22.  19^^ 


!l;itriarbe«s;erat  A.enc, 
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Dear  Mr.  Foster; 


asked  me  why  the  ^^^^^gj^ores^mong  all 
From  time  to  time  of  The  First  N^^^^^Tt^i^tTat  no  other 

K^rceauated  on  |ro.n . 

we  spend  ^  results  more  than  ju 

feel  that  the  resux 

Se‘ale  American  tamilv-  Sincerelv  sours 

j .  Marshall 

‘pf/sriSauSnal  Stores 


‘LOCALNEWS  DAILIES  — 6a*ic  advertising  medium* 


Julius  Mathews  Special  Agency, 


Inc. 


NEWSPAPER  REPRESENTATIVES 

NEW  YORK  •  DETROIT*  CHICAGO  •  BOSTON  •  SYRACUSE*  PHILADELPHIA  •PITTSBURGH 

for  November  29,  1952 


27 


CLASSIFIED  CLINIC 


CLINIC  He  calls  his  campaign,  now 

-  ing  into  its  fourth  year,  the  “Gift 

_  ,  _  _  _  Spotter.”  In  a  colorful  four-page 

Linage  Harvest  Seen 

placed  above  your  classified  ad 
A  on  any  gift  item.”  The- feature  is 

Iff  MJICLCR,  LJOT  /Ads  promoted  generously  with  ROP 

ads  as  well  as  classifi^  P^ge  boxes 
L  Lionel  telling  readers  that  the  “black  dot 

/M  v\  c  1  the  finger  on  Christmas  gift 

yn  (N.  Y.)  Eagle  suggestions.”  A  daily  banner 

.  .  ,  .  ,  strip  “results”  testimonial  is  also 

traditionally  revenue  in  a  period  of  sparse  pick-  used. 


MEET  THE  LADY  CAMS 


By  Daniel  L  Lionel 

CAM,  Brooklyn  (N.  Y.)  Eagle 

Thanksgiving  traditionally  i 


marks  the  opening  of  the  flood  ings.  Yet,  many  CAMs  oppose  black  “dot”  consists  of  a 

gates  of  Christmas  advertising,  them  as  not  providing  a  sound  so-  6.point  black  dot,  charged  as  one 
This  is  the  season  of  the  year  lution  to  the  problem  of  Decern-  ij^g  which  is  centered  immedi- 
when  even  the  greenest  retail  space  ber  linage  for  a  number  of  rea-  above  each  ad  offering  a 

salesman  on  the  staff  is  wont  to  sons.  They  cite  the  fact  that  these  Spotter  Plan, 

assume  a  certain  swagger  in  keep-  “specials”  seldom  produce  as  good  ^cording  to  Jenkins,  k  designed 
ing  with  his  new  found  importance  results  as  regular  classified  does,  jq  “Give  the  advertiser  maximum 
as  a  big  producer.  The  national  Consequently,  advertisers  who  are  results  opportunities  by  using  reg- 
staff,  too,  gets  its  licks  in  between  brought  into  the  paper  on  the  ba-  uj^r  classifications  and  capitaliz- 
now  and  Christmas  with  manufac-  sis  of  the  “special”  are  tough  cus-  „  established  reader  habits." 


gates  of  Christmas  advertising,  them  as  not  providing  a  sound  so- 
This  is  the  season  of  the  year  lution  to  the  problem  of  Decem- 
when  even  the  greenest  retail  space  ber  linage  for  a  number  of  rea- 
salesman  on  the  staff  is  wont  to  sons.  They  cite  the  fact  that  these 
assume  a  certain  swagger  in  keep-  “specials”  seldom  produce  as  good 


Letty  Farquhar,  cam,  Hono¬ 
lulu  Star-Bulletin,  has  been  the^ 


now  and  Christmas  with  manufac-  sis  of  the  "special  are  tough  cus-  established  reader  habits."  , 

turers  of  everything  from  pens  to  tomers  when  later  approached  for  “Assist  the  reader  in  spotting  manager  since  1941 

perfumes  and  from  lighters  to  regular  business. . items  in  our  Classified  section  consists  of  seven  girk, 


liquors  spending  in  earnest  to  While  the  “Greetings”  advertls-  ^hich  are  helpful  suggestions  for  telephone,  three  Outside 

gamer  the  lush  seasonal  business,  ers  do  not  expect  a  tangible  re-  rhri<itmas  (Hvine  street  sales  people,  two  girls  on 

U,....  - -  -  nlT*  dl  the  Real  and  a  man  on  Auto- 

Draw  tne  attention  or  ine  _  . t.i* 

th,.  r.nnnr-  mobile  Row,  a  Public  Relations 


How  ’bout  Classified? 


turn  on  their  investment,  many 


Thank  goodness  the  boss  is  so  newspapers  do  not  sell  “greetings  Christmas  shopper  to  the  oppor-  *"1"*  “  r  uu..w  ivciauu^ 

busy  counting  out  his  linage  from  ads  for  this  very  reason.  They  tunities  that  exist  in  Times  Want  ^nnfer  Clerk,  and  three  pis 
the  retail  and  national  tidal  wave  want  their  Classified  section  to  be  economical  Christmas  handle  the  Billing,  Adjust- 

that  he  doesn't  pay  too  much  at-  synonymous  with  results  in  the  oivinc  ments.  Marked  paper  and  check- 

_  I _ A. _  ...  ..  _ A  o  e*  _  ...  tn<*  \^tce  17 o t*/!! i o v*  u/oc  ifl 


ments.  Marked  paper  and  check- 


tention  to  us  between  now  and  minds  of  all  comers.  “pjj  into  our  regular  plan  of  I"/-  Farquhar  was  in 

the  first  of  January.  Besides,  most  A  final  objection  to  the  “Christ-  operation  with  least  confusion  so  formerly  oon- 

of  us  are  so  quiet  that  there  just  mas  Special”  advertising  comes  that  regular  business  will  not  suf-  ,  "'ll,  Detroit  Free  Pres. 

isn’t  much  chance  of  attracting  his  from  CAMs  who  feel  their  staff  fer  from  diverting  our  efforts  to  * Classified  linage  was  1,* 
attention.  is  not  using  its  time  constructively,  a  specialized  drive.”  796,004  lines. 

Sure,  many  of  us  make  a  brave  They  feel  that  while  it  is  compara-  Does  it  succeed  in  attaining 

pass  at  getting  real  estate  adver-  tively  easy  to  sell  non-advertisers  these  objectives?  $90  ScCiIg  Granted 


attaining 


tisers  to  ply  their  wares  under  such  a  “Special”  since  this  type  adver-  “Out  of  the  sales  made  in  this 
banners  as  ‘^^hristmas  on  Your  tiser  is  seldom  a  prospect  for  reg-  promotion,”  Les  writes,  “a  cer- 
Own  Hearth”  and  we  urge  the  ular  advertising  for  the  reasons  tain  percentage  of  the  advertisers 


“Out  of  the  sales  made  in  this 


$90  Scale  Granted 
On  Charlotte  News 

Charlotte,  N.  C. — The  ne* 


auto  dealers  to  push  sales  with  mentioned,  the  solicitor  might  continue  to  place  copy  with  us  contract  between  the  Charlotu 

"Get  the  Family  a  Safe  Car  For  better  be  spending  his  time  culti-  throughout  the  year.  Others  come  l^ews  and  the  Guild  provides  a 

Christmas”  but  in  general,  adver-  vating  fewer  but  steadier  adver-  back  in  on  occasion  as  a  result  of  $90  weekly  minimum  for  repon- 

tisers  in  most  established  classifica-  tisers,  who  in  the  long  run,  will  a  successful  experience  in  the  col-  ers  and  copyreaders  after  fivt 

tions  in  Classified  have  a  tendency  account  for  more  volume.  umn.”  years. 

to  drop  down  to  the  vicinity  of  puig  pinger  on  Suggestion  “How  does  this  sell  new  mer-  The  agreement  contains  a  claiw 

rate-holders  as  Yule  approaches.  Acutely  aware  of  these  prob-  chandise?  Well,  by  building  the  stating  that  “the  Publisher  shall 

Greetings  Accounts  lems  Lester  P  Jenkins  the  Seattle  voluntary  participation  and  use  of  la^ve  the  right  to  selert  and  hire 


umn. 

“How  does  this  sell  new  mer- 


years. 

The  agreement  contains  a  clause 


rate-holders  as  Yule  approaches.  Acutely  aware  of  these  prob-  chandise?  Well,  by  building  the  stating  that  “the  Publisher  shaE 
Greetings  Accounts  lems,  Lester  P.  Jenkins,  the  Seattle  voluntary  participation  and  use  of  ^ave  the  right  to 

To  counteract  this  unhappy  sit-  (Wash.)  Times  ex -president  of  ^ur  Miscellaneous  for  Sale  col-  ^ployes  of  his  choice  wiltatf 
nation,  many  newspapers  have  ANCAM,  has  evolved  a  Christ-  umns  into  one  of  our  strongest 

turned  to  selling  Christmas,  spe-  mas  linage  getter  which  is  de-  classifications,  we  have  a  good  the  Guild  and  no  employe^^^ 
dais  in  one  form  or  other.  Some  signed  to  get  more  linage  between  sales  point  with  the  merchants  in  ^  r^uir^  to 
fake  the  form  of  Season’s  Greet-  now  and  Jan.  1  and  at  the  same  showing  them  how  the  general  (or  to  abstain  from  ^coming  w 
ings,  while  others  offer  Gift  Spot-  time,  produce  the  same  type  of  PU*>l'c  uses  our  medium.  Using  reaming)  a  member  ot  w 
ter  columns,  which,  strangely,  often  results  for  the  Christmas  adver-  this  story  as  an  entering  wed^.  Guild  as  a  coi^ition  of  emp  o 
tun  ROP.  tiser  as  it  does  for  its  regular  ac-  we  are  able  to  sell  a  reasonable  men  or  the  retention  of  emplo} 

These  “specials,”  in  many  cases,  counts.  Les  hopes,  in  this  way,  percentage  of  dealers  in  new  mer-  ment.  ^ 

are  highly  successful  in  that  they  to  convert  many  Christmas  space  chandise.  After  discovering  the 


produce  much  needed  linage  and  buyers  into  regular  advertisers 


CHAS.  T.  MAIN,  INC. 
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Layouh,  DMigns,  Specificatiom  and  Suparvwion 
of  ConstrucKon 


pulling  power  of  our  Miscellane-  Guild  to  Get  PovroU 
ous  for  Sale  classification,  they  *  xt  ^ 

often  become  consistent  users  DOta  Without  WOineS 
of  it.  Baltimore  —  The  Baltimore 


of  It.  Baltimore  —  The  Baltimore 

“This  is  not  a  flashy  or  heavy  Newspaper  Guild  has  annourKtd 
promotion  program  but  it  has  been  that  negotiations  with  the  A.  S.; 

reasonably  successful  over  a  period  Abell  Company,  publishers  of  the 

of  time  as  we  carry  approximately  Sunpapers,  are  being  resumed  after 
60  per  cent  of  the  field  in  the  Mis-  a  1 2-day  recess.  William  E.  Pyn« 
cellaneous  for  Sale  classifications  president,  said  the  company  has 
locally.  agreed  to  supply  payroll  data. 

■  without  names. 

r* _ 1  _ ■  f'i 


Woltor  E.  Wines 

80  Federal  Street 
Boston,  Mass. 


Consultant 

317  South  Tryon  Street 
CJharlotte,  N.  C. 


Gourmet  Secrets 

New  Orleans  —  The  New  Or¬ 
leans  Item  on  Nov.  14  published 
its  first  annual  Gourmet’s  Guide, 
a  20-page  tabloid.  It  contained 


11-6  in  Portland 

Portland,  Ore. — Both  of  Pod' 
land’s  dailies  are  going  to  the 
ll'A-pioa  c<dumn  width  at  the 


hither-too  secret  New  Orleans  rec-  end  of  this  year.  W.  D.  Rodbur)- 
ipes  and  told  the  history  of  such  Journal  business  manager,  esti- 
famous  restaurants  as  Amaud’s,  mated  a  savings  of  $65,000  0 
Antoine’s,  Commander's  Palace,  newsprint  costs  could  be  expectw 


and  Patio  Royal. 


during  1953. 
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December  is  a  month  of  celebration.  In  reverence,  or  quiet 
(lelipht,  or  in  pure,  noisy  joy,  American  families  eelelsrate  the 
('bristmas  and  New  Year  season. 

December,  ironically,  is  also  a  month  of  mournintr.  It  is  a 
month  when  traflic  deaths  and  injuries  reach  an  appalling  }*eak. 
Ugly  weather,  long  hours  of  darkness,  and  crowtled  streets 
shorten  the  odds  against  drivers  who  already  have  gambled  too 
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heavily  on  speed  —  or  a  couple  of  drinks. 


Will  you  extend  the  season’s  greetings  in  your  obituary  column? 


December  is  here.  But  there  is  still  time  for  you  to  hel[)  your 


community  move  through  the  season  safely — and  happily. 
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6  Competitive 
Dailies  In 
Holland  Plant 

With  the  addition  of  the  Inter¬ 
national  Air  Edition  of  the  New 
York  Times  to  the  list,  six  news¬ 
papers  of  widely  differing  political 
viewpHjint  are  now  printed  in  the 
same  plant  in  Amsterdam,  Hol¬ 
land. 

They  are  the  Times,  De  Tele- 
grauf,  an  independent  paper  ap¬ 
pealing  to  the  business  and  in¬ 
tellectual  community:  Met  Nieuws 
Van  De  Dag,  a  popular-appeal  in¬ 
dependent  paper;  Met  Parool,  a 
left  of  center  non-partisan  paper; 
Trouw,  a  conservative  paper  rep¬ 
resenting  the  Christian  Historian 
Party,  which  holds  approximately 
12%  of  the  seats  in  Parliament, 
and  Volkskrant,  organ  of  the  Ro¬ 
man  Catholic  Party,  which  holds 
30%  of  the  seats  in  Parliament 
and  comprises  50%  of  the  coali¬ 
tion  government. 

Keen  Competition 

The  five  Dutxffi  newspapers  are 
described  as  “bitterly  competitive” 
in  politics  and  for  news  and  busi¬ 
ness.  They  cooperate  in  only  one 
way — they  all  have  contracts  for 
the  use  of  the  printing  plant, 
owned  by  De  Telegraaf. 

The  same  composing  room  and 
press  room  are  used,  but  each 
newspaper  has  its  separate  edi¬ 
torial  and  business  offices  in  the 
building,  constructed  in  1935  and 
saved  from  the  war’s  devastation. 

Robert  Kiek,  business  and  news 
representative  of  De  Telegraaf  in 
New  York,  said  the  five  Amster¬ 
dam  newspapers  went  into  the 
same  plant  as  an  outgrowth  of  the 
war,  which  destroyed  many  news¬ 
paper  buildings.  The  plant  is 
equipped  with  Hoe  presses.  He 
added  that  Amsterdam  residents 
have  a  greater  choice  of  newspa¬ 
pers  than  residents  of  U.  S.  cities 
as  there  are  eight  local  dailies  and 
dailies  from  The  Hague  and  Rot¬ 
terdam  also  are  circulated  in  Am- 


Write  us  or  ask  our  representative 
for  a  sample  copy.  And  be  sure 
to  see  these  others  in  Metre's  bat¬ 
tery  of  proven  linage  buildersi 

•  Metro  Newspaper  Service 

•  Metre  Department  Store  Service 

•  Fashion  Review  Service 

•  Greater  Sales  Service 

•  Metre's  Super  Feorl  Service 

. . .  And  many  other  supplementary 
services  that  mean  INCREASED 
LINAGE  for  your  newspaperl 


60  Madison  Av«. 

IVIlI  I\U  New  York  16.  N  Y 


sterdam  as  well. 

The  plant  puts  out  650,000 
copies  each  day.  Four  of  the  Am¬ 
sterdam  papers  published  in  it  are 
evening  papers,  some  with  morn¬ 
ing  editions,  and  one  (De  Tele¬ 
graaf)  is  a  morning  paper. 

The  moving  of  the  Times  edi¬ 
tion  from  Paris  to  the  Amsterdam 
plant  on  Nov.  1  (E&P,  Oct.  25, 
page  41)  did  not  cause  any  lan¬ 
guage  complications  as  the  Times 
is  set  up  in  New  York  and  the 
mats  are  flown  by  Royal  Dutch 
Airlines  (KLM)  to  Amsterdam, 
arriving  at  7:30  a.m.  each  day. 
Only  the  printing  is  done  there. 

All  of  the  Amsterdam  newspa¬ 
pers  are  concentrated  on  Nieuwe 
Zijds  Voorburgwal,  the  city’s  Fleet 
Street,  within  2,000  yards.  They 
circulate  over  the  33,000  square 
miles  of  Holland  by  fleets  of 
trucks,  railway  and  airline. 

■ 

Germans  Surprised, 

No  Secretaries  Here 

Cincinnati — Dr.  Felix  Butter- 
sack,  publisher,  and  Count  Al¬ 
brecht  Montglas,  assistant  editor 
of  the  Munich  Merkur,  visited 
here  recently  during  a  tour  spon¬ 
sored  by  the  Department  of  State. 

Dr.  Buttersack  was  surprised 
that  reporters  didn’t  have  individu¬ 
al  offices  as  in  Germany. 

“Our  Munich  writers  even  have 
secretaries  to  dictate  to,”  he  added. 

if  *  * 

Covers  Election  for  Italy 

Sergio  Lepri,  foreign  editor  of 
ll  Mattino,  daily  newspaper  in 
Florence,  Italy,  visited  the  Sunday 
night  staff  of  the  Albuquerque 
(N.  M.)Journal.  He  did  some  in¬ 
terviewing  to  further  his  study,  and 
in  turn  was  interviewed  by  Aber- 
qrombie  Holmes,  staff  member. 

Mr.  Lepri  (which  means  wild 
rabbits  in  English)  is  scheduled  to 
leave  for  Italy  on  Dec.  10.  He 
covered  the  election  for  his  paper 
and  others  in  Rome,  Milan,  Ven¬ 
ice  and  Naples  for  which  he  is 
correspondent.  He  was  at  Gov. 
Adlai  Stevenson's  headquarters  on 
election  night. 


Writo,  Wire  or  Phono  Colloct 


TINGUE,  BROWN  &  CO. 

723  East  Washington  Boulevard,  Los  An¬ 
geles  21,  Calif.  PRospect  i023 
507  Bishop  Street,  N.  W.,  Atlanta  Georgia 
ATwood  38M 

1227  Wabash  Avenue,  Chicago  5,  III. 
HArrison  7-0083 

1765  Carter  Ave.,  New  York  57,  N.  Y. 
CYpress  9-8800 

Canadian  Sales  Agents:  Ross  Whitehead 
I  &  Co.,  Ltd.,  Montreal,  Canada 
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Stray  Sentences 

Grandiloquently  titled  is  one  Admiral-Contlnental  Chk 
Colonel  Daniel  Francis  Clancy,  who  began  news  work  on  tii 
Logansport  (Ind.)  Press  and  is  now  on  the  Springfield  (Ohio)  Sm. 
The  colonelcy  was  bestowed  by  the  Governor  of  Kentucky,  suh,  whu 
the  admiral’s  rank  comes  from  the  landbound  Nebraska  Navy  at 
the  chieftainship  is  of  the  Continental  Confederation  of  Adopted  h 
dians  (members  include  lameduck  Senator  Blair  Moody,  ex-newsma: 
Michigan  Gov.  G.  Mennen  (Soapy)  Williams,  James  A.  Farley,  Et 
nor  Roosevelt,  Bing  Crosby).  Col.  Clancy,  also  an  honorary  citiE- 
of  Texas,  is  the  only  man  except  the  late  Ernie  Pyle  to  win  two  co:  ! 
secutive  National  Headliner  awards  for  outstanding  joumalk 
achievement.  Two  of  his  editorial  sketches  were  reprinted  by  ma: 
newspapers  during  1949  National  Newspaper  Week.  ' 

— Wedding  announcement  received  by  the  society  department  t 
the  Vluncie  (Ind.)  Evening  Press:  “Joe  Doe  and  Mary  Blank  rtsb 
maired  after  living  to  Gather  5  years.  Happ  Marrage.” — Benjani 
P.  Thomas  reveals  in  his  new  biography,  “Abraham  Lincoln”  (AUm 
A.  Knoph,  New  York)  that  the  Great  Emancipator  was  a  great  nt*^ 
paper  reader  and  thus  kept  in  intimate  touch  with  the  masses  of  pco^ 
he  loved  and  served  so  welL — ^The  Norwalk  (Conn.)  Hour  devoted  ( 
entire  front  page  the  other  day  to  an  editorial  on  religion  under  < 
2-line  streamer  proclaiming:  “In  the  Balance — ^The  Christian  WorM’ 

— Bob  Posnak,  14,  is  sports  editor  of  the  East  Hampton  (Conn 
News  and  is  a  columnist,  cartoonist  and  reporter  as  well,  havic 
reached  the  rank  of  sports  editor  at  the  ripely  matured  age  of  I; 
— Old-fashioned,  multi-party  telephone  lines  still  used  in  many  snu 
communities  serve  a  purpose  in  newsgathering,  George  W.  Beshon 
county  news  editor  of  the  Columbia  (Mo.)  Daily  Tribune  found 
recruiting  a  correspondent  in  a  100-population  village.  The  womr, 
was  ask^  whether  she  had  a  telephone  to  use  in  getting  items.  “Ye 
but  it  doesn’t  do  me  any  good,”  was  the  reply  in  discouraged  ton; 
“because  I’m  on  a  private  line.”  — ^The  St.  Johnsbury  (Vt.)  Ciiii 
donian-Record  observed  National  Newspaper  Week  by  including 
its  issue  of  Oct.  3  a  4-page  reprint  by  photo-engraving  of  the  eni" 
issue  of  the  Caledonian  of  Oct.  3,  1837. 

— Jack  R.  Hunter,  Richmond  (Va.)  Times-Dispatch  reporter,  reend) 
“Broke  the  Bank”  on  an  ABC  network  program,  winning  $2,14t.- 
As  he's  away  at  Denver  at  the  convention,  maybe  it's  safe  to  rc<«< 
that  E  &  P  Editor  Robert  U.  Brown  recently  was  notified  that  he  In 
been  elected  to  something  called  the  Ale  League  of  the  World.- 
Dorothy  Warren,  marine  reporter  of  the  St.  Paul  (Minn.)  Pioneer  Pm 
and  Dispatch,  really  knows  “Ol'  Man  River,”  Gwenyth  Jones  reveil 
,  in  an  interest-packed  feature  yam  in  the  Christian  Science  MoniHoi 
■  — Fred  Baker,  until  recently  a  copyboy  for  the  New  York  Daily  Ne»' 
is  in  the  cast  of  Mary  Chase's  current  play,  “Beraardine.” 
i 

I  — Three  Boston  newsmen  are  forsaking  life  in  the  big  city  to  folk; 

I  the  trail  of  their  heart's  desire.  Gordon  (Red)  Marston,  once  go 
editor  of  the  Boston  Herald,  has  sailed  with  Mrs.  Marston  in  the'j 
new  36-foot  cabin  cruiser  to  their  new  home  port,  Fort  Meyers,  P- : 
Arthur  Hansen,  long-time  photographer  on  the  Herald,  has  had 
36-foot  ketch  built  on  Cape  Cod  and,  with  Mrs.  Hansen,  hoj^  i' 
take  it  to  the  Caribbean  next  year  as  a  party  cruise  boat  based  in  ft 
Virgin  Islands.  Malcolm  Barter,  former  reporter  and  rewrite  mr 
on  the  Boston  Globe,  is  now  teaching  school,  farming  anti  doit* 
free-lance  writing  at  the  small  coastal  town  of  Bremen.  Me. 

— Poor  mail  service  is  kicking  up  a  nimpus  all  over.  The  El 
Times  received  pictures  of  a  flood  beating  against  emergency 
on  the  Rio  Grande,  put  in  a  call  to  the  Albuquerque  Journal,  vrlud 
was  puzzled  as  the  river  was  only  a  trickle.  Then  it  developed  that  • 
pix,  delayed  in  transit,  had  been  mailed  last  May  20. — Maud  O'Bn* 
is  really  a  busy  girl  down  in  New  Orleans-way.  She  writes  two 
columns,  “Up  and  Down  the  Street”  for  the  TImes-PIcayune 
“In  and  About  Town”  for  the  States.  The  first  deals  strictly 
want  ads  and  the  humor  and  human  interest  behind  them.  The  1^ 
Dorothy  Dix  was  one  of  her  fans  and  the  day  Miss  Dix  died.  YW 
O'Bryan  was  named  “Columnist  of  the  Year”  in  New  Orleans,  ft 
first  time  the  title  has  been  given. 
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THE  CENTER  IS  THE  SECRET: 

Just  slip  on  the  large  center  spindle  to  play  “45” 
records  automatically.  Slip  it  otf,  and  play  records 
at  other  s]ieeds. 
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Permanent  spindle  and  changer 
play  stacks  of  33%  or  78  rpm 
records  automatically. 


A  flick  of  the  finger  and  you 
have  the  right  needle  to  play 
45,  33%,  or  78  rpm  records. 
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Fingertip  control 

tof  speeds  (78, 
33%,  45)  and 
one  control 
for  On,  Off, 
or  Reject. 
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place.  No  plugs  or  extra  gadgets.  Simply 
stack  your  “45”  records  on  this  fine  in¬ 
strument,  and  play  up  to  fourteen  of 
them— irt  the  order  you  select— at  the 
twist  of  a  knob.  Then,  whenever  you 
wish,  remove  the  “45”  spindle,  flick  the 
needle  and  speed  controls,  and  the 
same  Victrola  changer  will  play  records 
automatically  at  33%  or  78  rpm. 

More  than  a  year  of  research  and  engi¬ 
neering  went  into  developing  this  versa¬ 


tile  changer— further  evidence  of  the 
leadership  which  assures  you  finer  per¬ 
formance  in  any  product  or  service  of 
RCA  and  RCA  Victor. 


vVorlds  simplest  3-speed  changer, 
this  versatile  Victrola  combines  new 
playing  ease  with  the  finest  repro¬ 
duction  of  sound.  And  it  changes 
“4.5”  rpm  records  correctly,  on  the 
same  turntable  which  is  used  for 
other  speeds. 

Key  to  this  advance  is  RCA  Victor’s 
slip-on  “45”  spindle,  which  fits  over 
the  permanent  spindle  and  locks  in 

Tmki.  9  _ _ _ 


See  the  latest  in  radio,  television,  elec¬ 
tronics  at  RCA  Exhibition  Hall,  36  West 
49th  Street,  N.  Y.  Admission  is  free.  Radio 
Corporation  of  America,  RCA  Building, 
Radio  City,  New  York  20,  N.  Y. 
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Radio  CoitPonATioN  of  America 

World  leader  in  radio— first  in  television 
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SEVEN  GREAT  DIVISIONS  WELDED  INTO  ONE  INTEGRATED  STEEL-MAKING  STRUCTURE 


HANNA  IRON  ORE  COMPANY 

Cleveland,  Ohio.  Producer  of 
iron  ore  from  extensive  hold¬ 
ings  in  the  Great  Lakes  area. 


STRAN-Snil  DIVISION 

Ecorse,  Mich.  andTerre  Haute, 
I  nd.  Exclusive  manufacturer  of 
famous  Quonset  building  and 
Stran-Steel  nailable  framing. 


WEIRTON  SnEl  COMPANY 

Weirton,  W.  Va.  World’s  larg¬ 
est  independent  manufacturer 
of  tin  plate.  Producer  of  many 
other  important  steel  products. 


GREAT  LAKES  STEEL  CORP. 

Detroit,  Mich.  A  major  supplier 
of  standard  and  special  carbon 
steel  products  for  a  wide  range 
of  applications  in  industry. 


NATIONAL  SHEL  PRODUCTS  CO. 

Houston,  Texas.  Warehouse 
and  distribution  facilities  for 
steel  products  in  the  Sou  th  west. 


NATIONAL  MINES  CORP. 

Supplies  high  grade  metallur¬ 
gical  coal  tor  the  tremendous 
needs  of  National  Steel  mills. 


THE  HANNA  FURNACE  CORP. 

Buffalo,  New  York.  Blast  fur¬ 
nace  division  for  production 
of  various  types  of  pig  iron. 


Rolling  **mile-a-minute**  steel  in  one  of 
the  world's  fastest  mills 


•A  great  deal  of  the  steel  you  use  daily  is  first  made  in  the 
form  of  sheets  and  strip.  Much  as  the  housewife’s  rolling 
pin  changes  a  thick  lump  of  dough  into  thin  pie  crust, 
the  pressure  exerted  by  heavy  steel  rolls  in  giant  mills 
reduces  chunky,  red  hot  ingots  to  these  sheets  and 
strip,  of  precise  thickness  and  width. 

Many  important  uses  require  steel  of  extra-thin  gauge. 
This  is  made  by  final  rolling  on  a  cold  reduction  mill, 
such  as  the  one  illustrated  here  by  Peter  Helck,  at  the 
Weirton  Steel  Company,  division  of  National  Steel. 

This  mill  rolls  thin-gauge  strip  steel  at  the  rate  of  a  mile 
a  minute.  It  is  the  world’s  first  mill  built  to  operate  at 
this  speed.  From  it  comes  an  average  of  more  than  325 
miles  of  quality  steel  every  eight  hours  .  .  .  enough, 
when  made  into  tin  plate,  for  more  than  5,000,000  of 
the  familiar  No.  2  cans  used  in  food  packaging. 


This  gigantic  unit  is  even  bigger  than  the  illustration 
indicates,  for  there  is  as  much  mill  below  floor  level  as 
above.  Each  of  its  five  stands,  or  sets  of  rolls,  has  the 
over-all  size  of  an  average  two-story  house.  Yet,  through 
finger-tip  controls,  the  mill’s  expert  operators  guide  and 
govern  its  tremendous  speed  and  pressures  with  com¬ 
plete  safety  and  accuracy. 

Through  investment  in  more  and  more  efficient  facilities 
of  this  kind,  America’s  gigantic  steel  industry  has  been 
able  to  make  and  keep  steel  one  of  your  lowest-cost 
and  most  useful  servants. 

And  constant  pioneering  in  improvements  in  equipment, 
methods  and  quality  of  product  is  one  of  the  things  that 
has  made  and  keeps  National  a  steel  leader — entirely 
independent,  completely  integrated,  always  progressive. 


NATIONAL  STEEL  CORPORATION 

GRANT  BUILDING  PITTSBURGH,  PA. 


SERVING  AMERICA  BY  SERVING  AMERICAN  INDUSTRY 
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SNOOPING? 

SIGMA  DELTA  CHI,  professional  journal¬ 
istic  fraternity,  has  offered  “its  sponsor¬ 
ship  of  a  comprehensive  ’survey  of  the  news 
coverage  of  the  1952  Presidential  campaign 
by  newspapers,  radio,  television  and  maga¬ 
zines.” 

The  proposal  was  attacked  by  prominent 
newspaper  people  before  it  had  been  formally 
adopted  by  SDX  and  afterward.  Louis  La- 
Coss,  editor  of  the  editorial  page  of  the 
St.  Louis  Globe-Democrat,  called  it  “snoop¬ 
ing”  in  a  talk  to  SDX  and  said:  “I  believe 
it  is  not  within  the  province  of  this  fraternity, 
with  a  major  segment  of  undergraduate  mem¬ 
bership,  to  advise  the  publishers  of  America 
how  to  operate  their  newspapers.”  Roy  Rob¬ 
erts,  president  of  the  Kansas  City  Star,  told 
the  AP  editors  of  Missouri  and  Kansas  on 
Monday  that  the  “notion  of  getting  up  a 
commission  to  investigate  newspapers  is  tom- 
myrot.” 

Let’s  see  what  the  SDX  proposal  really  is. 
Here  is  the  text  of  the  resolution  which  was 
adopted: 

“It  is  hereby  resolved  that  SDX  shall 
offer  its  sponsorship  of  a  comprehensive 
survey  of  the  news  coverage  of  the  1952 
Presidential  campaign  by  newspapers,  radio, 

I  television  and  magazines.  Details  of  this 

thorough  and  objective  analysis  should  be 
:  evolved  by  a  special  committee  named  by 

j  the  president  of  the  fraternity.  Impartial  re- 

j  porting  of  news  is  the  cardinal  principle  of 

1  American  journalism.  This  survey  is  author- 

j  ized  because  numerous  and  grave  charges 

1  have  been  made  that  the  media  for  the  dis- 

j  semination  of  information  were  biased  in 

their  news  coverage  of  the  campaign.” 

We  believe  that  the  phrase  “offer  its  spon¬ 
sorship”  is  open  to  misinterpretation  and  has 
been  misunderstood.  Clarification  is  called 
for. 

Sigma  Delta  Chi  membership  is  in  excess 
J  of  22,000.  Its  members  range  from  owner- 

j  ship  to  employe  levels  in  all  media.  Under¬ 

graduates  are  in  the  minority.  It  is  the  only 
I  association  having  a  cross-section  of  media 

I  within  its  ranks  and  therefore  considered  it- 

I  self  to  be  the  logical  one  to  sponsor  a  study 

I  to  determine  the  truth  or  falsity  of  the 

i  charges  made. 

[  The  phrase  “offer  its  sponsorship”  was  in- 
j  tended  to  convey  the  difficulties  of  financing 

j  such  a  study.  SDX  is  probably  less  able  to 

finance  a  comprehensive  survey  of  this  kind 
alone  than  any  other  journalistic  group.  The 
intent  of  the  resolution  was  that  a  detailed 
plan  should  be  drawn  up  and  presented  to  a 
I  foundation  with  an  appeal  for  funds.  If  they 
j  are  forthcoming  the  money  and  the  proposal 
i  would  be  turned  over  to  an  outside,  inde¬ 
pendent  research  organization  to  do  a  thor- 
1  ough  and  objective  job  with  no  strings  at- 
I  tached. 

I  SDX  would  “offer  its  sponsorship”  and 
I  neither  it  nor  the  financers  would  have  any 
j  influence  on  the  study  thereafter. 

We  don’t  think  this  is  comparable  to  a 
“commission”  nor  can  it  be  called  “snoop- 
i  ing.”  There  is  no  intention  of  telling  a  pub- 

!  lisher  how  to  run  his  newspaper.  Members 

i  of  SDX  feel,  as  has  E  &  P,  that  the  charges 
— ^whether  true  or  false — were  made  and  re- 
i  ceived  wide  circulation  during  the  campaign. 
They  are  still  being  repeated — and  enlarged 
upon — now  that  the  campaign  is  over.  They 


I  will  offer  to  Thee  the  sacrifice  of  Thanks¬ 
giving,  and  will  call  upon  the  name  'of  the 
Lord. — Psalms  CXVI;  17. 


will  continue  to  be  made  to  the  detriment  of 
newspapers  until  the  facts  are  determined. 

We  believe  the  charges  levelled  against  the 
press  as  a  whole  were  unwarranted  and  un¬ 
substantiated.  We  believe  the  press,  news¬ 
papers  in  particular,  deserve  a  fair  trial  at 
the  hands  of  an  impartial  body,  which  they 
have  not  had  and  will  not  have  from  the 
critics.  Regardless  of  whether  or  not  our 
belief  is  upheld  or  disproven  we  believe  such 
a  study  should  be  made  to  learn  the  facts, 
and  we  hope  SDX  is  successful  in  raising  the 
funds  to  do  it. 

ITU  FUNDS 

A  DEFEAT  at  the  polls  usually  calls  for 

a  change  in  policy  to  conform  to  the 
wishes  of  the  electorate.  Officers  of  the  In¬ 
ternational  Typographical  Union  don’t  be¬ 
lieve  in  such  nonsense. 

ITU  membership  defeated,  by  approxi¬ 
mately  two  to  one,  a  proposal  for  a  special 
defense  fund  assessment  of  2Vi%.  The  ITU 
president  now  tells  the  majority  of  members 
they  don’t  know  what’s  good  for  them — “you 
voted  against  the  best  interests  of  your  fam¬ 
ily  and  yourself.”  And  the  ITU  officers  state 
in  unison:  “We  cannot  afford  the  luxury  of 
partisan  politics  in  these  defense  matters.  The 
incumbent  officers  were  elected  to  do  all 
they  could  by  policies  well  publicized  and 
approved  by  convention  after  convention. 
This  executive  council  will  not  surrender  nor 
quit.  It  is  entitled  to  the  support  of  the 
membership.” 

So,  instead  of  abiding  by  the  wishes  of 
two-thirds  of  the  members  who  indicated 
they  didn’t  want  to  be  assessed  for  any  more 
extravagant  defense  spending,  the  officers  de¬ 
clare  themselves  above  the  will  of  the  ma¬ 
jority. 

ITU  members  will  now  be  subjected  to  a 
propaganda  barrage  to  soften  them  up  for  re¬ 
submission  of  the  special  defense  fund  pro¬ 
posal.  Furthermore,  their  union  treasury  is 
going  to  be  raided  for  the  type  of  expendi¬ 
tures  for  which  they  declin^  to  approve 
special  funds  in  the  referendum. 

ITU  has  already  loaned  $4,000,000  to 
Unitypo  for  costly  and  hopeless  newspaper 
publishing  ventures.  The  ITU  council  now 
informs  the  members  it  is  going  to  borrow 
from  the  $5,000,000  mortuary  fund  to  carry 
on  this  project  which  only  it,  not  the  mem¬ 
bership,  wants  to  support.  The  mortuary 
fund  will  last  about  four  years  at  the  current 
rate  of  spending. 

We  leave  it  up  to  the  ITU  members  to 
figure  out  how  long  their  treasury  and  their 
own  pocketbooks  can  stand  it. 

EDITOR 


NEWSPRINT  NEEDS 

THE  newsprint  supply  situation  has  im¬ 
proved  for  U.  S.  publishers  this  year  to 
a  degree  almost  unknown  since  the  end  of 
World  War  II.  Two  factors  have  been  re¬ 
sponsible:  the  annual  increases  in  produc¬ 
tion  by  Canadian  and  U.  S.  mills;  and  the 
levelling  off  of  consumption  for  the  first  ten 
months  of  1952. 

Extra  tonnage  is  now  available,  the  news¬ 
print  salesmen  are  once  again  seeking  new 
contracts.  But  it  would  be  foolhardy  for 
U.  S.  publishers  to  permit  these  factors  to 
let  them  get  complacent  about  their  supply. 

We  congratulate  the  Southern  Newspaper 
Publishers  Association  for  urging  its  News¬ 
print  Mills  Committee  to  continue  its  efforts 
to  interest  new  capital  in  the  construction  of 
additional  mills  and  to  survey  sites  for  such 
mills  in  the  South.  SNPA  showed  great  fore¬ 
sight  in  promoting  the  Lufkin  and  Coosa 
River  mills  whose  tonnage  meant  the  differ¬ 
ence  almost  between  life  and  death  to  many 
newspapers  in  the  last  few  years.  We  are 
glad  to  see  such  wisdom  prevail. 

Both  a  Canadian  newsprint  spokesman  and 
a  representative  of  mills  in  Finland  told  the 
recent  SNPA  meeting  that  the  problem 
should  be  viewed  from  the  standpoint  of 
worldwide  demand.  A  quick  look  at  the 
overseas  shipments  of  Canadian  mills  during 
1952  in  contrast  to  recent  years  will  reveal 
that  a  sudden  increase  in  demand  here  will 
come  squarely  up  against  this  problem  of 
worldwide  demand. 

We  are  aware  that  one  month’s  figures  do 
not  constitute  a  trend.  But  look  at  the 
October  figures — newsprint  consumption  in 
the  U.  S.  was  up  about  5%  and  advertising 
linage  was  up  about  7%.  If  this  should  con¬ 
tinue,  U.  S.  publishers  in  another  year  might 
be  scrambling  for  newsprint  as  they  were 
two  and  three  years  ago.  For  the  sake  of 
U.  S.  newspapers  we  hope  these  increases 
do  continue.  But  also  for  their  sake,  we  hope 
publishers  keep  their  sights  raised  on  the 
newsprint  supply  picture. 

MRS.  HOBBY 

MRS.  OVETA  CULP  HOBBY  may  not  be 
the  first  person  from  the  newspaper  busi¬ 
ness  to  hold  a  top  government  job,  but  she 
is  certainly  the  first  newspaperwoman  to  be 
placed  in  a  position  of  Cabinet  ranking. 

Her  appointment  will  come  as  no  surprise 
to  her  many  friends  who  long  have  been 
aware  of  her  ability  as  a  newspaperwoman. 
The  meetings  of  editors  and  publishers  will 
not  be  the  same  without  her  presence,  but 
they  will  take  pride  in  “loaning”  this  charm¬ 
ing  and  able  representative  of  the  press  to 
the  cause  of  go<^  government. 

READERSHIP 

THE  Vancouver  (B.  C.)  Sun  deliberately  ran 
the  same  item  about  the  Korean  war  on 
the  front  page  for  three  days  in  a  row.  There 
were  no  calls  or  questions  from  readers.  The 
conclusion  might  be  that  its  readers  are  not 
interested  in  the  war.  However,  it  might  also 
be  concluded  that  no  one  looked  at  the  front 
page.  We  don’t  think  a  complete  lack  of 
evidence  points  to  the  proof  of  either  assump¬ 
tion.  We  suggest  that  the  newspaper  try  it 
again — ^but  this  time  instead  of  repeating  the 
item  put  in  some  obvious  errors.  We  can 
almost  guarantee  some  reaction. 

&  PUBLISHER  for  November  29,  1952 


34 


PERSONAL 

MENTION 


Mrs  Ogden  Reid,  president  of 
the  New  York  Herald  Tribune, 
Inc.,  was  honored  on  her  70th 
birthday  Nov.  23  at  a  dinner  party 
given  by  her  son  and  daughter-in- 
law,  Mr.  and  Mrs.  Whitelaw 
Reid,  at  Ophir  Farm.  Guests  in¬ 
cluded  President-elect  Dwight  D. 
Eisenhower,  British  Foreign  Secre¬ 
tary  Anthony  Eden,  U.N.  Secre¬ 
tary  General  Trygve  Lie  and 
John  Foster  Dulles,  the  U.  S.  Sec¬ 
retary  of  State-designee. 

♦  ♦  ♦ 

Louts  B.  Seltzer,  editor  of  the 
Cleveland  (Ohio)  Press,  has  ac¬ 
cepted  appointment  as  national 
chairman  of  the  Newspaper  Com¬ 
mittee  for  Brotherhood  Week, 
Feb.  15-22. 

*  *  * 

Ralph  B.  Novak,  executive 
vicepresident  of  the  American 
Newspaper  Guild,  was  unsuccess¬ 
ful  in  his  campaign  for  election  to 
the  State  Senate  from  a  district  in 
Westchester  County.  He  received 
33,488  votes  as  the  Democratic- 
Liberal  candidate  against  the  vet¬ 
eran  Republican,  Senator  Pliny  W. 
Williamson,  who  polled  84,371 
votes. 

*  *  * 

Charles  E.  Scripps,  chairman 
of  the  E.  W.  Scripps  Trust,  and 
Mrs.  Scripps,  the  former  Lois 
McKay  of  LaJolla,  Calif.,  an¬ 
nounce  the  birth  of  a  daughter  at 
Cincinnati,  Nov.  21. 

*  *  * 

Dwight  Griswold,  onetime 
president  of  the  Nebraska  Press 
Association,  is  going  to  Washing¬ 
ton  in  January  as  successor  to  the 
late  Senator  Kenneth  S.  Wherry. 
*  *  * 

G.  Arthur  McDaniel,  Feder- 
alshnrg  (Md.)  Times,  was  recent¬ 
ly  elected  a  director  of  the  Nation¬ 
al  Editorial  Association,  succeed¬ 
ing  the  late  P.  G.  Stromberg, 
Ellicott  (Md.)  Times. 

*  *  * 

Dow  Richardson,  editor  of  the 
Kokomo  (Ind.)  Tribune,  has  been 
named  chairman  of  the  newly- 
formed  Freedom  of  Information 
Committee  of  the  Indiana  Associ¬ 
ated  Press. 

*  *  * 

W.  Paul  Price,  former  sports 
editor  of  the  Tyrone  (Pa.)  Daily 
Herald,  has  b^n  named  editor, 
succ^ding  Wilbur  Halbert,  who 
has  joined  the  staff  of  the  Carlisle 
(Pa.)  Sentinel. 


joined  the  San  Antonio  (Tex.) 
Express  and  Evening  News  as  cir¬ 
culation  manager.  Albert  Fink, 
formerly  with  the  Los  Angeles 
News,  has  been  named  circulation 
promotion  manager  of  the  Express 
and  Evening  News. 

^  ttt  * 

E.  W.  Burwell,  circulation  di¬ 
rector  of  the  Columbus  (Ohio) 
Dispatch  and  Ohio  State  Journal, 
was  recently  awarded  the  Silver 
Keystone  Award  of  the  Boys 
Clubs  of  America  at  a  dinner  held 
in  his  honor.  He  is  president  of 
Columbus  Boys  Club. 

*  «  * 

George  Putz  has  been  named 
new  classified  advertising  manager 
for  the  Portland  (Ore.)  Journal, 
moving  over  from 
his  job  as  local 
display  salesman. 

He  joined  the 
Journal  staff  in 
October,  1  9  4  0, 
taking  a  two-year 
absence  to  serve 
on  Henry  Kais¬ 
er’s  Portland  staff 
during  World 
War  II  and  an¬ 
other  two  years 
with  Allstate  In¬ 
surance’s  Seattle  office.  He  suc¬ 
ceeds  Rex  Buzan,  Jr.,  who  trans¬ 
ferred  to  the  paper’s  retail  adver¬ 
tising  staff. 

«  «  « 

John  C.  Chamberlain  has  re¬ 
turned  to  duty  as  advertising  man¬ 
ager  of  the  Tyrone  (Pa.)  Daily 
Herald,  of  which  he  is  part-owner. 
He  had  been  on  active  duty  in  the 
Air  Force  for  more  than  two 
years. 

*  *  <■ 

Frank  Marion  Janes.  79.  sec¬ 
retary-treasurer  of  the  Copley 
Press,  was  honor  guest  this  week 
at  a  surprise  party  commemorat¬ 
ing  his  50th  anniversary  with  the 
organization. 


On  the  Business  Side 


Leon  Sanders,  formerly  adver¬ 
tising  manager  of  the  Coffeyville 
(Kan.)  Journal,  has  been  appoint¬ 
ed  general  manager  of  the  Man¬ 
hattan  (Kan.)  Mercury-Chronicle, 
succeeding  Kenneth  R.  Chappell. 
♦  ♦  ♦ 

Miller  Hurt,  former  suburban 
circulation  manager  of  the  Los 
Angeles  (Calif.)  Mirror,  has 


Putz 


In  the  Editorial  Rooms 

Joseph  H.  Adleman,  city  editor 
of  the  Easton  (Pa.)  Daily  Express, 
has  been  appoint^  states  editor. 
S.  Parnell  Lewis,  telegraph  ed¬ 
itor,  has  been  named  news  editor. 
Reporter  Frank  W.  Doyle  has 
been  appointed  chief  of  the  tele¬ 
graph  copy  desk,  succeeding  Mr. 

Lewis.  Reporter  Robert  C.  Mc- 

Giffert  has  been  named  city 
editor. 

*  *  * 

T.  Carlyle  Waller,  a  copy 
desk  man  on  the  Wilmington 
(Del.)  Journal-Every  Evening,  has 
retired  after  26  years  of  service. 

*  *  * 

Bill  Kennedy,  Los  Angeles 
(Calif.)  Herald-Express  columnist, 
has  been  elected  president  of  the 
Greater  Los  Angeles  Press  Club 
for  1952-53. 

<*  *  * 

Arville  Schaleben,  assistant 
managing  editor  of  the  Milwaukee 
(Wis.)  Journal,  was  elected  pres¬ 
ident  of  the  Milwaukee  profes¬ 
sional  chapter  of  Sigma  Delta  Chi. 
He  succeeds  George  A.  Tracy, 
managing  editor  of  the  Milwaukee 
Sentinel. 

*  *  * 

F.  H.  Whitelock,  a  member  of 
the  staff  since  1914,  has  been  ap¬ 
pointed  to  the  newly  created  post 
of  managing  editor  on  the  St. 
Catharines  (Ont.)  Standard.  Suc¬ 
ceeding  him  as  city  editor  is 
I.ARRY  N.  Smith,  while  Donald 
D.  Smith  becomes  telegraph  ed¬ 
itor  and  R.  M.  Thompson,  assist¬ 
ant  telegraph  editor. 

*  *  * 

Joseph  A.  Porcello  and 
James  Bennett  have  joined  the 
city  staff  of  the  Syracuse  (N.  Y.) 
Herald-Journal  as  reporters.  Mr. 
Porcello  was  formerly  a  copy- 
(Continued  on  page  36) 
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Personal  (Mass.)  Union,  has  retired  after 

continued  from  page  35  ^han  40  years  of  service  with 

.  -  the  paper.  He  will  be  succeeded 

reader  on  the  staff.  Mr.  Bennett  staffer 

was  formerly  a  newscaster  at  Ra-  ^vrom  Komm.  ^  ^ 

dio  Station  WFBL  in  Syracuse  ^  ^ 

and  before  that  a  reporter  for  the  „  Thomas,  former  United 
5vruc//5e  Post-Standard.  correspondent  in  the 

,  ^  ^  Pacific  and  later  in  the  Mexico 

^  L  .  X  bureau,  has  been  named  an 

G.  S.  Holmes,  head  of  tl^  press  assistant  city  editor  of  the  San 

section  of  the  1th  Naval  District  p,-  (^alif.)  Union.  He  and 

public  information  office  in  San  Winthrop  Cady  will  be  assistants 


hall  reporter  for  the  Springfield  TUT  Vr^TTQTU  T^T  HTP 
(Mass.)  Union,  has  retired  after  ^  r^UUnin  .  .  . 

more  than  40  years  of  service  with  v  j _ 


By  Trent 


Diego,  Calif.,  has  returned  to 


to  Malcolm  Donnelley,  the 


inactive  Navy  status  and  has  join- 

ed  the  San  Diego  Union  general  ,,,,0  ^as  been  moved  up  to 

assignment  staff.  ...  f 


city  editor. 


Browny  Stephens,  a  native  of  Robert  Mathis,  a  reporter  for 
Chattanooga,  Tenn.,  has  joined  the  past  four  years  for  the  Live- 
the  staff  of  the  weekly  Renville  stock  Reporter  at  National  Citv, 
(N.  D.)  County  Fanner.  He  was  m.,  has  joined  the  editorial  staff 
employed  formerly  by  the  Dade  of  the  East  S.  Louis  (Ill.)  Journal, 
County  Times  of  Trenton,  Ga.  succeeding  C.  Robert  Erlinger, 


/7s: 


County  limes^  of  Irenton,  Ga.  succeeding  C.  Robert  Erlinger,  U  I'v  ~  I  V  )  l\  ^  ^ 

*  *  *  an  Air  Force  reserve  second  lieu-  ^  ^  ^  ' 

John  W.  Skinner,  veteran  city  tenant,  who  was  called  to  duty,  “You  should  like  this:  the  dressing's  from  your  Woman’s  Page  and 

Brooks  Field,  San  .Antonio.  *be  bird  came  from  one  of  your  advertisers.” 
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Editor  &  Publisher  Co.,  Inc. _  to  Air  Force  duty  21  Huntington  (W.  •  *  ♦ 

Th.  Ed™,  a  Pubush,.^.,  Ibc.  Va)  Advertiser  to  join  the  Ash-  Malcolm  Bayley,  for  the  past 

_ ^  President _  the  Portland  (Ore.)  Journal,  has  ^^iily  Independent,  hve  years  editorial  writer  for  the 

Generai  Publication  o^ts:  been  released  after  duty  in  Green-  Thomas  Gallaher  has  replaced  Phoenix  (Ariz.)  Afizonn  Republic, 

4SndSL?ndT™idwJ?''N^rYoTrM  N.Y.  land  and  Newfoundland.  He  has  Elba  N  Becker  who  resigned  re-  has  resided  to  become  vicepres- 
Telephones:  ’  been  named  assistant  business  and  cently  from  the  telegraph  desk  of  ident  and  director  of  public  rela- 

BRy«nt  9-3052.  3053.  3054,  3055  and  3056  flnancial  editor  of  the  Journal  Independent.  tions  and  sales  promotion  of  the 

Robekt  if  b.own,  Je.^e  H.  *  *  ♦  ’  *  ♦  *  National  Life  &  Casualty  Com- 

Edueation  Editor/  James  Colling^  Rat  Dillon  Garsian,  University  of  Eugene  Cohen,  reporter  for  the  pany,  Phoenix.  Prior  to  coming 
Eb^n,  Ebwin  Knoll,  Fe^ures;  Robekt  vfiami  ’S'*  iniirna1i<stn  oraHiinf/*  is  Syracuse  (N.  Y.)  Herald-Journal  to  Phoenix  he  was  an  editorial 

editor  of  the  (7n/o/i(N^J.)  Wer  and  //eraM-/l»imcfln,  has  been  writer  for  the  Christian  Science 
and  Research  Manater;  Janet  Haslett,  a-j  renorter  for  the  Irvinotnn  transferred  to  the  Washington  Monitor  and  for  the  Louisville 

t^onan.  - -  (N  J  J  Herald  Bureau  of  the  S.  I.  Newhouse  (Ky.)  Courier-Journal. 

Chaklks  T.  Stuakt,  Publisher;  Leacb  Lahet,  ’  ’  neraia.  newsnaner  rhain  *  ♦  * 

Adssertisini  Manager;  Beknadette  Bokkies,  ♦  ♦  *  newspaper  CUain. 

Advertising  Production  Manager;  Wm.  L.  MfIVIN  Maynf  V/rn  Dieon  ♦  ♦  *  Yl^  ROWLAND,  former  COITCS- 

H-  (Calif.J  f/mon  courthouse  renoft-  M^RK  Feinberg.  formerly  on  pondent  for  the  Sutim /Ina  (Calif.) 


tiling,  Febni*^  1,  1925.  Titles  Patented  and 
Registered.  Contents  copyrighted  1952  by 
Editor  a  Publisher  Co.,  Inc. 

The  Edito.  a  Pubusbe.  Co.,  Inc. 
James  Wkicht  Bkown 

President _ 

General  Publication  Ofices: 
Seventeenth  Floor,  Times  Tower 
42nd  St.  and  Broadway,  New  York  36,  N.  Y. 
Telephoius: 

BRyant  9-3052,  30^,  3054,  3055  and  3056 


Lihrarian. _ 

Chaklks  T.  Stuakt,  Publisher;  Leacb  Lahet, 
Advertising  Manager;  Beknadette  Bokkies, 
Advertising  Production  Manager;  Wm.  L. 
Lakned,  Art — Copy — Creative;  Robekt  P. 


loT.  Director  of  Circulation;  Geokge  h.  (Calif.)  Union  courthouse  report-  mark  teinberg.  lormeny  on  ponaem  lor  me  oonm  tGaiir.; 

Btkatb,  Cireul^ion  Manager;  Eveltn  z.  er  for  many  years  has  been  trans-  active  duty  with  the  U.  S.  Air  Daily  Register,  has  been  made  di- 

^LOJAT,  Classified  Manager. _  ferred  to  eeneral  assienment  The  Force,  has  rejoined  reportorial  rector  of  public  relations  for  Ha- 

courthouse  beat  has-been  taken  <>1  ‘1’®  Springfield  (Mass.)  waii  television  station  KONA, 

MEtropoiitan  0823.  0824,  0825. _  Over  by  PAUL  James,  formerly  ^tiily  News.  Honolulu. 

Accident  Bldg.,  North  Miehtgan  Ave.,  Chi-  _  _ - _  P® _ '  pp,  PiTzPATltirK.  formerly  ad-  Tt  CnvinD  Wii  r  lAvt  K  PavN- 


accutent  tsidg.,  SOU  nortti  Muhtgan  Ave.,  C*t-  ;;  '  =  -  ,  • - . 

cago  I,  III.  Tel.  STate  2-4898-99.  Geokge  A.  CHARLES  LEOBOLDTI,  Of  general 
Hakkt  K.  Black,  assignment,  has  been  moved  to 

Adverttstng  Representative.  j  j 

PhUadelphia  Bureau.  1046  Commercial  Trust  "^wly  created  day  pollCC-Fcd- 

Bldg.,  15th  and  Market  Su.,  Philadelphia  3.  Cral  beat. 

Pdr  Tel.  RIttenhouse  ^582.  Joseph  W.  41  ip  Si 

DEAOONrm.  t  *  . 


Ed  Fitzpatrick,  formerly  ad- 

Where  They  Are  Now 

Harry  F.  Guest,  a  former  in- 


Lt.  Comdr.  William  K.  Payn- 
ter,  U.  S.  Navy  public  informa¬ 
tion  officer,  has  been  released  from 
active  service,  and  rejoined  the 
sales  promotion  department,  Con- 


— r - u? - uiT  FRANK  Rall  has  succeeded  vestment  editor  of  the  old  New  necticut  General^  Life  Insurance 

FranfiTfo  ^**Td.*‘GA4ew'i-7950.  Gene  Ingold  as  manager  of  Lin-  York  Globe,  retires  Nov.  30  as  Co.,  Hartford.  Prior  to  jmning  the 

Paet^  Coast  Advertising  RetresenMive:  Dyn-  ^oln  (Neb.)  Bureau  of  the  United  director  of  public  relations  for  insurance  firm,  he  was  City  Hall 

li!I  F«^"’f.“’mS°e“d ’1^950:  Press.  Mr.  Ingold  has  joined  the  the  New  York  State  Chamber  of  reporter  for  the  Hartford  (Conn.) 

Blvd.,  Los  Angeles  5.  Tel.  DUnkirk  staff  of  the  Wa.shington  (D.  C.)  Commerce.  Courant. 

7 — ■■  .  - A - f: -  Times  Herald.  His  successor  has  •  ♦  ♦  *  *  *  ,  , 

h&r.^it^cZ^' Cou^M^iuTiii.  been  with  the  U.  P.  since  1946.  John  H.  Crider,  a  former  ed-  Robert  Prentiss,  formerly  on 

Umdon,  No  10. _  ♦  ♦  ♦  itor  of  the  Boston  (Mass.)  Herald,  the  editorial  staff  of  the  Bndg^ 

^mis,  FVtffwr,  Editor,  G.  i^nge^h,  Percy  Stone  has  resigned  from  is  now  working  for  Life  magazine  port  (Conn.)  Herald,  has  joined 

rf''^™.*A  pLtlkh«”“  the  editorial  staff  of  the  Bridge-  as  assistant  to  the  editor  of  the  the  public  relations  smff  of  Avco 


American  Informstion  Service,  20,  nie  Duphot,  port  (Conn.)  Herald. 

Paris  (ter),  France. _  '  ABA 

Charter  Member  Audit  Bureau  of  Circulations.  _  — 

Member  Associated  Business  Publications.  CAPT.  RICHARD  < 


editorial  page. 


Mfg.  Co.,  Stratford,  Conn. 


Me'i^^r^ATS  BuTn*^^^^^  Capt.  Richard  Gottschall,  Ein.ar  O.  Hammer,  public  rela-  Gertrude  Tyson,  foimer  farm 

Net  Paid.  ind.  stands,  Nov.  3, 1951....  18,450  who  was  public  information  officer,  tions  assistant  with  the  Wisconsin  editor  of  the /innis/on  (Ala.)  owr, 
^”Xli''^XD’R"tU''.;;Pag;*2®*’^  advanced  section,  communication  Department  of  Agriculture  since  has  joined  radio  ^station  WMLS. 
display  advertising  rates  zone  at  Berdun,  has  been  released  1944,  has  resigned  his  position  ef-  * 

i  6  13  33  62  from  the  Army  after  being  recalled  fective  Dec.  31.  Before  taking  the  Gene  L.  Coon,  a  former  rwntc 

Slaw  Time  Times  Times  Timet  Times  active  duty  for  16  months.  State  position,  he  was  editor  and  man  on  the  Loj  Angeles  (Cahf.) 

ipB  $415  $365  $330  $305  $275  and  has  returned  to  the  San  Diego  publisher  of  the  Lone  Rock  (Wis.)  News,  has  joined  the  staff  of  Patch 

Kpg.  236  196  185  176  165  (Calif.)  Umou,  where  he  has  been  /o/irna/ for  1 1  years  and  previous-  and  Curtis  Advertising  i^ency, 

*86  *76  *70  *60  66  assigned  to  the  newly  created  post  ly  worker  on  newspapers  in  Min-  Long  ^ach,  Calif.,  as  public  rela- 

Cfcpg.  60  43  39  36  33  of  feature-art  editor.  '‘nesota.  tions  director. 
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Something  Important  Has  Been  Added  to  the 

All-New  E  &  P  MARKET  GUIDE 

for  1953 

The  success  oi  the  E  &  P  Market  Guide  Annuals  over  the  years  is  largely  due  to  the  fact  that  they  have 
consistently  supplied  users  with  &e  kind  oi  vital  iniormotion  that  gives  quick  and  accurate  factual  pictures 
of  the  country's  key  markets.  This  year  the  greatly  expanded  all-new  1953  Guide  adds  a  wealth  of  addi¬ 
tional  material  wanted  by  users.  Here  ore  a  few  outstanding  features — 


Estimates  of  1952  Population,  Sales  and  Income.  Six 
months  ahead  of  any  comparable  study,  the  *53  Guide 
brings  you  a  reliable  estimate  of  Population,  Retail  Sales, 
and  Individual  Incomes  for  the  complete  year  of  1952. 
These  figures  were  prepared  exclusively  for  the  Market 
Guide  by  Ray  B.  Prescott,  well-known  statistican  and 
originator  of  the  technique  for  estimating  incomes  and 
sales  between  Census  periods. 

Greatly  Enlarged  Surveys  of  1498  Key  Markets.  At  the 
suggestion  of  the  Newspaper  Committee  of  the  AAAA,  the 
ANPA  Bureau  of  Advertising,  the  NAEA,  the  NNPA,  and 
the  AANR,  the  1953  Market  Guide  will  contain  additional 
data  formerly  appearing  in  the  Standard  Market  Data 
Folders.  This  added  information,  now  available  for  1498 
key  Markets,  will  easily  double  the  usefulness  of  the  Guide. 


Market  Strength  Indexes  for  each  State.  This  is  an  exclusive 
with  the  E  &  P  Market  Guide.  This  valuable  tabulation 
shows  the  comparative  market  strength  of  each  State  in 
relation  to  the  United  States  as  a  whole.  Eighteen  vital 
classifications  are  covered.  Invaluable  when  estimating  sales 
quotas  and  for  checking  results  against  potentials. 

State  Economic- Area  Maps.  The  1953  Market  Guide  will 
include  51  State  Maps,  showing  the  new  Economic-Area 
Divisions  set  up  by  the  U.  S.  Dept,  of  Commerce.  Each 
of  these  divisions  consists  of  a  county  or  a  group  of  coun¬ 
ties  having  common  economic  characteristics.  Considered 
by  marketing  experts  as  the  best  method  yet  devised  for 
accurately  measuring  market  potentials. 


Ready  About  Dec.  1st —  Order  Now  to  Get  An  Early  Copy 

The  All-New  1953  MARKET  GUIDE— $6.00  a  copy,  plus  postage 

Two-Year  Subscription  (1953  and  54  Editions) — Only  $10.00  plus  postage. 

Three-Year  Subscription  (1953-54-55  Editions) — Only  $14.00  plus  postage. 

If  check  i$  sent  with  order,  we  will  pay  transportation  charges 

E  &  P  MARKET  GUIDE 

Published  by  The  Editor  &  Publisher  Co.,  Inc.,  1700  Times  Tower,  Times  Sq.,  New  York  36,  N.  Y. 

editor  &  PUBLISHER  for  November  29,  1952 


1 


PROMOTION 


IVe  Should  Do  More 
With  Student  Opinions 


person  to  be  sold  is  the  publisher 
himself.”  This  significant  remark 
is  from  a  talk  delivered  before 
the  Missouri  Press  Association  by 
Frank  W.  Rucker,  associate  pro¬ 
fessor  of  journalism.  University  of 
Missouri.  From  the  publisher. 


ITU  Mortuary 
Fund  Tapped 
For  Defense 

While  scolding  members  of  the 


20/15  Mr.  Rucker  saW,  prommion  international  Typographical  Union 

YY  ILmI  f  C>  f  i-Vf  to  should  move  to  all  hands.  Once  for  rejecting  a  2*4  per  cent  special 

_  this  “inside  promotion  job  has  assessment.  President  Woodruff 

By  T.  S.  Irvin  been  done,  the^  paper  is  ready  to  Randolph  tells  them  in  the  Typo- 

_  f  u  1-  ».  1  -n  Viioii  cz-ti/vnlQ  outside  promotion.  graphical  Journal  for  November 

To  PARAPHRASE  onc  of  the  hsh  classes  m  schools  *  *  *  $5,000,000  re- 

shrewdest  promotional  ideas  ever  and  ri  “The  need  of  the  country  for  serve  in  the  mortuary  fund  will 

expressed,  never  underestimate  the  text.  The  Newsfw^r  m  the  Class-  scientists  in  every  field  is  be  transferred  to  the  organization’s 


intelligence  of  a  teen-ager.  Qa:-  ro^,  for  ^idanM  in  its  use.  appalling;  bright  boys  and  girls  of  defense  fund, 
tainly  the  election  seems  to  have  The  teachers  di^vered  some  exceptional  talent  will  prove  of  The  unior 
proved  the  validity  of  this  state-  import^t  thin^  for  news^l^r  value  in  peace  or  war.”  crisis,  with  1 


The  union  faces  a  financial 
crisis,  with  the  depletion  of  the 


ment.  V^ere  the  professional  poU-  promotion  ^opl^  to  know  They  H^lUe  Je^7  sS  defend  fu^rbylorm 

sters  fell  flat  on  their  faces,  the  discovered  that  lots  of  kids  were  *u^  it_:* . . . 


-  —  —  -  - ,  Service  in  announcing  the  fourth  $4,000,000  to  the  Unitypo  news- 

youngsters  seem  to  have  come  not  reading  n^spapers  or  read-  National  Science  Fair,  to  be  held  paper  program.  At  the  same  time, 
through  with  flying  and  victorious  mg  very  litde  in  them  except  ^  benefits  are  outrunning  the 

colors.  s^r  s  .  8  jenn.  This  has  proved  a  valuable  amount  received  from  the  regular 

Here  and  there  over  the  coun-  papcr,  tne  k  as  g  worthwhile  youth  promotion,  defense  levy, 

try  a  number  of  newspapers  as  f  T ‘’ll *  The  mortuary  fund.  Mr.  Ran- 

part  of  their  coverage  of  the  presi-  ^  informative  What  do  Kings  talk  about  when  dolph  said,  has  been  “our  refuge 

dential  campaign,  conducted  polls  ^  they  get  together?  In  Nashville,  of  safety  during  previous  crises” 

of  high  school  student  opinion  as  Tenn.,  they  talk  about  the  result-  and  will  be  used  again  pending 


colors. 

Here  and  there  over  the  coun¬ 
try  a  number  of  newspapers  as 


other  news  in  the  paper,  and  even 


part  of  their  coverage  of  the  presi- 

^  was  mteresting  and  informative 


dential  campaign,  conducted  polls  ^  they  get  together?  In  Nashville,  of  safety  during  previous  crises” 

of  high  school  student  opinion  as  Tenn.,  they  talk  about  the  result-  and  will  be  used  again  pending 

to  who  would  win.  In  every  case  “  s^ms  to  us  that  some  pro-  qJ  newspaper  advertising,  the  outcome  of  a  new  referendum 

that  has  come  to  our  attention,  gram  for  encouraging,  stimulating  ^  on  assessments.  The  ITU  leaders 

about  half  a  dozen,  the  student  and  directing  the  use  of  the  daily  jprjghtjy  result  folder  produced  by  have  thwarted  several  recent  at- 

polls  hit  the  result  pretty  much  newspaper  in  the  classroom  ought  Nashville  (Tenn.)  Banner  and  tempts  by  minority  groups  to 
on  the  nose.  to  be  a  must  in  every  promotion  j^n^g^sean  quoting  J.  H.  King,  legislate  against  the  power  of  the 

No  Restraint  department.  Teachers  welcome  the  Motors,  and  Virgil  Executive  Council  to  borrow  from 

There  appear  to  be  a  number  'u  A.  King,  ad  salesman  for  the  other  funds  for  defense  purposes, 

mere  appear  lo  ^  a  numper  handle  it.  Students  welcome  it  _ Mr  RnnHnlnh 


of  reasons  for  this.  The  one  Aat  because  it  is  interesting  and  help-  ^  pcrsnio  lo  lasR  dv  savme-  mav 

seems  most  logical  is  that  high  f„i  .heir  work  And  unless  we  ^5.  .  P 

school  kids  reflect  their  parents.  Ire  Toina  toTrfeit  fmure  re^^^^^  New  England  Newspapers  Ad-  D*vine  Providence  help  you  in 
and  that  wiKr.,  for  on.  reason  or  Toori, in.  a  ™  yertising  Bureau,  Boston,  ha,  re-  your  hour  of  trouble  wht^  ts  sure 


Mr.  Randolph  takes  the  mem¬ 
bership  to  task  by  saying:  “May 


ana  inai  wnere,  ror  one  reason  or  jq  competing  media,  we  had  bet 
another,  an  adult  may  have  some  welcome  it,  too. 


hesitancy  in  telling  a  poll-taker  vey  of  retail  distribution  of  beer, 

how  he  or  she  will  vote,  the  kid  Competition  ^  New  England 

feels  no  restraint.  seems  ridiculous,  at  a  time  Th?  study  covers  48  New 

Of  course,  this  leaves  open  the  when  newspaper  promotion  has  cities.  ^  ^ 

question  as  to  which  parent  the  surely  reached  an  age  of  mature  .  .  .  u  o 

kid  reflects.  There  is  evidence  that  judgment,  to  have  to  lecture  any  ^  statement  by  San 

many  households  in  the  late  elec-  newspaper  or  newspaper  promo-  Examiner  ,n  a  self-mail- 

tion  produced  a  split  vote.  Per-  tion  practitioner  on  the  folly  of  er:  This  month  s  figures  add  up 
haps  the  kids  reflect  both.  At  any  overly  competitive  promotiorf.  It 


leased  its  eighth  annual  sur-  1°  come.  If  and  when  there  are 
vey  of  retail  distribution  of  beer,  enough  of  you,  the  union  will  not 
ale,  and  wine  in  the  New  England  k*e  able  to  protect  or  help  you. 
market.  The  study  covers  48  New  You  voted  against  the  best  in- 
England  cities.  terests  of  your  family  and  your- 

♦  *  ♦  self.” 

Effective  statement  by  San  Other  Executive  Council  mem- 
Francisco  Examiner  in  a  self-mail-  urge  local  unions  to  insist 


t-^n  «r^t  f:«npr  f^iiv Tf  e*":  “This  month’s  figures  add  up  upon  contracts  giving  them  juris- 

tion  practitioner  on  the  folly  of  F.-aminer  want  ,ad  le.aHershin  diction  over  all  phases  of  the  Tele¬ 


rate  they  reflected  right. 


is  bad  enough  when  two  metropol- 


This  raises  two  interesting  itan  newspapers  battle  each  other  ^  ^  ^  some  publishers  “frankly  have  ad- 

questions  in  newspaper  promo-  in  promoUon  that  reaches  orily  the  ^  n,it,ed  their  composing  room  pro- 

audience.  ^  ^  Rockford  duction  costs  have  soared  through 

made  about  these  student  polls?  But  when  they  fight  this  batUe  in  f?.,  ,  *<00^0  Teletvnsetter  eouio- 

It  seems  to  us  that  here  is  some-  the  open  in  full  view  of  their  *  Register-Repuhljc  and  Star  use  of  1  eletypsetter  equip 

thing  a  newspaper  could  really  readers  as  well  as  their  advertis-  that  a  new  official  «nsus  ^ 

bray  about  with  some  reason  and  ers,  the  folly  becomes  downright  wrkfe^  Sis  LTs  SreTy  an  Authoritative  source  that  the 

so^  eff^t.  danger.  jTU  is  encouraging  the  efforts  of 

•  *ti  the  last  couple  of  weeks,  NamI  of  naoer  aonears  nowhere  ***  members  to  develop  a 

in  the  light  of  this  experience,  ^^e  New  York  World-Teleeram  .u  paper  appears  nownere  linotvoe  -  kevboard  for  Teletvpe- 
which  some  newsnaoers  have  had  j  i  a  ^  ^  oriai  eiegram  We  just  guessed  it.  L'uoiype  Keyooaro  lor  leieiypc 

wnicn  some  newspapers  nave  naa  York  Jour-  «  *  *  setter  perforator  units  which  now 


for  the  790th  consecutive  month!”  typesetter  operation.  Vicepresi- 
Wow!  How  many  years  is  that?  dent  Harold  H.  Clark  asserts  that 


"g^*"-  ,  f  ,  sonal,  makes  a  good  impact.  ^TU  is  encouraging  the  efforts  of 

In  the  last  couple  of  weeks.  Name  of  paper  appears  nowhere  members  to  develop  a 


for  a  number  of  elections  now, 
make  more  use  of  student  opin- 


nal  American  have  had  a  go  at 
each  other  in  full-page  advertise- 


on  the  card.  We  just  guessed  it. 

*  «  * 

The  New  York  Journal-Ameri- 


Linotype  -  keyboard  for  Teletype¬ 
setter  perforator  units  which  now 
feature  the  traditional  typewriter 


ion  polls  in  other  areas  in  which  jnems  in  their  own  papers.  The 
newspaper  promotion  ^ple  are  T-^lly  used  some  linage  figures  in 


can  renders  conspicuous  service  to  'keyboard.  The  Linotype  board 


menis  in  ineir  own  papers,  me  advertisers  especially  retail  ad-  "'O'^^d  make  it  easier  for  union 
Telly  used  some  linage  figures  in  vertisers  with  a  survey  it  has  1°  adapt  themselves  to 

a  page  ad  on  leadership  and  gain  :  .  rjeased  renortine  Christmas  perforators,  both  in  newspa- 
that  the  Journal-American  would  ®New^^  Per  P’ants  and  at  transmitting 

not  swallow.  So  the  J-A  let  l^se  The  report,  covering  10  circuits, 

with  a  page  ad  of  its  own.  Now  on  interviews  _  ^  , 


concerned?  It  seems  to  us  that  ^  a  leadershin  and  eain  'y^h  a 

here  is  something  well  worth  seri-  thJt  the  Journal-American  wLd  iSonnSr^nlaif 

°“™riSiAte  up"at  the  same  time  So  the  J-A  let  l^se  The  repor 

mis  puiiiis  up  ai  iiic  same  lime  ^,,h  a  page  ad  of  its  own.  Now 

the  spreading  use  of  the  daily  readers,  who  have  no  direct  con-  ^ -fu  3  OOO  Aomen 

newspaper  m  the  high  schwl  cur-  ^em  with  such  matters  and  little 

nculum  E^dence  indicates  that  jn^^rest  in  them,  are  confused,  1  ri:  -J  J 

where  teachers  are  shown  how  3^^  advertisers,  being  only  hu-  StOck  Dividend 
t^y  can  use  the  newspaper  with  nian,  are  skeptical.  It  does  no  Vancouver,  B.  C.— Sun  Pub- 

effectiveness  m  their  classroom  g^^d  promotion  or  to  adver-  Hshing  Co.,  Ltd. 


points  for  wire  circuits. 


effectiveness  in  their  classroom  g^^^d  to  promotion  or  to  adver-  Hshing  Co.,  Ltd.  will  omit  the  Times  brought  together  represen- 
work,  tney  use  it  gladly.  tising  or  to  newspapers  to  incite  usual  December  dividend  and  will  tatives  of  12  area  automobile  sales 

Classroom  Use  doubt  or  skepticism  in  the  minds  make  a  tax-free  distribution  of  firms  for  a  dinner  Nov.  18  when 

The  Hartford  (Conn.)  Times  is  of  readers  and  of  advertisers.  No-  375,000  preference  shares  to  stock-  a  newspaper  sales  presentation  was 
the  latest  newspaper  we  have  body  wins.  Everybody  loses.  holders,  five  to  each  common  made  by  Ad  Director  Harvey  A. 

share.  They  will  be  redeemed  at  Huff  and  Richard  Kain  and  Ed- 


Auto  Dealers  Dined 
By  Daily's  Ad  Staff 

New  Brunswick,  N.  J. — The 
Daily  Home  News  and  Sunday 


heard  about  that  is  encouraging 
classroom  use  of  the  newspaper.  In  the  Bag 
From  Nov.  3  to  Nov.  14,  the  “All  proi 
Times  supplied  copies  free  to  Eng-  in  the  newsp 


In  the  Bag  the  rate  of  one  for  each  common  mund  Farrell  of  his  staff.  An  orga- 

“All  promotion  should  begin  share  each  six  months  or  at  the  nization  of  auto  dealers  was  pro¬ 
in  the  newspaper  plant.  The  first  rate  of  $2  a  common  share  a  year,  posed. 
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Now  ready  for  Newspaper  executives 

Profile  of  the  Advertising  Market 


a  new  study  of  today  *s  market  for  national  advertising— 
its  dimensions,  characteristics  and  potential! 


How  many  national  advertisers  are  there?  How 
many  products  do  they  advertise?  Who  are 
they?  Where  are  they?  How  much  do  they 
spend?  When  do  they  make  up  media  lists? 

The  answers  to  these  and  other  basic  questions 
appear  in  Profile  of  the  Advertising  Market— 
a  new  study  just  published  by  the  Advertising 
Department  of  Printers’  Ink. 

Here,  for  what  we  believe  to  be  tlie  first  time 
in  advertising  history,  is  a  clear-cut  picture 
of  today’s  national  advertising  market— based 
upon  research  reported  on  or  done  by  Printers’ 
Ink,  as  well  as  available  data  from  several 
media  groups. 

Some  of  the  information  will  be  familiar  to  you. 
More,  however,  may  be  a  surprise.  For  never 
before  have  the  facts  and  figures  of  advertising 
been  analyzed  in  this  way! 

Our  purpose  is  to  help  media  executives  more 
accurately  gauge  the  size  of  the  market  and 
the  selling  job,  and  to  show  how  Printers’  Ink 
can  help  you  sell  more  advertising  to  national 
advertisers. 

Profile  of  the  Advertising  Market  is  now  in 
the  mail  to  media  executives.  If  you  do  not 
receive  it  within  the  next  week,  ask  your 
Printers’  Ink  man  for  your  copy  or  write  on 
your  letterhead  to  Robert  E.  Kenyon,  Jr.,  Ad¬ 
vertising  Director. 


Printers’  Ink  205  East  42nd  Street,  New  York  1 7,  New  York 
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CIRCULATION 

*Call  A  Day*  Program 
Is  Popular  In  Dayton 


His  newspaperboys’  “Call  a 
Day”  program  is  successful  and 
popular,  John  S.  Shank,  circula¬ 
tion  manager  of  the  Dayton 
(Ohio)  Daily  News,  told  the  Cen¬ 
tral  Region  promotion  managers 
at  Columbus,  Nov.  17. 

The  program,  he  explained,  has 
been  sold  to  circulation  counsel¬ 
lors,  newspaperboys,  and  parents 
as  a  sales  training  program,  not  a 
contest. 

Mr.  Shanks  reported  as  follows: 

“Our  promotion  department 
prepared  the  meeting  material  to 
sell  and  explain  the  program  to 
our  counsellors.  They  set  up  a 
motivation  program  to  sell  the 
newspaperboy.  They  furnished 
prize  checks  and  prize  catalogues 
to  reward  the  outstanding  sales¬ 
man  in  each  branch  each  week. 
Branch  posters  were  provided  to 
encourage  and  remind  boys. 
Branch  record  posters  were  de¬ 
signed  to  keep  selling  on  a  per¬ 
sonal  achievement  basis. 

“Newspaperboys  were  provided 
effective  promotion  bulletins  to 
help  them  sell  the  newspaper 
strictly  on  its  merits. 


“We  asked  and  encouraged  each 
newspaperboy  in  our  country  di¬ 
vision  to  make  one  call  on  one 
prospect  on  his  route  each  day. 

“We’ve  discouraged  any  boy 
making  more  than  one  call  a  day. 

“Instead  our  counselors  are  ac¬ 
tually  trying  to  train  our  newspa¬ 
perboys  to  do  an  effective  selling 
job  with  planned  calls  on  pros¬ 
pects  on  their  route. 

“We  feel  that  teaching  our 
newspaperboys  to  actually  sell  the 
newspaper  is  just  as  important  as 
teaching  him  to  operate  any  other 
phase  of  his  route  properly. 

‘The  program  is  too  new  to 
have  many  results  at  this  time. 

“But  it  has  met  with  a  very 
favorable  reaction  from  parents 
and  our  circulation  personnel. 

“It  is  popular  with  our  news¬ 
paperboys. 

“It  is  producing  satisfactory 
sales  increase  results. 

“It  is  making  newspaperboys, 
counselors,  everyone  in  our  circu¬ 
lation  department  sales  and  sales 
training  conscious. 

“Every  month  we  send  a  news¬ 
paperboy  training  questionnaire  to 


50  newspaperboy  parents.  They 
are  selected  at  randum  from 
among  our  2,500  boys.  We  ask 
these  parents  for  their  honest, 
frank  opinion  of  newspaperboy 
experience  and  training. 

“Better  than  99  per  cent  have 
replied  favorably.  They  tell  us 
newspaper  route  experience  is 
helping  to  develop  their  son,  that 
the  training  in  business  and  re- 
.sponsibility  development  is  equal 
to  training  offered  by  the  Boy 
Scouts,  YMCA,  or  other  club 
groups.  They  tell  us  our  coun¬ 
selors  keep  them  informed  of 
their  son’s  progress  on  the  honor 
and  merit  program.  They  tell  us 
they  feel  the  Dayton  Daily  News 
is  absolutely  fair  in  its  dealings 
with  their  son,  and  very  few  rec¬ 
ommend  any  change  in  our  pres¬ 
ent  program.  They  reply  that 
the  weekly  training  bulletins  help 
their  son,  that  he  reads  them,  and 
that  they  discuss  them  with  him. 

“We  do  not  feel  our  program  in 
Dayton  is  by  any  means  complete. 
We  know  we  have  a  long  way  to 
go  .  .  .  but  the  important  thing 
is  we  intend  to  continue  to  im¬ 
prove  our  program  in  every  way 
we  can.  And  the  important  thing 
to  you  men  is  we  intend  to  make 
the  promotion  department  a  vital 
part  in  the  programs.” 

New  Carrier  Paper 

Latest  carrier  publication  is 
Carrier  Clarion,  published  month¬ 
ly  for  Decatur  (Ill.)  Herald  and 
Review  carriers.  The  paper  is 
printed  via  the  mimeographing 
method  and  is  edited  by  Joan 
Gregory,  carrier  supervisor,  imder 
the  direction  of  Charles  E.  Hund¬ 
ley,  circulation  manager. 

■ 

96-Page  Paper  Marks 
'Providence  Day' 

Providence,  R.  I. — ^The  Provi¬ 
dence  Evening  Bulletin  set  a  new 
record  Wednesday,  Nov.  19,  when 
it  published  a  96-page  paper;  the 
largest  ever  to  roll  from  Provi¬ 
dence  Journal  Co.  presses.  The 
paper’s  previous  record  was  88 
pages.  The  occasion  resulted  from 
heavy  advertising  for  “Providence 
Day,”  a  semi-annual  shopping 
feature. 


SAVE  on  Carrier 

AGS 

N.B.A.  offers  you  better  qual¬ 
ity,  price  and  service  on  any 
type  of  carrier  bag.  Get  our 
quotations.  Also  on  aprons, 
collection  books,  binders,  dis¬ 
play  racks,  route  tubes,  pro¬ 
motion  ad-mats  and  monthly 
Circulator's  Idea  Service. 

N.B.A. 

Newspaper  Beys  of  America,  Inc. 
912  E.  21  sf  St.,  Indianapolis  2,  Ind. 


Jersey  Paper 
Aids  Families  of  * 
Public  Servants 

Union  City,  N.  J. — ^The  Hud¬ 
son  Dispatch  has  just  completed 
another  Public  Appreciation  Fund. 

It  was  raised  for  the  widow  and 
children  of  Lt.  William  Guth,  a 
fireman  who  was  fatally  injured 
in  answering  an  alarm  on  Oct.  7, 
1952. 

The  goal  for  the  fund  was 
$5,000.  It  was  raised  in  three 
weeks  by  public  subscription,  the 
final  total  of  donations  came  to 
$6,002.32.  The  check  was  pre¬ 
sented  by  Editor  John  Mitchell, 
to  Mrs.  Guth  on  Nov.  21. 

Hudson  Dispatch  in  1947  raised 
a  fund  for  the  widow  of  a  police-  | 
man  who  was  slain  by  a  madman. 

In  1945-1946,  covering  a  period 
of  about  three  months,  Hudson 
Dispatch  raised  its  largest  Public 
Appreciation  Fund  totalling  $51,- 
482.26  for  seven  blinded  veterans 
of  World  War  U. 

In  1922  a  similar  fund  was 
raised  for  the  widow  of  a  police 
officer  killed  wlhile  guarding  a 
payroll.  In  1917,  the  first  fund 
of  this  kind  was  raised  for  two 
volunteer  firemen  who  were  fatally 
injured  in  answering  an  alarm. 
That  fund  was  started  by  the  late 
Philip  A.  Payne  who  died  in  an 
unsuccessful  transatlantic  flight  in 
1927.  The  amount  of  this  first  fund 
was  $6,448.79. 

a 

David  H.  Smith  Dies;  , 
Former  ICMA  Head 

Portland,  Ore. — ^David  Henry 
Smith,  73,  former  president  of  the 
International  Circulation  Man¬ 
agers  Association  in  1937-38,  died 
here  Nov.  20  en  route  to  a  hos¬ 
pital  following  a  heart  attack. 

At  the  time  of  his  death  Mr. 
Smith  was  secretary-treasurer  of 
both  the  Pacific  Northwest  Cir¬ 
culation  Managers  Association 
and  the  Western  Conference,  or¬ 
ganization  of  metropolitan  dailies. 

Mr.  Smith  was  the  first  circula¬ 
tion  manager  of  the  Portland 
(Ore.)  Journal,  having  been 
brought  here  from  the  Denver 
(Colo.)  Post  in  August,  1903,  by 
C.  S.  Jackson,  founder  of  the 
Journal.  He  held  the  post  until 
his  retirement  in  1938. 

■  1 

'A-Blast'  Edition 

Syracuse,  N.  Y. — ^When  an 
atomic  bomb  “devastated”  central 
Syracuse  Nov.  22.  a  disaster  edi¬ 
tion  of  the  Syracuse  Herald-Jour¬ 
nal  and  Post-Standard  helped  citi¬ 
zens  learn  what  was  “happening" 
in  the  dty.  About  20,000  copies  of 
the  tabloid  edition  were  distrib¬ 
uted.  ■ 

76  Pages  in  Richmond 

Richmond,  Va. — On  Thursday, 
Nov.  20  the  Richmond  News 
Leader  printed  one  of  the  largest 
regular  editions  in  its  history— 
76  pages. 


the  riyht  ticket  to  station  circulation  ! 
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MODEL  CON 


This  cabinet-type  honor  box  was  designed  by  a  success¬ 
ful  Circulation  Manager  to  increase  sales  in  bus  and 
railroad  stations,  suburban  areas — wherever  busy  people 
are  on  the  move  !  It's  weatherproofed,  has  large  capacity, 
heavy  coin  box  and  display  card  mounting.  Check  the 
complete  Charter  Newspaper  Line  .  .  .  it’s  tested  and 
proven  by  America’s  largest  newspapers.  WRITE  FOR 
CATALOG  AND  PRICES. 

/  M$»sp0p»r  lltti 


a  division  of  the  STEEL  CITY  MANUFACTURING  CO  •  Youngstown,  Ohio 


Largest  Producer  of  Circulation  Supplies 

EDITOR  &  PUBLISHER  for  November  29,  1952 


40 


People  of  the  Northwest  have  known  the  appe¬ 
tizing  goodness  of  salmon  for  years.  Since  the 
1800’s,  local  fishermen  have  been  supplying 
them  with  this  delicacy. 

But  farmers  in  Kansas  .  .  .  ranchers  in  Ari¬ 
zona  .  .  .  inland  city  dwellers  .  .  .  had  never 
tasted  it  imtil  some  fifty  years  ago.  How  did 
these  people,  and  all  America,  get  so  fond  of 
salmon? 

The  answer  is  the  tin  can.  For,  since  1901 
American  Can  Company  has  been  assisting 
commercial  fishermen  in  widening  the  market 
for  their  great  ocean  crop. 

Since  increasing  amoimts  of  salmon  and  other 
fish  have  become  available  in  convenient  con¬ 
tainers,  the  diet  of  people  all  the  world  over 
has  been  improved. 

This  is  another  illustration  of  how  a  great 
progressive  organization,  in  developing  new 
and  much  needed  products,  performs  a  public 
service. 


American  Can  Company 


CONTAINERS  ...  to  help  people  live  better 
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jPLATE  LCR 
.POSITIVE  LO£j 

does  not  depend  on 
springs  to  hold  plates. 
Quick  action.  Fastest 
printing  speeds.  Safest. 

Send  for  Catalog 


WALTER  SCOTT  &  CO.  INC. 

PIAINFIEID,  NEW  JERSEY  .  , 


JOURNALISM  EDUCATION 


B.  U.  Panels  Discuss 
Mutual  Responsibilities 


(APj 

Means 

RBUABILITY 


Around  the  globe. 
Associated  Press  reporters 
are  guided  by  one  precept: 

Report  FACTS  — 
TRUTHFULLY...  IMPARTIALLY 


THE  ASSOCIATED  PRESS 
Byline  of  Dependability 


Service  Numbers  fjf 

\-.dit()V& Pn  hlisl)cr 


The  International 
Year  Book 
ANPA  Convention 
Numbers 

Syndicate  Directory 
ANPA  Mechanical 
Conference  Numbers 
Mechanical  Tabulation 
Number 

The  Market  Guide 


\.clit(n  &  P/ihlishcr 

IS  A  PRIMARY  ADVERTISING 
MEDIUM  FOR  THE  FOLIOWING: 


Newspapers 
Public  Relations  or 
Institutional  Advertising 
Newspaper  Equipment 
and  Supplies 
Syndicates  and  Services 
Newspaper 
Representatives 
Radio,  TV  Equipment 
and  Services 
Miscellaneous 
Classifications 


Boston  —  Five  newspaper  edi¬ 
tors  and  publishers  discussed  what 
each  expects  from  his  editor  or 
publisher  during  a  round-table  dis¬ 
cussion  Nov.  14-15  celebrating  the 
fifth  anniversary  of  the  Boston 
University  School  of  Public  Rela¬ 
tions  and  Communications  and  the 
25th  anniversary  of  the  Division 
of  Journalism. 

The  panel  members  were  George 
Beebe,  managing  editor,  Miami 
itrla.)  Herald;  David  Brickman, 
■editor  and  publisher  of  the  Med¬ 
ford  (Mass.)  Mercury;  Erwin  D. 
Canham,  editor,  Christian  Science 
Monitor;  John  R.  Herbert,  man¬ 
aging  editor,  Quincy  (Mass.)  Pa- 
troit  Ledger;  and  David  W.  Howe, 
publisher  of  the  Burlington  (Vt.) 
Free  Press;  and  as  moderator,  John 
H.  Gleason,  director  of  the  Jour¬ 
nalism  Division. 

Mr.  Herbert,  calling  for  greater 
cooperation  between  editors  and 
ipublishers,  said  that  determination 
|of  total  editorial  policy  is  the  re- 
;sponsibility  of  the  editor  and  pub- 
jlisher. 

I  Despite  all  the  publisher’s 
troubles,  he  said,  his  largest  is 
freedom  of  the  press  and  the  pub¬ 
lisher  “wants  a  news  staff  that  will 
keep  him  in  business — and,  thus, 
he  will  help  them  in  any  way  to 
become  better.” 

Partake  of  Planning 

Mr.  Howe,  speaking  from  the 
publisher’s  viewpoint,  declared 
that  an  editor  should  expect  the 
“means  and  the  manpower”  to  en¬ 
able  him  to  do  a  good  job.  Also, 
editors  should  expect,  he  said,  an 
alert  daily  interest  in  all  matters 
and  situations  concerning  the  pa¬ 
per  and  particular  interest  in  the 
editorial  and  news  side  of  the 
newspaper. 

“An  alert  publisher  is  inevitably 
a  reporter,”  Mr.  Howe  stated  “and 
he  is  constantly  feeding  news 
ideas,  leads  or  suggestions  to  his 
editor.  He  is  setting  future  goals 
and  keeping  the  editor  informed 
and  inviting  his  contributions  to 
all  long-range  planning.” 

An  editor  should  expect  to  have 
his  own  methods  and  policies  as 
long  as  “they  don’t  conflict  with 
the  Golden  Rule,  tested  newspaper 
experience  or  standards  of  good 
journalism,”  Mr.  Howe  asserted. 
He  should  be  free  to  direct  and 
train  his  staff,  and  should  guide  it 
with  utmost  independence,  he  said. 

On  the  other  hand,  Mr.  Howe 
said,  editors  should  expect  prompt 
criticism  for  departmental  errors 
“that  are  exposed  unmercifully  to 
public  view  much  beyond  that  of 
any  other  profession.” 

“The  editor,”  he  added,  “expects 
that  the  publisher  has  purchased 
every  conceivable  form  of  insur¬ 
ance  in  adequate  amounts,  has  two 


of  everything  mechanical,  or  spare 
machines  or  spare  parts.  He  ex¬ 
pects  that  the  publisher  has  pro¬ 
vided  for  growth  and  prepared 
against  every  man-made  or  natural 
disaster  by  substitute  arrangements 
somehow,  somewhere. 

“The  publisher  expects  the  edi¬ 
tor  to  understand  the  real  world 
of  today,  his  city,  his  paper,  and 
his  staff,  to  exercise  the  utmost 
in  initiative,  foresight  and  judg¬ 
ment  and  to  do  his  job.” 

Doesn't  Want  to  Control 

“The  press  has  been  bamboozled 
by  the  big  lie,”  charged  Mr.  Brick- 
man,  who  pointed  out  that  “de¬ 
votees  of  free  press  constantly 
maligned  advertisers,  charging 
them  with  seeking  to  control 
news.”  He  suggested  that  large 
and  diversified  advertising  brings 
independence  to  the  paper,  rather 
than  dependence. 

The  panel  discussed  the  appar¬ 
ent  conflict  during  the  political 
campaign  when  Mr.  Brickman  en¬ 
dorsed  the  Democratic  candidate 
for  Governor  while  the  president 
and  treasurer  of  the  paper  was 
working  as  deputy  chairman  of 
the  Republican  State  Committee. 
Mr.  Brickman  pointed  to  the  ap¬ 
parent  misunderstanding,  “or  lack 
of  understanding”  among  readers 
over  who  sets  editorial  policy. 
John  Volpe,  who  is  the  publishing 
company’s  president,  took  front 
page  advertising  space  to  point  out 
that  he  did  not  control  the  policy 
of  the  paper,  nor  did  he  wish  to 
do  so. 

“I’m  glad  that  absentee  owners 
are  in  a  minority,”  declared  Mr. 
Beebe.  On  two  papers  where  he 
had  worked,  he  said  absentee  own¬ 
ers  had  required  the  papers  to  kill 
news  adversely  affecting  other 
business  interests.  One  example  of 
this,  he  said,  was  a  ban  on  men¬ 
tioning  silicosis  by  an  absentee 
owner  with  vast  mining  interests. 

John  S.  Knight,  publisher  of  the 
Miami  Herald,  “asks  only  for  an 
accurate  news  coverage  with  cour¬ 
age  and  integrity  in  editorials,” 
Mr.  Beebe  declared.  “The  staff 
glories  in  freedom  of  action.” 

Mr.  Knight  “never  hands  down 
orders.”  Rather,  “Mr.  Knight  be¬ 
lieves  that  editors  should  know 
enough  to  do  a  good  job,”  said 
Mr.  Beebe. 

One  of  the  basic  needs  of  so¬ 
ciety  “next  to  food  and  shelter”  is 
the  need  for  information,  declared 
Mr.  Canham. 

“A  newspaper  comes  close  to 
being  a  public  utility,”  he  asserted. 
While  this  definition  might  be  un¬ 
popular,  because  it  had  a  connota¬ 
tion  of  government  control,  “the 
answer  to  this  is  to  serve  with 
deep  responsibility,”  he  said. 

During  a  general  discussion,  the 
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panel  agreed  that  no  publisher 

would  hire  an  editor  “who  was 
out  of  step  with  him”  unless  the 
editor  was  so  brilliant  that  he  was 
indispensable  despite  conflicts  of 
ideas  and  beliefs. 

What  Students  Expect 

Speaking  to  a  dinner  session, 
Elmo  Roper,  the  pollster,  said 

that  “if  newspapers  don’t  like  the 
way  we  operate,  we’ll  stop  doing 
it  for  the  papers.”  He  was  com¬ 
menting  on  “editors  who  want 
flat  predictions,  with  day  to  day 
follow-ups.” 

Mr.  Roper  said  10  papers 

dropped  his  service  during  the  re¬ 
cent  election  campaign  because  of 
“philosophical  dissertations.” 

He  declared  the  pollsters  “did 
a  much  better  job  this  year”  in 
estimating  the  number  of  eligibles 
who  would  vote,  and  said  the 
pollsters  will  cease  to  picture  pres¬ 
idential  candidates  in  a  “horse 

race,”  but  will  concentrate,  in¬ 
stead,  on  election  issues  and  the 
factors  that  make  people  vote. 

“College  graduates  who  have 
worked  on  college  papers  are  two 
years  ahead  of  their  classmates” 
said  Mr.  Beebe  during  a  discussion 
of  the  responsibility  of  journalism 
schools  to  publishers  and  editors. 

Ten  students  at  the  University 
of  Miami  go  as  copy  boys  to  the 
Herald  each  year. 

“Students  have  a  right  to  de¬ 
mand  part  of  their  tuition  back  if 
the  college  internship  program 
doesn’t  offer  any  opportunity  for 
experience,”  asserted  Professor 
Gleason.  He  pointed  out  that  in 
a  few  cases,  students  have  been 
assigned  menial  tasks  that  have 
nothing  to  do  with  their  training. 

Nelson  Bishop,  a  B.  U.  graduate 
and  staff  man  on  the  Christian 
Science  Monitor,  suggested  that 
interns  from  the  colleges  have  a 
right  to  be  paid  for  the  stories 
used  during  their  internship  at  a 
newspaper. 

Asked  what  a  graduate  expects 
from  an  editor,  Anthony  Spinoz- 
zola,  editor  of  the  B.  U.  News, 
said  “we  expect  a  big  blue  pencil 
and  the  willingness  to  explain  why 
it  was  used.”  He  called  for  the 
payment  of  a  living  wage  to  grad¬ 
uates  when  they  join  newspaper 
staffs,  but  indicate  that  most 
graduates  are  willing  to  work  for 
a  minimum  salary  in  order  to  get 
the  experience. 

■ 

Ecuador  Sending  2 
To  Journalists'  Parley 

Quito,  Ecuador — ^The  President 
of  Ecuador,  Dr.  Jose  Maria  Velas¬ 
co  Ibarra,  will  sponsor  the  at¬ 
tendance  of  two  delegates  to  the 
World  Congress  of  Journalists, 
which  will  convene  Dec.  2  in  San¬ 
tiago,  Chile. 

The  Chileans  have  announced 
that  up  to  now  other  countries 
which  will  send  delegates  are 
France,  Italy,  Argentina,  Uruguay, 
Paraguay,  Peru,  Bolivia,  Mexico 
and  Cuba. 

Delegates  will  seek  a  diplomatic 
passport  for  journalists. 
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OUTSTANDING  because:  Directomat  is  desijined,  manufactured  and 

serviced  by  an  organization  with  unmatched  experience  in  all  fields  in  the  solution 
of  hydraulic  molding  and  pressing  problems.  This  broad  experience  applied  to  print¬ 
ing  plate  production  is  the  exclusive  ingredient  that  makes  Directomat  equipment 
the  standout  in  its  field.  This  direct  pressure  mat  molding  equipment  is  available  in 
two  sizes  with  optional  features  for  every  type  of  plant . . .  over  200  satisfied  users. 
Write  for  descriptive  hidletin  or  recommendations.  No  obligation. 

LAKE  ERIE  ENGINEERING  CORP. 

508  Wooilward  Avenue,  Buffalo  17,  New  York 

Office*  in  Principal  Cities  and  Foreign  Countries 

★ 

•  I.eadinf;  manufacturer  of  hydraulic  presses — all  sizes 
and  types  —  stereotype  molding. ..plastics  molding. ..lami¬ 
nating. ..die  sinking. ..metal  working. ..forging. ..metal  ex¬ 
trusion  . . .  wallboard . . .  plywood . . .  rubber  vulcanizing . . . 
special  purpose. 
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Employes  Cut  Short 
Their  Purchase  Period 

By  C.  M.  Fellman 


to  be  able  to  do  it  in  five.  His  death  however  did  not  EMPLOYE  OWNERSHIP  of  the  North  Bay  Daily  Nugget  is  directed 

Under  employe-ownership  cir-  prevent  the  ke  from  being  con-  ^^  **•?*  rish*-  s^a^e^-Ptont  Manager  J.  A.  Beat^, 

culation  has  increased  by  more  summated  Executors  of  the  W  P“bhsher  J.  F.  Grainger  and  Managing  Editor  C.  M.  Fellman;  stand- 

than  3,000  to  11,400  daily  (North  £.  Mason  Estate  (a  brother,"  ing— Secretary-Treasurer  G.  W'.  Justice  and  News  Editor  J.  B.  Jessup. 

Bay  s  population.  19,322).  All  84  George  Mason,  of  Galt;  George  preference  shares  at  $50.00  each  paper.”  It  boasts  that  it  carries 

ernployes  have  enj^ed  periodical  Miller,  QC,  present  president  of  and  10,000  common  shares  of  no  more  local  and  district  pictures 
salaiy  increases.  Dividend  pay-  the  Sudbury  Star,  and  Leo  Knowl-  j>ar  value.  Some  shares  have  than  any  newspaper  of  similar  size 
ments  are  expected  to  start  next  ton,  of  the  Canada  Permanent  changed  hands  among  the  em-  in  Canada  and  a  lot  of  bigger  ones 

....  .  VT  Company)  were  well  aware  pioyes,  currently  selling  at  $6  for  too. 

No  disputes  have  occurred.  New  of  the  plan  by  which  the  publisher  common  and  $35  for  preferred.  Though  it  takes  the  TTS  report 
e^ipment  has  been  purchased,  had  intended  to  dispose  of  the  Holders  of  common  shares  have  from  The  Canadian  Press  and  sub- 

^erations  have  expanded  m  every  North  Bay  newspaper  to  the  em-  voting  privileges.  scribes  to  most  of  the  leading  fea- 

department  employe  are  pioyes.  They  proceeded  to  carry  jhe  purchase  price  is  being  paid  ture  services,  the  Nugget  places 

looking  foward  to  the  erecUoo  of  out  his  wishes  after  his  death.  out  of  profits,  month  by  month,  emphasis  on  local  and  district 
a  new,  niodern  building  ot  their  Negotiations  were  completed  on  jhe  mortgage  which  the  estate  news.  It  operates  full-time  bureaus 

Aug.  1,  1948,  when  the  Daily  held  was  liquidated  last  Decern-  at  Sturgeon  Falls,  25  miles  to  the 
sent  time.)  ^  Nugget  formally  came  into  the  her  by  arranging  a  bank  loan.  'Fhe  west;  Mattawa,  40  miles  to  the 

A  Mason  Enterprise  hands  of  the  employes.  They  pur-  bank  loan  has  been  substantially  west,  and  Cobalt  100  miles  to  the 

The  previous  owner  was  one  of  chased  it  from  the  estate  for  ap-  reduced  and,  if  all  goes  well,  it  north.  In  addition,  it  has  35  dis- 

Canada’s  most  colorful  publishers,  proximately  $240,000,  which  did  vvill  be  entirely  wiped  out  next  trict  correspondents.  It  carries  no 
the  late  William  Edge  Mason.  The  not  include  the  building.  year — ^just  five  years  after  the  em-  fewer  than  23  comic  strips, 

hard-hitting,  crusading  newspaper  Procedure  saw  the  employes  pioyes  took  over.  The  Nugget  also  has  a  flair  for 

man,  who  amassed  a  fortune  dur-  purchase  the  Nugget  Publishing  directors  of  the  company  the  unusual.  When  Barbara  Ann 

ing  a  lifetime  which  saw  him  rise  Company  Limited  and  in  turn  sell  j  p  Grainger  president  and  Scott  won  the  figure  skating  chant- 


A  NEW 
WAY  TO 
INCREASE 
Circalation 


Mounted  on  poles,  etc.,  at  stratcidc 
points,  this  “Honor  Vending  Box’’ 
is  physically  attractive  .  .  .  handy 
eonveniciioe  for  hurried  newspaper 
patrons. 

Newspaper  visible.  Box  takes  any 
size  i)ap('r.  Coin  dropped  in  .  .  . 
p.iper  C5in  be  withdrawn  easily  .  .  . 
Weather-resistant  .  .  .  Price  indi- 
eatetl  .  .  .  cut  distribution  costs  .  .  . 
visual  ail  for  paper. 

NOT  an  ex))erinient.  M.any  newspa- 
t«'i-s  now  using  it  with  enthusiasm. 
Write  for  brochure  containing  com¬ 
plete  information. 
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Milw.aukee  Metal  Products  Co. 
1737  North  Palmer  Street 
Milwaukee  12.  Wisconsin 
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That  old  bogeyman  — the  Tycoon  of  Big  Business — seems  still  to 
linger  in  the  minds  of  some  people.  Whether  or  not  this  was  ever  a  true 
picture,  it  is  certainly  false  today.  Standard  Oil  Company  of  California,  for 
instance,  is  widely  held,  independent.  It  has  its  own  management  and  share¬ 
holders.  It  is  not  connected  with  any  of  the  Standard  companies  in  the  East. 


The  actual  owners  of  standard  Oil  Company  of 
California  now  number  115,942 — which  is  17,000  more  than 
just  two  years  ago.  They  include  283  universities  and  other 
educational  institutions;  236  churches  and  religious  organ¬ 
izations;  1825  small  and  large  businesses;  159  hospitals  and 
other  medical  groups;  10,876  employees  of  the  Company, 
and  102,563  other  individual  citizens,  few  of  whom  could  be 
called  rich.  The  great  number  of  our  shareholders  are  people 


like  your  own  friends  and  neighbors — yourself,  perhaps — 
mechanics,  clerks,  farmers,  white-collar  men,  widows,  men 
and  women  who  have  retired.  4  In  another  sense,  of  course, 
the  “owners”  of  Standard  are  our  customers.  You  control  the 
Company  by  your  choice  of  brands,  and  you  benefit  by  the 
quality  and  economy  of  the  products  we  sell.  The  only  way 
Standard  can  look  after  the  interests  of  its  shareholders  is 
by  making  sure  that  Standard  serves  you  well. 


STANDARD  OIL  COMPANY  OF  CALIFORNIA  plans  ahead  to  serve  you  better 
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PRESS  CLUB 

Fresh  Income 
Aids  Comeback 
In  Baltimore 

By  Bramwell  Terrill 
(One  of  a  series) 
Baltimore  —  The  41-year-old 
Baltimore  Press  Club  claims  de¬ 
scent  from  the  old  Journalists 
Club,  organized  in  1884,  which  is 
said  to  have  been  the  first  organ¬ 
ization  of  its  kind  in  the  United 
States. 

The  Journalists  Club  died  a  na¬ 
tural  death  after  a  few  years  of 
activity  because  of  loss  of  in¬ 
terest  by  members,  according  to 
Frank  R.  Kent,  veteran  Sun  po¬ 
litical  expert  who  is  one  of  the 
survivors.  Few  of  its  members, 
especially  those  from  the  Sun, 
went  into  the  new  club,  Mr.  Kent 
said. 

Once  Had  1,087  Members 
Early  in  its  career,  which  began 
with  incorporation  in  1911,  the 
Press  Club  opened  its  ran^  to 
persons  who  not  only  were  in 
newspaper  work,  but  dealt  with 
newspapers,  so  as  not  “to  shut 
themselves  off  from  intercourse 
with  their  fellowmen,”  an  early 
pamphlet  said. 

Under  that  policy,  membership 
has  been  as  high  as  1,087,  the 
club  reported  in  1926,  when  its 
rolls  included  judges,  congressmen 
and  other  public  and  civic  figures. 

In  fact,  it  was  headed  for  sev¬ 
eral  years  by  Judge  T.  J.  C.  Wil¬ 
liams,  of  the  Juvenile  Court,  in 
the  1920s. 

In  more  recent  years,  member¬ 
ship  rules  have  been  interpreted 
somewhat  more  strictly  in  applying 
the  yardstick  of  association  with 
newspapers. 

The  club’s  present  membership 
of  225,  including  30  in  arrears  on 
dues,  comprises:  Newspaper  news 
and  editorial,  66;  mechanical,  40; 
commercial,  40;  radio  and  tele¬ 
vision,  17;  advertising  and  public 
relations,  10;  former  newspaper¬ 
men,  5;  honorary,  2,  and  others, 
45. 

F.laborate  Parties 
During  some  of  its  more  lush 
days,  the  Baltimore  Press  Club 
threw  elaborate  annual  parties  at 
which  dignitaries  from  Washing¬ 
ton  were  guests  and  speakers. 
General  John  J.  Pershing,  ad¬ 
mirals,  cabinet  members,  heads 
of  major  industries,  ambassadors 
and  others  have  been  listed  on  its 
programs.  It  once  entertained  the 
American  Society  for  Municipal 
Improvements,  at  which  Senator 
William  H.  King,  of  Utah,  was 
the  speaker. 

In  June,  1924,  it  took  to  itself 
new  ways — it  installed  “a  power¬ 
ful  radio  set  with  loud  speaker 
and  amplifier’’  and  invited  the  pub¬ 
lic  to  listen  in  on  the  Democratic 
National  Convention. 

Its  clubrooms  at  one  time  pro¬ 


NOW  HE’S  LEGAL  in  Texas.  Roscoe  Drummond,  Washington  bureau 
chief  of  the  Christian  Science  Monitor,  center,  receives  a  Texas  pass¬ 
port  and  a  certificate  proving  he’s  a  Temporary  Texan.  Conferring 
the  honors,  at  the  Press  Club  of  Dallas,  at  left,  is  Roy  Roddy,  club 
treasurer.  At  right  is  Bicknell  Eubanks,  the  Monitor's  southwestern 
staff  correspondent. 


vided  facilities  for  the  working 
newsman  —  typewriters,  reference 
books,  files  of  newspapers  and  all 
leading  magazines,  “including  the 
Fourth  Estate,  Editor  &  Pub¬ 
lisher,  Newspaper  News,  Amer¬ 
ican  Press,  United  States  Publisher 
and  the  Congressional  Record. 
You  may  read  and  relax,  and 
think  out  and  work  out  your  ideas 
and  problems.’’ 

Took  Care  of  Poe's  Grave 

One  of  its  earliest  projects  was 
caring  for  the  grave  of  Edgar 
Allan  Poe,  in  Westminister 
Churchyard.  A  report  of  a  quar¬ 
ter-century  ago  said  that  “from 
June,  1925,  to  December  31, 
1927,  the  register  shows  that  36,- 
523  persons  have  visited  the 
shrine,  against  a  mere  500  during 
the  entire  year  of  1924,  before 
the  Press  Club  assumed  charge. 
These  persons,  who  were  largely 
tourists,  came  from  18  foreign 
countries  and  46  states  in  this 
country.” 

Recreation  always  has  been  a 
major  concern  of  the  club.  At 
one  time,  it  provided  daily  lunches, 
and  a  cafeteria  service  where 
members,  their  friends  and  rela¬ 
tives  could  eat.  In  more  recent 
years,  food  has  been  of  minor  im¬ 
portance,  or  ignored,  but  a  bar 
has  been  a  popular  gathering 
place. 

The  club  has  had  its  ups  and 
downs  financially.  A  few  years 
ago  considerable  renovating  work 
was  done,  including  installation  of 
a  new  bar.  Then  the  club  hit  the 
skids  financially,  but  recently  be¬ 
gan  a  comeback  so  that  now,  with 
memberships  and  income  from  the 
bar,  it  is  putting  aside  a  small 
amount  monthly  against  the  day 
when  it  can  move  to  better  quar¬ 
ters.  according  to  President  Frank 
C.  Porter,  Evening  Sun  copydesk. 

The  Poe  shrine  still  is  a  project. 


but  the  club  has  not  been  active 
recently  in  promoting  visitations 
as  was  done  in  the  late  1920’s. 

Its  rooms  now  are  the  second 
floor  of  a  small  building — much 
too  small  for  its  annual  banquets. 

This  year,  for  the  first  time  in 
its  history,  the  club  has  a  woman 
officer — women  long  have  been 
eligible  for  membership.  She  is 
Mrs.  Kathryn  Griffith,  of  the 
Sunpapers  business  staff,  who  was 
elected  recording  secretary. 

■ 

Brown-Formcm  Awards 
to  Be  Given  in  March 

Louisville,  Ky.  —  Brown-For- 
man  Distillers  Coiporation  is 
starting  an  annual  series  of 
awards  for  the  press  this  year. 
They  will  be  presented  to  the 
Liquor  Trade  Press  and  the  Gen¬ 
eral  Circulation  Press  for  “Meri¬ 
torious  Service”  in  the  field  of 
liquor  reporting  and  writing. 

Winners  will  be  chosen  on  a 
basis  of  the  present  calendar  year, 
1952,  and  anticipated  entry  dead¬ 
line  is  January  31,  1953.  Judging 
will  take  place  towards  the  end  of 
February  and  awards  —  a  $500 
U.  S.  Savings  Bond  for  winners 
in  each  category — will  be  made  in 
March. 


Chicago  Tribune 
Has  Ambulance 
Service  Now 

Chicago  —  An  emergency  am¬ 
bulance  has  been  added  to  medi¬ 
cal  facilities  and  personnel  which 
Dr.  Theodore  Van  Dellen,  health 
editor  and  medical  director  of  the 
Chicago  Tribune,  says  “stack  up 
with  the  best  offered  by  any  com¬ 
pany  in  the  country." 

The  new  ambulance,  a  1952 
Ford  ranch  wagon  remodeled  to 
hold  a  stretcher  and  oxygen  tank, 
is  to  be  available  to  transport  ac¬ 
cident  cases  to  a  nearby  hospital 
during  the  late  evening  and  early 
morning  hours  when  the  medical 
department  is  not  fully  staffed. 

8  on  Medical  Staff 

Two  doctors  and  six  nurses, 
working  in  a  17-room  medical  de¬ 
partment.  guard  the  health  of 
Tribune  employes  on  the  job.  Un¬ 
der  Dr.  Van  Dellen’s  direction, 
the  department  has  been  expand¬ 
ed  to  include  a  full-time  Tribune 
surgeon.  Dr.  Harold  Method,  for 
the  handling  of  physical  examina¬ 
tions  and  surgery  cases.  Before 
Dr.  Method  joined  the  staff  in 
June,  1951,  Tribune  employes 
were  referred  to  an  outside 
agency  for  examinations  and  sur¬ 
gical  services. 

Preventive  measures  are  a  part 
of  the  department’s  program.  Free 
vaccinations  against  influenza-vi¬ 
rus  types  A  and  B  are  given  each 
Fall.  Free  chest  X-rays  are  avail¬ 
able  periodically.  More  than  150 
Tribune  employes  took  part  in 
American  Red  Cross  first  aid 
•  classes  sponsored  by  the  depart¬ 
ment  in  1951. 

Prepared  for  Bombs 

The  medical  department  has 
^  charge  of  all  first  aid  equipment 
.  connected  with  atom  bomb  pre¬ 
paredness  and  maintains  a  “walk¬ 
ing  blood  bank.” 

“We  have  typed  the  blood  of 
f  a  substantial  number  of  employes 
so  that  we  can  call  on  them  as 
t  potential  donors  in  an  emergen- 
,  cy,”  said  Dr.  Van  Dellen.  “We 
-  call  this  system  our  ‘walking 
;  blood  bank.’  It  is  specially  de- 
f  signed  for  all-out  emergencies 
)  such  as  a  bomb  attack.” 


New  ABC  Members 

Chicago — ^Two  dailies  and  six 
weeklies  have  become  members  of 
the  Audit  Bureau  of  Circulations 
recently.  They  are:  La  Voix  de 
L’Est,  Granby,  Quebec,  and  Wis¬ 
consin  Rapids  (Wis.)  Daily  Trib¬ 
une;  Bedford  (Va.)  Democrat, 
L’Echo  D’Abitibi-Quest,  La  Sarre, 
Quebec;  L’Echo  D’Amos,  Val 
D’or,  Quebec;  McDuffie  Progress, 
Thomson,  Ga.;  Playground  News, 
Fort  Walton,  Fla.,  and  Town  of 
Mount  Royal  Weekly  Post,  Mon¬ 
treal. 


2  Special  Sections 
For  School,  Clubs 

The  Clarksville  (Tenn.)  Leaf- 
Chronicle  published  a  12-pagc 
school  edition  on  Nov.  7  to  com¬ 
memorate  the  opening  of  a  half- 
million  dollar  high  school  for 
Negro  pupils.  The  section  also 
featured  pictures  and  detailed 
histories  of  Clarksville’s  schools 
to  spotlight  American  Education 
Week. 

On  Nov.  17  the  Leaf-Chronicle 
issued  a  20-page  “Get  Acquainted” 
suf^lement  devoted  to  stories  and 
pictures  of  some  60  clubs  and 
churches. 
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Press  Termed 
Major  Factor 
In  U.S.  Voting 


San  Francisco  —  Newspapers 
were  the  real  crusaders  in  the  re¬ 
cent  election,  and  pollsters  would 
have  fared  better  had  they  used 
the  press  as  a  text  book. 

So  declares  Walter  Bloeser,  a 
veteran  in  advertising  surveys  but 
an  amateur  in  political  forecast¬ 
ing.  His  statement  came  after  he 
had  opened  a  sealed  envelope 
bearing  a  post-mark  stamp  and 
date  attesting  it  was  mailed  the 
day  before  election.  ' 

The  unsealing  was  in  Editor  & 
Publisher's  office  here,  and  the 
report  showed  a  detailed  predic¬ 
tion  of  an  Eisenhower  victory  of 
411  electoral  votes  to  120.  The 
popular  vote  forecast  was  39,212,- 
934  Republican  to  33,866,478 
Demooratic. 

Press  Sensed  Swing 
Large  newspapers  and  the  Asso¬ 
ciated  Press  sensed  the  swings  to 
Eisenhower  from  week  to  week 
but  newsmen  were  hobbled  by  the 
Truman  ghost  of  1948  and  over- 
exercised  caution  and  prudence, 
he  reported.  And  while  it  may  be 
claim^  the  professional  pollsters 
did  a  good  job,  theirs  was  an  acute 
case  of  “once  burnt,  twice  shy,” 
he  added. 

“Had  the  pollsters  used  our 
militant  press  for  its  historical 
aspects  over  the  past  20  or  more 
years,  and  traced  the  plain  course 
of  events  which  the  press  pointed 
out,  they  could  have  reached  a 
verdict  on  ‘circumstantial  evi¬ 
dence,’”  Mr.  Bloeser  declared. 

Mr.  Bloeser  used  carefully 
selected  influences  on  the  cam¬ 
paign.  After  establishing  a  base 
from  1948  and  weighing  factors 
in  the  potential  national  vote  of 
Nov.  4,  he  revised  his  estimates 
as  he  went  along. 

In  preparing  his  one-man  fore¬ 
cast,  Mr.  Bloeser  divided  the  cam¬ 
paign  into  phases.  Each  phase  was 
weighed  separately  in  accord  with 
a  detailed  group  of  57  carefully 
evaluated  influences.  Some  went 
back  to  the  depression.  Others 
were  new-born  in  this  campaign. 

Five  major  and  predominantly 
powerful  influences,  he  decided, 
were  high  cost  of  living,  exor- 
I  bitant  taxes,  the  women’s  vote, 
record  registration  and  the  news¬ 
papers. 

“While  newspapers  are  an  ‘in¬ 
direct  influence,’  what  with  their 
front  page  heads,  cartoons,  editor¬ 
ials,  news  dispatches  and  statistical 
information  appearing  every  day 
throughout  the  campaign  and 
many  years  prior  to  it,  the  very 
nature  of  their  content  super-im- 
poses  itself  upon  the  mass  mind 
to  become  as  it  were  a  ‘crowd 
mind,’  ”  he  declared. 

5  “A  crowd  mind  is  built  by 
;■  newspapers  either  deliberately  or 
"  inadvertently  over  long  periods. 
I  Hence  there  are  reader-loyalties 

Jro.TOB 


that  alternately  ‘swear  at’  as  well 
as  ‘swear  by,’  remaining  loyal 
nonetheless. 

“In  the  case  of  the  1952  cam¬ 
paign,  the  reader  automatically 
and  naturally  turned  to  his  favor¬ 
ite  newspaper  for  guidance — even 
though  that  guidance  may  only 
take  the  form  of  ‘news,’”  Mr. 
Bloeser  said. 

Pointing  to  authorities  who  have 
defined  the  crowd-mind  as  that 
need  to  keep  self-esteem  which 
requires  belonging  to  “something 
grand  and  glorious,  and  identify 
ing  our  ego  with  it,”  Mr.  Bloeser 
said  that  “so,  in  the  same  sense, 
does  a  reader  belong  to  his  paper 
and,  in  turn,  his  party.” 

Mr.  Bloeser  compared  his  fore¬ 
casting  method — which  had  earlier 
proven  successful  in  the  1948 
campaign — to  that  used  by  a  man¬ 
aging  editor  who  focuses  and 
brings  all  his  faculties  and  experi¬ 
ence  to  bear  upon  any  situation  in 
pre-determining  what  is  of  reader 
interest  and  what  is  not. 

“My  method  is  not  as  complex 
as  it  might  at  first  glance  seem. 
From  phase  to  phase  I  simply 
kept  juggling  the  57  influeiKes  be¬ 
fore  me  and  calibrated  them  in 
terms  of  electoral  votes,”  he  re¬ 
ported. 

In  developing  his  study,  Mr. 
Bloeser  found  he  had  moved  from 
indications  of  a  Democratic  vic¬ 
tory  in  the  first  phase  to  an  Eisen¬ 
hower  landslide  confVnnation  in  the 
fifth.  His  first  study  indicated  301 
Democratic  electoral  votes  to  230 
Republican.  He  placed  the  first 
“sock”  of  the  campaign  on  Sept. 
23,  when  Senator  Nixon  made  his 
finance  defense  report. 

Newspaper  reports  of  crowds — 
their  size  and  scope  and  their  pic¬ 
torial  presentation — were  among 
the  important  factors  in  Mr.  Blocs 
er’s  estimates  of  crowd-trends. 

Engaged  in  writing  and  research 
for  the  past  10  years.  Mr.  Bloeser 
was  head  of  United  Media  News 
paper-Radio  Syndicate  when  war 
began.  He  was  for  a  decade  head 
of  his  own  advertising  agency 
Walt  Bloeser  &  Co.,  Chicago,  and 
before  that  had  been  with  Lord 
&  Thomas,  Chicago;  promotional 
chief,  St.  Louis  (Mo.)  Post-Dis 
patch  and  Chicago  Tribune. 
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;  GROWTH 

j  of  Canaciian  Daily 
I  Newspaper  Circulation 

I  OUTPACES 

I  Growth  in  Canadian 
I  Population 

I  47.2%  TO  18.6% 

!  In  the  period  1941  to  1951 
I  (Newfoundland  Excepted) 

I  Circulation  of  Canadian 
!  Daily  Newspapers 
I  grew  from 
j  2,378,657  to  3,502,154 
I  Copies  per  day  .  .  . 

I  An  increase  of  47.2% 

I 

I  Whereas  the  population 
I  of  Canada,  with 
I  Newfoundland  excluded, 
i  increased  18.6% 

[  More  and  More  Canadians 
I  every  day  Read  their 
i  Local  Daily  Newspaper 
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BOOKS  IN  REVIEW 


Bemays  Explains  Why 
PR  Is  Idea-Integration 


Inland  to  Try  Out  Neville,  Moyse 
3  Hotels  in  Chicago  Share  in  Texas 

Chicago  —  Inland  Daily  Press  x  If  J 

Association  members  will  hold  JilStOrV  r\WarCl 
their  1953  convention  -in  three  * 

local  hotels  here,  in  accordance 


White  Sulphur  Springs,  W. 


By  Proi.  Roscoe  Ellard 

Graduate  School  of  loumalism,  Columbia  University,  N.  Y. 

and  a  host  of  other  probings  and 

PI  ULIC  REI-ATIONS.  by  E<lward  L.  Tl,. 

Berna,\"s.  Norniaai.  Oklahoma:  Uni-  X-ray  ingS  Of  the  Condition.  Till 
versity  of  Oklahoma  Press.  a74  pp.  facts  come  first  in  public  relations 


In  hard,  frightened  days,  ru¬ 
mors  spread — all  the  way  to 


with  board  recommendations  at  Va.— Texas’  oldest  working  news- 
the  recent  annual  meeting.  Paper  editor  shared  with  his  pub- 

inlanders  will  convene  at  the  ''sher  here  Nov.  20  in  prcsenta- 
im,  Columbia  University,  N.  Y.  Drake  Hotel,  Feb.  16-17  for  their  award  to  their  newspa- 

Winter  meeting;  ’  return  to  the  Per,  the  Paris  News,  for  outstand- 

and  a  host  of  other  probings  and  Congress  Hotel  for  the  May  25-  contribution  toward  presena- 

X-rayings  of  the  condition.  The  26  convention  and  hold  their  an-  of  'ocal  history.  The  event 
facts  come  first  m  public  relations,  meeting  at  the  LaSalle  Hotel,  P'ace  at  annual  conventkjii 

♦  *  *  Oct  5-6.  The  “move-about”  pol-  of  ‘he  Southern  Newspaper  Pub- 

Then  in  this  specific  volume,  icy  was  adopted  to  give  members  lishers  Association. 

Mr.  Bemays  explains  23  of  the  a  chance  to  compare  facilities  and  Mayse,  publishr 


Europe —  that  the  Waldorf-Astoria  definite  proposals  he  made  for  im-  accommodations  and  to  express 

would  soon  close.  Suite  and  con-  proving  public  patronage  of  the  a  preference  for  the  board’s  guid- 

vention  reservations  were  being  theater — which  meant  first  of  all  ance  in  the  future, 

canceled.  The  rumors  were  untrue,  improving  the  theater  itself,  in 

but  you  know  rumors:  people  love  terms  of  public  taste  and  desire,  jj,™”  vvhen  thev  have  a  sense  of 


a  chance  to  compare  facilities  and  Mayse,  publishr 

accommodations  and  to  express  ®f  Pans  News,  credits  his  88 
a  preference  for  the  board’s  guid-  old  editor,  A.  W.  Neville, 

ance  in  the  future.  most  of  the  historical  writinj 

' _  on  the  News,  so  both  of  them  rr 


but  you  know  rumors:  people  love  terms  of  public  taste  and  desire.  vvhen  they  have  a  sense  of  award  made  by  the  • 

to  believe  them.  The  management  One,  for  example,  was  a  handbook  participation reasonable  partic-  American  Association  for  State 

planned  expensive  denials  to  be  for  producers  to  increase  effective  jpation ^in  the  decisions  and  Local  History. 


published  on  two  continents.  production  and  cut  costs.  Another  plannings  by  which  they  live  and 
To  check  their  ideas,  they  called  was  a  manual  on  ticket-sale  meth-  vvork  and  love  and  die. 

Edward  L.  Bemays.  In  important  ods,  subscription  plans,  mail  *  •  *  ‘ 

respects,  he  had  fathered  modem  orders.  Writes  Mr.  Bemays: 

public  relations.  In  a  case-study  of  public  rela-  “whatever  else  anv’  American 


Writes  Mr.  Bemays: 


A  major  factor  in  arranging  for 
the  presentation  here  is  the  fad 
that  this  is  only  about  80  miles 
from  Mr.  Neville’s  birthplace, 


“Whatever  else  any  American  Salem,  Va.,  which  he  has  not  I^ 


No,  said  Mr.  Bemays.  Elaborate  tions  to  specific  problems  of  labor-  by  American  way  visited  since  he  left  there  at  the 

denials  would  advertise  the  rumors  management,  Mr.  Bemays  points  be  always  also  means  the  age  of  15.  Thus  the  trip  afforded 

to  many  who  had  never  heard  out  that  “the  only  guarantee  of  importance  and  dignity  of  the  in-  him  opportunity  to  visit  his  hoiw- 

them.  They  would  convince  few  if  industrial  peace  is  for  manage-  dividual  as  opposed  to  the  suprem-  town,  in  company  with  his 

anyone.  Let’s  use  newsworthy,  in-  ment  and  labor  alike  to  apply  the  ^^y  f^e  state.  He  means  every-  brother,  Edgar  T.  Neville,  vik 

formation,  personalize  it,  inte-  science  of  human  relationships.  rjgbt  to  opportunity  in  work  came  from  Mobile,  Ala.,  to  join 

grate  it.  The  Waldorfs  Oscar  is  And  in  a  case-study  of  union  prob-  education;  the  right  to  free-  the  party, 
an  institution.  Make  a  long-term  lems,  he  warns  that  mutually  property,  orderly  justice,  and  Basis  of  the  award  to  the  Paris 

■contract  with  him  and  state  the  satisfactory  cooperation  must  security  guar^teed  by  the  Con-  News  is  its  exceptional  handling  of 
total  salary.  It  will  be  news — re-  come,  “for  our  system  cannot  stand  stitution  and  the  Bill  of  Rights,  local  history.  When  Mr.  May* 
lease  it  as  news.  Hotels  about  to  continuous  warfare.’’  equates  the  American  way  went  to  Paris  from  Sherman  to 


close  don’t  make  long  contracts 
for  big  money. 


*  •  *  of  life  with  the  good  life,  the  full 

Finally,  Mr.  Bemays  analyzes  life,  the  right  to  a  real  life.’’ 
our  comparative  failure  to  sell  Much  as  an  American,  or  an 


publish  the  News  in  1929,  he  it- 
cided  that  Mr.  Neville’s  unusual 
memory  and  long  residence  is 


Ideas  principally,  make  public  that  sparkling  tinsel  of  an  expres-  Italian,  a  Russian,  or  an  Egyptian,  Paris  would  provide  some  inter¬ 
relations,  Mr.  Bemays  points  out  sion — “the  American  way  of  life”  wants  personal  comfort  and  con-  esting  reading  as  newspaper  f» 


in  this,  his  fifth  searching  book  — for  the  soundest  value  in  the  venient  commodities  made 


As  a  result,  Mr.  Nevilk 


on  the  field.  PR,  he  says,  covers  whole  world’s  pattern  of  living,  tools,  the  real  life  cannot  be  sold  that  year  began  his  daily  column 


three  fields  of  activity:  informa-  The  American  way,  he  warns,  is  to  him  by  mere  communication  “Backward  Glances,”  which  ^ 

tion,  persuasion,  and  integration,  not  merely  electric  refrigerators,  programs  that  stress  machinery,  pears  regularly  on  the  editorial 

Improving  public  relations  for  an  washing  machines,  and  vacuum  gadgets,  and  the  need  to  “SuK>ort  page,  along  with  his  editorials, 

individual  or  an  institution  is  not  sweepers  in  more  homes  than  in  Free  Enterprise.”  With  interest  in  Texas  hist 


With  interest  in  Texas  histoti 


the  mere  using  of  a  tool  or  a  tech-  any  other  country.  It  is  not  just  Mr.  Bemays  in  this  meaty,  rea-  at  a  high  peak  from  the  state’s 

nique.  The  total  person  or  insti-  tools  and  motor  cars.  And  it  can-  soned  volume,  recommends  that  centennial  celebration,  the  late  J. 

tution,  Mr.  Bemays  declares,  not  be  sold,  even  to  our  own  peo-  we  embrace  activities  by  which  J.  Cunningham,  a  printer-friend, 

“needs  to  be  brought  into  a  better  pie,  by  mere  words  and  pictures.  business  can  extend  satisfactions  suggested  that  the  News  should 

adjustment  with  the  environment  To  a  man  who  has  liv^  behind  of  the  social  needs  of  men.  He  get  Mr.  Neville  to  write  a  histoty 
on  which  he  or  it  depends.”  the  iron  curtain,  a  more  meaning-  includes  five  points:  of  Lamar  County.  Mr.  May* 


the  iron  curtain,  a  more  meaning-  includes  five  points: 


of  Lamar  County.  Mr.  May* 


In  the  first  part  of  his  volume,  ful  ingredient  of  the  American  1.  The  extension  of  employes’  agreed,  and  so  the  history  *» 


he  defines  the  nature  and  scope  of  way  is  observing  his  plant  super-  economic  security; 


written  to  appear  serially  in  th 


present-day  skills  for  bringing  this  intendent  eating  in  the  same  dining  2.  the  extension  of  employes’  Paris  News  as  a  Sunday  featnt 


adjustment  about.  Then  he  sur-  room  in  Detroit  with  him — the  psychological  security; 


in  1937.  From  the  newspape 


veys  the  principles  and  practice,  same  food  at  the  same  time. 


3.  the  extension  of  activities  type,  several  hundred  copies  ^ 


In  the  second  part,  nearly  two-  The  author  quotes  Eugene  Hoi-  giving  greater  self-respect  and  sta-  printed  in  book  form,  and  tlw  * 


thirds  of  the  book,  he  describes  man,  president  of  the  Standard  tus  to  the  individual  emydoye; 


actual  PR  practice — ^factors  in  Oil  of  New  Jersey: 


4.  activities  aimed  at  opportuni- 


now  classed  as  a  collector’s  item 
Continued  interest  in  “Backwiri  j 


molding  opinion  and  case  histories  “Ways  must  be  found  to  give  ties  for  advancement  for  emyfioyes  Glances”  led  to  the  writing  ^ 


of  PR  used  for  profesrions,  house  to  the  individual  worker,  at  every  and  their  children; 


publication  of  “The  Red  Rive 


magazines,  advertising,  banks,  the  rank,  a  sense  of  accomplishment,  5,  active  participation  by  Amer-  Valley:  Then  and  Now,”  issuel 
theater,  education,  and  the  selling  a  feeling  of  personal  worth,  a  real-  lean  business  in  the  life  and  devel-  in  1948  on  Mr.  Neville’s  84tt 


of  the  American  design  for  living,  ization  of  the  true  importance  of  opment  of  the  community. 


birthday.  The  book  is  dedicated 


His  book  shows  principle  in  action,  his  efforts  to  the  broad  scheme.  “It  is  only  by  the  extension  of  to  Mr.  Mayse  and  his  assodi* 
He  telk  of  diagnosing  and  pre-  The  individual  employe  wants  not  this  process,  including  business’  Houston  Harte,  publisher  of  tlx 
scribing  for  the  theater  crisis,  only  fair  pay  and  reasonable  secur-  active,  creative  role  in  the  com-  San  Angelo  Standard  Times,  wbe 
Facts  are  charming  things,  espe-  ity  but  just  dealings,  respect,  and  munity,”  urges  Mr.  Bemays,  “that  had  urged  the  book  as  a  o**' 
daily  those  that  throw  light  and  a  feeling  of  accomplishment.  He  we  shall  achieve  the  goal  of  a  permanent  form  of  preserving 
make  sense.  He  lists  what  he  found  wants  too  the  opportunity  to  ad-  stable,  advancing  economy,  with  Neville’s  recollections  and  !*■ 
about  ticket  distribution,  unfriend-  vance  in  his  chosen  career  and  to  liberty  and  security  for  all  within  search. 

ly  personnel,  economic  maladjust-  build  a  fuller  life  for  his  family.”  the  framework  of  the  American  Mr.  Neville,  locally  calW 


ment,  the  flight  of  playwrights  to 
radio  and  Hollywood;  play-prefer- 


Soldiers,  workers,  members  of  way  of  life, 


Mr.  Neville,  locally  calW 
“Judge"  because  he  once  servt^ 


throughout 


a  family,  it  has  always  seemed  to  This  is  an  outspoken,  blessedly  as  dty  court  magistrate,  roundBl 


nation,  me,  have  high  esprit  and  low  con-  specific,  case-study  and  thought-  out  50  years  on  the  Paris  Ne*t 


physical  comfort  in  the  theater —  tent  of  “beefing”  and  “gold-brick-  provoking  book. 


EDITOR 


Sept.  1. 

PUBLISHER  for  November 


SDX  Convention 

continued  from  page  1 

ing  when  such  reporting  does  not 
interfere  with  the  normal  and  or¬ 
derly  course  of  such  government 
processesses  as  court  proceedings, 
news  conferences  and  Congres¬ 
sional  committee  hearings.” 

In  other  resolutions.  SDX  urged 
a  continuation  of  the  fight  to  “Free 
Bill  Oatis”  and  adopted  that  as 
its  national  theme  for  1953;  prom¬ 
ised  support  to  college  publica¬ 
tions  when  warranted  in  their 
fight  against  censorship  by  col¬ 
lege  authorities;  changed  the  ref¬ 
erence  from  “undergraduate  chap¬ 
ters"  to  “collegiate  chapters”;  and 
adopted  as  the  professional  chap¬ 
ter  theme  for  the  coming  year: 
“Elimination  of  press  barriers, 
making  the  public  conscious  of  its 
stake  in  the  right  to  know.” 

Criticism  Welcome 
Barry  Bingham,  editor  of  the 
Louisville  (Ky.)  Courier-Journal, 
told  SDX  that  newspapermen  risk 
an  occupational  ailment  called 
“journalistic  elbow”  which  “comes 


NEWLY  ELECTED  officers  of  the  Sigma  Delta  Chi  and  members  of  the  Executive  Council,  I.  to  r.: 
Ed  Dooley,  managing  editor,  Denver  Post,  treasurer,  Bernard  Kilgore,  publisher,  Wall  Street  Journ¬ 
al;  Sol  Taishoff,  publisher,  Broadcasting-Telecasting;  Alden  Whait,  president.  Southern  California  Associ¬ 
ated  Newspapers,  vicepresident  in  charge  of  expansion;  Alvin  E.  Austin,  director  University  of  North 
Dakota  school  of  journalism,  vice-president  in  charge  of  collegiate  chapter  affairs;  Lee  Hills,  executive 
editor,  Detroit  Free  Press  and  Miami  Herald,  president;  Charles  Clayton,  editorial  writer,  St,  Louis 
Globe-Democrat,  outgoing  president  and  new  chairman  of  executive  council;  J,  Donald  Ferguson,  edi¬ 
tor,  Milwaukee  Journal;  Robert  U.  Brown,  editor,  E  &  P,  vicepresident  in  charge  of  professional  chap¬ 
ter  affairs;  and  Mason  R,  Smith,  editor,  Gouvemeur  (N,  Y.)  Tribune  Press,  secretary. 


from  the  constant  exercise  of  pat¬ 
ting  ourselves  on  the  back.” 
Speaking  at  the  annual  banquet 
Saturday  night,  Mr.  Bingham  said 
“sonre  of  the  criticism  that  comes 
to  the  press  is  either  unfair  or 
uninformed,  based  on  a  concept 
of  the  press  that  is  at  least  half 
a  century  out  of  date.  .  .  .  Some 
of  it  comes  not  from  reading  the 
papers  themselves  but  from  read¬ 
ing  books  about  them.  .  .  .  Some 
is  based  on  an  honest  failure  to 
understand  how  a  newspaper  func¬ 
tions.  .  .  .  Some  is  blindly  parti¬ 
san.  ...  A  more  dangerous  form 
rises  from  a  confusion  in  the  read¬ 
er’s  mind.  He  does  not  make  the 
distinction  between  the  editorial 
page  and  the  news  columns.” 

Mr.  Bingham  stated:  “Criti¬ 
cism  is  good  for  the  press.  It 
helps  to  keep  our  sense  of  respon¬ 
sibility  sharpened.  It  is  the  great¬ 
est  mistake  for  as  to  dismiss  all 
criticism  as  unworthy,  unfair  or 
misguided.  We  journalists  can 
sometimes  be  awful  intellectual 
snobs.  We  can  pour  the  burning 
oil  of  our  scorn  over  the  head  of 
a  reader  who  fails  to  understand 
our  business,  when  the  fact  is  that 
we  have  failed  to  explain  it  to 
him.  Worse  still,  we  sometinKs 
meet  criticism  with  a  sulky  and 
injured  silence. 

“If  we  can’t  explain  our  own 
operation  to  the  average  citizen. 
h<w  can  we  expwt  to  explain  any¬ 
thing  else  to  him  adequately  in 
this  complex  world?  ...  It  is 
right  for  us  to  have  a  lofty  view 
^  the  importance  of  our  calling. 
"C  just  have  to  watch  ourselves 
that  this  sentiment  does  not 
degenerate  into  self-importance.” 

He  applauded  SDX  for  an- 
r^ncing  an  attempt  to  examine 
the  press  coverage  of  the  1952 
campaign.  “It  seems  to  me  ex¬ 
tremely  important  for  the  press 
Itself  to  meet  these  charges.  If 


there  is  dirty  linen  to  be  washed, 
let’s  do  the  washing  ourselves.  If 
we  ignore  the  washing  job,  some 
others  will  do  it  for  us,  and  it’s 
quite  possible  that  they  will  put 
ignorance  into  the  water  and  prej¬ 
udice  into  the  cake  of  soap,”  Mr. 
Bingham  said. 

At  the  close  of  the  banquet  the 
Wells  Memorial  Key  for  outstand¬ 
ing  contribution  to  the  fraternity 
was  awarded  to  William  Kostka. 
general  chairman  of  the  conven¬ 
tion  arrangements  committee. 
The  citation  commended  his  un¬ 
selfish  work  for  the  fraternity 
over  25  years  although  being  in 
public  relations  work  he  has  not 
been  able  to  hold  national  office. 

The  Washington,  D.  C.  chap¬ 
ter  won  both  awards  for  profes¬ 
sional  chapters:  excellence  of  an¬ 
nual  report  and  contributions  fo 
the  Quill. 

3  New  Campus  Chapters 

In  the  closing  business  session 
three  new  “collegiate  chapters” 
were  authorized  by  SDX  at  Amer¬ 
ican  University,  Washington.  D. 
C..  Kent  State  University,  Kent. 
Ohio,  and  Wayne  University,  De¬ 
troit.  Mich.,  bringing  the  total  to 
56  collegiate  chapters  and  40  pro¬ 
fessional  chapters  with  total  mem¬ 
bership  in  excess  of  22,000. 

Thursday  afternoon  members 
of  the  National  Conference  of 
Editorial  Writers,  which  was 
meeting  at  the  same  time,  pro¬ 
vided  a  panel  discussion  on  “The 
Editorial  Page:  Moribund  or  Mili¬ 
tant.”  (See  Shop  Talk). 

In  a  panel  discussion  on  whether 
direct  broadcasts  or  telecasts 
should  be  permitted  of  Congres¬ 
sional  hearings,  court  proceedings, 
news  conferences,  William  Ray, 
director  of  news  and  special 
events  for  NBC’s  central  division 
in  Chicago,  said  all  problems 
raised  against  such  broadcasts  are 


technical  and  can  be  solved.  He 
said  that  TV  cameras  do  not  need 
bright  lights  for  such  occasions 
and  can  use  ordinary  lighting. 
The  bright  lights  usually  associat¬ 
ed  with  such  occasions  are  for 
newsreel  cameras  and  not  TV,  he 
asserted.  TV  cameras  can  be  ar¬ 
ranged  so  as  to  be  inconspicuous 
and  microphones  need  be  no  more 
prominent  than  those  for  public 
address  systems,  he  said,  denying 
that  there  should  be  any  adverse 
effect  on  the  witness  or  subject. 

Mr.  Ray  concluded  that  the  al¬ 
leged  “violation  of  the  witness’s 
rights”  rests  only  on  the  degree  to 
which  the  testimony  is  to  be  pub¬ 
licized  at  all  and  that  if  it  is  to 
be  reported  in  the  press  it  should 
be  available  to  all  media.  He  was 
supported  in  this  view  by  Frank 
Mullen,  radio  and  television  con¬ 
sultant  of  Los  Angeles  and  for¬ 
merly  vicepresident  of  NBC.  “Ra¬ 
dio  and  television  are  just  an  elec¬ 
tronic  method  of  distribution.”  he 
said  noting  that  a  large  part  of 
these  media  are  controlled  by 
newspapers  and  many  of  the  peo¬ 
ple  in  TV  and  radio  have  come 
from  newspapers.  He  urged  news¬ 
papers  to  back  them  in  their  fight 
for  access  to  sources  of  informa¬ 
tion  saying  “this  is  your  baby  just 
as  much  as  it  is  ours.” 

End  of  Conferences  Seen 

Jack  Foster,  editor  of  the  Den¬ 
ver  Rocky  Mountain  News,  de¬ 
clared  that  TV  and  radio  should 
have  no  right  to  broadcast  such 
proceedings.  To  do  so  with  the 
President’s  press  conference,  he 
said,  would  probably  mean  the 
end  of  them,  referring  to  the  ne¬ 
cessity  of  his  being  “on-the-rec¬ 
ord”  every  minute  with  his  re¬ 
marks  whereas  under  the  present 
system  they  arc  not  quotable  with¬ 
out  permission.  The  radio  repre¬ 
sentatives  on  the  panel  stated  ra¬ 


dio  and  TV  did  not  want  any 
privileges  that  would  upset  the 
orderly  processes  of  government 
and  they  did  not  intend  that  they 
should  interrupt  the  President’s 
press  conferences. 

E.  Ray  Campbell,  attorney  and 
president  of  the  Denver  Post,  re¬ 
viewed  the  legal  rights  of  radio 
and  TV  to  broadcast  government 
proceedings.  He  asserted  “that 
the  constitutional  guaranty  of  a 
free  press  does  include  the  taking 
and  publishing  of  pictures.  I  con¬ 
tend  that  the  term  ‘pres.s’  in  the 
federal  constitution  should  not 
be  narrowed  by  the  courts  to 
mean  a  press  using  only  such 
methods,  mechanics  and  processes 
as  were  employed  September  25. 
1789.” 

At  a  dinner  Thursday  night  at 
which  the  Denver  Post  was  host, 
Dolph  Simons,  publisher  of  the 
Lawrence  (Kan.)  Journal  World, 
cited  the  need  for  expert  report¬ 
ing  and  analyzing.  Radio  and 
television  have  fairly  well  taken 
over  the  field  of  fast  sports  re- 
iporting.  he  said.  “Frequently, 
the  newspaper  reader  has  already 
been  a  spectator;  now  he  wants  it 
explained  and  analyzed.  And.  un¬ 
less  the  writing  is  expertly  done, 
he  will  cry  out  against  bias  and 
distortion.” 

’Go  Places  ,  ,  ,  Do  Things' 

“To  me  the  answer  is  obvious," 
Mr.  Sinaons  said.  “Newspapers 
need  more  writers  who  are  intel¬ 
lectually  honest;  writers  who  are 
better  trained;  and.  greater  finan¬ 
cial  reward  for  those  able  writers 
who  can  rise  above  the  norm  of 
the  newsroom.  More  accurate  in¬ 
formation.  and  more  careful  writ¬ 
ing  are  essential  in  the  newer  out¬ 
line  of  the  field  of  journalism.” 

Directing  his  remarks  to  the 
undergraduates,  Mr.  Simons  ad- 
{Continued  on  page  48B) 
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vised;  “Learn  to  like  people  and 
to  enjoy  visiting.  Don’t  sit.  Go 
places  and  do  things.  .  .  .  Avoid 
being  monopolized  by  your  school 
of  journalism  to  the  detriment  of 
your  general  education.  Take  the 
necessary  and  worthwhile  basic 
journalism  courses,  but  avoid  the 
frills.  In  place  of  frills,  use  your 
time  in  broadening  your  knowledge 
in  political  science,  literature, 
philosophy,  history  and  economics. 
Save  some  time  for  speech  and 
languages. 

“If  someone  has  sold  you  upon 
the  idea  of  the  worthiness  of  the 
8-hour  day  for  a  reporter,  either 
rapidly  become  unsold  or  try 
something  else.  There  is  no  place 
in  the  field  of  writing  for  a  man 
with  an  8-hour  time  switch  on  his 
brain.  Think  carefully  before  you 
commit  your  future  progress  and 
earnings  to  an  iron<iad  advance¬ 
ment  formula  which  raises  all  dubs 
to  a  common  level,  and  likewise 
makes  no  provision  for  special 
talents  or  ambition.  Such  con¬ 
tracts  provide  a  sinecure  for  the 
dull  and  lazy,  and  sometimes  frus¬ 
tration  or  ennui  for  those  with 
ability. 

“Likewise,  publishers  must  look 
to  providing  greater  financial  re¬ 
ward  for  those  who  have  special 
skill  and  who  contribute  to  con¬ 
tinued  public  confidence  in  news¬ 
papers.  The  record  of  pay  for  top¬ 
flight  newspaper  writers  has  not 
been  good,  in  comparison  with  the 
earnings  of  second-raters  and 
mechanics.” 

Efficiency  Award 

At  the  luncheon,  winner  of  both 
the  Hogate  Professional  Achieve¬ 
ment  Award  and  the  Beckman 
Chapter  Efficiency  Award  was  an¬ 
nounced  as  the  University  of  North 
Dakota  chapter.  The  Beckman 
award  is  for  overall  chapter  effi¬ 
ciency  and  the  Hogate  award  is 
for  the  greatest  percentage  of 
graduates  going  into  journalism — 
the  N.  D.  chapter  has  had  100% 
in  four  out  of  the  last  five  years. 

On  Friday  morning  collegiate 
and  professional  members  split 
into  two  sessions  to  discuss  chap¬ 
ter  problems  and  activities.  Rich¬ 
ard  L.  Neuberger,  free  lance 
writer  and  a  Democratic  state 
senator  of  Oregon,  discussed  the 
problems  of  the  “independent 
journalist”  at  Friday’s  luncheon 
session.  The  University  of  Colo¬ 
rado  chapter  was  host.  Mr.  Neu¬ 
berger  noted  that  a  free  lance 
journalist  cannot  specialize — every¬ 
thing  has  to  be  grist  for  his  mill. 
He  should  be  able  to  write  lucidly 
about  many  things,  many  of  them 
personal  experiences. 

A  free  lance  writer  must  be  a 
“writing  utility  man,  a  jack  of  all 
trades.”  Mr.  Neuberger  said.  On 
the  question  of  political  bias  of 
newspapers  ”  and  magazines,  he 
said  he  has  written  articles  for  43 
publications  and  “only  once  has 


He  cited  examples  of  the  Social 
Security  Administration  and  the 
Public  Health  Service  propagandiz¬ 
ing  for  “socialized  medicine;”  the 
efforts  of  the  Department  of  De¬ 
fense  to  promote  universal  mili¬ 
tary  training;  Department  of  Agri¬ 
culture  campaign  in  behalf  of  the 
Brannan  Plan;  Department  of 
State  pamphlets  promoting  the  In¬ 
ternational  Trade  Organization, 
and  others. 

Eugene  Cervi,  publisher  of  the 
weekly  Rocky  Mountain  Journal  in 
Denver,  said  that  “the  press  is  as 
free  as  it  wants  to  be.  Apprehen¬ 
sions  about  the  choking  off  of 
news  sourses  in  government  fre¬ 
quently  are  not  valid  and  not  even 
honestly  held.  ...  If  the  right  of 
access  to  the  information  we  need 
to  preserve  our  way  of  life  in  this 
country  is  lost,  it  will  have  been  i 
lost  not  because  it  was  taken  away 
from  the  press  but  because  the 
self-indulging,  non-dedicated,  big 
city  press  of  the  nation  gave  it 
away  to  the  advertising  agencies 
my  political  affiliation  been  held  “General  Sory  Smith  of  the  Air  fo*"  ^  linage.  ’ 

against  me — and  that  magazine  Force,  General  Floyd  Parks  of  the  Senate  Work  Described 
was  not  of  national  significance.”  Army  and  Captain  Lewis  Parks  Blair  Moody,  former  newspaper 
Freedom  Discussion  of  Navy  had  approved  our  correspondent  and  recently  defeat- 

In  a  panel  discussion  devoted  to  aiins,  and  have  prt^uced  some  ed  for  reelection  to  the  U.  S. 
freedom  of  information,  James  S.  material  reforms.  Andrew  Berdmg  Senate,  stated  “there  is  at  least 
Pope,  executive  editor  of  the  'I  o^^ing  helpful  co-operation  in  one  agency  m  government  trying 
Louisville  Courier-Journal  and  the^partment  of  Defense.  to  do  the  satne  job  as  the  news- 

Times.  and  chairman  of  the  ASNE  ou  standing  sup-  paper  groups  in  keeping  open 

porters  in  the  federal  government,  sources  of  information  in  govern- 
though  the  roster  is  undoubtedly  ment.  He  referred  to  the  anti- 
incomplete,  and  I  apologize  in  ad-  censorship  comfnittee  of  the  Senate 


Arthur  Hays  Sulzberger,  publisher  of  the  New  York  Times,  honorary 
president  of  SDX,  with  Lee  Hills,  executive  editor  of  Detroit  Free 
Press  and  Miami  Herald,  the  new  national  president  (left),  and  Palmer 
Hoyt,  editor  and  publisher  of  the  I^nver  Post  (right). 


committee  on  freedom  of  informa¬ 
tion,  stated  that  some  progress  has 
been  made  in  gaining  access  to  in¬ 


formation  in  Washington  and  other  omitted,”  which  was  formed  because  news- 


areas.  He  mentioned  several  gov 
ernment  officials  who  have  been 


Mr.  Pope  concluded. 
V.  M.  Newton.  Jr., 


papermen  pointed  out  some  news 
managing  was  being  withheld  and  whose 


helpful  in  opening  up  news  editor  of  the  Tampa  (Fla.)  Trih-  job  is  to  knock  out  any  obstacles 


une,  observed  that  the  federal  between  the  facts  and  the  people. 
“First  among  these,  I  believe,  government  has  become  so  com-  He  said  he  has  been  surprised  that 
would  be  James  B.  Dunlap,  -while  plex  that  it  would  be  impossible  there  have  been  only  12  com- 
Commissioner  of  Internal  Reve-  newspaperman  to  cover  plaints  to  the  committee, 

nue.  He  refused  to  follow  the  '1  alone  or  any  newspaper  to  re-  Senator  Moody  obse^ed  that 
easy  policies  of  secrecy  in  his  Pori  all  it  is  doing.  Because  of  after  January  the  committee  may 

bureau.  He  has  changed  regula-  this,  he  said,  “The  federal  press  be  headed  by^  Senator  Joseph 

tions  in  order  to  let  the  people  agent,  the  man  who  supplies  gov-  McCarthy  of  Wisconsin, 
know  about  compromise  settle-  ernment  information  to  newspa-  He  said  that  the  handout  is  a 

ment  of  income  tax  cases,  about  Pcs  for  dissemination  to  the  peo-  necessity  for  a  person  trying  to  do 

tax-free  organizations,  and  about  pl^-  '''  absolute  essential  and  vast  job  of  reporting  in  Wash- 
the  misty  transactions  in  the  field  luxury — in  free  American  gov-  ington,  but  it  sometimes  may  bt 

of  liquor,  wine  and  beer  permits  ernment.”  overdone.  He  didn’t  think  it  was 

to  wholesalers.  Yet  there  are  2,000  government  fair  to  brand  all  government  press 

“James  Rivers,  chief  of  infor-  bureaus  and  agencies  employing  agents  as  bureaucrats  because  it 
mation  in  the  Bureau,  and  his  as-  ^0,000  press  agents  at  a  cost  of  is  impos.sible  for  officials  to  be 
sistant,  Henry  Schneider,  have  $300,000,000  a  year  for  the  pre-  available  to  the  press  all  the  time, 
aided  and  abetted  Mr.  Dunlap.  paration,  printing  and  dissemina-  The  handout  system  is  being  abet- 
“The  Justice  Department,  an  tion  of  news  releases.  Mr.  Newton  ted  more  by  the  newspapers  than 
old  offender,  is  trying  to  find  ways  noted  citing  three  major  evils  of  by  government,  he  said.  Charging 
to  open  up  legitimate  information  federal  press  agentry.  “The  first  is  that  newspapers  distorted  news 
hitherto  zealously  concealed.  At-  the  federal  press  agent’s  constant  during  the  recent  campaign,  Sena-  ) 
torney  General  McGranery  seems  glorification  of  his  political  boss,  tor  Moody  said  that  freedom  of 
genuinely  interested  in  intelligent  despite  the  fact  that  his  salary  is  information  is  the  lack  of  obs- 
reform  and  his  information  chief,  paid  by  the  American  people  and  tacles  between  the  facts  and  the 
Fred  Mulle,  is  at  work  on  specific  not  by  his  political  boss.  The  sec-  people  and  barriers  are  wrong 
recommendations.  ond  evil  is  far  more  dangerous  to  whether  erected  by  the  govern-  - 

“Herbert  Plummer,  chief  of  in-  the  well-being  of  the  free  Ameri-  ment  or  by  the  editor, 
formation  at  the  General  Service  can  people  ...  it  concerns  politi-  A  report  of  the  SDX  freedom 
Administration,  has  had  a  consis-  cal  expediency.  It  is  the  release  or  of  information  committee  deliver- 
tently  enlightened  policy.  withholding  of  government  news  ed  at  the  closing  session  noted 

“James  Allen  was  the  informa-  to  the  political  profit,  in  some  form  that  “freedom  of  the  press  is  * 
tion  chief  who  carried  out  so  ably  or  shape,  of  the  office-holder.  The  guaranteed  ideal  set  up  in  the 
Stuart  Symington’s  startling  gold-  third  evil,  and  most  dangerous,  is  Constitution  of  the  Unit^  ^at«. 
fish  bowl  policy  in  RFC.  propaganda  in  government.”  In  but  freedom  of  information  is  the 

“Max  Hall,  as  deputy  of  OPS.  the  latter,  Mr.  Newton  referred  practical  result  of  freedom  of  lh« 
Information,  broke  out  some  news  to  the  “slanting  of  news  releases  press,  but  is  as  yet  guaranteed  omy 
which  agency  policy  had  kept  by  the  government  for  political  by  alert  and  courageous  newsp*'  ^ 
under  wraps.  reasons.”  pers.” 
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RADIO  AND  TV 

Fellows  Slaps 
Back  at  Press 
For  Radio  Digs 

Nashville,  Tenn. — Radio-TV’s 
chief  spokesman,  Harold  E.  Fel¬ 
lows.  returned  some  barbs  at  the 
newspapers  here  this  week  in  a 
talk  to  the  Tennessee  Association 
of  Broadcasters. 

The  president  of  the  National 
Association  of  Radio  and  Televi¬ 
sion  Broadcasters  declared  that  by- 
lined  columnists  must  be  puzzled, 
in  the  light  of  their  observations, 
to  find  radio  and  TV  so  popular 
with  so  many  people — “even  peo¬ 
ple  who  are  exposed  to  the  printed 
commentaries.” 

He  said  newspaper  editors  “ac¬ 
cuse  us  of  self-aggrandizement, 
then  they  sell  space  for  Red  Cross 
campaigns  while  we’re  giving  away 
time.” 

The  favorite  pastime  of  “those 
treasured  columns.”  he  said,  “is 
driving  a  10-ton  truck  back  and 
forth  over  a  medium  that  has  done 
more  for  the  welfare  of  the  nation 
than  any  other  medium  in  history.” 

Balance  Sheet 

Wichita  (Kan.)  Eagle  executives, 
testifying  in  FCC  hearing  on  TV’ 
application,  presented  the  balance 
sheet  for  the  newspaper’s  radio 
station,  KFH,  showing  a  net  pro¬ 
fit  (after  taxes)  of  $119,423  in 
1950.  $125,902  in  1951,  and 
$141,238  for  nine  months  of  this 
year. 

In  evidence  at  hearing  on  Beau¬ 
mont,  Tex.  was  the  balance  sheet 
for  the  Enterprise  Co.,  showing 
current  assets  of  $415,915  and 
liabilities  of  $394,451.  The  assets 
include  $145,040  for  KRIC  plant 
and  equipment. 

Business  Notes 

FCC  has  given  permission  to 
the  I  ockport  (N.  Y.)  Union-Sun 
&  Journal,  Inc.  to  cease  operating 
its  FM  station.  The  publishing 
firm  also  has  an  .AM  outlet.  .  .  . 
The  Buffalo  (N.  Y.)  Evening 
Sews  stations.  FM  and  TV,  are 
now  transmitting  from  a  1,057- 
foot  tower  .  .  .  Williamsport  (Pa.) 
Sun-Gazette  has  obtained  FCC  ap¬ 
proval  to  transfer  control  of 
WRAK.  Inc.  to  Margaretta  T. 
Steele.  George  E.  Joy  and  Anne 
Steele  Joy  .  .  .  Raleigh  (N.  C.) 
News  and  Observer  Publishing  Co. 
wants  O.  K.  to  sell  WNAO  to  Sir 
Walter  Television  and  Broadcast¬ 
ing  Co.,  in  which  Frank  Daniels, 
N&O  general  manager,  has  minor¬ 
ity  stock  interest  .  .  .  Ingraham 
Reed,  vicepresident  of  Moloney, 
Regan  &  Schmitt,  has  a  5  per  cent 
interest  in  Channel  Two,  Inc., 
which  seeks  a  TV  permit  for  Oak¬ 
land,  Calif  .  .  .  TV  License  grant 
to  Radio  Honolulu.  Ltd.  provides 
that  Majority  Stockholder  H.  M. 
Richards  divest  himself  of  the  in¬ 
terest  in  Honolulu  Star-Bulletin, 


Ltd.,  which  has  24  per  cent  of 
KGMB-TV.  ,  .  .  GE  Company  has 
just  installed  the  first  television 
station,  at  a  cost  of  $500,000,  in 
Hawaii  (KONA,  Honolulu).  All 
equipment  was  shipped  by  air. 

Code  Called  Inellective 

Chicago  —  Radio  and  TV  col¬ 
umnists  of  three  Chicago  newspa¬ 
pers  characterized  the  industry- 
sponsored  Television  Code  as  use¬ 
less,  ineffective  and  compounded 
chiefly  of  “hooey,”  in  a  panel  dis¬ 
cussion  here  Nov.  19. 

Discussing  the  code  which  has 
been  in  operation  since  last 
March,  were  Janet  Kern,  Herald 
American,  Jack  Mabley,  Daily 
News,  and  Larry  Wolters,  Trib¬ 
une. 

Robert  Savage,  American 


Broadcasting  Co.,  defended  the 
code  as  providing  a  “conscience” 
for  TV  stations  in  helping  guard 
the  public  from  being  offended 
and  guiding  sponsors  toward  high¬ 
er  quality  programs. 

Larry  Wolters  declared  spon¬ 
sors  pay  practically  no  attention 
to  the  code.  “Their  attitude  is 
like  that  of  an  alderman  toward  a 
‘No  Parking  Sign’  he  said.  “They 
ignore  it  and  park  anyway.”  He 
cited  events  on  election  night  as 
examples  of  how  code  recom¬ 
mendations  were  violated.  Four 
or  five  spot  announcements  were 
cemented  together  and  given  a 
thin  veneer  of  a  couple  of  brief 
news  bulletins,  he  related. 

Mr.  Mabley  pointed  out  that 
the  code  has  no  enforcement 
teeth.  If  a  station  is  cited  for  vio¬ 


lating  any  of  its  provisions,  that 
station  has  52  weeks  in  which  to 
correct  the  violations.  He  com¬ 
mended  two  of  the  four  Chicago 
stations — WBKB  and  WGN — for 
not  subscribing  to  the  code. 

Janet  Kern  cited  specific  in¬ 
stances  of  local  violations  in  ad¬ 
vertising  material  near  or  adjacent 
to  programs  designed  for  children. 
Commercials  advertising  a  “King 
Kong”  movie,  she  said,  had 
frightened  children  with  a  fero¬ 
cious  gorilla  picture. 

■ 

Star  Cartoon  Book 

The  Washington  (D.  C.)  Star 
has  published  in  booklet  form  the 
1952  election  campaign  editorial 
cartoons  of  James  T.  Berryman 
and  Gibson  Grockett. 
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NEAService*s  WaltScott- 
Tnple-Threat  Cartoonist 

By  Erwin  Knoll 


You  NEVER  know  just  what  the  early  twenties,  after  a  short  f 
kind  of  drawing  is  liable  to  come  stint  in  the  advertising  art  de-  „  \ 

out  of  a  small  studio  overlooking  partment  of  the  Cleveland  Press, 

Lake  Erie  at  NEA  Service’s  Scott  joined  the  Cleveland  Plain  wf  ^  \ 

comic  art  headquarters  in  Cleve-  Dealer  and  here  the  “Little  Peo- 

land.  It  might  be  an  editorial  pie”  first  found  their  way  into  \\ 

cartoon,  or  a  story  strip  illustrat-  print.  They  were  called  “The  ,  \  i 

ing  an  event  in  American  history  Doonks”  then,  and  made  a  Sun-  '  If”  .  ^ 

or  a  biblical  anecdote,  or  an  illus-  day  children’s  feature.  \  \  m 

tration  for  a  fiction  piece,  or  a  small-fry  stuff  was  tempo-  i  -  4(1 

Sunday  page  for  the  new  “Little  rarily  abandoned  when  Scott  joined  •****^ 

People  comic  feature.  The  ver-  nea  as  magazine  art  director  in  V  ’ 

satile  cartoonist  who^^turns^out  all  1935.  But  he  kept  his  hand  in  by  . 

this,  and  more,  is  Walt  Scott,  a  taking  three  years  off  to  join  Walt 

triple-threat  man  at  the  drawing  Disney's  Hollywood  studios,  where  Mj 

board  if  ever  one  there  was.  worked  on  “Bambi,”  “Pinno-  i-— 

„  chio,”  “Fantasia”  and  “Dumbo.”  YVnlt  draws 

The  Little  People  and  its  com-  c  ..  j  u-  <•  Walt  Scott  draws 

U..1  Scott  made  his  name  for  versa- 

iow”  launched  by  NEA  Service  when  he  rejoined  NEA  about  CT-NYN  Syndicate  Does 
last’ Spring  and  SL  ^p^aring  in  V^ars  ago.  He  “specialized”  in  Something  About  Weather 
almost  200  newspapers.  Many  drawings,  ?Pecial  feature  Everybody  talks  about  the 

more  will  use  “The  Little  People’s  and  comics,  pmch-hit  for  the  weather,  and  surely  one  picture  is 

Christmas.”  a  special  series  of  21  regular  NEA  editorial  cartoonists  ^^Q^th  a  thousand  words.  So  rea- 

strips  using  characters  of  the  Sun-  originated  the  story  strips  ^ons  the  Chicago  Tribune-New 

day  feature  but  with  a  plot  all  its  service  has  been  dis-  York  News  Syndicate,  and  offers 

own,  for  release  Dec.  1  to  24.  '['oobng  for  special  holidays  in  nationwide  use  the  self-explan- 
And  NEA  expects  new  clients  for  Revival  of  weather  forecast  map  which 

the  regular  Sunday  page  when  a  ,  ®  ®  ctiaracters  ne  ^een  appearing  in  the  New 

new  sequence  starU  De^.  28.  launched  30  years  ago  has  round-  york  News. 

Though  the  strip  is  new,  the  career.  set-up:  CT-N'LN 

“Little  People”  have  been  with  Tall,  mustached,  gray-haired  provides  the  client  with  a  glossy 

Walt  Scott  for  many  years.  The  and  fiftyish,  Scott  likes  to  spend  print  master  map  of  the  entire 
pixie-like  creatures  and  their  im-  his  non-drawing  hours — yes,  he  country,  or  of  any  portion  there- 
aginative  “Valley  of  the  Small  does  get  away  from  the  board  of  that  he  specifies,  together  with 
Ones”  began  to  turn  up  in  Scott’s  once  in  awhile — hunting  and  fish-  a  supply  of  letters  and  figures  on 
landscapes  and  water  colors  soon  ing  or  entertaining  his  four  grand-  gummed  paper.  All  cities  of  spe- 
after  his  Army  service  in  World  children  with  tales  of  the  “Little  cial  interest  to  readers  in  any  par- 
War  1.  (He  had  previously  worked  People.”  Occasionally  he  takes  a  ticular  area  will  be  plainly  locat- 
in  the  back  shop  of  a  small  news-  busman’s  holiday  at  water  color  ed.  Each  day,  well  in  advance  of 
paper  plant,  attended  the  Cleve-  paintings,  many  of  which  have  deadline  time,  the  client  will  re¬ 
land  School  of  Art  and  worked  been  displayed  at  the  Cleveland  ceive  by  wire  full  data  on  high 
for  an  advertising  agency.)  In  Museum  of  Art.  and  low  temperatures  and  other 


When  wilderness  w  as  wild 


in  1756,  as  a  prisoner  of  Shawnee  Indians,  he  was 
taught  their  tongue  and  the  forest’s  tracks . . .  learned 
that  many  of  the  ways  of  his  copper-skinned  friends 
were  better  than  those  of  the  white  men . . . 


U.  S.  Weather  Bureau  statistics  “Santa  and  the  Pirates,”  a  16- 
and  News  Weather  Observatory  installment  Christmas  story  by 
findings.  Lucrece  Hudgins  Beale,  is  offered 

.  /-■  •  1  Associated  Press  Newsfea- 

Henaissance  Comics  for  tures.  Matted  illustrations  by 
'Simple  Ones  and  Children'  E.  H.  Gunder  accompany  the  text. 

Italian  Renaissance  artists  were  ♦  *  * 

described  as  the  first  comic  strip  “The  Birthday  of  Little  Jesus," 
creators  in  a  recent  magazine  Sterling  North’s  Christmas  story 
article  by  Piero  Bargellini,  Italy’s  published  by  Grosset  &  Dunlap,  is 
leading  art  critic.  He  said  the  offered  for  newspaper  release  by 
series  of  mural  paintings  made  by  the  Post-Hall  Syndicate.  It  may 
Giotto,  Andrea  dell’Orcagna,  be  used  in  installments  or  as  a 
Agnolo  Gaddi,  Domenico  del  one-shot  feature.  A  full  page  of 
Ghirlandaio  and  other  leading  Valenti  Angelo’s  illustrations  is 
painters  were  the  first  comic  strips,  supplied  in  mat  form. 

“Then,  as  today,”  the  critic  ♦  *  ♦ 

wrote,  “there  was  the  need  to  at-  A  16-page  tabloid  Christmas 
tract  the  attention  of  the  common  shopping  section  is  available  from 
people — the  eternal  children —  NEA  Service.  Feature  texts  and 
who,  unable  to  read,  preferred  to  matted  illustrations  are  supplied, 
see,  that  is  to  read  by  images.  .  .  .  and  space  is  allotted  for  various- 
,  Comic  strips  have  an  immediate  size  advertisements. 
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cisd  (.^OOpci* ^American  scout 

brings  the  early  U.S.  to  life ...  In  a  fresh  idea  in  comic  strips,  you 
meet  Col.  Geo.  Washington  and  Benj.  Franklin  (in  the  flesh!), 
Jacques  Pierrot,  Bear  Paw,  and  Meno-Wasi  (The  gal  the  class  of 
’52  wouldst  Share  a  Wigwam  With!)... Authentic,  packed 
with  action,  lots  of  adventure  and  a  little  romance... this  strip  has 
circulation  wampum  for  alert  editors!  For  sample  proofs  and 
prices,  phone,  wire  or  write  Mollie  Slott,  Manager... 

Chicaffo  Tribune"]%fe§v  Yarh  ]%etvs 

Nvwk  Buliainv.  .V«>ir  York 
Tribune  Toirt-r,  t'hlraQo 


Y  &  R’s  Bryson  Shows 
British  the  U.  S.  Way 


London — When  George  D.  Bry- 
so;i  arrived  in  London  to  establish 


their  profit  margins. 


Mr.  Bryson  believes  there  will  niethods. 


conducted  for  its  British  clients  na¬ 
tional  investigations  of  breakfast 
cereals,  washing  habits  and  strained 
baby  foods.  A  consumer  kitchen 
has  been  set  up.  Blind  taste  tests 
are  conducted.  And  clients  have 
come  to  see  the  value  of  all  these 


Edgar  G.  Harris 
Gets  Citation 
For  Journalism 


&  Rubicam  eight 
years  ago,  the 
only  office  space 
he  could  find  was 
the  rece p  t  i  o n 
room  of  a 
bombed-out  hotel 
ballroom. 

Boards  set  up 
on  sawhorses  and 
covered  with 
green  baize 
served  as  desks 
for  himself  and 
his  staff  of  two. 


resistance  on  the  part  of  British 


sary  to  do  the  job. 

“But  after  all,  necessity  is  the 
mother  of  invention.  Before  the 
war  British  companies  rarely  went 


University.  Miss. — Edgar  G. 
Harris  76-year-old,  editor  of  the 
IVest  Point  Daily  Times-Leader, 
was  awarded  the  1952  Lambda 


University  of  Mississippi. 

The  citation  was  presented  in 
Mr.  Harris’  absence  to  his  two 


—  «  ^  i*  .  -  -  C.^o.11  A  L  xrora  i_  Iiaiiia  /U-Vtai-VlU,  lliv 

a  “vest-pocket  edition’  of  Young  for  many  years  remain  an  innate  omaii  wonder,  when  Y&R  has  Point  Daily  Times-Leader 

&  Rubicam  eight  resistance  on  the  part  of  British  accomplished  such  feats  as  helping  awarded  the  195'*  Lambda’ 

years  ago,  the  r„  -  manufacturers  to  giving  the  agen-  ‘o  corner  25  perrent  of  Britain’s  Citation  for  excellence  in 

only  office  space  ^  jf  cies  the  kind  of  information  neces-  market  for  Tide  in  the  two  journalism  Friday  Nov  14  at  the 

he  could  find  was  sary  to  do  the  job.  y€ars  since  its  introduction.  University  of  Mississippi, 

the  reception  all,  necessity  is  the  General  Foods  Insisted  The  citation  was  presented  in 

room  of  a  mother  of  invention.  Before  the  Now  the  sixth  largest  agency  in  Mr.  Harris’  absence  to  his  two 

bombed-out  hotel  war  British  companies  rarely  went  Britain,  Y&R  established  its  Lon-  newspapermen  sons.  Sid  Harris  of 

ballroom.  •  in  for  volume  production.  They  don  offices  only  because  its  largest  Houston  and  Henry  Harris  of 

Boards  set  up  produced  as  much  as  they  could  American  client.  General  Foods,  West  Point,  during  the  annual  Ed- 

on  sawhorses  and  sell.  After  the  war,  they  were  able  asked  it  to  do  so.  General  Foods  ilors’  Short  Course  sponsored  by 

covered  with  to  sell  as  much  as  they  could  pro-  had  folded  its  British  business  in  the  Department  of  Journalism  of 

green  baize  duce,”  he  said.  1940  because  of  the  war.  At  that  the  University.  Miss  Grathan  Bri- 

served  as  desks  Bryson  “Now  things  are  changing.  They  time  the  corporation  asked  Y&R  if,  gance  of  West  Point,  a  journalism 

for  himself  and  ^  have  been  forced  into  volume  pro-  after  the  war,  the  agency  would  student,  made  the  award, 

his  staff  of  two.  duction  by  the  increase  in  wage  send  one  of  its  men  to  London  so  The  citation  read:  “As  editor  of 

V-2’s  and  buzzbombs  were  raising  scales,  by  the  rising  standard  of  that  General  Foods  could  have  an  •he  West  Point  Daily  Times-Lead- 

cain  with  London’s  topography,  living,  and  by  increased  competi-  American  -  type  advertising  service  E<lgar  Harris  has  exemplified 

But  Y&R  was  in  business.  lion  from  foreign  manufacturers,  here.  The  end  of  the  war  seemed  fhe  highest  ethical  standards  of 


Next  month,  when  Mr.  Bryson  As  advertising  becomes  more  nec- 
retums  to  America,  he  will  say  essary  to  them,  they  will  become 
goodbye  to  104  Y&R  employes,  to  more  coopierative.” 


remote  enough,  and  the  agency  •he  profession  of  journalism.  His 
agreed.  career  offers  proof  that  uncompro- 

In  1944  General  Foods  returned  mising  integrity  is  the  best  foun- 


a  plush  block  of  offices  on  Lon-  •here  will  be  for  many  years  Britain  and  held  the  agency  to  f™”  »  strong  and  independ- 

don’s  swank  Regent  Street,  to  a  a  continued  resistance  to  long-term  promise  Mr  Bryson  who  was  '^••^  newspaper.  Recognizing  the 
“vest-pocket  edition”  that  last  year  volume  planning,  Mr.  Bryson  pre-  number  two  man  on  the’American  heavy  responsibility  of  one  charged 
did  about  $4,000,000  in  billing.  d'cted,  and  that  places  an  addition-  General  Foods  account  and  who  '^‘‘h  the  direction  of  the  major 
He  leaves  his  post  as  managing  al  burden  on  the  agencies.  y&R  since  1935  mstrument  of  communication  in 


director  of  the  London  office  to 
become  a  vice  president  and  con- 


instrument  of  communication  in 


For  the  British  manufacturer,  his  community.  Edgar  Harris  has 


become  a  vice  president  and  con-  unl'ke  the  American,  is  usually  un-  pocket  edition  ”  proviucu  a  largc  pan  oi  me  icau- 

tact  supervisor  in  Y&R’s  New  York  billing  to  re-invest  his  small  profits  g  J945  ^  ership  which  has  made  his  corn- 

headquarters.  of  •he  first  years  in  or^r  to  build  clients  —  “Sanforized,” 

Select  List  of  Clients  for  a  greater  profit  in  the  future  ^oty  and  General  Foods.  Two  ^ 

U  1  u  U-  J  V  1  .  If  you’re  going  to  sell  only  10,-  ,  „  Rmthpr*  mhdHiariM  were  Strated  a  rare  skill  to  make  men 

He  leaves  behind  him  a  select  qqq  units  of  a  new  product  the  first  1040  think,  and  make  them  smile  when 

list  of  clients  who  have  gradually,  and  hope  to  sell  500,000  units  y^o  Cin  .rw^^  ^ 

and  in  some  cases  reluctantly,  ac-  jjj  third  year,  you’ve  got  to  set  .  ^  ^  ^ ^  t*  Harris  was  bom  in  Mont- 

c.p.ed  the  YiR  prindple  that  the  '“'J  u 

manufacturer  must  take  the  adver-  vertisino.  distribution  and  so  on—  **  “  highly-profitable  newspaper  work  at  Stewart 


tact  supervisor  in  Y&R’s  New  York  willing  to  re-invest  his  small  profits 
headquarters  •’f  •he  first  years  in  order  to  build 

Select'  List  of  Clients  ‘‘if 

„  ,  u  U-  J  V  1  .  ff  you  re  going  to  sell  only  10,- 

He  leaves  behind  him  a  select 


provided  a  large  part  of  the  lead¬ 
ership  which  has  made  his  com¬ 
munity  a  model  for  state  and  na¬ 
tion.  As  a  writer  he  has  demon¬ 
strated  a  rare  skill  to  make  men 


Using  agency  into  his  financial  con¬ 
fidence. 

This  above  all  has  been  Mr.  Bry- 


vertising,  distribution  and  so  on —  h„cinlcc  ”  "  — c— 1  --  nis  newspaper  worK  at  stewari 

as  though  you  were  selling  500,000  working  parttime  and  studying  un- 

the  first  year,”  Mr.  Bryson  said.  Buckingham  Going  Over  j^r  a  private  tutor  at  night.  At 

“Not  many  British  companies  can  Mr.  Bryson  will  be  succeeded  by  19  he  established  a  weekly  news- 
understand  that.  But  that’s  the  most  A.  O.  Buckingham,  who  was  for-  paper  at  Eupora.  Later  he  studied 
profitable  way  to  build,  and  the  merly  director  in  charge  of  the  law  at  University  of  Mississippi, 
most  profitable  way  that  advertis-  Sanforized  division  of  Cluett  Pea-  He  has  established  five  daily 


business. 

Buckingham  Going  Over 
Mr.  Bryson  will  be  succeeded  by 


son’s  tou^est  job  in  England.  For  understand  that.  But  that’s  the  most  A.  O.  Buckingham,  who  was  for 
traditionally  the  British  manufac-  profitable  way  to  build,  and  the  merly  director  in  charge  of  thi 
turer  has  regarded  the  advertising  .  nmfitnhlp  wav  that  advertis-  Sanforized  division  of  Cluett  Pea 


agency  as  something  one  might  just  create  a  demand  for  500,-  body  &  Co.,  and  a  director  of  the  newspapers  in  the  cities  of  Laurel, 

touch  U/ifh  a  Ifl-foTfct  ®  .  A  a _ ? _ VT _  TJ^aaI _ XMltic 


touch  with  a  10- foot  pole. 

Traditionally,  the  manufacturer 
sets  aside  a  certain  amount  of 
money  for  advertising  and  asks  his 


000  units.  Advertising  Club  of  New  York.  Hattiesburg,  and  West  Point,  Miss., 

Survev  Techniques  ^•■-  Buckingham  helped  to  found  Anniston,  .\la.,  and  Blytheville, 

’  .  and  was  a  director  of  the  Advertis-  Ark.  At  present  he  is  editor  of 

Media  research,  consumer  re-  .  Council,  and  was  chairman  of  one  of  the  smallest  newspapers  in 

cAov^/vn  r>/\nciinnop  toctA_tACTino  \&/ArA  v  >  .«  <•«« 


Mr.  Buckingham  helped  to  found  Anniston,  .\la.,  and  Blytheville, 
and  was  a  director  of  the  Advertis-  Ark.  At  present  he  is  editor  of 


agency  to  place  ads.  It  is  unusual  search  consumer  taste-testin^ere  ^  founding  member 

for  the  agency  to  be  given  any-  other  facets  not  fully  understoi^  or  Foundation, 

where  near  enough  information  appr^iated  by  the  British  Y&R  currently  an  ex-offi- 

about  how  many  units  of  the  prod-  introduced  Reading  and  Noting  sur-  director. 


the  United  States  to  have  full 
leased  wire  facilities. 

■ 

Nursing  Home  Series 
Wins  Kansas  Award 

Topeka,  Kan. — Robert  Town- 


uct  are  tc  be  manufactured,  what  veys  (similar  to  the  American  ,  11  j 

the  distribution  will  be,  what  the  Starch  surveys),  which  are  now  WmS  KanSOS  Award 

marketing  arrangements  are,  what  beginning  to  be  used  by  British  Heads  SOX  Chapter  Topeka,  Kan. — Robert  Town- 

the  profit  margin.  Nor  is  the  agen-  agencies.  Atlanta  —  Odom  Fanning,  send,  reporter  for  the  Topeka 

cy  asked  for  advice  on  any  of  these  9ur  clients  do  take  some  talk-  writer,  has  been  elected  Daily  Capital,  was  named  Nov.  22 

matters.  It  “just  isn’t  done.”  «ng  into  on  the  use  of  research^.  In  Atlanta  Professional  as  outstanding  mental  health  re- 

This  being  the  tradition,  most  ^  Chapter,  Sigma  Delta  Chi.  He  is  porter  for  1951  by  the  Kansas  As- 

_ ..  the  wav — Dioneerine  American  me-  ®  ^  _ _ t 


agencies  in  Britain  accept  the  situ-  the  way--pionecring  American  me- 
ation  and  work  more  or  less  in  the 

dark  Ott'y  ot'®  olher  big  agency,  J. 

But  Young  &  Rubicam,  Mr.  Bry-  Walter  Thompson,  had  previously 
son  told  Editor  &  Publisher,  re-  P‘“8ged  for  American  ways  here 
fuses  to  work  in  the  dark,  believing  “‘^blishmen 

it  is  good  business  neither  for  the  Y&R  s  London  office  as  a  recruit 
client  nor  for  the  agency.  Four  pioneering  ranks. 


information  officer  of  the  Com¬ 
municable  Disease  Center,  U.  S. 
Public  Health  Service,  and  former- 


sociation  for  Mental  Health. 

The  award  was  made  for  a 
series  of  14  articles  in  the  Capital 


plugged  for  American  ways  here 


ly  was  science  reporter  for  the  in  which  Mr.  Townsend  reported 


New  Museum  Items 


British  accounts  were  thrown  over 
by  the  agency  when  it  was  found 
that  the  manufacturers  were  un¬ 


conditions  in  some  400  nursing 
homes  in  Kansas.  He  received  a 
$50  check  and  a  certificate  of 
Achievement.  The  Capital  received 


That  the  job  has  been  successful  Chicago — Four  stones  -  three  a  bronze  plaque.  Jim  Reed,  exec- 


evident  from  the  volume  relics  from  Tangiers 


the  utive  editor,  accepted  the  award. 


of  “you’ve-raised-the-standards-of-  fourth,  found  near  Lockport,  Ill.,  Honorable  mentions  went 


able  to  cooperate.  Today  every  British-advertising”  letters  received  apparently  carved  in  1751  by  early  John  P.  McCormaJly  and  the  Hut- 

Y&R  client  has  come  round  to  giv-  from  both  clients  and  advertising  explorers — have  been  added  to  the  chinson  News-Herald;  Mary  Griece 

ing  the  agency  its  sales  figures,  rivals.  collection  in  the  Chicago  Tribune’s  and  the  Wichita  Eagle:  and  Joe 

though  some  still  will  not  tell  In  the  last  few  years  Y&R  has  historical  museum.  Lee  and  Topeka  State  Journal. 
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NEWSPAPER  LAW 


Bonus  Paid  to  Widow 
Held  Non-Taxable  Gift 


“gift”  or  “compensation”  was  be¬ 
fore  the  Supreme  Court  where  the 
decision  was  reversed  and  the 
bonus  held  a  gift  deductible  from 


By  Albert  Woodruff  Gray 


A  PAYMENT  made  by  the  Chica-  “We  agree  that 


“Certainly  where  all  the  facts 
and  circumstances  in  the  case,  in- 
r  eluding  the  express  stipulation  of 
the  parties,  clearly  show  the  mak¬ 
ing  and  the  intent  to  make  a  gift, 
it  cannot  be  converted  into  a  pay- 
man  may  ment  for  services  by  incorrectly 


Collectors  Out 
Of  Jobs  Under 
Unique  System 


go  (111.)  Tribune  to  the  widow  make  a  gift  to  an  old  employe  describing  it  in  the  consummating 


of  an  employe  who,  dying  at  the  without  meaning  it  as  ‘compensa-  resolutions,  as  a  bonus,” 
age  of  62,  had  served  the  greater  tion.’  though  probably  such  cases  court’s  opinion, 
portion  of  his  working  years  with  will  be  uncommon,  especially  if  “Some  stress  is  laid  on  the  rec- 


that  organization,  was  held  by  the  he  declares  that  the  payment  is  lo  ihe  effect  that  the  bounty 


Tax  Court  recently  to  be  a  non-  ‘in  recognition  of  past  services.  bestowed  in  recognition  of  past 


taxable  gift.  “We  will  assume  that  the  gift  loyal  services.  But  this  recital 

For  16  years  prior  to  his  death  would  be  nothing  more  if,  for  in-  amounts  to  nothing  more  than  the 

in  1944  Wilbert  E.  Macfarlane  stance,  the  donor  believed  what  he  acknowledgment  of  an  historic 

had  been  the  business  manager  had  paid  in  the  past  was  the  full  fact  as  a  reason  for  making  the 

and  assistant  secretary  of  the  pub-  measure  of  anything  the  employe  gifts.  A  gift  is  none  the  less  a  gift 
lishing  companv  as  well  as  vice-  was  then  ‘entitled’  to;  that  in  fair-  because  inspired  by  gratitude  for 

president  of  WGN,  a  subsidiary,  ness  he  did  not  ‘owe’  a  cent;  and  the  past  faithful  services  of  the 


and  assistant  secretary  of  the  pub 
lishing  companv  as  well  as  vice 
president  of  WGN,  a  subsidiary. 


After  the  death.  Col.  Robert  R.  that  anything  he  might  give  was  recipient 


McCormick 


Mrs.  not  only  beyond  what  the  law  Adopting  the  law  as  laid  down 


Macfarlane  was  in  need  of  finan-  would  exact  but  what  the  employe  in  this  earlier  tax  case  as  author- 


cial  assistance.  For  many  years  it  could  in  justice  demand. 


ity,  the  Tax  Board  said  last  month 


had  been  the  practice  of  the  Trib-  “Even  so  the  past  services  would  holding  this  payment  by  the 


line  to  drop  from  its  payroll  any  be  the  cause  of  the  gift  in  the  Tribune  to  Mrs.  Macfarlane’s 


employe  or  officer  of  the  company  sense  that  except  for  them  the  widow  a  nontaxable  gift. 


on  the  date  of  death.  Also  both  donor  would  never  have  been  “We  have  looked  to  the  intent 
employes  and  executives  were  in-  moved  to  spontaneous  generosity  of  the  payor  which  is  the  control- 
formed  when  they  entered  the  but  the  gift  would  not  pay  for  ling  factor.  The  evidence  shows 
service  of  the  company  and  the  services.  that  the  Tribune,  wishing  to  give 

periodically  afterwards  that  t'ne  “On  the  other  hand,  employers  financial  assistance  to  the  widow 
company  assumed  no  obligation  sometimes  feel  that  their  employes  of  this  employe  because  of  her  cir- 
for  the  payment  of  any  bonuses  have  never  been  paid  in  full;  that  cumstances,  was  advised  the  pay- 
and  that  any  they  might  receive  their  services  deserve  more  than  ment  would  constitute  a  gift  and 
in  the  future  not  only  were  not  an  they  have  received;  that  the  ac-  yet  be  deductible  from  the  corn- 
assured  part  of  their  income  but  count  between  them  is  not  quite  in  pany’s  gross  income  as  a  business 
might  or  might  not  be  paid  during  equitable  balance.  Such  gifts  are  expense.  Moreover  it  is  particular- 
the  subsequent  years.  ‘compensation’;  they  are  not  only  ly  significant  that  the  payment  was 

PaJH  resuU  of  past  relation  but  ntade  to  this  employe’s  widow 

they  are  a  return  specifically  al-  rather  than  his  estate.” 

The  Tribune  Company  here  paid  located  to  the  donee’s  services.”  _ 


the  subsequent  years. 

Nut  Paid  to  Estate 


rather  than  his  estate.” 


Mrs.  Macfarlane  the  amount  ap¬ 
proximately  of  her  husband’s 
salary  for  one  year,  making  the 


‘Spontaneous  Generosity' 
However  one  of  the  judges  of 


payment  directly  to  the  widow  and  that  court  raised  his  voice  in  dis¬ 


not  to  the  estate. 


sent,  “I  am  constrained  to  a  dif- 


Maryland  Officials 
Act  Mostly  in  Secret 

Baltimore — Sessions  closed  to 


The  pattern  of  the  transaction  ferent  conclusion.  To  my  mind  the  the  press  and  public  are  the  rule  of 


followed  closely  that  in  a  similar  facts  indicate  that  the  sharehold-  governing  bodies  in  four  of  the 


case  that  had  been  before  the  ers  of  this  employer,  by  reason  of  five  Maryland  counties  closest  to 


Supreme  Court  of 


United  selling  their  shares  for  such  fab-  Baltimore,  a  survey  by  the  Sun 


States  15  years  before.  There  an  ulous  sums,  were  moved  to  an  act  revealed  in  the  wake  of  a  Mary 


employe,  receiving  an  annual  of  ‘spontaneous  generosity’  rather  Innd  Press  Association  resolution 
salary  of  $6,000,  had  received  a  than  actuated  by  a  sense  of  moral  urging  open  meetings.  (E&P,  Nov. 
bonus  at  the  end  of  the  year  of  obligation  to  pay  for  services  8,  page  12.) 

$2,000,  which  the  Board  of  Tax  inadequately  compensated  in  the  survey  was  made  under  the 


Appeals  held  to  be  taxable.  past,  from  which  they  had  bene-  direction  of  City  Editor  Edwin  P. 

At  a  meeting  at  which  the  filed — if  that  distinction  is  to  be  Young,  Jr.,  who  is  chairman  of 

stockholders  of  the  employing  the  test  between  taxable  and  non-  the  Freedom  of  Information  Corn- 

company  had  decided  to  make  taxable  gifts.  mittee  of  the  Chesapeake  Associa- 


The  survey  was  made  under  the 
direction  of  City  Editor  Edwin  P. 


mittee  of  the  Chesapeake  Associa- 


this  bonus  payment  to  the  em-  “Not  until  after  the  shares  had  lion  of  the  Associated  Press. 


San  Bernardino,  Calif. — “The 
majority  of  publi^ers  do  not  real¬ 
ize  that  the  nevvspaper  is  a  ne¬ 
cessity,  not  a  luxury,”  says  James 
A.  Guthrie,  president  of  the  Sun 
Company  publishing  the  San  Ber¬ 
nardino  Sun  and  Telegram. 

That’s  the  reason  the  two  news¬ 
papers  have  been  able  to  eliminate 
circulation  collectors.  Instead,  the 
subscribers  are  billed.  They  pay, 
or  are  dropped.  And  they  pay, 
Mr.  Guthrie  reports. 

The  secret  of  a  billed  subscrip¬ 
tion  system  which  does  without 
collectors  and  collections  by  news- 
paperboys  lies  in  making  pay¬ 
ments  easy.  Also,  the  method 
was  adopted  when  hundreds  were 
on  waiting  lists  for  the  daily. 

Losses  have  been  consistently 
less  than  the  salary  of  a  single 
collector. 

The  pay-your-bill-if-you-want- 
the-paper  program  began  in  war¬ 
time  when  there  were  3,100  per¬ 
sons  on  the  waiting  lists.  Boys 
were  continually  entering  war  in¬ 
dustries,  leaving  uncollected  bills 
behind  them. 

The  Sun  and  Telegram  decided 
to  solve  its  problem  by  notifying 
subscribers  they  would  be  off  the 
circulation  list  if  payment  for 
home  deliveries  was  not  made 
within  30  days.  Startled  sub¬ 
scribers  who  overlooked  their  bills 
found  themselves  without  papers. 
Some  cried,  others  were  irate. 
They  went  to  the  bottom  of  the 
waiting  list. 

“The  vast  majority  of  persons 
have  to  have  a  local  newspaper," 
Mr.  Guthrie  emphasizes. 

Payments  are  made  ea.sy  by  the 
use  of  a  large  parking  lot  equip¬ 
ped  with  an  office  past  which 
subscribers  may  drive  in  each  di¬ 
rection.  Two  girls  are  on  the  go 
in  that  office  for  the  first  10  days 
of  every  month  to  handle  pay¬ 
ments  for  the  current  month’s 
billings.  One  person  is  on  duty 
the  balance  of  the  time. 

For  those  who  are  without 
autos,  a  large  central  market  col¬ 
lects  bills  for  the  newspaper  as 
well  as  for  utilities.  Others  may 
pay  by  mail. 


ploye  the  president  of  that  com-  been  sold  and  the  president  sug-  The  one  exception  was  Anne 
pany  had  said  in  reference  to  this  gested  that  it  would  be  ‘a  nice  and  Arundel  county  (home  of  the  cap- 
and  similar  payments;  “During  generous  thing’  to  show  their  ap-  'ffil  city  of  Annapolis  and  the 
these  years  while  we  were  strug-  preciation  in  the  form  of  a  gift  or  Naval  Academy.)  There,  the  Sun 
■gling  and  moving  forward,  we  honorarium;  was  the  matter  of  found,  the  8-man  Board  of  Com- 
have  had  the  loyal  support  of  a  these  payments  ever  considered.  missioners  meets  weekly  in  a  large 
number  of  employes.  It  would  be  “One  of  the  recipients  was  the  room  open  to  all. 


have  had  the  loyal  support  of  a  these  payments  ever  considered.  missioners  meets  weekly  in  a  large 
number  of  employes.  It  would  be  “One  of  the  recipients  was  the  room  open  to  all. 
a  nice  and  generous  thing  for  us  sister  of  an  employe  who  had  lost  However,  the  board  does  resort 
to  show  our  appreciation  and  to  his  life  some  years  before.  Cer-  fo  closed  discussions  prior  to  its 
remember  them  in  the  form  of  a  tainly  the  payment  to  her  was  open  meetings, 
gift  or  honorarium.”  purely  a  gift,  and  cannot  be  taxed  ■ 


a  nice  and  generous  thing  for  us  sister  of  an  employe  who  had  lost 
to  show  our  appreciation  and  to  his  life  some  years  before.  Cer- 


gift  or  honorarium.” 


The  Board  of  Tax  Appeals  held  as  compensation  for  services;  yet 
that  this  bonus  was  not  a  gift  but  there  is  nothing  to  indicate  that 


taxable  income.  When  the  appeal  the  payment  to  her  was  actuated 


Books  for  Children 

San  Francisco — ^The  San  Fran- 


from  that  decision  came  before  by  any  different  motive  from  the  cisco  Chronicle's  annual  feature 


the  Circuit  Court  of  .Appeals,  the  payments  to  the  others.” 


decision  was  affirmed  with  the  as¬ 
sertion  by  that  court; 


section  devoted  to  books  for  chil- 


Ten  months  later  the  controver-  dren  appeared  Nov.  16  as  a  20- 
sy  of  whether  this  bonus  was  a  page  tabloid  insert. 


China  News  Trial 
Put  Off  to  Jan.  19 

Trial  of  the  China  Daily  News, 
New  York  left-wing  Chinese  lan¬ 
guage  newspaper,  on  charges  of 
violating  the  Trading  with  the 
Enemy  Act  has  been  postponed 
until  Ian.  19.  The  trial  was  orig¬ 
inally  scheduled  to  begin  Nov.  18 
in  New  York  Federal  Court. 

The  newspaper,  its  president  and 
its  former  business  manager  were 
indicted  in  April  for  alleged  pub¬ 
lication  of  advertisements  for  two 
Chinese  banks,  explaining  how 
American  funds  could  be  transmit¬ 
ted  illegally  to  Communist  China 
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Newspapers  Give  Ploy 
To  New  Georgia  Port 

Savannah,  Ga. — Southern  news¬ 
papers  gave  full  treatment  to  the 
recent  dedication  of  the  $6,000,- 
000  Savannah  State  EXocks  of  the 
Georgia  Ports  Authority. 

The  New  York  Journal  of 
Commerce  ran  a  20-page  special 
section  on  state  port  development 
and  the  Savannah  Evening  Press 
and  Savannah  Morning  News  ran 
12-page  spefcial  sections.  The  At¬ 
lanta  (Ga.)  Journal-Constitution 
Sunday  magazine  included  a  four- 
color  photo  of  the  new  port  facil¬ 
ities  on  the  cover  with  a  story 
and  color  pictures  inside  the  week 
before  the  dedicati<Mi. 

Aerial  and  ground  photographs 
of  the  event  were  taken  for  use 
in  the  morning  Constitution  and  on 
the  Associated  Press  Wirephoto 
service. 

Newspapers  searched  for  a  de- 
scendent  of  Captain  Moses  Rogers 
who  sailed  the  first  steam-pro¬ 
pelled  ship,  the  “S.S.  Savannah," 
across  the  Atlantic  in  1819.  The 
search  ended  with  Bette  Anne 
Wildes,  a  great,  great  grandniece 
of  the  skipper.  She  unveiled  two 
plaques  at  the  ceremony. 


SNPA  Convention 

continued  from  page  12 


while  community  service  and  news 
column  objectivity. 

Thomas  N.  Schroth,  Brooklyn 
(N.  Y.)  Eagle,  told  of  that  pa¬ 
per’s  continuous  crusading  poli¬ 
cies  at  the  local  level.  At  the  out¬ 
set,  he  said  that  of  eight  newspa¬ 
pers  in  the  New  York  City  area, 
only  two  remained  objective  in 
the  heat  of  the  recent  political 
campaign.  The  others,  he  added, 
“turned  themselves  into  propa¬ 
ganda  sheets  for  whichever  party 
they  favored.”  He  did  not  men¬ 
tion  the  names  of  the  newspapers 
under  discussion. 

C.  W.  Orcutt,  Knoxville  (Tenn.) 
News-Sentinel,  warned  that  pub¬ 
lishers  must  raise  their  guard 
against  encroachment  by  their  fa- 


is  necessary,  he  said,  if  “we  are  to 
keep  from  becoming  free  publicity 

house  organs  and  have  enough  SHIRTSLEEVE  CONFERENCE  follows  new 
room  to  really  cover  significant  (jex.)  Times  Herald  circulation  department: 

local  news.”  .  ‘  ■  ’  ” 

I.  William  Hill,  Washington  (D. 

C.)  Star,  stressed  reader  con¬ 
fidence  in  both  the  news  and  ad¬ 
vertising  columns.  He  also  dis¬ 
cussed  the  importance  of  shorter 
sentences  to  increase  readability. 

Reducing  the  length  of  stories 
that  shouldn’t  be  long,  makes 
room  for  more  pictures  and  sto¬ 
ries,  and  cuts  down  on  jumps,  he 
said.  “Challenge  everything, 
come  up  with  new  ideas — avoid 
being  dull,”  concluded  Mr.  Hill. 

Circulation  Rates 

The  circulation  panel,  making 
its  initial  bow  on  an  SNPA  pro¬ 
gram,  was  headed  by  Jack  Estes, 

Dallas,  Tex..  SNPA  circulation 
consultant.  Members  of  the  panel  newspapers 
reported  on  circulation  rate  in¬ 
creases.  An  SNPA  survey  showed 
that  14  papers  have  recently  raised 
rates,  19  are  in  the  process  c.' 
raising  subscription  prices  and  20 
have  not  boosted  prices.  Those 
who  have  increased  their  prices 
reported  very  little  circulation  loss, 
with  some  showing  an  actual  gain. 

Circulation  men  on  the  panel  sug¬ 
gested  surveys  to  determine  the 
kind  of  paper  subscribers  want, 
rather  than  the  kind  of  paper  the 
front  office  thinks  they  want. 

A  four-member  forestry  panel 
headed  by  Ralph  B. 

Mobile  (  Ala.)  Press-Register, 
agreed  that  newspapers  should 
stress  the  need  for  conservation  of 
Southern  forests,  which  were  de¬ 
scried  as  having  the  greatest  po¬ 
tential  of  any  in  the  United  States. 

H.  F.  Ambrose,  president. 

Southwest  School  of  Printing,  said 
there  was  a  great  need  for  more 
trained  mechanical  men  in  the 
newspaper  field.  A  recent  study 
showed,  he  said,  that  last  year  15 
per  cent  of  the  mechanical  jour- 
"®)™cn  had  left  their  jobs, 
this  group,  3  per  cent  retired, 
per  cent  died,  “ 

editor 


their  jobs  for  various  reasons  and 
24  per  cent  went  into  the  armed 
services. 

“Our  first  job  is  to  create  a  de¬ 
sire  among  high  school  graduates 
to  become  printers,”  he  said,  “by 
showing  the  advantages  of  the 
printing  trade.” 

Press  Manning  Film 
Robert  H.  Spahn,  Oklahoma 
City  Oklahoman  and  Times,  pre¬ 
sented  a  motion  picture  study  of 
pressroom  operations.  The  film 
made  in  the  Oklahoma  City 
’  pressroom  and  was 
used  in  a  recent  pressmen’s  union 
arbitration  hearing,  involving  press 
mianning  said  Mr.  Spahn.  It  was 
of  designed,  he  said,  to  take  some  of  ^ 
the  mystery  out  of  pressroom  op-  * 
erations,  and  may  also  be  used  as 
a  job  training  film.  co 

At  the  opening  luncheon  on 
Thursday,  Mrs.  Mark  F.  (Willie 
Snow)  Ethridge,  wife  of  the  pub- 
lisher  of  the  Louisville  Courier- 
Journal  and  Times,  deflated  news¬ 
papermen  with  her  humorous 
challenge:  “Let’s  Talk  Turkey.” 

“It’s  impossible  to  take  them  as 
Chandler,  seriously  as  they  take  themselves,” 
she  said.  “They  think  they  know 
everything.  Yet,  it’s  amazing  how  W( 
wrong  they  sometimes  can  be.”  '*•' 

She  said  that  newspapermen  feed 
on  excitement,  talk  in  drama. 
think  of  themselves  as  romantic 
crusaders  and  “drink  everything  R’ 
except  water.” 

.‘\t  the  roundtable  conference 
for  papers  over  50.000  circulation, 

12  publishers  said  they  had  raised  newspapers  should 
local  advertising  rates  within  the  standardize  on  the  t 
past  six  months,  with  only  three  umn  and  roll  widths. 
Of  reported  any  ‘^e.-^ious”  reaction  national  advertisers 
,  2  from  their  advertisers.  newsprint  manufactur 

70  per  cent  left  1  he  question  of  whether  or  not  production  schedules. 

&  PUBLISHER  for  November  29,  1952 


II  was  neiier  to  get  me  same  c*  ^  u  *  ir 
amount  of  advertising  dollars  for  *  L^manOIlS  1X1  iLOrea 
less  space,  thus  saving  on  operat-  Omaha — The  Omaha  World- 

ing  costs,  was  debated.  Consensus  Herald  Good  Fellows  this  week 
was  that  big  volume  advertising  completed  sending  3,171  gift 
results  in  volume  sales  for  the  ad-  packages  to  servicemen  in  Korea 
vertiser.  Newspapers  must,  how-  whose  names  were  sent  in  by  rela- 
ever,  adjust  their  local  rates  to  lives.  The  World-JJerald  ran  a 
meet  the  increased  production  cost  coupon. 

of  setting  such  ads,  publishers  Each  package  contains  a  can  of 
pointed  out.  Retail  advertising  strawberries,  a  can  of  sardines,  a 
was  termed  one  of  the  “best  fea-  quarter-pound  fimit  cake,  a  half 
tures”  in  the  paper  and  is  classed  pound  of  nuts  in  the  shell,  two 
“fashion  news”  by  women.  packages  of  instant  coffee,  a  pack- 
Zoned  advertising  for  metropoli-  “8^  bouillon  cubes,  six  rolls  of 
n  newspapers  was  given  as  the  candy  drops,  a  6-oimce  package 
iswer  to  decentralized  shopping  of  ^8^-  **  ft^lf  pound  of  cheese;  a 
mters.  Neighborhood  news  and  quarter-pound  of  marshmallows,  a 
ivertising,  under  a  zoned  rate,  f’O’i  of  stationery  and  a  ball-point 
;lp  to  solve  the  problem.  pen  or  mechanical  pencil. 

Publishers  faced  with  television  packages 

-\mnptitinn  in  'lorpt'mpnt  COSt 


'Recession'  Priming 

continue J  from  page  10 

become  paramount,  he  thought, 
while  the  unions  swing  away  from 
industryw'ide  bargaining  to  a  whip¬ 
saw  strategy  in  which  they  hit  the 
most  profitable  segment  first.  Pay¬ 
roll  data,  he  said,  has  assumed 
major  importance  to  the  unions  in 
determining  the  condition  of  a 
business  which  can  pay  employes 
above  the  contract  rate. 

It  was  unfortunate,  the  Profes¬ 
sor  opined,  that  newspaper  stories 
deal  chiefly  with  disputes  and 
hardly  any  space  is  given  to  peace¬ 
able  settlements.  Newsmen  men¬ 
tioned  the  difficulty  they  have  get¬ 
ting  information  on  contracts  ne¬ 
gotiated  without  strikes  or  crises. 
Only  in  the  latter  cases,  they  said, 
does  the  problem  fall  into  the 
public  domain. 

Prof.  McKelvey,  who  recently 
mediated  successfully  a  transit 
strike  in  Rochester,  gave  a  de¬ 
tailed  account  of  the  emergency 
strike  section  of  the  Taft-Hartley 
Act.  how  it  has  been  applied,  and 
how  it  has  provided  a  heating-up 
period  rather  than  a  cooling-off 
period. 

“It’s  well  that  the  law  contains 
an  emergency  section.’*  said  Prof. 
McKelvey,  “since  so  many  of  its 
other  sections  create  crises  and 
em“rgencies.’’ 

The  law,  intended  as  a  blanket 
to  prevent  critical  disputes  in  in¬ 
dustry,  is  “not  even  a  cotton 
blanket  to  keep  us  warm”  in  mine 
strikes  and  such,  she  said. 

Much  Depends  on  Press 
In  respect  of  the  press.  Prof. 
McKelvey  petitioned  for  complete 
accuracy  and  understandable  re¬ 
porting.  She  observed  that  “strike 
waves”  could  be  created,  by  cumu¬ 
lative  reporting,  just  as  Lincoln 
Steffens  built  up  crime  waves  in 
muckraking  days. 

One  danger  of  press  activity 
here,  she  cautioned,  is  the  confu¬ 
sion  it  creates  in  the  public  mind 
due  to  the  fact  that  the  Bureau 
of  Labor  Statistics  relies  upon 
newspaper  clippings  as  its  prin¬ 
cipal  source  of  information  on 
work  stoppages.  The  columns  of 
coverage  given  to  national  emer¬ 
gency  strikes  also  influence  the 
public’s  concept  of  the  importance 
of  such  situations. 

In  the  steel  dispute.  Prof.  Mc¬ 
Kelvey  said,  the  pre.ss  did  a  poor 
job  of  interpreting  the  recommen¬ 
dations  made  by  the  Wage  Sta¬ 
bilization  Board.  The  figure  of 
26  cents  an  hour  was  erroneous, 
she  pointed  out;  the  correct  fig¬ 
ures  was  18  cents,  but  the  press 
shouldn’t  be  blamed  so  much  as 
the  Board  itself  for  framing  such 
a  complicated  contract. 

“Such  technical  facts  can’t  be 
communicated  to  a  person  less  in¬ 
formed  than  the  reporter  if  the 
reporter  himself  doesn’t  under¬ 
stand  them,”  she  said. 

The  whole  theory  of  getting  the 
facts  out,  she  add^.  is  that  pub¬ 


lic  opinion  can  become  leverage 
for  forcing  the  parties  to  settle. 
Yet,  in  the  steel  case,  she  said, 
letters  to  the  Board  reflected  the 
confusion  in  the  public’s  mind, 
and  this  was  the  condition  which 
inspired  thinking  along  the  lines 
of  censorship. 

Cycle  Notion  Dispelled 
Facts  gathered  by  economics 
have  exploded  the  old  notion  of 
a  pattern  in  business  cycles;  a  de¬ 
pression  doesn’t  come  on  a  sched¬ 
ule  like  the  mail  train,  declared 
Prof.  Tolies,  leading  up  to  a  self- 
imposed  question:  Are  we  headed 
for  a  depression?  His  answer  was 
a  flat  “Yes.” 

The  slump  will  occur  around 
mid- 1953  but  its  severity,  he  ven¬ 
tured,  depends  upon  the  political 
decisions  not  yet  made.  He  would 
guess  the  recession  would  resemble 
the  one  of  1948-49  with  gradual 
improvement  following  after  a 
year.  In  compiling  this  predic¬ 
tion,  the  Professor  said  he  was 
assuming  we  don’t  have  a  large- 
scale  war. 

The  period  of  steeply  rising 
prices  is  coming  to  a  close,  he 
elaborated.  To  stave  off  the  re¬ 
cession,  he  said  decisions  must  be 
made  by  March  as  to  the  amount 
of  tax  reduction  that  can  be  ex¬ 
pected.  but  he  feels  it’s  too  much 
to  expect  “the  lucky  combination” 
so  soon.  Softening  the  anticipated 
slump,  he  said,  will  be  the  sta¬ 
bility  factors  that  have  accrued 
through  government  action  since 
1933. 

During  the  recession  he  sees 
unemployment  amounting  to  10 
per  cent,  in  contrast  to  four  per 
cent  now.  The  post-recession 
period  he  pictured  as  one  in  which 
there  will  be  real  economic  prog¬ 
ress,  with  reduced  profit  margins 
and  a  slowly  fallin®  price  level — 
“a  different  world  than  we’ve 
known  for  the  last  decade.” 

Coming  News  CPmate 

Labor  news,  he  said,  will  de¬ 
velop  in  a  different  economic  at¬ 
mosphere.  Next  Spring  will  be 
labor’s  last  chance  to  get  across- 
the-board  increases  and  far-sighted 
management  will  put  up  greater 
resistance,  foreseeing  the  inability 
to  pass  along  price  increases  to 
eager  buyers.  Wage  rises,  he  fore¬ 
sees.  will  be  a  real  threat  to  the 
solvency  of  one  business  after  an¬ 
other.  whereas  none  but  a  really- 
sick  business  has  been  shut  up  by 
wage  boosts. 

Prof.  Tolies  anticipates  that 
management  will  advance  the  in- 
ability-to-nay  argument  in  an  ef¬ 
fort  to  win  productivity  clauses 
and  there  will  be  some  attempt  by 
management  to  cut  wafees.  Others 
will  reduce  costs  by  eliminating 
premium  work,  increasing  tasks, 
setting  incentive  standards,  laying 
off  slow  workers,  putting  superior 
workers  on  the  low  end  of  the  pay 
scale.  If  the  depression  lasts  long 
enough  to  tempt  management  to 
dispossess  unions,  then  “we’ll  have 
bitter  times  indeed,”  said  Prof. 
Tolies. 


The  real  task  on  the  national 
emergency  level,  he  offered,  is  to 
persuade  labor  and  management 
that  less  government  intervention 
is  desirable;  that  the  risks  of 
agreeing  are  preferable-  to  the 
risks  of  failing  to  agree. 

Prof.  Ralph  N.  Campbell  told 
how  the  school  of  I  and  LR,  es¬ 
tablished  only  a  few  years  ago,  is 
reaching  out  from  the  campus 
with  its  extension  work  to  both 
unions  and  industry  in  an  effort  to 
build  the  groundwork  of  sensible 
labor  relations.  More  than  300 
resident  students  are  taking  courses 
at  the  school  and  the  graduates 
are  in  demand  in  both  manage¬ 
ment  and  unionism. 

The  ineptitude  of  organized  la¬ 
bor  in  the  field  of  politics  was 
traced  by  Prof.  Maurice  F.  Neu- 
feld  who  described  the  average 
union  leader,  since  the  Jacksonian 
age,  as  being  less  sagacious  than 
the  average  ward  politician.  It 
would  be  very  difficult  to  prove 
Labor’s  influence  in  the  election 
of  Franklin  D.  Roosevelt  and  the 
role  it  played  in  the  1952  election 
is  not  clear,  said  Prof.  Neufeld. 

Gompers,  the  “Old  Fox,”  was 
aware  of  the  lack  of  talent  for 
political  action  in  labor  unions, 
he  asserted. 

‘Ton  Much  Reporting’ 

Called  to  the  chair  to  give  the 
news  outlook,  Mr.  Raskin  opened 
with  the  observation  that  “there’s 
a  feeling  rampant  that  newspapers 
do  too  much  reporting  of  the  la¬ 
bor  scene;  they  should  dutifully 
report  only  what  Labor  and  Man¬ 
agement  want  the  public  to  know.” 

Newspapers,  for  the  most  part, 
tend  to  be  too  objective  in  this 
field  of  reporting,  Mr.  Raskin 
thought.  They  are  not  critical 
enough  of  the  handouts  which  are 
not  intended  to  clarify  the  situa¬ 
tion  but  to  confuse  it  more.  Also, 
he  remarked,  a  balanced  space 
presentation  in  a  labor  dispute  is 
not  very  realistic  journalism. 

Mr.  Raskin  said  he  looks  for 
a  continuance  of  the  conservative 
philosophy  in  the  leaders  who  re¬ 
place  Murray  and  Green. 

“If  Mr.  Gompers  returned  to  a 
meeting  of  the  AFL  executive 
committee  today,”  said  Mr.  Ras¬ 
kin,  “he  would  recognize  everyone 
and  call  him  by  his  first  name.” 

What’s  Ahead 

Prof.  Earl  Brooks  took  the  fi¬ 
nal  turn  at  peering  into  the  crystal 
ball.  For  the  possible  guidance 
of  labor  news  reporters  he  saw: 

1.  Management  and  labor  in 
more  earnest  collective  bargain¬ 
ing  without  government  interven¬ 
tion. 

2.  A  firmer  attitude  by  manage¬ 
ment  toward  unions  but  no  real 
retaliation  for  the  advantage  en¬ 
joyed  by  unions  in  the  last  20 
years. 

3.  Increased  demands  for  fringe 
benefits,  guaranteed  annual  wage 
and  severance  pay. 

4.  More  attention  by  manage¬ 
ment  to  the  white  collar  workers 
and  supervisors. 


5.  Decentralization  of  industry 
with  branch  offices  having  autoo-  i 
omy  in  personnel  matters. 

6.  Management  sharing  more  ia 
community  affairs,  less  on  the  pa¬ 
ternalistic  plane  and  more  on  a 
joint  relationship  with  civic  or¬ 
ganizations.  “Barbers  and  beau¬ 
ticians  loom  large  as  communi¬ 
cations  agents.” 

7.  Increased  mechanization  and 
modernization  of  plants. 

8.  Greater  utilization  of  the 
aged  and  disabled,  with  selective 
rather  than  mandatory  retirement. 

9.  Union  pressure  for  shorter 
workweek,  greater  penalties  for 
holiday,  overtime,  etc. 

10.  Profit  sharing  as  a  means  to 
improving  production. 

■ 

Daily's  Big  Billboard  ' 
Inspires  Safety  Race 

Columbus,  Ohio — Erection  of 
a  giant,  multi-colored  billboard  on 
the  City  Hall  lawn  here  as  part  of 
the  Ohio  State  Journal’s  traffic 
safety  campaign  recently  inspired 
a  “deathless  days”  contest  between 
Columbus  and  Toledo. 

When  General  Manager  H.  G. 
J.  Hays  of  the  Ohio  State  Safety 
Council,  Cleveland,  read  of  the 
Journal’s  signboard,  he  wrote  the 
newspaper; 

“May  I  congratulate  you  on  this 
public  service?  The  sign  is  an  ex¬ 
cellent  way  of  bringing  public  at¬ 
tention  to  the  traffic  fatality  situ¬ 
ation.” 

Expressing  special  interest  in  the 
“deathless  days”  tabulation  on  the 
big  sign,  Mr.  Hays  wrote  Colum¬ 
bus’  Mayor  James  A.  Rhodes  sug¬ 
gesting  competition  with  Toledo 
throughout  1953.  Purpose  of  the 
contest  would  be  to  see  which  city 
could  chalk  up  the  longest  period 
without  a  traffic  death.  The  mayor 
accepted  the  challenge. 

Toledo  and  Columbus  are  the 
only  Ohio  cities  in  the  300,000- 
to-400,000  population  range. 

The  Journal’s  sign  bears  the  por¬ 
trait  of  a  grim-faced  policeman 
carrying  the  body  of  a  small  girl, 
killed  in  traffic.  It  also  tells  the 
passerby: 

“This  Killing  Must  Stop!  You 
Can  Help.” 

Traffic  death  totals  are  kept  up 
to  date  for  this  year  and  for  the 
corresponding  period  of  1951. 

■ 

Lorton  Ranch  Sold 

Tulsa,  Okla. — ^The  3,470-acre 
ranch  near  Claremore  owned  by 
the  late  Eugene  Lorton,  owner- 
publisher  of  the  Tulsa  World,  has 
been  sold  by  his  widow,  Mrs- 
Maud  Lorton  Myers,  to  Everett 
Lowrance,  New  Orleans  fruit  iO’ 
porter. 

■ 

Press  Room  Fire 

Houston,  Tex. — A  late  morning 
street-sale  edition  of  the  Houst^ 
Post  was  delayed  about  30  min¬ 
utes  Nov.  20  while  firemen  W' 
tinguished  a  waste-paper  blaze  i® 
the  press  room. 
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PHOTOGRAPHY 


This  Bodine! — Here*s 
A  Master  Craftsman 


By  James  L  CoUings 

A  NEWSPAPER  photographer 
stood  on  a  Maryland  mountain 
that  overlooks  the  center  of  the 
state’s  apple  belt 
He  was  thinking 
of  making  a  pic¬ 
ture. 

He  noticed 
that  the  sky  was 
overcast,  rebel  i- 
ous,  with  just 
a  suggestion  of 
sunshine.  The 
val  1  e  y  below 
formed  a  swirl¬ 
ing  pattern.  Two 
farmers  were  Bodine 
close  by,  picking  apples.  He  liked 
what  he  saw  and  decided  to  make 
the  picture. 

He  placed  the  farmers  in  the 
foreground  with  their  backs  to  the 
camera,  with  their  bodies  in  re¬ 
laxed  working  position.  He  used 
apples  hanging  from  their  boughs 
as  a  foreground,  overhead  frame, 
and  then  he  made  the  picture  he 
had  planned  so  carefully.  It  was 
a  beautiful  photograph. 

One  of  the  Best 
A.  .Aubrey  Bodine,  photograph¬ 
ic  director  of  the  Baltimore  Sun¬ 
day  Sun  magazine,  is  one  of  the 
great  newspaper  photographers  of 
our  time.  His  pictures  have  been 
exhibited  all  over  the  world,  and 
he  has  won  countless  medals  and 
thousands  of  dollars  in  cash 
prizes.  Now  he  has  done  a  picture 
hook  of  his  home  state  called 
“My  Maryland.” 

Aubrey  doesn’t  say  how  long  he 
stood  there  on  the  mountain 
studying  his  picture,  or  even  how 
many  days,  weeks  or  months  he 
waited  for  what  he  considered  the 
right  moment.  But  you  can  be 
sure  it  was  some  time  and  that 
no  other  moment  would  do.  He 
has  told  people  he  has  waited  as 
long  as  a  year  for  a  picture.  This 
had  to  be  right  and  that  had  to  be 
right.  The  Careful  Planner  won’t 
accept  less.  The  Patient  Plotter 
does  with  the  history  and  heritage 
and  tradition  of  Maryland  what 
Karsh  does  with  a  person’s  face. 

“My  Maryland” — 128  pages, 
170  Bodine  pictures  —  is  sensi¬ 
tive,  well  edited,  a  thing  to  love.  It 
IS  the  work  of  more  than  25 
years.  During  that  period,  Au¬ 
brey  traveled  from  the  beaches  of 
the  Atlantic  to  the  heights  of  the 
Appalachians.  He  flew  in  planes, 
went  underground  with  cave  ex¬ 
plorers,  observed  the  sun  dip  into 
ate  with  the  guy.  worried 
about  his  mortgage,  watched  the 
anger  of  a  steel  mill,  lashed  him- 
^If  to  fishing  boats,  saw  the  snow 
■all  around  a  church  steeple. 


stood  by  as  farmers  plowed  the 
earth  and  laughed  with  the  folks 
who  make  old-fashioned  apple 
butter. 

Heart  &  Roses 

He  did  all  this  with  his  heart 
in  his  eye  and  the  smell  of  roses 
on  his  lens.  He  made  Spring  1 50,- 
000  tulips  strong  and  Winter  a 
(Sold  field  and  the  Washington 
Monument  a  finger  of  light  and 
the  famous  white  steps  of  Balti¬ 
more  a  cubist  design.  There  are 
no  words  to  describe  the  feeling 
and  the  beauty  of  what  Aubrey 
has  captured. 

At  least  there  certainly  aren’t 
here.  Get  a  copy  of  “My  Mary¬ 
land”  and  then  you  will  under¬ 
stand.  This  book  is  evidence  of 
what  an  artist  can  do.  (Camera 
Magazine,  217  E.  25th  St.,  Bal¬ 
timore  18,  Md.  $7.50.) 

Graflex  Contest 

Graflex  announces  that  it  has 
incorporated  into  its  1953  photo 
contest  a  special  press  division, 
thus  offering  news  cameramen 
“the  best  opportunity  ever  to 
share  in  the  doubled  $10,000 
prize  money.” 

The  company  says  no  model  re¬ 
leases  will  be  required  for  pictures 
submitted  in  this  division,  which 
is  open  only  to  professional  pho¬ 
tographers. 

However,  it  is  explained,  news 
cameramen  are  not  limited  only  to 
this  press  division.  They  may 
compete  also  in  the  professional 
class  of  the  black-and-white  di¬ 
vision.  the  color  division  and  the 
picture-story  division.  Model  re¬ 
leases  must  be  attached  to  the  back 
of  pictures  in  these  classes  or  the 
entry  won’t  be  judged. 

“A  big,  new  feature  of  the 
1953  contest,”  says  Graflex,  “is 
the  new  pioture-story  division.  A 
total  of  $3,150  will  be  offered  for 
the  eight  winning  picture  stories. 
.  .  .  These  picture  stories  may  be 
in  color  or  black  and  white  and 
must  consist  of  four  or  more  pic¬ 
tures  which  tell  a  story  or  convey 
an  idea.  Captions,  if  needed, 
must  be  attached  to  each  print. 
No  story  is  eligible  if  it  has  ap¬ 
peared  in  any  publication  with  a 
circulation  of  over  200,000.” 

The  contest  runs  from  Dec.  15, 
1952,  to  Feb.  15,  1953. 

Add  Grailex 

Graflex  also  has  a  word  to 
say  on  the  1953  Graflex-INP  Press 
Fellowship. 

The  company  reminds  that  this 
is  the  third  annual  fellowship 
award.  It  is  made  to  the  contest¬ 
ant  whom  the  judges  consider  the 
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most  promising.  The  winner  will 
cover  news  assignments,  work  in 
the  International  News  Photos 
photo  labs,  sit  with  editors,  go  car 
prowling  and  participate  in  special 
events,  courtesy  of  Graflex. 

Missouri  Workshop 

The  fifth  Missouri  University 
School  of  Journalism  Photo  Work¬ 
shop  will  be  held  May  10-18.  The 
group  will  meet  at  Missouri  Uni¬ 
versity,  at  Columbia,  then  go  to 
Boonville,  Mo.,  to  set  up  the 
workshop.  Applications  for  the  lim¬ 
ited  enrollment  will  be  accepted 
on  a  first-come,  first-served  basis, 
reports  the  school. 

No  Creditlines? 

Overheard  at  a  session  of  the 
American  Association  of  Sunday 
and  Feature  Editors: 

“I  suppose  it  was  in  a  moment 
of  pique  that  we  discontinued  cred¬ 
it  lines  on  pictures.  We  found 
that  too  many  photographers  were 
going  elsewhere  when  we  gave 
them.” 

Also: 

“I  think  it’s  important  to  real¬ 
ize  that  both  the  photographer 
and  the  writer  make  contributions 
.  .  .  oftentimes,  the  photographer 
more  so  than  the  writer.” 

Photographers  Request 
Tighter  Assault  Low 

Los  Angeles  —  It  is  virtually 
impossible  to  prosecute  a  battery 
case  against  a  person  who  assaults 
a  news  photographer,  a  legislative 
committee  was  told  here  last 
week. 

For  that  reason,  the  committee 
was  told,  tighter  laws  are  needed 
to  protect  working  newspaper 
photographers  and  reporters  on  as¬ 
signment  from  unprovoked 
attacks. 

The  tighter  laws  were  advo¬ 
cated  by  newsmen  at  a  hearing 
before  the  State  Assembly  Interim 
Judiciary  committee  called  at  the 
request  of  the  Los  Angeles  Press 
Photographers  Association  and  the 
Greater  Los  Angeles  Press  Club. 

The  present  assault  and  battery 
section  of  the  state  penal  code 
requires  that  malice  be  proved  in 
prosecuting  any  person  accused  of 
attacking  a  reporter  or  photogra¬ 
pher. 

Seven  photographers  described 
for  the  committee  their  own  re¬ 
cent  experiences  in  which  they 
were  assaulted  or  their  equipment 
destroyed  while  covering  news 
stories. 

The  witnesses  were  Harry  Wat¬ 
son,  KTTV;  Howard  Ballew,  Her¬ 
ald-Express;  Floyd  McCarthy,  Ex¬ 
aminer;  Nelson  Tiffany,  Mirror; 
Dick  Oliver,  Julian  Robinson  and 
Paul  Calvert,  Times. 

m 

Schechter  in  PR 

A.  A.  Schechter  has  resigned 
from  the  National  Broadcasting 
Company  executive  staff  to  form 
his  own  public  relations  firm  in 
New  York  City. 


Agreement  Set 
On  Pictures  of 
Crown  Jewels 

London — American  photo  agen¬ 
cies  last  week  secured  a  “reason¬ 
able  compromise”  with  Crown 
representatives  on  world-wide  dis¬ 
tribution  of  new  pictures  of  the 
Crown  Jewels.  (l^P,  Nov.  22, 
page  59)., 

Most  important  of  the  points 
won  by  the  agencies  is  that  dupli¬ 
cate  transparencies  can  now  be 
made  of  the  13  color  pictures. 
Under  the  prior  agreement  wirti 
the  Crown,  prints  could  be  made 
only  from  the  original  negatives. 
This  would  have  made  wide  dis¬ 
tribution  impossible,  as  only  one 
set  of  originals  is  provided  for  the 
American  press. 

This  week  a  master  set — which 
will  serve  as  a  sight  set — was  sent 
to  America.  Picture  agencies  will 
inspect  them  and  decide  on  the 
number  of  transparencies  they  will 
want. 

For  every  transparency  ordered. 
10  guineas  ($29.40)  must  be  paid 
to  the  Fleet  Street  photo  pool.  Part 
of  the  money  will  go  to  Crown 
copyright  fees;  the  rest  will  be  used 
to  cover  the  costs  of  taking  the 
pictures.  The  pool  spent  about 
$1,000  to  get  the  pictures. 

Sets  of  13  black-and-white  pic¬ 
tures  of  the  jewels  also  have  been 
sent  to  America.  For  each  picture 
used  a  nominal  copyright  fee  of 
about  $1  will  be  paid  to  the  Crown. 

Both  sets  will  be  for  publication 
Dec.  8. 

Agencies  also  convinced  Crown 
representatives  that  they  could  not 
be  responsible  for  ensuring  that 
every  transparency  is  back  in  the 
hands  of  Crown  officials  by  the 
end  of  next  year,  nor  could  they 
be  responsible  for  providing  a  list 
of  every  publication  that  prints 
the  pictures. 

The  Americans  lost  their  fight 
to  pay  a  block  price  for  use 
abroad.  Or  rather,  they  gave  up 
when  they  heard  what  the  block 
price  would  be. 

Crown  representatives  stuck  to 
their  insistence  that  the  pictures 
must  bear  the  words  “Crown 
Copyright  Reserved,”  that  pictures 
be  used  as  news  only  and  that 
captions  must  be  appropriate. 

The  photo  agency  head  who  de¬ 
scribed  the  new  agreement  as  a 
reasonable  compromise  added,  “At 
least  we’ve  seen  to  it  that  every 
American  publication  that  wants 
the  pictures  will  be  able  to  get 
them.” 

■ 

$10  Rebate  Ends 

Montreal — A  rebate  of  $10  a 
ton  on  newsprint  sold  to  Quebec 
newspapers  will  end  Jan.  1.  Sup¬ 
pliers  have  given  notice  that  the 
price  will  go  from  $109  to  $119 
because  of  increased  costs  under 
new  labor  contracts.  The  rebate 
has  been  in  effect  since  June. 
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I, 


Courier  Express-m. . 
♦Courier  Exprcss-S . 
News-e . 


Oct.  Linage  Up 
7.1;  Financial 
Shows  Only  Dip 

October  linage  came  to  245,- 
003,540  lines,  a  gain  of  7.1  per 
cent  over  the  same  month  in  1951, 
according  to  Media  Records  study 
of  52  cities. 

Total  for  the  year  to  date  was 
2.050,721,835,  up  0.8  per  cent. 

On  the  monthly  basis  percentage 
gains  were  reported  as  follows: 
retail,  including  department  stores, 

7.8;  department  stores  only,  7.1;  Sim-Times.<i 
general.  3.8;  automotive,  5.8;  to- 
tal  display,  6.5;  classified,  9.2. 

A  loss  of  7.8  was  registered  by 
financial  advertising. 


BUFFALO,  N.  Y. 

1952 


1,003,540 

986,180 

2,879,950 


1951 

913,005 

827,090 

2,639,410 


Newspaper  Linage — 52  Cities 

(( omiiileil  by  KIMTOK  &  FI'Bl.I.SHER  from  .Mfdia  l{<H'ordg  meaHiirpnirnts) 


Grand  Total .  4,869,670  4,379,505 

•  Includes  .\MERIC.\X  WEEKLY. 
41,966  lines. 

CAMDEN,  N.  J. 

Courier-Post-e .  1.338,123  1,215,2.33 

CHARLOTTE,  N.  C. 

Xews-e .  1,232,683  1,032,222 

Observer-m .  1,464,917  1,237,615 

tObserver-S .  601,942  .515,989 


Grand  Total .  3,299,542  2,785,826 

t  Includes  THIS  WEEK,  70,661  lines. 

CHICAGO,  ILL. 

Tribune-m .  3,164,365 

Tribune-S .  1,582,292 

tDaily  News-e .  1,892,646 

llerald-.\nierican-e. .  1 ,059,080 


*I  lerald  -.\merican-S 


322,131 

1,261,947 

350,108 


.3,010,848 
1.. 51 1,684 
1,848,674 
1.064,153 
343,230 
1,217,427 
309,615 


Compiled  by  Media  Records 


AKRON,  OHIO 

1952 

Beacon  Joumal-e. . .  2,492,989 

JBeacon  Joumal-S. .  822,345 


1951 

2,212,242 

722,663 


Grand  Total .  3,315,334  2,934,905 

§  Includes  PARADE,  44,348  lines. 

ALBANY,  N.  Y. 

Knickerbocker- 

Xews-e .  1,428,884  1,.383,154 

Times  Union-m.  .  . .  957,577  851,448 

♦Times  Union-S _  523,823  448,424 


Grand  Total . 

*  Includes  AMERIC.AN 
41,966  lines  and  COMIC 
30,641  lines. 

ALBUQUERQUE,  N.  M 

J  oumal-m .  1 ,077 ,264 

iJoumal-S .  274,100 

Tribune-e .  1,043,793 


Grand  Total .  9,6.32,569 

♦  Includes  .AMERIC.AX 
41,966  lines  and  COMIC 
30,641  lines. 

t  Includes  THIS  WEEK,  70,661  lines 
5  Includes  PAR.ABE,  44,348  lines. 

CINCINNATI,  OHIO 

Enquirer-m .  1,399,022  1,222,564 

•tEnquirer-S .  1,251,353 

Post^e .  1,529,927 

Times-Star-e .  1,517,548 


9,305,631 

WEEKLY, 

WEEKLY, 


1,178,197 

1,536,5.39 

1,601,462 


Grand  Total .  5,697,850  5,5.38,762 

♦  Includes  AMERIC.AN  WEEKLY. 
41,966  lines. 

1  Includes  THIS  WEEK,  70,661  lines. 

CLEVELAND,  OHIO 


Plain  Dealer-m .  2,061,703 

♦tPlain  Dealer-S.  . .  1,676,89.1 

News-e .  948,371 

Press-e .  2,689,099 


2,910,284  2,683,026 
WEEKLY, 
WEEKLY. 


898,463 

204,885 

897,533 


1,686,059 

1,407,803 

960,202 

2,585,994 


Grand  loUl .  7,376,066  6,640,058 

♦  Includes  AMERICAN  WEEKLY, 
41,966  lines. 

t  Includes  THIS  W  EEK,  70,661  lines. 
COLUMBUS,  OHIO 
Eispatcb-e .  1,843,885 


Grand  Total .  2,395,157  2,000,881 

{Includes  PARADE,  44,348  lines. 

ANDERSON,  IND. 

Bulletin-e .  1,023,507  880,511 

Herald-m .  666,224  519,723 

Herald-S .  178,766  154,282 


Dispatch-S , 

Citizen-e . 

Citizen-S . 

Ohio  State  Joumal-m 
Star-w . 


977,555 

754,958 

297,786 

620,266 

78,755 


1,748,7.30 

920,774 

756,748 

297,683 

645,313 

71,053 


Grand  Total .  1,868,497  1,554,516 

ATLANTA,  GA. 

Constitution-m .  1,619,991  1,287,954 

Joumal-e .  2,366,650  2,078,591 

Journal  &  Const.-S.  777,401  790,132 


Grand3otal .  4,573,205  4,440.301 

DALLAS,  TEXAS 

News-m .  2,151,613  1,945,774 

tNews-S .  764,548  698,295 

Times  Herald-e  .  .  .  2,538,896  2,271,643 

Times  Herald-S _  708,848  615,309 


Grand  Total .  4,764,042  4,156,677 

ATLANTIC  CITY,  N.  J. 

Press-Union  (see 

Xote) .  787,976  News-S 

Press-S .  193,279 


Grand  Total .  6,163,905  5,531,021 

t  Includes  THIS  WEEK,  70,661  lines. 

DAYTON,  OHIO 

Joumal-m .  1,645,111  1,495,903 

Xevrs-e .  2,180,460  2,109,882 

.  680,081  707,869 


(irand  Total. 


Grand  Total .  981,255  . 

XoTE:  Press  (m)  and  Union  (e)  sold  in 
combination.  Linage  of  one  edition.  Press 
(m)  only,  is  given. 

BALTIMORE,  MD. 

♦American-S .  610,303  .563,899 

Xews-Post-e .  1,676,805  1,734,644 

Sun-m .  1,402.857  1.316,705 

i5un-e .  2,476,677  2,353,379 

tSun-S .  1.252.6.33  1,125.963 


Grand  Total .  7.419,275  7,094,590 

*  Includes  -AMERIC.AN  WEEKLY, 
41,966  lines  and  COMIC  WEEKLY. 
30,641  lines. 

t  Includes  THIS  W’EEK,  70.661  lines. 

BAYONNE,  N.  J. 

Times-e .  5.36,017  476,414 

BINGHAMTON,  N.  Y. 

Press-e .  1,280,295  1,2.58,813 

Press-S .  183,444 

Sun-m .  404,3.59 


182,681 

406,476 


Grand  T otal .  1 ,868,098 

BOSTON,  MASS. 

.American-e .  863,716 

Recond-m .  916,223 

*Advertiser-S .  312,666 

Globe-e .  1,512,137 

Globe-m .  1,104,164 

Globe-S .  1,0.59,2.30 

Herald-m .  1,410,66.3 

tHerald-S .  1,127,96.3 

Traveler-e .  2,0.35,567 

Post-m .  792,612 

IPost-S .  355,704 


1,847,970 

779,9.39 

818,665 

:i29,431 

1,463,465 

1,090.479 

883,344 

1,408,860 

l,a30.142 

2,113,346 

821,786 

328,890 


Grand  Total .  7,578.355  7,264,837 

♦Includes  .AMERICAN  WEEKLY. 
41,966  lines  and  COMIC  WEEKLV', 
.30,641  lines. 

1  Includes  THIS  WEEK,  70, <161  lines. 
5  Includes  P.ARADE,  44,348  lines. 
DULUTH,  MINN. 

Herald-e .  971..5.51 

News-Tribune-m .  . .  6.59,443 

Xews-Tribune-S _  427,913 


4,505,652  4,313,654 

DENVER,  COLO. 

Rocky  Mt.  News-m  1..357,411  l,104,.5a3 

{Rocky  -Mt.  News-S  327,6.38  2.38,148 

Post-e .  2,222,550  1,831,032 

Post-S .  621,840  .547,482 


Grand  Total .  11,490,645  11,068,347 

*  Includes  .AMERIC.AN  WEEKLY, 
41,966  lines  and  COMIC  WEEKLY. 
-30,641  lines. 

t  Includes  THIS  WEEK,  70,661  lines. 
{  Includes  P.AR.ADE,  44,348  lines. 
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1952 

1951 

•cof 

E&P 

Total  Advertising 

Linage 

Li  nage 

1951 

Index 

* 

October . 

245,003,540 

228,673,390 

107.1 

104.6 

September. . . . 

214,.50S,691 

211,498,555 

101.4 

108.5 

Year  to  Date . 

.  2,0.50,721, K.35 

2.034,338., '8.59 

1(K1.8 

Display 

October . 

IH8, 410,1.50 

176,,s29,049 

106.5 

102.  S 

September. . . . 

1()0,3S4,62S 

160,033,118 

1(H1.2 

105  0 

Year  to  Date . 

1,. 531, 17 1,540 

1,. 543, 192,606 

99.2 

Classified 

October . 

.54>,503,3H1 

51.N44,341 

109.2 

111.3 

Septemlx;r. . . . 

.54,1 24.003 

51,465,437 

105.2 

120.3 

Year  to  Date . 

519,.550,2S0 

491 ,236,253 

105.8 

Retail 

October . 

136,09S,10.H 

126,303,030 

107.8 

102.8 

Septemlx*r . . . . 

120,709,400 

119,.592,113 

KKl  9 

106  6 

Year  to  Date . 

1,125,728,345 

l,n6,856,(H)0 

100.8 

Department  Store 

October . 

.52,195,010 

48,729,648 

107.1 

104.1 

September. . . . 

47,291, 3S9 

46,839,505 

101.0 

107.7 

Year  to  Date . 

427,703,938 

431,765,234 

99.1 

General 

October . . 

39,410,502 

37,9n3.236 

103.8 

100  3 

September . . . , 

29,711,417 

30,317,759 

98.0 

99.0 

Year  to  Date . 

290,265,995 

;}07,106,.561 

94  5 

Automotive 

October . 

10,383,441 

9,811,006 

105.8 

108  6 

September. . . 

7,367,362 

7.889,'260 

93.4 

98.8 

Year  to  Date . 

87,843,134 

93,918.862 

93.5 

Financial 

October . 

2,518,048 

2,731,777 

92.2 

117.8 

September . . . 

2,596,449 

2,233,986 

116.2 

133  3 

Year  to  Date, 

27.334,075 

25.221.183 

108  4 

ERIE. 

PA. 

HOUSTON,  TEXAS 

1952  1951 

19S2 

1951 

Times-e . 

1,484,826  1,249,523 

Chronicle-e . . 

.  2,644.902 

2,276,947 

Times-.S . 

262,900  225,759 

Chronicle-S . 

917,601 

876,942 

Post-m . 

.  1,630,606 

1,539,318 

Grand  Total . 

1.747.726  1.475.282 

tPost-S . 

681,439 

.592.944 

EVANSVILLE  IND. 

Press-e . 

.  1,155,414 

936,286 

(2ourier-m . 

Press-e . 

(Courier  &  Pre.ss-S, . . 

1,544,249  1,291,270 
1,573,146  1,329, .384 
5.34,134  475,246 

Grand  Total .  7,029,962  *  6,222,417 

*  Includes  THIS  WEEK.  70,661  lines. 

Grand  Total .  3,651,529  3,095,900 

FORT  WAYNE  IND. 

Journal Cazette-m. .  1,052.995  1,058,441 

{Journal  Gazette-S.  502,509  442,863 

News  SenUnel-e ....  1 .749,453  1 .731 ,448 


Grand  Total .  4,529.439  .3,721,165 

{  Includes  PARADE,  44,348  lines. 

DES  MOINES,  IOWA 

Register-m .  762,814  755,068 

Trioune-e .  1,052.311  1,019,756 

tRegister-S .  .533.274  .566,434 

Grand  Total .  2,348,;i99  2,.341,258 

t  Includes  THIS  WEEK,  70,661  lines. 

DETROIT,  MICH. 

FreePress-m .  1,43.3,274  1,398,6.32 

{Free  Press-S .  458,415  393,973 

News-e .  2,664,089  2,.541,7.36 

tNews-S .  1,073,382  976,478 

Times-e .  1,478,790  1,. 504,437 

*Times-S .  470,40.5  449,581 


Grand  ToUl .  3,304,957  3,232,752 

{  Includes  PAR.ADE,  44,348  lines. 

FORT  WORTH  TEXAS 


Star-T  elegram-m . 
Star-Telegram-e . 
Star-T  elegram-S . 
Press-e . 


Grand  Total . 

FRESNO 

Bee-e . 

Bee-S . 


902  ,.383 
1,820,007 
595,287 
927,925 

4,245,582 

CALIF. 

1,358,428 

429,130 


811,374 

1,586,951 

560,457 

851,064 

3,809,846 

1.324,283 

404,585 


Clarion  I.,edger-S. 
Daily  News-e . 
Daily  News-S. 


244,977 

876,616 

274,664 

2,245,404 


Grand  Total .  1,787,558  1.728,868 

GARY  IND. 

Post-Tribune-e .  1,658,050  1,724,811 

GLENS  FALLS  N.  Y. 

Post-Star  (see  Note)  699,049  641,116 

Notb;  Post-Star  (m)  sold  in  combina¬ 
tion  with  Times  (e).  Linage  of  one  edition, 
Post-Star  (m)  only,  is  given. 

GRAND  RAPIDS  MICH. 

Press-e .  2,162,196  2,088,585 

HARRISBURG,  PA. 

Patriot-m .  1.427,793  1,379,399 

{Patriot-News-S....  275,067  281,878 


9;i.3,339 

615,979 

39.3,402 


Grand  Total .  2.0.58,907  1,942,720 

EL  PASO,  TEXAS 

Times-m .  1,121,311 

{Times-S .  477,717 

Herald-Post-e .  1,239,947 


1 .0.37,488 
4.53,671 
1,18.5,452 


Grand  Total .  2,838,975  2,676,611 

{  Includes  PaR.\DE,  44, .348  lines. 


Grand  Total .  1,702,860  1,661,277 

Notb;  News  (e)  carries  same  amount  of 
advertising  as  Patriot  (m).  Patriot-News 
(S)  first  edition  Sept.  18,  1949. 

{  Includes  PAR.ADE,  44,348  lines. 

HARTFORD,  CONN. 

Courant-m .  830,392  756,59.5 

{Courant-S. . , .  649,521  58.5,228 

Times-e .  2,172,838  1,982,692 


INDIANAPOLIS.  IND. 

News-e .  2,024,288  1.998,754 

Star-m .  2,028,093  1,918,725 

tStar-S .  868,100  913,%; 

1  imes-e .  1,441,577  1,508,581 

{Times-S .  427,937  439,231 

Grand  Total .  6,789,995  6,779,258 

t  Includes  THIS  WEEK.  70,661  lines. 

{  Includes  PARADE,  44,348  lines. 

JACKSON,  MISS. 

Clarion  Ledger-m. . .  §49,148 


Grand  Total . 

JACKSONVILLE.  FLA. 

Times  Union-m ... .  1,480,340  I. ■’’^**'•115 

ITimes  Union-S. .. .  559,183  491,479 

Grand  Total .  2,039,523  1,997,655 

t  Includes  THIS  WEEK.  70,661  lines. 

JERSEY  CITY,  N.  J. 

♦Jersey  Journal — 

South  End-e .  1,193,143 

North  End-e .  1,230,300 


884,620 


Grand  Total .  1,193,143  H84,6M 

*  IncliK^es  Part  Run  Advertising  Soutfl 
Knd  Kdition  only  used  for  compari'^jn. 

JOHNSTOWN,  PA. 
Tribune-Democrat  ,  ^ 

(Daily) .  1,290,275  1,181,L’9 

Note:  Tribune  (e)  sold  in  combina^ 
with  Democrat  (m).  Linage  of  one  editios. 
T ribune  (e)  only,  is  given. 

KANSAS  CITY,  MISSOURI 

Star-e .  1,915,765  l.N>2,<96 

.Star-S .  827,679  856,l« 

Times-m .  1,653,167  1,4.56,350 


('.rand  Total .  3,652,751  3,324,515 

§  Includes  PARADE,  44,348  lines. 


Grand  Total .  4,396,611  4,12.5,337 

(Continued  on  page  51) 
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KNOXVILLE,  TENN. 

1952 

632,564) 
247,046 
864.950 
350,641 


NEW  HAVEN,  CONN 
1952 


Joumal-iii . 

Journal-S . 

N'ews-Sentenel-e. 

Xews-Sentinel-S. 


1951 

625,170 

247,004 

853,706 

319,582 


Orand  Total .  2,095,197  2,045,462 

LITTLE  ROCK,  ARK. 

.\i-kansas  (lazette-m  1,022,.543  1,127,477 
j\rkansas  Oazette-S  3.52,756  .3.37,825 

Orand  Total .  1,375,299  1.465,302 

i  Includes  I’.VRADE,  44,348  lines. 

LONG  BEACH,  CALIF. 
Indepcndent-ni  1.2.30,411  885,812 

Independent-S .  .  2.37,031 

ITess-Telenrain-e .  .  .  1,617,^36  1,065,812 

IPress-TeleKram-S  .543,645  37.3,065 

Orand  Total .  3.391.692  2,561,720 

I  Includes  l'.\R.\I)E.  44,348  lines. 

LONG  ISLAND.  N.  Y. 
Xewsday-Suflolk-e.  1,416,92.3  1,218,6.50 
Xewday-Xa.s.sau-e  1,906,.303  1,776,046 


Journal  -  Courier-in 

Regtster-e . 

Register-S . 


1951 

4.T3,870  40.3.896 

1,647,451  1,640,552 

396,672  348,970 


Grand  ToUl .  2,477,99.3  2,.39.3.418 

NEW  LONDON,  CONN. 

Day.e . .  8.57 .4Q5  . 

NEW  ORLEANS,  LA. 
Times-Picayune-m. .  2,225,047  2,027,.308 


1952  1951 

Grand  Total .  5,697, 4a3  5,424.10.3 

♦Includes  .\MERIC.\N  WEEKLY, 
41,966  lines  and  COMIC  WEEKLY, 
.30.641  lines. 

t  Includes  THIS  WEEK,  70,661  lines. 

PORTLAND,  ORE. 

Oregonian-m .  1,. 566,280 

*<>egonian-S .  709,5.30 

Joumal-e .  1,457,847 

tJounial.S .  447,678 


885,314  828,571 

1,116,.348  1.099..577 
4.31,040  24.3,053 

1,19.3,469  1,092,471 


('.rand  3'utal .  3,323,226  2,994,696 

LOS  ANGELES,  CALIF. 


tTimes-Picayune  & 

States-S . 

Item^e . 

♦Item^S . 

States-e  . 


Grand  I'otal .  .5,8.51,218  5,290,980 

•Includes  AMERICAN  WEEKLY, 
41,966  lines. 

1  Includes  THIS  WEEK.  70,661  lines. 

NEW  YORK,  N.  Y. 

Times-m .  1,985.53.3 

Times.S .  1,967,745 

Herald-Trihune-m . .  1,122,137 

tHerald-Trihune-S. .  1,008,721 

News-m . 

#News-S . 

Mirror-m . 


1,952.059 
1,807,621 
1,087,552 
1,019,785 
2,08.3,057  2,169,403 
1,4-29,131  1,073,451 


Grand  Total .  4,181,.335  3,810,682 

*  Includes  AMERIC.XN  WEEKLY. 
46,028  lines. 

t  Includes  THIS  WEEK  73.3.54  lines 
POUGHKEEPSIE.  N.  Y. 

New  Yorker.e .  882,336  791,026 

New  Yorker-S .  165,240  187,0.56 

Grand  Total .  1,547  .576  978,082 

PROVIDENCE,  R.  I. 

Bulletin-e .  2,151,970  1,800,511 

Joumal-m .  7.50.847  731,526 

tJoumal-S .  569,283  .579,422 


Examiner-m 

*Exan-.iner-S . 

Times-ni  . 

tTimes-S . 

HeraUI-Expres.s-e . . . 

Xewssl . 

Xews-S . 

Mirror-e . 


1 .74.5.. 552 
9.39,686 

2,731,164 

1.491,876 

1.382. . 545 
767,927 
228,620 

1,125.134 


1,609,0.56 

842,336 

2,496,847 

1.230,154 

1.351,253 

864,606 


MiiTor.S 
Journal- American-e 
*Jo)imal-.\merican-S 


913,248 

405,245 

1,207,9.54 

430,0.55 


Post-e .  1,11.5,295 


939,468 


Post-S. 
World-Telegram 

Sun-e . 

Eagle-e . 

Eagle-S . 


103,229 

1,273,489 

853,993 

271,853 


95,804 

341,864 

1,189,727 

400,324 

1,053,177 

99,915 

1,3.54,822 

851,792 

229,933 


Grand  Total .  10,412,4.54  9.285.730 

•Includes  AMERIC.XN  WEEKLY, 
46,028  lines  and  COMIC  WEEKLY. 
30,641  lines.  • 

1  Includes  THIS  WEIIK,  7.3.3.54  lines 
LOUISVILLE,  KY. 

Courier  Juiimal-in . .  1 ,5M,.314 


Courier  Joumal-S 
Times-e . 


872, .345 
1 .879,251 


1,46.5,94.3 

793,055 

1.686,534 


Grand  Total .  4,.30,5.942  3,945  862 

MEMPHIS,  TENN. 

^merc'l  Api>eal-m  2,210,212  1,848,815 
tU)mtiierr'l  .\ppcal-S  725.2.58  731,778 

I’ress-Siiinitare  ..  1,374,471  1,188,271 

Crane'  Total  .  .  4,309  i)4 1  :i.768,.S64 

T  Includes  THIS  W  EEK,  70,661  line- 
MERIDEN,  CONN. 
Rec*)r<1-Joumal  (r>ee 

.  7.37,282  660,042 

XOTI;:  Rci-ord  (ni)  and  Journal  (e) 
^lu  m  comleination  only.  Linage  of  one 
edition  Ktsroril  (m)  only,  is  given 
„  MIAMI,  FLA. 

.  2,456,067  2,355,319 

Heralds .  538.820  779,777 

.  1.162,167  1.08.5,400 

TNews-s .  3.57,961  301,461 

Grand  Total .  4,81.5,015  4  .5.51,9.57 

11  (i"''.'"’''  AMERICAN  WEEKLY. 
•il.'wWi  lines. 

t  Includes  THIS  WEEK,  70,661  liiu- 
.  .  MILWAUKEE,  WIS. 

.^ntinel-iii .  1,053.74.8 

Sentinel  .S  .  338.626 

Jwrnal  e  .  .3,.522.018 

tJoiimal-S .  1,. 388,639 


Grand  Total .  16,180,815  15,426,729 

•  Includes  AMERICAN  WEEKLY, 

41,966  lines  and  COMIC  WEEKLY. 

.30,641  lines. 

t  Includes  THIS  WEEK.  70,661  lines. 

4  Includes  SPLIT-RITN.  419,362  lines  in 
(m)  and  212,088  lines  in  (S). 

NIAGARA  FALLS,  N.  Y. 

Gazette-e .  1.300.812  1,552,698 

NORFOLK,  VA. 

I.e<lger-I)ispatch-e..  1,440,188  1,3.3.5,274  Grand  Total .  2,074,153  1,9.37 ..396 

Virginian-Pilot-ni  .  1,823,949  1,.591.912  5  Includes  P.XR.XDE,  44.348  lines 

§Virginian-Pilot-S  646,964  645,91.3  ROCHESTER.  N.  Y. 

—  ■  - - Democrat  xSc  Chron- 

Gram!  Total  -  .3.911.101  3,.573,099  icle-m .  1,627,6.55  1..534,600 

t Democrat  &  Cliron- 

icle-S .  744,912  702.206 

Times-Union-e .  1,910.809  1,868.113 


Grand  ToUl .  .3,4'24,100  3.110,9.59 

t  Includes  THIS  WEEK,  70,661  lines. 
QUINCY,  MASS. 

Patriot  I,e<lger-e  . .  .  811,386  719,934 

READING,  PA. 

Eagle  (see  Note) ..  .  1,347.444  1,.319,0)9 

Eagle-S .  266,828  268,686 

Grand  Total .  1,614,272  1,. 587,705 

Notb:  Eagle  (e)  and  Times  (m)  sold  in 
comliination.  Linage  of  one  erlition.  Eagle 
(e)  only,  is  given. 

RICHMOND,  VA. 

News  I,eader-e .  1,804,168  1,614,173 

Times  Dispatcli-m. .  1,364,053  1,251,867 

tTimes  Dispatcli-S  771,854  673,745 

Grand  Total .  .3,940,105  3,559,785 

t  Includes  THIS  WEEK,  70.661  lines. 
ROANOKE,  VA. 

Times-m .  (<.82.3.5.3  800,505 

5Times-S .  299,845  306,114 

World -News-e .  891,983  830,777 


5  Includes  PARADE,  44,348  line 
OAKLAND.  CALIF. 

Trilmne-e .  1,8.58,313  1.802,227 

tribune  S .  .587,196  .587,715 

Grand  Total .  2.44.5,.509  2,389,942 

S  Includes  PARADE,  .58,122  lines, 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-ni .  1,03.5,680  994,420 

Oglahoman-S .  451,497  420,142 

Times-e .  1,046,563  1,087,285 


Grand  Total .  2..5.3.3.740  2,501,847 

OMAHA.  NEBR. 
World-Herald  (see 

Note) .  1 .401 .63.3  1 ,262 .7 1 5 

World-Herald-S _  68S,.532  6.57,813 


9<K).5<4 

342,349 

3.140,4.57 

1.216,675 


Grand  Total .  2,090,165  1,920,528 

Note:  WorUI-Heralil  sold  in  combina¬ 
tion  (m)  and  (e).  Linage  of  one  edition  (e) 
only,  is  given. 

PASADENA,  CALIF. 

Star-News-e .  856,1'29  848.160 

Star-News-S  .  337,794  3.34,009 


.  6,.3.3.3,031  5,690,315 

41  -AMERIC.XN  WEEKLY’. 

•inoiV  COMIC  W  EEKLY’, 


•^0,641  linei. 

t  Incliicle^TlilS  WEEK  ,  70,661  lines 
_  .  MINNEAPOLIS,  MINN. 

*  ntnine-m  *  — 

Stare 


Grand  Total .  1,193,923  1.182.169 

PAWTUCKET  R.  I. 

Times-e .  1,204.888  1,139,286 

PEORIA.  ILL. 

Joumal-e .  1,515,64.8 

§Journal-Star-S .  .  ..  514,51.5 

1..522,8.38  1,410,36.5  Star-m .  1.4.55,'260 


1,414,882 

498,058 


. .  2,.361,87.5  2.'201,,5.58 

T'ribiine-S .  921,468  881,412 

.  4,806,181  4.493,335 

Include  THIS  WEEK,  70,661  lines. 
MODESTO,  CALIF. 

831,468 

MONTREAL,  CANADA 


liee-i 


•Mar*e. . . . 
fiazette-m  . .  i 
^  Pres'';e-e 
U  Patrie-e  . ! 
l-a  Patrie-S. 

Grand  Total 


6..339,.573  5.812,381 


Includes  Weekend  Picture  Mags 


8'1.264  lines. 
Press. e 

•8tar-m . 
8tar-S 


MUNCIE,  IND. 

.  1,(K)6,2.51 

.  970,186 

.  261,429 


Grand  Total .  3,485,423  1,912,940 

Note:  The  Journal  (e)  an<l  Star  (m) 
sold  in  combination  January  1st  to  June 
30th,  1952.  Linage  of  only  oneeilition. 
Journal  (e),  measured  during  that  period. 
Effective  July  1st,  19.52,  lioth  papers  sold 
separately.  Doth  Star  (m)  and  Journal  (e) 
measureil  and  includes  in  almve  figures 
effective  with  that  ilate. 

5  Includes  PARADE,  44,348  lines. 

PHILADELPHIA,  PA. 

Uulletin-e .  2..571,818  2,.524,717 

•tEulletin-S .  4.57..384 

Inquirer-m .  2.289.605 

Inquircr-S .  1,409,1.57 

News-e  .  492.270 


.844,289 

84.8,082 

2.38.379 


Grand  Total 


"220.234  6,829,018 


f 'rand  Total .  2,2.37,866  1,9.30,750 

Nashville,  tenn. 


♦Includes  AMERICAN  WEEKLY, 
41,966  lines. 

t  Includes  THIS  W  EEK.  70,661  lines. 
PITTSBURGH,  PA. 


Hanner-e 
Tennessean-m . 

1  ennessean-S .  . 

Grand  Total . 

editor 


1,488,2.34 

1,491,!M6 

612,736 


1.377,37.3 

1.369„549 

568,.519 


3..592,916  3,315.441 


Post-Gazette-i 

Press-e . 

tPres.s-S . 

Sun-Telegraph-e. . . 
♦Sun-Telegraph-S . 


1.079,338 
2,000,695 
827,1.56 
1. '200.860 
.589,354 


1,040,922 

1,822,9.5.3 

801,815 

1,160,104 

.598,309 


Graml  Total .  3,890.212  .3..595,87 

}  Includes  P.VRADE,  44.348  lines. 


SAN  FRANCISCO,  CALIF. 


1952 

1951 

Chronicle-m 

1,034,769 

996,915 

Chronicle-S  .  . 

621.373 

614,625 

Examiner-m .  ,  , 

.  1,615,504 

1,480,963 

Kxaminer-S. .  . 

.  789,678 

752,074 

_  1,0-20,281 

911,822 

News-c. 

.  1,113,742 

978,949 

Cvrand  Total 

.  6,195,347 

5.735,348 

*  Includes 

AMERIC.XN  WEEKLY, 

46,028  lines  ami  COMIC  WEEKIA » 
30,641  lines 

t  Includes  THIS  WEEK,  73,354  lines. 
SCHENECTADY,  N.  Y. 

Gazette-m .  1,275,064  1,122,202 

I'nion-Star-e .  1,0^,957  1,086,383 

Grand  3'otaJ .  2,374^021  2,208,585 

SCRANTON,  PA. 

Tribune-m .  695,878  660,765 

IScrantonian-S .  345,359  347,266 

Times-e .  1,337,186  1,348,587 

Grand  loUl .  2,378,423  2,356,618 

5  Includes  P.XRADE,  44,348  lines. 
SEA’TTLE,  WASH. 

Post-lntelligencer-m  1,162,043  1,087,35< 
♦Post-Intelligencer-S  481,2.54  484,46.3 

Times-e .  1,892,862  1,717,008 

Times-S .  593,539  525,556 

Grand  Total .  4,129,698  3,814,384 

•  Includes  AMERIC.XN  WEEKLY’, 
46,028  lines  and  COMIC  WEEKLY’, 
30,641  lines. 

SIOUX  CITY.  IOWA 
Jouraal-Triuune-e .  .  9.38,018  979,621 

Joumal-S .  293,166  247.256 

Grand  Total .  1,231,184  1,226,877 

SOUTH  BEND,  IND. 

Tribune  e .  1.7'28,760  1,454,198 

Tribuue-.S .  557,200  483,409 

Grand  Total .  2,285,960  1,937,607 

SPOKANE,  WASH. 
Spokesman- 


Grand  Total .  .3,390,667  3,09.5,8.52 

SACRAMENTO,  CALIF. 

Bee-e .  2,015,278  1.787.777 

Union-m .  .542,.5.58  518,224 

Union-S .  227,937  2.50,918 

Grand  Total .  2,805,77.3  2,.5.56,919 

ST.  LOUIS,  MO. 

GIobe-Democrat-m .  1,0.57,267  1,144,61.3 

tGlobe-Democrat-S.  6.36,810  .560,979 

Post-Dispatch-e _  2,462,19.5  2,.32.5.354 

§♦Post-Dispatch-S. .  1,0.5.5,510  965,134 


870,315  812,596 


520,621  562,725 

1,127,788  1,176,725 


Review-m . 
Spokesman- 
Review-S. . 
Chroniclc-e.  . 


Grand  Total .  2.,518,7'24  2,552,046 

t  Includes  THUS  WEEK,  73,.354  lines. 
STOCKTON,  CALIF. 

Reoord-e .  1,544,818  1,468,581 

^YRAPII^F  N  Y 

Herald-Joumal-e.  .  .  l,98o‘,417'  1,887,491 

♦jHerald-.Xmericac.^  643,303  612,103 

Post-Standard-m .  . .  1,0.32,125  991,366 

Post-Standard  .S, . .  .  312,079  335,823 


Grand  Total .  4,283,376  4,104,919 

t  Includes  THIS  WEEK,  70,661  lines. 

ROCKFORD,  ILL. 

Register-Republic-e.  1,709,266  1,629,469 

Star-m .  1,140,106  1,018.‘237 

Star-S .  .541,295  448,146 


Grand  Total .  3,967,924  3,826,783 

♦Includes  .YMERIC.XN  WEEKLY. 
41,966  lines.  , 

I  Includes  P.XRADE,  44,.348  lines. 

TACOMA,  WASH. 

News-Tribune-e  .  . .  .  1,519,626  1,426,675 

News-Tribune-S. .  . .  404,866  401,009 


Gram!  Total .  5,211,782  4,996.080 

♦  Includes  AMERICAN  WEEKLY’, 
41,966  lines. 

t  Includes  THIS  WEEK.  70,661  lines 
}  Includes  PARADE,  43,908  lines. 

ST.  PAUL,  MINN. 

Pioneer  Press-m ... .  1,386,100  1.167,04.5 

♦Pioneer  Press-S  .  809,764  772,8.58 

Dispatch-e .  1,829,876  1,627,8.38 

Grand  Total .  4,026,040  3,.567,741 

♦  Includes  AMERIC.XN  WEEKLY’, 

41,966  lines. 

ST.  PETERSBURG,  FLA. 

Times-m .  1,490.212  1,386,069 

Times-S .  4.57,692  413,670 

Graml  3btal .  1,947,904  1,799,739 

SAN  ANTONIO,  TEXAS 

Express  m .  1,2.30,10.5  1,228,261 

Express-S  .  614,968  684,519 

Newse .  1,.58.5,9I4  1,6.54.826 

Light  e  .  1,. 530,272  1,387,144 

♦Light  S .  587,861  .532,848 


Grand  Total .  1,924,492  1,827,684 

TOLEDO,  OHIO 

Times-m .  1,.353.86.3  1,297,061 

Plade-e .  2,089,6.34  1,905,8‘H 

Blade-S .  9.33,156  860,578 

Grand  Total .  4,376,6.53  4,063,533 

TORONTO,  CANADA 
Globe  &  Mail-ni  ...  1,307,976  1,134,493 

♦♦Telegram-e .  2,128,782  1,8.56,289 

Star-e .  2,702,987  2,485,20.5 

SUr-w .  119,788  127,275 


Graml  Total .  6,259,533  5,603,264 

♦♦  Includes  Weekend  Picture  Magazine, 
83,264  lines 

TRENTON,  N.  J. 

Evening  3  imes-e .  .  1,410,763  1,355,358 

Times  .Xflvertiser-S .  26-7,391  20.5,09.3 

Trentonian-m .  683,523  625,891 

Graml  Total .  2,.361.677  2.186,.342 

TROY,  N.  Y. 

Record  (see  Note) .  .  1,293,7.38  1,1.58,622 

Note:  Record  (m)  sold  in  combination 
with  Times-Record  (e).  Linage  of  one 
edition.  Record  (m)  only,  is  given. 

Till  qA  OKI  A 

Tribune-e . ’  1,805,029  1,598,628 

W'orld-m  .  1,72.5,597  1,478,149 

World-S .  561,901  549,951 


< '.rand  Total .  5,.549,120  5.487,.598 

♦Includes  AMERICAN  WEEKLY’, 
41,!)66  lines  and  COMIC  WEEKLY’, 
.30,641  lines. 

SAN  DIEGO,  CALIF. 

L’nion-m  .  1,43.5,106  1,319,317 

H’nion-S .  606,.5.56  ,5.54,613 

'Trinune-Sun-e .  1,848,5.50  1,721,947 


Grand  Total .  4,092,5'27  .3,626,728 

UNION  CITY,  F.  J. 

Hmison  Dispatch-m.  977,909  738,72.5 

UTICA,  N.  Y. 

f)bserver  Dispatch-e  1,0.30,626  1,022,794 
Observer  Dispatch-S  2.39,,555  234,082 

Press-m .  1,079,346  1,063,106 


Grand  ToUl .  2,349,527  2,319,982 

WASHINGTON,  D.  C. 

Times- Herald-<1  .  .  1,690,276  1,668,577 

♦Times- Herald-S  ,  .  .  501,452  508.000 

News-e .  1,124,948  1.066„510 

Post-m .  1,6.36,625  1,588,229 

5Post-S .  .59.5,74.5  .587.572 

(Continued  on  page  58) 
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1952  1951 

Star-e .  2,955,030  2,852,052 

tStar-S .  997,372  951,683 

Grand  Total .  9,501,448  9,222,623 

*  Includes  AMERICAN  WEEKLY , 
41,966  lines  and  COMIC  WEEKLY, 
30,641  lines. 

t  Includes  THIS  WEEK,  70,66i  lines. 
i  Includes  PARADE,  44,348  lines. 
WATERBURY,  CONN. 

Republican-m .  1,014,273  920,370 

RepubUcan-S .  307,835  338,353 

American-e .  1,259,124  1,327,448 

Grand  ToUl .  2,581,232  2,586,171 

WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 
Mamaroneck  Times^e  513,090  426,021 

Mt.  Vernon  .Argus-e  818,069  783,775 

New  Rochelle 

Standard.Star-e..  853,111  894,745 

Ossining  Citizen- 

Register^e .  512,803  468,313 

Peeksidll  Star-e _  456,586  464,932 

Port  Chester  Item^e  780,277  734,180 

Tarrj'townXews.c..  557,341  456,199 

Y'onkers  Herald 

SUtesman^e .  869,565  727,100 

White  Plains  Re¬ 
porter  Di^atch-e.  1,044,357  990,800 

Grand  Total .  6,405,199  5,946,065 

WHEELING,  W.  VA. 

Intelligencer-m .  948,383  . 

News-Register-e....  952,609  . 

News-Register-S....  317,243  . 

Grand  Total .  2,218,235  . 

WICHITA,  KANSAS 

Beacon-e .  1,355,908  1,330,470 

Peacon-S .  468,410  495,737 

Eagle-m .  1,394,051  1,194,798 

Eagle-e .  1,051,596  1,010,977 

{Eagle-S .  405,750  416,167 

Grand  Total .  4,675,715  4,447,139 

S  Includes  PARADE,  44,348  lines. 
WORCESTER,  MASS. 

Telegram-S .  522,171  510,021 

Telegram-m .  1,023,672  977,669 

Gazette  &Post-e...  1,270,693  1,310,413 

Grand  Total .  2,816,536  2,798,103 

YOUNGSTOWN,  OHIO 
\  indicator 

Telegram-e .  1,452,693  1,427,674 

{Vindicator 

Telegram-S .  688,901  662,215 

Grand  Total .  2,141,594  2,079,889 

{  Includes  PARADE,  44,348  lines. 

nCURES  FROM  PUBLISHERS 

ABERDEEN,  S.  D. 

American-News-e...  385,574  379,386 

.American-News-S...  176,484  178,696 

Grand  Total .  562,058  558,082 

BATTLE  CREEK,  MICH. 
Enquirer  and  News-e  1,058,799  973,714 

Enquirer  and  News-S  262,745  230,608 

Grand  Total .  1,321,544  1,204,322 

BIRMINGHAM,  ALA. 

News-e .  2,034,243  1,824,381 

News-S .  732,709  707,091 

Post-Herald-m .  1,396,778  1,299,226 

Grand  Total .  4,163,730  3,830,698 

CANTON,  OHIO 

Repository-e .  1,771,420  1,721,034 

Repository-S .  573,664  564,914 

Grand  Total .  2,345,084  2,285,948 

DAVENPORT,  IOWA 

Times-e .  1,249,682  1,2.39,938 

Democrat-ra .  930,300  869,764 

Democrat-S .  293,384  311,346 

Grand  Total .  2,473,366  2,421,048 

GRAND  FORKS,  N.  D. 

Herald-meS .  699,300  619,822 

GREEN  BAY,  WIS. 
Press-Gazette-e.  .  .  .  1,346,534  1,365,742 

HYANNIS,  MASS. 

Cai>e  Cod  StanOard- 

Times-e .  342,286  320,516 

LAFAYETTE,  LA. 

Advertiser-eS .  713,244  677,166 

MADISON,  WIS. 

Capital  Times-e -  1,018,325  923,587 

Wis.  State  Joumal-m  1,057,329  916,713 

Wis.  State  Joumal-S  424,452  327,103 

Grand  Total .  2,500,106  2,167,403 

MANITOWOC,  WIS. 

Herald-Times-e .  887,005  807,982 

MONTGOMERY,  ALA. 
Advertiser-m .  908,264  749,868 
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1952  1951 

Joumal-e .  909,314  762,552 

.Advertiser-S .  318,346  304,332 

Grand  Total .  2,135,924  1,816,752 

NEW  BEDFORD,  MASS. 
Standard-Times-e. . .  1,071,280  1,009,064 

*Standard-Times-S .  219,301  181,216 

Grand  Total .  1,290,581  1,190,280 

*  Includes  PARADE,  43,965  lines. 

OIL  CITY,  PA. 

Derrick-m .  703,995  604,013 

Blizzard-e .  671,658  597,631 

Grand  Total .  1,375,653  1,201,644 

PASSAIC,  N.  J. 

Herald-News-e .  1,153,161  1,196,120 

POTTSTOWN,  PA. 

Mercury-m .  976,948  848,106 

ROCK  ISLAND-MOLINE,  ILL. 

Dispatch-e .  1,111,726  1,146,544 

•Argus-e .  1,060,078  1,090,637 

Grand  Total .  2,171,804  2,237,181 

SALISBURY,  N.  C. 

Post-e .  614,264  523,592 

Post-S .  178,948  188,832 

Grand  Total .  793,212  712,784 

SAN  JOSE,  CAIIF. 

Mercury-m .  1,177,484  1,031,352 

News-e .  1,-304,828  1,201,844 

Mercury-News-S.  . .  402,584  413,224 

Grand  ToUl . '  2,884,896  2,646,420 

SUPERIOR,  WIS. 

Telegram-e .  683,886  650,062 

TEXAS  QUALITY  NEWSPAPERS,  INC. 
ABILENE 

Reporter-News-m.. .  732,018  692,776 

Reporter-News-e . . .  755,048  710,752 

Reporter-News-S...  361,494  328,300 

Grand  Total .  1,848,560  1,731,828 

BIG  SPRING 

Herald-e .  471,856  395,122 

Herald-S .  178,173  175,210 

Grand  Total .  650,029  570,332 

CORPUS  CHRISTI 

Caller-m .  1,381,478  1,089,606 

Times-e .  1,375,346  1,090,670 

Caller-Times-S .  441,672  360,374 

Grand  Total .  3,198,496  2,540,650 

DENISON 

Herald-e .  373,170  343,770 

Herald-S .  128,310  142,996 

Grand  Total .  501,480  486,766 

MARSHALL 

News  Messenger-e. .  407,610  338,884 

News  Messenger-S. .  175,303  146,762 


Grand  Total . . . . 

582.913 

485,646 

PARIS 

News-c . 

362,362 

330,134 

News-S . 

102,797 

125,538 

Grand  Total.  . . . 

465,159 

455,672 

SAN 

ANGELO 

Standard-m . 

817,752 

782,937 

Times-e . 

804,762 

790,748 

Standard-Times-S . 

344,766 

344,315 

Grand  Total . . . . 

.  1,967,280 

1,918,000 

ADVERTISING  LINAGE  SERVICE 


AUGUSTA,  GA. 


Chronicle-ra . 

1,063,976 

786,628 

Chronicle*S . 

290,532 

218,668 

Herald-e . 

1,036,843 

802,637 

Grand  Total . 

2,391,351 

1,807,933 

BLUEFIELD,  W.  VA. 

Teleeraph-m  (see 

Note) . 

442,242 

418,519 

Telegrath-S . 

129,201 

139,895 

Grand  Total . 

571,443 

558,414 

Note:  Telegraph  (m)  sold  in  combina- 

tion  with  Sunset  News  (e). 

CHARLESTON,  W.  VA. 

Oazette-m . 

1,161  ,.541 

1,0.59.606 

Gazette-S . 

3.37,501 

294,971 

Mail-e . 

970,646 

973,.514 

Mail-S . 

231,194 

214,948 

Grand  Total . 

2,700,882 

2,543,039 

COLUMBIA,  S.  C. 

State-m . 

943,975 

848,426 

State-S . 

447,460 

400, .535 

Record -e . 

908,325 

800,845 

Grand  1  otal . 

2,299,760 

2,049,806 

ERIE 

,  PA. 

Dispatch-d . 

7.50,029 

740,303 

Dispatch-S . 

393,866 

353,695 

Grand  Total .  1,143,895  1,102,998 

FOND  DU  LAC,  WIS. 

Common  wealth- 

Reporter-e .  745,815  702,565 

HAMMOND,  IND. 

limes-e .  l,in,.339  1,042,070 

Times-S .  322,086  322,820 

Grand  Total .  1,433,425  1,364,890 


1952 

HAVERHILL,  MASS. 

Gazette-e .  596,885  520,164 

JAMESTOWN,  N.  Y. 
Post-Joumal-e  .  1,103,322  1,017,184 

LAWRENCE,  MASS. 

Tribune-e  (see  Note)  926,216  831,254 

Notb:  Tribune  (e)  sold  in  combination 
with  Eagle  (m). 

LOWELL,  MASS. 

Sun-e .  737,089  683,727 

Sun-S .  191,024  235,416 

Telegram-S  (see 

Note) .  108,666 


Grand  Total . 

928,113 

1.027,809 

Notk:  Telegram  discontinued  puldica- 

tion  Sept.  14,  1952. 

LYNN, 

MASS. 

Item-e . 

759,460 

587,337 

Telegram-News-e. . . 

566,967 

456, .535 

Telegram-News-S. . . 

135, .541 

149,338 

Grand  Total . 

1,461,968 

1,193,210 

PASADENA,  CAL. 

Independcnt*m . 

951.590 

790,700 

Independent-S . 

294,970 

277,828 

Grand  Total . 

1,246,560 

1,068,528 

PATERSON.  N.  J. 

Catl-m . 

1,030,245 

1,070,860 

News-e . 

1,-336,896 

1,345,137 

Grand  Total . 

2,367,141 

2,415,997 

SALEM 

,  ORt. 

Capital  Joumal-e. .  . 

764,232 

Oregon-State-m .... 

655,107 

105  915 

Grand  Total . 

1..525.254 

SHREVEPORT,  LA. 

^umal-e . 

1,179,182 

1,078,514 

Times-m . 

1,074,563 

963,567 

Times-S . 

355,682 

353,366 

Grand  Total . 

2.609.427 

2.395.447 

WILKES-BARRE,  PA. 

Record-m . 

919,061 

935,278 

Times- Leader-e  ... 

1,331,850 

1,284,956 

Independent-S . 

366,635 

328,573 

Grand  Total . 

2,617,546 

2,548,807 

Mere  Cleverness  Not 
Enough,  Says  Ad  Mon 

Boston — “Mere  cleverness  in 
advertising  is  not  enough,”  de¬ 
clared  Oscar  Bresnick  last  week 
at  a  luncheon  meeting  of  the  Bos¬ 
ton  Shoe  Travelers  Association. 
Bresnick  is  president  of  the  Bres¬ 
nick  Company,  Inc.,  a  local  ad¬ 
vertising  agency. 

He  pointed  out  that  advertise¬ 
ments  must  give  complete  infor¬ 
mation  in  the  most  interesting 
way.  “The  higher  cost  of  living, 
among  other  things,  is  making 
women  keener  than  ever  in  their 
shopping.  They  like  to  be  told 
about  new  things,  but  they  want 
the  whole  story,”  Bresnick  said. 

Members  of  the  association 
were  advised  to  ask  themselves 
“why  should  a  woman  be  inter¬ 
ested  in  my  ad?”  when  they  are 
considering  the  use  of  newspaper 
space.  “The  answers  to  this  ques¬ 
tion  can  lead  to  more  provocative 
and  more  effective  retail  advertis¬ 
ing,”  Bresnick  asserted. 

Advance  planning  is  a  vital  fac¬ 
tor  in  effective  advertising,  Bres¬ 
nick  said.  Explaining  that,  more 
often  than  not,  the  second  or 
third  idea  is  the  best,  Bresnick 
suggested  that  an  advertiser  can 
get  best  results  from  the  thinking 
of  his  agency  by  planning  ahead. 
■ 

Dempsey  in  New  Post 

Thomas  J.  Dempsey,  formerly 
with  Colgate-Palmolive-Peet  and 
the  Duane  Jones  Company,  has 
been  appointed  advertising  and 
promotion  manager  of  the  Reeves 
Soundcraft  Corporation,  New 
York. 

EDITOR  &  PUB 


Big  TV  Market 
Seen  in  Chi 
Tribune  Survey 

Chicago — A  recently  processed 
Chicago  Tribune  survey  suggests 
there  is  an  overall  potential  mar¬ 
ket  for  more  than  660,000  tele¬ 
vision  sets  in  the  Chicago  metro¬ 
politan  area,  of  which  84.8  per 
cent  is  a  replacement  market.  The 
study  is  based  on  3,000  interviews 
throughout  Chicago  and  suburbs. 

An  analysis  of  the  purchase 
dates  of  the  1,150,000  TV  sets  in 
use  in  the  metropolitan  Chicago 
area  by  mid-1952  indicates  that 
approximately  500,000  of  those 
sets  have  seven,  10,  or  12-inch 
screens.  This  estimate  is  confirmed 
by  the  Tribune  study  in  which  36 
per  cent  of  the  TV-owning  fam¬ 
ilies  reported  TV  screens  of  less 
than  14  inches  and  an  additional 
three  per  cent  didn’t  know  the 
size. 

An  additional  replacement  mar¬ 
ket  is  seen  among  owners  of  large 
screen  sets  who  become  dissatis¬ 
fied  with  their  present  sets  because 
they  don’t  fit  home  decorative 
themes,  because  perfbrmance  isn't 
up  to  expectations,  or  for  other 
reasons  as  the  novelty  of  tele¬ 
vision  wears  off.  Replacement 
plans  by  only  10  per  cent  of  the 
large  screen  owners  means  a  mar¬ 
ket  for  more  than  60,000  sets  in 
the  Chicago  area,  the  study  says. 

Replies  in  the  Tribune  study 
also  showed  that  19.3  per  cent  of 
non-owners  in  the  Chicago  area 
definitely  were  planning  to  pur¬ 
chase  television  sets.  This  adds 
103,072  TV  prospects  to  bring  the 
overall  potential  to  more  than 
660,000.  These  103,072  non-'D 
families  alone  exceed  the  potential 
in  17  out  of  19  still-to-be  saturated 
areas,  the  Tribune  survey  notes. 

■ 

L.  B.  Seltzer  Named 
AFA  Confab  Chairman 

Louis  B.  Seltzer,  editor,  the 
Cleveland  (Ohio)  Press,  has  been 
named  general  chainnan  for  the 
49th  annual  convention  of  the  Ad¬ 
vertising  Federation,  of  America, 
to  be  held  in  Cleveland  June  14- 
17,  1953,  Announcement  w'as 
made  by  Robert  M.  Gray,  AFA 
chairman  and  advertising  and 
sales  promotion  manager,  Esso 
Standard  Oil  Co. 

Mr.  Seltzer  will  direct  the  work 
of  the  two  host  clubs,  the  Women’s 
.Advertising  Club  of  Cleveland  and 
the  Cleveland  Advertising  Club, 
toward  making  the  Ohio  meeting 
of  the  .AFA  a  success. 

■ 

Pepsodent  Ups  Addis 

Ambrose  J.  Addis,  formerly  di¬ 
rector  of  the  Pepsodent  CompM) 
of  Canada,  Ltd.,  has  been  appoint¬ 
ed  advertising  vicepresident  of  the 
Pepsodent  Division  of  Lever  Bro¬ 
thers  Company,  it  was  announced 
last  week  by  Charles  T.  Lipscomb, 
Jr.,  president,  Pepsodent  Division. 

.  I  S  H  E  R  for  November  29,  1952 


Want  the  power  of  a  52-time  schedule 
at  the  price  of  a  one-time  insertion? 

.  .  .  As  an  Invaluable  ADJUNCT  to  your  REGULAR  advertising  schedule. 

Editor  &  Publisher’s  1953  International  Year  Book 
will  be  off  the  presses  about  February  1.  Within  a  week 
or  two  following  publication,  newspaper  executives  in  all 
departments  will  begin  a  ritual  known  as  “dog-earing 
the  Year  Book.” 

This  ritual  continues  from  early  February  until — well, 
early  February  of  the  following  year.  By  that  time,  it 
is  hard  to  tell  w'hether  E  &  P’s  Year  Book  is  an  indis¬ 
pensable  reference  book  or  two  steps  removed  from  a 
box  of  confetti. 

What  we’re  trying  to  tell  you  is  that  if  you  advertise 
newspaper  equipment,  supplies,  features,  services,  etc., 
you’re  getting  a  lot  for  your  money  by  appearing  in  the 
Year  Book.  It  is  constantly  consulted  by  newspaper 
executives — from  publisher  to  press-room  superintendent. 

Oh,  yes,  about  the  price  of  this  one-time  insertion  that 
works  like  a  52-time  schedule: 

Regular  contract  rates  apply.  Transient  rates — page, 

$415.00;  half-page,  $235.00;  quarter-page,  $130.00; 
eighth-page,  $85.00;  sixteenth-page,  $50.00. 

Forms  close  January  5.  Reserve  your  space  now!  • 


Editor  &  Publisher 
1953  International  Year  Book 
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to  the  manager  of  the  Washington  ploye  of  the  San  Antonio  (Tex.) 
bureau  of  the  Baltimore  (Md. )  Express,  Nov.  21. 

Siin,  and  a  bureau  employe  for  «=  *  * 

26  years,  Nov.  14.  Charlton  A.  Mewborn,  69, 

Sunday  advertising  manager  for 
the  Detroit  (Mich.)  Times,  Nov. 
17th. 


Roland  Kilbon,  Noted 
Dog  Columnist,  Dies 

Roland  Kilbon.  61.  an  editorial 
writer  for  the  .Veu-  York  World- 
Telegram  and  Sun  and  writer  of  a 
weekly  column  about  dogs  under 
the  name  of  .Arthur  Roland,  died 
Nov.  24,  of  a  heart  attack. 

Born  in  Boston,  .Mr.  Kilbon  be¬ 
came  a  reporter  for  the  New  York 
Herald  in  1913  and  six  years  later 
was  named  .American  correspon¬ 
dent  for  its  Paris  edition.  He  was 
•American  correspondent  for  the 
London  Daily  Sketch.  1917-37, 
and  for  the  London  Morning  Post, 
1927-37.  He  wrote  articles  on 
dogs  for  the  New  York  Sun  from 
1927  until  1937.  when  he  joined 
the  paper  as  rewrite  man.  Later 
he  became  an  editorial  writer. 
When  the  Sun  was  sold  to  the 
World-Telegram  in  1950,  he  went 
on  the  staff  as  an  editorial  writer 
and  continued  his  dog  articles.  In 
a  national  poll  of  dog  fanciers  in 
1950,  Mr.  Kilbon  was  named  the 
outstanding  writer  on  dogs.  A 
former  president  of  the  Dog  Writ¬ 
ers  Association.  Mr.  Kilbon  was  a 
founder  of  Dogs  for  Defense  in 
1941. 

Mr.  Kilbon's  son,  Ralph  K.  Kil¬ 
bon.  formerh  on  the  editorial  staff 
of  the  New  York  Herald  Tribune, 
returned  last  week  from  the 
Hague,  when^  he  was  a  State  De¬ 
partment  attache. 


ANNOUNCEMENTS 


Publications  for  Sale 


OXE  OP  THE  BEST 

SMALiL  DAILIES  IN  THE  U.  S.  A. 

Priced  at  $140,000  cash.  Net  last  yeir 
$36,000,  or  10%  on  $360,000.  Unop¬ 
posed  in  county  seat  of  6,000;  sroi 
25,000.  Circulation  3,200  paid.  SaV 
scriptions  $9.30. 

MAY  BROS.,  Newspaper  Brokers 
Binghamton,  New  York 


Maj.  Fred  Stanley  Whblr, 
80,  former  oil  editor  of  the  Hous¬ 
ton  (Tex.)  Chronicle,  Nov.  18. 


Oliver  F.  Lincoln,  retired 
newspaperman,  formerly  on  the 
Hartford  (Conn.)  Post,  Hartford 
Courant,  and  Bridgeport,  Conn., 
newspapers.  Nov.  14. 


F.  P.  Kalb,  87,  one  of  the  orig¬ 
inal  stockholders  and  founders  of 
the  Houston  (Tex.  I  Chronicle,  on 
Nov.  14. 


ONLY  WEEKLY  in  city  of  120,000; 
golden  opportunity:  near  New  York 
City;  low  price;  no  plant,  good  print¬ 
ing  contract.  Box  4649,  Editor  &  Pub¬ 
lisher. 


Joaquin  B.  C  alvo.  59,  a  mem¬ 
ber  of  the  Newark  (N.  .1.)  Eve¬ 
ning  News  editorial  staff  and  for¬ 
mer  reporter  on  papers  in  New 
York,  Providence,  Dayton,  Wash¬ 
ington.  D.  C..  Philadelphia.  Pitts¬ 
burgh  and  Cleveland.  Nov.  19. 


Leo  Streeter,  58,  foreign  tele¬ 
graph  editor  of  the  Los  Angeles 
(Calif.)  Examiner,  Nov.  23.  He 
was  day  news  editor  of  the  Los 
Angeles  Times  before  joining  the 
Examiner  in  1936,  and  had  pre¬ 
viously  worked  for  the  Milwaukee 
(  W  i  s  .  )  Journal,  the  Boston 
(Mass.)  American,  the  Chicago 
(III.)  Herald-Examiner,  and  the 
Detroit  (Mich.)  Free  Press. 


$110,000  all  cash,  or  $75,000  cash  and 
$50,000  1st.  mortgage  terms  bnyi 
small  daily  grossing  $150,000;  located 
west  of  Mississippi  in  growing  citj 
with  industry.  Accompany  inquiiiei 
with  your  banker’s  statement  you  can 
meet  terms.  No  brokers.  Box  4640, 
Editor  &  Publisher. 


Irvin  Van  Sciver.  54,  an  aasist- 
ant  foreman  in  the  composing 
room  of  the  Philadelphia  ( Pa. ) 

Bulletin,  Nov.  20.  He  had  worked 
for  the  Bulletin  40  years. 

*  *  William  Hugh  Black.  63.  un- 

George  Brackenridge  Peeler,  til  recently  publisher  of  the  Brew- 
65,  owner  and  publisher  of  the  ster  (Minn.)  Tribune,  recently. 
Taylor  (Tex.)  Daily  Pre.ss,  for-  He  had  published  a  number  of 
mer  president  of  the  Texas  Press  papers  in  North  Dakota  and 
.Association  and  one-time  em-  Minnesota. 


TOP  NOTCH  TEXAS  county  seat 
weekly  in  growing,  well  balanced  com¬ 
munity.  Modern  job  plant  with  Isteit 
equipment,  good  office  supply  businesa. 
other  profitable  sidelines.  Plenty  ot 
business  available.  Owners  have  other 
interests.  Large,  fairly  new  buildios. 
top  location,  reasonable  rent.  $75,000 
plus  inventory,  small  payments  on  out 
new  machine.  Include  bank  reference 
when  answering.  Box  4624,  Editor  k 
Publisher. 


IVELL  EQUIPPED  County  Seat  Daily 
with  job  shop.  Located  in  fast  grow¬ 
ing,  progressive  southern  community. 
Present  owners  negotiating  for  sub¬ 
stantially  larger  property.  Write  to 
Box  4535.  Editor  &  Publisher. 


RATES 


lonsecutive  insertions — 

_  3  line  minimum. 

SITUATIONS  WANTED  ALL  OTHER  CLASSIFICATIONS 

Inaertiong  Line  Rate  Insertlong  Line  Rate 

1  $A6  1  $1.00 

2  .60  2  .96 

3  .46  3  .00 

4  and  over  .40  4  and  over  .86 

Situation  Wanted  Ade  payable  Inquire  for  26  and  62  time  ratee. 

In  advance.  Add  16e  for  box  eep-  Charge  Orders  Accept^. 

vice. 

_  A****  1*®  for  Box  Service 

ADVERTISINO  AGENCIES  charged  at  our  National  Classified  rate 
lees  commission.  (Inquire  for  rates.) 

Count  30  units  per  line  ( add  1  line  for  Box  information ) .  No 
abbreviations.  Replies  mailed  dally.  Box  holders’  Identities  held  In 
strictest  confidence.  Deadline  Wednesday  at  2  P.M.  (Alter  last  Mall). 
EDITOR  &  PUBLISHER  reserves  the  right  to  edit  all  copy 


C.VLIE'OltNT.V :  Owner  must  sell  be¬ 
cause  of  illness.  Fine  weekly.  Excel¬ 
lent  shop.  $5,000  handles.  Jack  L. 
Stoll  A-  .Vssoeiates,  1958  Melrose  Ave¬ 
nue.  1,08  .-Viigelos  29.  California. 


Hamilton  Whitman.  49.  for¬ 
mer  Paris  correspondent  for  U.  S. 
newspapers  and  later  a  reporter  for 
the  Richmond  (Va.  i  New.s-Lead- 
er.  the  New  York  World-Tele¬ 
gram  and  the  New  )'ork  News, 
Nov.  25. 


FOB  S.XI.E  weekly  and  Commerciil 
Job  .sihop.  all  first  rate  equipment 
grossing  between  $60,000  ami  $70,000. 
Sell  all  or  controlling  iu'.rest.  bo- 
rated  in  New  Mexico.  Box  4714,  Ed¬ 
itor  A-  Publisher. 


THREE  MISSOURI  Exclusive  Week¬ 
lies.  $18,500,  .$20,000  and  $27,500. 
Bailoy-Krehbiel  Newsptiper  Service. 
Box  88.  Norton.  Kansas. 


L.  C.  McDowell.  61.  retired 
advertising  salesman  for  the 
Tampa  (Fla.)  Trihune.  Nov.  12. 


Editor  &  Publisher  Classified  Dept. 
Times  Tower^  New  York  36.  N.  Y.  BRyant  9-3052 


EXCLUSIVE  WEEKLIES 
NORTHWESTERN  eounty  se.it.  officiK 
legal  jiaper.  Trading  area  60.000.  Fl.t- 
bi'd  web  press,  2  inaebines.  autonufc 
cylinder.  Gross  over  $."iO.000.  PriK 
$52,000- -$20,000  dow  n. 

CO.V.'ST.AL.  California.  Fine  elimnte. 
gooil  plant,  rent  $60.  ’reading  >re* 
10,000.  Gross  $39,000.  Price  .$41,000. 
$15,000  down.  Jos.  .\.  Snyder,  3570 
Frances  .\ve..  Venice.  California. 


Mark  V.  Richards.  72,  re¬ 
tired  managing  editor  of  the  Port 
Jervis  (N.  S'.)  Evenim;  Gazette 
and  formerly  of  the  Picpia  (Ohio) 
Daily  Call.  Nov.  21. 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


Newspaper  Brokers 


Newspaper  Brokers 


William  Arnold  Brlbaklr, 
25.  classilied  advertising  solicitor 
for  the  .Veil  'i'ork  Herald  Tri¬ 
hune.  in  an  automobile  collision. 
Nov.  22. 


30  YE.ARS  on  the  Pacific  Coast.  Ar¬ 
thur  W.  Stypes,  625  Market  Street, 
San  Francisco  5,  California. 

Newspaper  Appraisers 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes. 

A.  S.  V.AN  BENTliUYSEN 
446  Ocean  Avenue.  Brooklyn.  N.  Y. 
NEWSPAPER  APPRAT.SALS 
MAY  BROTHERS 

_ Binghamton,  New  York _ 

STANDARD  APPRAISAL  CO. 
Boston  6  Church  Street  Atlanta 
Philadelphia  Chicago 

Pittsbnrgh  New  York,  N.  Y.  St.  Louis 
Appraisals  for  .All  Purposes 
liiquidators :  iNational  Services 

PUINTCKAFT  REPRESENT.VTIVES 
277  Broadway.  New  York  7,  N.  Y. 


OWN  A  NEWSPAPER 
ON  Pacific  Coast  where  business  and 
climate  are  good! 

J.  R.  GABBERT 

3937  Orange, _ Riverside,  Calif. 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura.  California 
South  West  Newspapers 
Marcus  Griffin,  Broker 
Tucumcari,  New  Mexico 


Pnblicatiom  Wanted _ 

NEW.SPAPER  COUPLE  desire  well  «■ 
tahlished  weekly  or  semi  in  $50$7D.- 
000  volume  class  within  200  rauo 
New  York  City-San  Francisco. 
$17,500  down  payment.  Box  4643,  Em- 
tor  &  Publisher. 


Leo  JoiiNSGN.  45.  Chicago 
(HI.)  Sun-Times  editorial  staff 
member,  Nov.  IB.  He  had  also 
worked  for  the  Milwaukee  (Wis.) 

Sentinel  and  the  old  Chicago  ODE'TT  &  ODETT, 
// erald-Examincr.  P.  O.  Box  527,  San  Fc 

*  *  PURCHASES,  loans,  s 

I  /-x  i>  11-1  discreetly.  Publishers  i 

Leslie  G.  Rood.  68.  publisher  Box  3132,  Greensboro.  : 

of  the  Linden  (N.  J.)  .Vcmi-.n  and  may  brothers,  Bing 
former  editor  and  nublisher  of  the  Established _  1914.  News 


.\LL  OR  PART,  profitable  small  dailj. 
Box  95,  Nowata,  Oklahoma,  bw* 
reference,  exyierienced. 


RETURNING  VETERAN,  unusual  all 
round  experience,  looking  for  weeM 
with  potential  within  350  miles  V’ 
York  City.  Box  4715,  Editor  & 
Usher. 


BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


WOULD  LIKE  TO  I’t'RCH.VSE 

If  or  full  interest  in  -mall  ^-**1*” 
■ekly — with  or  without  plant. 
mplefe  details — gross,  net,  circali- 
in,  established,  area  covered, 
r  of  staff,  also  purchase  price,  w 
_  _  _  _  rmation  held  in  strict-st  confideaci- 

277  Broadway,  N.  Y.  7,  N.  Y.  1  Box  4726,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  November  29,  1952 


DAILIES  AND  WEEKLIES 
Ray  E.  Mohler  &  Associates 
312  Boston  Bldg..  Denver  2.  Colorado 


FOR  31  YEARS — We  have  dealt  in 
nothing  but  newspapers.  Nationwide. 
Honest  service  to  botli  buyer  and 
seller. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Michigan 


assistant 


NEWSPAPER  SERVICES 

MACHINERY  and  SUPPLIES 

MACHINERY  and  SUPPLIES 

MACHINERY  and  SUPPLIES 

«  IDEAS  TO  MAKE  YOTJR 
E  CLASSIFIED  REAL  ESTATE 
A.  fi  UNAGE  G  R  O  W  .  .  . 

REALTY  brokers  from  Florida  to  Cali¬ 
fornia  gladly  pay  $40  a  year  for  the 
ad-stimulation  of  the  Real  Estate 
Sub-  ■  Copyscope. 

J?  THE  Copyscope  is  one  of  several  sec- 
™  #  tions  covering  all  major  linage  sources 

which  are  included  in  each  monthly 


Composing  Room 


LINOTYPES 

27  -  22  -  19  -  14  -  8  -5 

INTER!  YPES 

DSM  -  CSM  -  C  -  B  -  A 

Either  reconditioned,  "as  is”,  or 
Rebuilt-Guaranteed,  as  desired. 

BEN  SHULMAN  ASSOCIATES 


release  of  Tested  Want  Ad  Selling  500  Fifth  Avenue,  New  York  36,  N.  Y. 
Plans,  the  Howard  Parish  Service.  _ 


LEARN  how  little  your  paper  needs  to 


LINOTYPES  and  Intertypes,  Models 
.5,  8.  14,  26.  Intertypes  B — -C — OSM. 


invest  to  have  the  stimulus  of  this  thoroughly  rebuilt,  also  many  good 
proved  linage-biulder  month  after  used  machines  available  attractively 
month.  Write  TOD.VY.  priced.  Eight  page  Goss  Comet.  North¬ 

ern  Machine  Works,  323  North  Fourth 
HOWARD  PARISH  St.,  Philadelphia  6,  Pennsylvania. 


month.  Write  TOD.VY. 

HOWARD  PARISH 

Tested  Want  -Ad  Selling  Plans 
2*00  N.W.  79th  St.  Miami  47,  Fla. 

EVEN  A  Novii-e  can  sell  and  increase 
ad  linage  if  he  diligently  uses  our 
tjuarterly  bulletin.  First  1953  issue 
out  soon,  52  issues,  $8;  Lill  year’s 
service,  $12.  Get  increased  AD  $$$ 
by  consistent  use  of  our  service.  Jay- 
Bee  Newspai^r  Aids,  Spring  Park, 
Minnesota.  Newspaper  surveys,  coun¬ 
seling,  and  sales. 

Syndicates — Features 


GALLEYS  I 

GALLEY  and  TYPE  CABINETS  ' 

Highest  Quality  —  Lowest  Prices. 
Buy  direct  from  the  manufacturer. 

L.  Beecher,  1150  Diversey.  Chicago  14 

FOR  SALE  Model  8  Linotype,  electric 
pot  with  teletype  unit.  Dealer.  Box 
4615,  Editor  &  Publisher. 

Photo-Engravin»  Equipment 


THIS  IS  YOl'R  DAY  TO  subscribe  to  FOR  S.ALE:  Complete  engraving  plant 
■‘This  is  your  day,”  a  new  daily  or  used  seven  years.  Priced  reasonable. 


4  UNIT  scon 

22  %  "  cut-off,  doable  folder,  roller 
bearings,  steel  cylinders 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


MODEdW  HOE  NEWSPAPER  PRESS 
12  Super  Speed  unit.  Capable  produc¬ 
ing  96  pages.  With  4  folders,  modem 
high-speed  stereotype  equipment. 
23-9/16"  cut-off.  Can  also  sell  as  72 
or  48  page  press.  Dismantled  and 
ready  for  immediate  shipment.  In¬ 
spection  invited.  Broker,  Box  4025, 
Editor  k  Publisher. 


48-PAGE  HOE  FOR  SALE  ! 

CONSISTS  of  3  units,  arch  type,  with 
double  high-speed  Folder,  and  A.C. 
Motor  Equipment. 

23-9/16"  Sheet  Cut 

Immediately  available 
Very  Attractive  Price 


THOMAS  W.  HALL  COMPANY.  Inc. 
Stamford,  Connecticut 


litnr  4  '  ’'■*®bly  featurette  of  high  potency  re- 

iiior  <  quiring  only  one  line  following  the 
_  heading.  Sampling  of  ten  for  one  dol¬ 
lar.  Thirty  for  $2.50.  Nicholas,  152  E. 
t  Daily  35th  St.,  Ne-vi-  York  16,  N.  Y. 

K”*'  e-  — — — 

r“"ub-  Press  Engineers 

rite  to  „  E.  P.  WALLMAN  &  CO. 

o'  Machinists,  Movers,  Erectors,  Repairs. 

- '  Maintenance,  Erections,  all  types  of 

ell  he-  i'-  presses  Coast  to  Coast. 

Excel-  -i  „  Tel.  3-4164,  975  N.  Church  Street 

ack  1.  Rochford. _ Illinois 

ie  Ave-  ■' 

_  CENTRE-AMMON  CO..  Inc. 

. .  iP’’'-.  0*  Centre  Trucking  Co..  Inc.) 

■  Machinists  —  Riggers  —  Hauling 
<  Por  the  Allied  Printing  Trades. 

iL  V  P.ismantling  -  Moving  -  Erecting 
14,  lA-  1  bingle  Machines  or  Entire  Plants. 

_ ^  local  and  long  distance 

Week-  575  Washington  St..  N.  Y.  14,  N.  Y. 
!27,500.  ;  PHONE  WATKINS  4  2010 
Service.  ■( 

- -i  LOYAL  S.  DIXON  CO. 

NBWiSP^ER  PRESS  ERECTORS 
*  '  Dumantling  —  Moving  —  Erecting 

.  oincii.  Newspaper  Conveyor  Installations 
?  ^  o  Service  Nationwide 

Saticoy  St.,  Sun  VaUey,  Calif. 
_ _ POplar  5-0610 _ 

MXCfflNISTS — ^Dismantling,  moving, 
climate-  ^'''"ihling,  entire  newspaper  plants, 
ng  arei  "?P*'rs,  maintenance,  service  nation- 
til  OOO.i-  *'<1'’- 

?r.  3570  y  LORENZ  PRINTING 

I  machine  CO..  Inc. 

-  6  3626 — 31  St,.  Ixmg  Island  City  1,  N.Y’. 
f  STillwell  6-0098-0099 


The  Star-Courier  Co.,  Kewanee,  Illinois. 


Press  Room 


GOSS  4  UNITS 

4  Goss  units,  color  cylnder,  A.C.  drive, 
22)4''  cut-off,  available  now. 

GEORGE  C.  OXFORD 


Boise,  Idaho 


HOE 

UNIT  PRESS 

IKIUBLE  Highspeed  Polder  | 

4-16-page  Balcony  Type  Units  j 

RUBBER  Rollers.  Ink  Pumps 
SUBSTRUCTURE  with  Roll  Stands 
One  Extra  16-page  Unit 
AC  Motor  Drives.  Full  Automatic 
PONY  Autoplate  Machine 

JOHN  GRIFFITHS  CO..  INC. 

11  \V.  42nd  St.  New  York  36,  N.Y. 


3  UNIT  HOE 

22  Reels,  tensions,  pasters,  color 
fountain,  mbher  rollers,  complete 
stereotype  equipment. 


_ ?Tiiiweii  6-004)8-0099'  '  ‘ '  BEN  SHULMAN  ASSOCIATES 

MASON-MOORE-TRACY.  Inc.  ''''''  ^ 


Printing  Press  Engineers 

\A/  Movers  Used  Presses 

Web,  Offset,  Flat  Bed  Experts 

oe  will  move,  erect  or  repair  presses  SINCE  newspapers  constantly  are 


r  00  T  , -ANYWHERE 

,,,  -»  East  4th  St..  New  York  3.  N.  Y. 

jj, _ Phone  spring  7-1740 _ 

I  printing  EQUIPMENT 

— iIIaJ  Machinery,  Dismantled 

!  Ridgewood.  New 

Pt'JL  Systems  Serviced 
I  .A^ERT  L.  PETERSON 

j  Regiitewd  Professional  Engineer 
d  5790  Furnished 

W,  Superior,  Chicago  44,  Ill. 

Maintenance,  Service,  Repairs,  Erection 

3,,,  SAM  S.  PUNTOLILLO 

s.Pwmi’T Eiyndhurst.  N.  J. 
specializing  in  Duplex  and 
Goss  Flst-hed  Webs 


replacing  presses  with  new  GOSS 
units,  we  nsually  have  a  list  of  good 
used  presses  available  or  which  may 
be  available  soon,  for  newspapers  of 
all  sizes. 

-fk  GOSS  engineers  can  adapt  such 
equipment  to  your  specific  needs. 

•k  CORRE.SPONDENCE  invited. 

THE  GOSS 
PRINTING  PRESS  CO. 

1535  S.  Paulina  St.  Chicago  8.  TM. 


UNITS 

I  HAVE  extra  nnits  to  add  to  your 
present  press  in  any  cut-off  length. 

GEORGE  C.  OXFORD 
Box  903  Boise.  Idaho 


MIEHLE  No.  3.  S/N  14797  with  6 
form  rollers.  10  distributors,  variable 
speed  motor  and  controls.  Bed  size  I 
34  X  46.  Ch.-ises  and  everything  for 
1st  class  work.  Perfect  register.  Sell¬ 
ing  to  make  room  for  new  press. 
$2,000.  Mercury-Chroniele,  Manhattan, 
Kansas.  i 

32  PAGE  GOSS  PRESS  ' 

2  HIGHSPEED  Floor  Units 
End  Roll  Fes-d.  Rubber  Rollers 
Steel  Cylinders.  Roller  Bearings 
HE.WY  Duty  Double  Polder 
.AC  FULL  .Automatic  Motor  Drive 

JOHN  GRIFFITHS  CO..  INC. 

11  W.  42nd  Sf.  New  York  36.  N.Y. 

HOE  24-PAGE  PRESS 
223i"  cut-off,  color  cylinder,  AC  Drive, 
stereotype  equipment. 

GEORGE  C.  OXFORD 
Box  903  Boise,  Idaho 

FOR  SALE  Hoe  Press — 1903  qnad. 
2  UNIT  right  angle — 

can  be  made  atraight 
DOUBLE  folder,  donble  delivery. 
2114"  cut-off — Webb  1231. 
ROLLERS  need  recovering 
WHAT  are  we  offered? 

Box  4504,  Editor  ft  Publisher 

SOOTT  Speed  King,  24-<page,  plus 
mat  scorcher,  plate  caster,  remelt 
furnace,  plate  shaver,  beveler  and 
plate  handler,  $15,000.  May  be  seep 
in  operation  until  about  Nov.  22, 
available  after  that  date.  Surplus 
equipment  being  sold  as  result  of 
newspaper  merger.  Mat  roller  and 
other  equipment  will  be  listed  later. 
Beatrice  Daily  Snn,  Beatrice,  Neb. 


MODEL  AB  Duplex  flat-bed  press. 

ROTOGRAVURE  PRESS  24  Page 
T.AB.  with  complete  accessories. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue.  New  York  36,  N.  Y. 


PRESS  DRIVES  AND  CONTROLS: 
One  three  motor  «et — ^>ne  80  h.p.  con¬ 
tinuous.  one  714  h.p..  one  1  h.p.  Also, 
Cntler-Hsmmer  controls,  panels,  grids, 
etc. 

ONE  three  motor  «et — one  75  h.p.  | 
continuous  (94  h.p.  for  120  mnutes),  i 
one  7'j  h.p..  one  1  h.p.  .Also.  Cutler- 
Hammer  control*,  panel,  grids,  etc.  i 
All  220  volt.  3  phase.  60  cycle  motors. 
Price  $1,600  each  or  nearest  offer.  Ap-  . 
ply  Edmonton  Journal,  Edmonton,  Al¬ 
berta.  Canada.  ‘ 


—  A  REAL  OPPORTUNITY  — 

Newspaper  press  and 
stereotype  equipment 


32-64-PAGE  HOE  unit  type  news¬ 
paper  press  with  two  color  unit, 
balloon  formers,  spray  fountaias, 
roller  bearings,  dynamic  breaks, 
high  speed  folders,  steel  cylinders, 
electric  roll  hoists,  all  rubber 
rollers.  Press  in  perfect  condition. 

24  PULL  page  trucks 
24  FULL  page  chases 
HEAVY  duty  molding  press 
STA-HI  vacuum  mat  former 
GAS  curved  mat  dryer 
8,000  LB.  stereotype  pot 
1.000  LB.  stereotype  pot 
METAL  PUMP 
CURVED  Casting  box 
HEAD  ft  Tail  beveling  cutter 
FINISHING  block 
CURVED  shaver 
CURVED  plate  proof  press 
STEREOTYPE  saw 
ROTARY  plate  shaver 

7  COLUAtN  flat  casting  box 

8  COLUMN  vacuum  easting  box 
OI'RVED  plate  router 
STEAM  table 

A'ANDERCOOK  full  page  proof  press 

A  reasonable  offer  for  the  complete 
equipment  will  be  accepted. 

PRESS  must  be  removed  by  Jan.  1st. 

.Apply  Box  4625.  Editor  ft  Publisher 

.SCOTT  SPEED  KING  PRESS 
24  pp  capacity,  with  color  cylinder. 
.Available  about  Feb.  1st.  May  be  seen 
in  operiition.  Price  $12,000  including 
stereo  eqiiijuuent.  Statesman  Publish¬ 
ing  Co..  Salem.  Oregon. 


6  UNIT  HOE  PRESS 

VERTICAL  type  2114"  cut-off,  2 
double  folders,  rubber  rollers:  serial 
No.  2594.  Available  immediately.  Can 
be  divided. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  -Avenue.  New  York  36.  N.  Y. 

HOE  donble  folder,  23-9/16"  cut-off. 
One  folder  (stand  by)  just  used  occa¬ 
sionally.  $6,000  or  nearest  offer.  Ap¬ 
ply  Edmonton  Journal,  Edmonton,  Al¬ 
berta,  Canada. 


EXCELLENT  STEREO  EQUIPMENT 

Wood  Pony  Autoplates 
Automatic  Autoplates 
Junior  Autoplates 
Autoshavers 

8-10  Ton  furnaces;  gss  or  electric 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue.  New  Y’ork  36,  N.  Y. 

FOR  SALE:  Hoe  heavy  duty  Stereo¬ 
type  Saw  with  Monorail  Trimmer  and 
AC  motor — like  new.  Thomas  W.  Hall 
Company,  Inc.,  Stamford,  Connecticut. 

PRICED  FOR  QUICK  SALE — ^Van- 
dercook  galley  proof  press  (electric) 
in  good  condition — Kemp  gas  metal 
(about  ton  capacity)— Hoe  tail-cutter 
(2114"  cut-off) — ^Hoe  boring  machine, 
2 114 -inch  cut-off.  bores  to  )4  inch. 
THE  DAILY  PRESS.  INC.,  NEW¬ 
PORT  NEWS,  VIRGINIA. 

Wanted  to  Buy 

WANTED  TO  BUY:  One  cutting  off 
cylinder  21i4"  cut-off,  J4"  plates.  Box 
4633,  Editor  ft  Publisher. 

WANTED  —  Hoe  or  Goss  Double 
Folder,  23  9/16”  cut-off.  George 
Oxford.  Boise.  Idaho. 

SPEEDAUMAT  2600,  Speedaumat  600. 
and  Graphotype  6340.  Ed  Ressler,  308 
E.  6th  St.,  New  York  3,  N.  Y. 
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MACHINERY  and  SUPPLIES 

HELP  WANTED 

Wanted  to  Buy 

Classified  Advertising 

NEWSPAPER  PRESSES 

COMPOSING  ROOM  EQUIPMENT 

COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 

CLASSIFIED  ADVERTISING 
SALESWOMAN 

INCREASE  in  iineage  makes  it  neces¬ 
sary  for  New  York  State  daily,  carry¬ 
ing  large  volume  of  Classified  Display 
to  expand  staff.  Knowledge  of  layout, 
and  car  helpful,  but  intelligent,  en¬ 
thusiastic  selling  ability,  most  impor¬ 
tant.  Write  full  details  first  letter,  to 
Box  4718,  Editor  &  Publisher. 

HELP  WANTED 

Display  Advertising 

Administrative 

OFFICE  AND  CREDIT  MANAGER  to 
supervise  bookkeeping  and  assist  with 
systems  and  methods  studies,  by  a  mid- 
western  morning  and  evening  daily 
combination  in  80,000  class.  Send 
resume  and  application  to  Box  4602, 
Editor  &  Publisher. 

Circulation 

CIRCULATION  MANAGER,  far  west 
city  of  30,000,  combination  daily. 
Must  be  aggressive  and  promotion 
minded,  know’  ABC,  Little  Merchant 
Plan,  etc.  Fine  living  and  working 
conditions,  permanent.  Give  full  de¬ 
tails,  record,  salary,  first  letter.  Box 
4600,  Editor  k  Publisher. 

ADVERTISING  SOLICITOR  with 
managerial  potential  to  handle  special 
sections,  special  editions,  special  ac¬ 
counts.  Right  man  could  go  to  man¬ 
ager  after  his  ability  proven.  Starting 
s^ary  $500  monthly.  Box  4534,  Editor 
k  Publisher. 

UNOPPOSED  county  seat  California 
daily  wants  steady,  experienced  dis¬ 
play  salesman  able  to  do  layout  work, 
write  copy,  service  varied  accounts. 
Send  full  information  and  references 
to  Box  4508,  Editor  &  Publisher. 

WANTED:  Display  Advertising  Sales¬ 
man,  permanent  position  with  old  es¬ 
tablished  daily,  must  be  capable  of 
layout,  chance  for  advancement.  Write 
and  state  age,  experience,  and  salary 
expected.  John  Q.  Lambert.  NAT¬ 
CHEZ  DEMOCRAT,  Natchez.  Miss. 

WANTED  FOR  50,000  M-E-S  news¬ 
paper  to  work  for  exacting  publisher 
a  circulation  manager  between  ages 
of  30  and  50  who  is  presently  em¬ 
ployed  as  top  circulation  manager  for 
a  paper  between  20,000  and  35,000, 
no  others  need  apply.  This  is  a  top 
position  with  a  top  newspaper  and 
only  men  who  have  already  succeeded 
as  manager  of  smaller  papers  will  be 
considered.  Box  4623,  Editor  k  Pub¬ 
lisher. 

A  BEAL  oipportunity  for  man  with 
newspaper  advertising  experience. 
Good  salary.  Ideal  city  and  quality 
six-day  evening  newspaper.  Active  ag¬ 
gressive  list  of  accounts.  The  Lorain 
Journal,  Lorain,  Ohio. 

ACCEPTING  APPLICATIONS  for  a 
position  now  open  in  our  display  ad¬ 
vertising  department.  Preference  given 
to  draft  exempt  young  man  with  car. 
Give  references  and  experience  in  first 
letter.  Reply  to  The  Star-Beacon,  Gen¬ 
eral  Offices  of  the  Rowley  Newspapers, 
Ashtabula,  Ohio. 

YOUNG  hustler  knowing  motor  routes 
and  carrier  boy  handling  to  develop 
motor  routes  and  train  for  circula¬ 
tion  manager  when  motor  routes  com¬ 
pleted.  Southern  small  city  daily.  No 
big  salary;  fine  chance  to  establish 
yourself  as  producing  circulation  man¬ 
ager  who  could  go  on  to  bigger  papers. 
Write  Box  4630,  Editor  k  Publisher. 

WANTED:  Aggressive  advertising 

salesman,  proved  ability  and  sound 
record,  for  busy  Indians  daily-Sunday, 
circulation  near  10,000.  Good  field  for 
a  real  go-getter.  Prefer  a  man  near 
enough  for  week-end  interview.  Write 
now,  giving  age,  experience,  range  of 
abilities,  references,  salary  earned. 
Advertising  Manager,  The  Tribune, 
New  Albany,  Indiana. 

A  CHALLENGE 
with  a  Pay  Off 

For  the 

CIRCULATION  MANAGER 
to  qualify  for  this  jobl 

TOP  smaller-town  group  operating 
dailies  and  weeklies,  convinced  that 
HOUSE  TO  HOUSE  selling  means 
big  business,  needs  a  man  with  the 
calibre  and  guts  to  go  after  this  busi¬ 
ness  and  get  it! 

REQUIREMENTS: 

Know  Circulation  and  like  it. 

Desire  for  more  money. 

Sales  and  promotion  ability. 

A  car  and  sturdy  boots. 

This  Is  a  "Once  In  a  LIfe-TIme 
Opportunity". 

Write  fully  and  in  confidence  to 
Box  4700,  Editor  &  Publisher. 

WANTED:  Young,  aggressive,  adver¬ 
tising  salesman.  One  preferably  with 
2-3  years’  experience,  looking  for 
chance  for  advancement.  Should  be  able 
to  make  own  layouts,  write  own  copy. 
Northern  Michigan  daily,  13,000  cir¬ 
culation,  in  ideal  sports  area.  Write 
all  in  first  letter.  Box  4614,  Editor  & 
Publisher. 

YOUNG  GO-GETTER,  willing  to  start 
at  low  salary  plus  commission;  weekly 
near  New  York  City.  Box  4650,  Editor 
k  Publisher. 

A  PROGRESSIVE  and  long-estab¬ 
lished  New  England  daily  needs  a  man 
with  executive  ability  and  proven  ad¬ 
vertising  know-how.  An  excellent  op¬ 
portunity  for  the  right  man.  Box  4721. 
Editor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER 
TAKING  applications  until  January  1. 
An  excellent  opportunity  for  a  man 
that  is  fully  qualified  to  ram-rod  Dis¬ 
play  Department  and  carry  accounts. 
Give  full  particulars,  salary  requisite 
and  availability.  Box  4703,  Editor  k 
Publisher. 

CIRCULATION  MANAGER  for  6.000 
daily.  Good  salary  and  bonus.  Write 
Daily  Rocket.  Rock  Springs.  Wyoming, 

WEEKLY  PUBLISHER  needs  good 
man  to  help  build  up  newspaper.  Good 
opportunity  for  young  m,an  who  can 
lay  out  and  sell  advertising  to  mer¬ 
chants  in  Southeast  Missouri  County 
Seat  town.  Prefer  man  who  will  be 
permanent.  Good  town,  good  people, 
good  pay.  The  Charleston  Democrat. 
Charleston,  Missouri. 

MAN  qualified  to  be  Country  Super¬ 
visor.  Experience  in  South.  Must  be 
willing  to  do  routine  canvassing  and 
work  of  roadman.  Write,  giving  posi¬ 
tions  held  and  employer  references  in 
first  letter  to  A.  D.  Potter,  Box  950, 
Montgomery,  Alabama. 

Editorial 

Claartfied  AdvcrtMiiK 

YOUNG  BIIPORTER.  draft-exempt, 
with  camera  knowledge,  for  small 
Maine  daily.  Limited  experience  only, 
needed.  State  age,  marital  status,  sal¬ 
ary  expected.  Box  4429,  Editor  A  Pub¬ 
lisher. 

CLASSIFIED  ADVERTISING  SALES 
MAN  Wanted:  One  with  limited  ex¬ 
perience  preferred.  Daily  in  fast  grow¬ 
ing  town  in  Ohio  River  Valley.  State 
experience  and  salary  expected.  Ad¬ 
dress  Box  4523.  Editor  4;  Publisher 

DESKMAN.  thoroughly  familar  small 
city  daily  routine,  fast  on  heads,  able 
to  evaluate  copy  swiftly  and  handle 
some  rewrite.  Prefer  college  graduate, 
minimum  three  years’  experience  ac¬ 
tual  city  room.  Wire  or  write  Editor, 
Daily  Monitor  Leader.  Mount  Clemens, 
Midhigan. 

CLASSIFIED  ADVERTISING  MAN 
AGER  for  Rocky  Mountain  daily,  city 
of  25,000.  Excmlent  opportunity  foi 
ambitious  man,  salary  and  bonus.  Tel 
all  first  letter.  Box  4603,  Editor  1 
Publisher. 
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HELP  WANTED 


Editorial 

DESKMAN  for  New  England  Daily. 
Must  be  fully  experienced,  able  to 
handle  two  full  wire  services  or  sit 
in  slot.  Life  insurance,  hospital  bene¬ 
fits  provided.  Five-day  week.  Address 
Box  4657,  Editor  k  Publisher. 

COMBINATION  News-Ad  man  or 
woman.  Experience  desirable,  but  will 
consider  right  type  of  person  inter¬ 
ested  in  earning  while  learning.  Car¬ 
thage  Republican  Tribune,  Carthage, 
New  Y'ork. 

COMBINATION  sports  editor  and  As¬ 
sistant  news  editor  on  Sonth  Jersey's 
largest  weekly.  $65  to  $70  week  to 
start.  Good  opportunity  to  grow  with 
a  progressive  ABC  newspaper  in  rap¬ 
idly  expanding  area.  Mount  Holly 
Herald,  Write;  or  phone  Mount  Holly, 
New  Jersey  285. 

-MANAGING  EDITOR  for  morning  pa¬ 
per  in  one  of  Florida’s  most  beautiful 
Gulf  cities.  Must  be  thoroughly  ex¬ 
perienced.  Give  full  particulars  includ¬ 
ing  salary  requirements  first  letter. 
-Yddress  Box  4717,  Editor  k  Publisher. 

NEWS  DESK 

FAST-GROWING  national  aviation 
business  magazine  in  New  York  seeks 
top-notch  editor  to  handle  copy,  re¬ 
write  and  heads.  Business,  aviation, 
technical  background  desirable.  Send 
complete  resume.  State  salary  re¬ 
quired.  Box  M  1490.  221  West  41 
Street,  New  York  36,  New  York. 

NEWSP.VPER  WOMAN 
EXPERIENCED,  for  position  as  so¬ 
ciety  editor,  general  reporter,  and  fea¬ 
ture  writer  on  staff  of  progressive 
group  of  community  newspapers.  Five 
day  week,  excellent  working  condi¬ 
tions,  good  starting  salary  with  pos¬ 
sibility  of  frequent  increases  if  work 
is  satisfactory.  Write  or  phone  T.  F. 
Krohne,  managing  editor,  The  Press 
Publications.  Elmhurst,  Illinois.  Phone 
Elmhurst,  900. 

REPORTER,  male  or  female.  Photo 
experience  preferred,  but  not  required. 
Write  Daily  Rocket,  Rock  Spring* 
Wyoming. 

SPORTS  EDITOR,  community  of  12,- 
000.  Many  extra  benefits,  chance  for 
advancement.  Need  not  be  fully  ex¬ 
perienced.  Dixon  Evening  Telegraph, 
Dixon,  Illinois. 

UPPER  MICHIGAN  six-day  afternoon 
daily.  10,000  ABC  circulation,  wants 
experienced  reporter  for  general  news. 
Progressive  community  of  15,000.  Job 
open  January  1.  State  experience, 
age,  background,  salary  expectations 
in  first  letter.  Write  Editor,  Escanaba 
Daily  Press,  Escanaba,  Michigan. 

WANTED:  Able,  Ambitious  reporter 
for  expanding  Louisiana  weekly.  Abili¬ 
ty,  not  experience,  primary  factor.  Ex¬ 
pedite  clippings,  full  data  to  Managing 
Editor,  Lafayette  Advertiser,  Lafay¬ 
ette,  Louisians. 

Library 

WANTED:  Librarian,  preferably  with 
newspaper  experience,  to  complete 
charge  of  library.  Job  of  reorganisa¬ 
tion  and  modernization,  plus  building 
of  staff  to  be  done.  Write  Box  4502. 
Editor  k  Publisher. 

Photocrapheri 

YOUNG  PHOTOGRAPHER,  Louisiana 
afternoon  newspaper.  Five  days  per 
week,  good  pay,  big  town.  Snap  any¬ 
thing  that  moves  and  write  the 
cotline.  Write  full  details,  salary  ac¬ 
ceptable,  to  Box  4604,  Editor  k  Pub¬ 
lisher. 

PHOTOGR.IPHERS,  Market  for  pic¬ 
ture  stories  all  subjects,  prefer 
“Cheese-cake”  and  male  adventure 
stories.  50%  royalties.  Box  4724, 
Editor  k  Publisher. 

Promotion — Public  Relations 

INTERESTED  IN  PUBLIC  Rela¬ 
tions!  Leading  Chicago  agency  wants 
experienced  newsman  as  account  ex¬ 
ecutive.  Salary  and  future  excellent 
Box  4722,  Editor  k  Publisher. 

Mechanical 

TEIiETYPBSETTER  OPERATOR  — 
giTe  full  details  of  experience  end 
abilitj.  Top  wages,  New  York  Oity. 
i  Box  4729,  Editor  k  Publisher. 


HF.i.P  WANTED 
Medumlol 


WANTED:  Ldnotype  operators  sad 
floor  men  tor  newspaper  plant  locaUi 
in  beautifol  Mohawk  y  alley.  Fiftj 
milee  from  hunting,  fishing  and  Adi¬ 
rondack  Mountain  vacation  laid. 
Steady  work,  vacations  and  hospitali¬ 
zation.  Reasonably  priced  housing  cai 
be  arranged.  Apply  Evening  Recorder, 
Amsterdam,  New  York. 


Al'TERNOON  DAILY  in  Upstate  Sew 
York  needs  foreman  on  evening  ahilt. 
Requires  man  thoroughly  experienwd 
in  ad  composition  and  mark-up.  Ma¬ 
chine  experience  helpful  but  not  ei- 
sential.  Open  shop  in  a  busy  citj 
Slate  fully  your  qualifications  in  writ¬ 
ing  Box  4701,  Editor  &  Publiihtr, 
Times  Tower,  New  York  36,  N.  Y. 


PRESSMAN  to  operate  Miehle  cylii- 
der,  automatic,  used  as  news  prtii 
Pleasant  working  conditions,  beneSu. 
40-Uour  week,  no  layoffs.  Carthap 
Republcan  Tribune,  Cathage,  N.  Y. 

WANTED — Journeyman  Pressman  and 
combinaton  Pressman,  stereotype  ako; 
37  hours  week.  $2.25  scale.  Bayton 
Sun,  Baytown,  Texas. 


SITUATIONS  WANTED 
Administrative _ 


ASSISTANT  TO  PUBLISHER 
OR  GENERAL  MANAGER 

OHIO  DAILY  Newspaper,  New  York 
Oity  Advertising  sales  and  top-len' 
sales  management,  {personnel  pin 
government  procurement  experientt. 
Now  want  general  manager  or  satiit 
ant  to  pubUsher  prosition  on  dsi!; 
Age  34,  married,  3  children.  Livui 
Now  York  Oity  area  desire  to  rrio- 
cate  anywhere.  Box  4530,  Editor  1 
Publisher. 


THE  ANSWER  TO 
AN  ABSENTEE  OWNER’S 
PRAYER 

18  years  of  hard  won  experience  Iwj 
office  boy  to  publisher.  Currestl; 
managing  one  of  the  country's  betti.’ 
known  dailies.  Young,  capable,  pend' 
able — 

AVAILABLE 

Box  4530,  Editor  &  Publisher 


ADVERTISING  DIRECTOB 
BUSINESS  MANAGER 
or  PUBLISHER’S  ASSISTANT 

EXPERIENCED  iu  management  of  4 
departments  through  14  years 
ful  and  economical  newspaper  w 
commercial  printing  operation  bsia 
on  thorough  knowledge  of  emplore 
and  public  relation,  ^ue  an  envisL 
sales  record.  Age  34,  university  ^ 
uate,  Protestant,  active  in  civic  elU 
and  affairs.  Started  back  shop  ha™ 
thorough  knowledge  mechanical  pi*r 
lems.  Will  purchase  interest.  A  PJ 
sonal  interview  will  be  apprecistw 
Box  4641,  Editor  k  Publisher. 


WANT  tough  administrative  job  ^ 
dium  daily  where  20  years’  experid'J 
and  drive  will  pay  off  for  employer  ssi 
self.  Permanent.  Intensive  operatioei.; 
knowledge  all  departments,  empb^ 
on  income.  Thorough  understssdw 
management  and  finance.  Trained  P<^ 
sonnet  relations.  History  lesderw 
public  relations  and  affairs.  Solid  m 
erences  in  and  out  of  industry.  Recei'- 
ly  sold  as  editor  and  publisher  ee: 
daily.  Top  production  with  tight 
tion.  Vital,  healthy,  personable,  41  jef . 
old  with  family,  church,  college  e**^ 
fraternal  background.  Will  e^; 
searching  probe  chracter  and  sbmO  . 
Available  for  interview.  If  yon  ^ 
been  needing  right  man,  I  need  fw  > 

Box  4635,  Editor  k  Publisher. 

_ -t 

Artfata— Cartoonists  ^  | 

EDITORIAL  CARTOONIST  •  Repo^  I 
Air  Force  Lt.  being  discharged.  F 
perienced  editorial  cartoonist,  foi*. 
U.P.  reporter.  Box  4'704,  Edit«  * 
Publisher. 


EDITOR  &  PUBLISHER  for  November  29,  195^ 
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SITUATIONS  WANTED 
Circulation 


CIRCULATION  MAN  of  Wide  Experi¬ 
ence  availsble  in  30  days  for  Depart¬ 
ment,  City,  Country,  or  Promotion 
Post.  Write  Box  4612,  Editor  Sc  Pub¬ 
lisher _ 

CIRCULATION  MANAGER  —  Able, 
well  qualified,  seeking  top  spot  where 
results  will  proride  commensurate  in¬ 
come  and  security.  Earnings  now 
abore  $12,000.  Strictly  confidential. 
Box  4636,  Editor  Sc  Publisher. _ 

CIR0UL.ATION  MANAGER  or  assis¬ 
tant.  South  only  —  prefer  Florida. 
Fully  experienced.  In  13th  year  on 
200,000  circulation.  East  coast  paper. 
Assistant  last  6  years.  No  future  here. 
Age  38.  married.  Salary  $7,500.  Box 
4710,  Editor  &  Publisher. 


C  nrrpvpstiKli-nIs 


NATION  WIDE  niEE  LANCE  service 
in  publicity,  advertising.  reports, 
nes'S.  special  campaigns,  etc.  Write 
me.  Box  4702,  Editor  &  Publisher. 


_ Display  Advertising _ 

AVAILABLE  JANUARY — Newspaper 
Advertising  executive,  30  years  in 
salea  field.  Familiar  with  all  produc¬ 
tion,  methods  and  coats.  Past  two 
years,  bad  free  hand  in  aucceaaful  op¬ 
eration  of  leading  weekly.  Publisher's 
death  and  probable  sale  of  property 
by  administrators  reason  for  contem¬ 
plated  move.  H.  J.  Engle,  Rocky 
Mount,  Virginia. 


WANTED:  ETHICAL  PUBLISHER 
who  needs  and  respects  top-notch 
performance  baaed  on  aound,  proven 
principles.  Ten  years  actual  experience 
5,000  to  big  city  daily.  Six  aaeeesslul 
years  manager.  National,  local  display. 
Excel  in  layout,  copy,  promotion. 
Young  family  man.  Best  health,  char¬ 
acter,  references.  Box  4423,  Editor  Sc 
Publisher. 


SITUATIONS  WANTED 
Editorial 


SPORTS  EDITOR — WRITER  desires 
job  with  good  future.  Two  years*  ex¬ 
perience,  all  types  of  copy.  Talented 
feature  writer  and  fast,  aecnrate  re¬ 
porter,  Excellent  references.  Have  car, 
willing  to  travel  anywhere.  J-grad,  vet, 
single,  26.  Box  4432,  Editor  Sc  Pub¬ 
lisher. 


ALFJIT  REPORTER-PHOTOGRA¬ 
PHER.  2yi  years  top  Eastern  daily: 
all  beats,  re-write,  features,  desk. 
AB,  vet,  25,  married,  draft-exempt. 
Ambitions  to  go  anywhere  in  U.S., 
city  of  25,000  or  more.  Box  4520, 
Editor  Sc  Publisher. 


EDITOR -Photographer  —  Semi-week¬ 
ly,  daily  background.  No  genius  but 
six  years  front  end  and  like  it. 
Sports,  news.  Can  build  circulation, 
advertising.  Journalism  degree.  Pos¬ 
sess  Graphic  camera,  complete  dark¬ 
room  equipment.  Thirty,  congenial 
Southerner.  Jark  Harper,  Box  538, 
Live  Oak,  Florida. 


CITY  EDITOR  19.000  plus  daUy,  29, 
married,  five  years’  experience,  seeks 
aesk  or  reporting  job  on  larger  paper. 
Box  4644,  Editor  Sc  Publisher. 


COPY  READER — Journeyman,  age  30, 
experienced  makenp.  Now  on  copy  desk 
in  city  600,000.  ^eks  similar  job  on 
large  East  or  Midwest  Daily.  Box 
4610,  Editor  Sc  Publisher. 


COPYREADER  —  30,  vet.  married. 
B.  S.,  2  years  on  big  daily,  locate 
eastern  Pennsylvania  or  New  Jersey. 
Box  4601,  Editor  Sc  Publisher. 


DESK  MAN — Broad  experience.  Also 
capable  as  swing  man  for  news  editor, 
makeup,  editorial  writing,  etc.  Medium 
mature.  Co-operative.  Sober.  No  hurry 
to  change.  Correspondence,  interviews 
invited.  Prefer  Atlantic  seaboard  or 
South.  Box  4617,  Editor  Sc  Publisher. 


ADVERTISING 
MANAGER-SALESMAN 
24  YEAR  top  newspaper,  magazine 
radio  record.  Expert  copywriter,  direct 
mail;  handle  all  phases  production. 
Stable,  responsible,  highest  references. 
100  mile  radius  New  York  City.  Box 
4652,  Editor  Sc  Publisher. 


EAST  COAST  PUBLISHEai: 

DO  YOU  NEED  an  assistant,  capa¬ 
ble  of  filling  the  job  of  Advertising 
Director,  National  Advertising  Manag¬ 
er  and  generally  running  interference 
for  you  I  If  so,  let's  talk  about  putting 
my  15  years'  experience  in  the  na¬ 
tional  advertising  field  to  work  for 
Ton.  I  am  a  capable  speaker,  good 
analyst,  have  an  intimate  knowledge 
of  the  agency  field,  am  experienced 
in  merchandising,  promotional  minded. 

family.  Best  references.  Box 
4634,  Editor  Sc  Publisher. _ 

YOING,  resourceful,  creative  adver- 
tiung  manager  seeks  change  about 
February  1.  Nine  years  experience, 
exceptional  record.  Strong  on  layout, 
•■opy  and  creative  planning  that 
means  plus  business.  Present  income 
m  excess  of  $8,000.  Veteran  World 
"Sr  II.  married,  best  character,  sin- 
cere.  Can  w-rite  business  news  fea¬ 
ture  If  required.  Presently  ad  director 
of  10.000  daily.  Prefer  South  Florida 
O^r  deep  southwest.  Write  Box  4726. 
Editor  Sc  Publisher. 


Editorial 


DtlSKMAN.  now  PM  deskman- 
cr.  wants  full-time  desk  job.  { 
Southern  dallies,  all  beats, 
column.  Sute  desk.  B.8..  vet.  3 
cied,  car.  South  or  East.  $65 
^nx  4426.  Editor  Sc  Publisher. 


EXPERIENCED  YOUNG  SPORTS 
EDITOR  AVAILABLE.  Will  go  any¬ 
where.  Five  years*  experience  as  I 
sports  editor  three  as  sports  writer,  j 
Pnblie  relations  work  in  Navy.  Age  29.  j 
Not  afraid  to  work.  Do  not  drink.  Will  ' 
present  samples  and  highest  recom¬ 
mendations.  Box  4605,  Editor  Sc  Pnb-  I 
Ushers.  I 


NEWSPAPERMAN— First  byiine  at 
age  of  12,  first  picture  credit  at  10. 
Never  been  ont  of  business  sinee. 
never  will  bo.  World  War  II  vet.  age 
32.  college  trained,  conseientioua, 
plesant.  IMve  years*  post-war  experi¬ 
ence  :  sports,  police  beat,  then  editor 
weekly,  editor  Lonisiana's  most  ener¬ 
getic  daily,  promotor  now  defunct 
Texas  weekly,  presently  editor  and  gen¬ 
eral  manager  Texas  largest  semi-week¬ 
ly.  NEA,  TPA  awards  for  editorials, 
promotion.  Operate  any  news  camera, 
darkroom.  Fairehild. 

MOVE  not  neeeaeajT,  but  have 
reached  top  in  present  location,  desire 
advancement.  Location  not  important, 
salary  and  future  are.  Relations  here 
excellent,  will  famish  reference  from 
present  employer,  others  as  desired. 

WHAT  HAVE  YOU  TO  OFFER  I 
Box  4613,  Editor  Sc  Publisher 


REWRITE -REPORTER 
ASSISTANT  cltv  editor  of  metropoli¬ 
tan  Midwest  daily  wants  reporting  or 
rewrite  in  Great  Ijakes  or  West  Coast 
area.  Experience  heats,  city  and  copy 
desks.  Married,  veteran.  Reply  Box 
4645.  Editor  Sc  Publisher. 


SPORTS  or  editorial  job  wanted.  Jour¬ 
nalism  grad,  26,  vet.  car.  Prefer  East 
or  M'dwest.  Box  4609,  Editor  4  Pub¬ 
lisher. 


9*^^®UE,  mature  young  newsman, 

.  Assistant  to  Editor.  Tele- 
srtpn  Editor  seeks  responsible  position 
n  forward-looking  daily.  Journalism 
*^?i“***  •'“dy  social  sciences, 
,1  J’®''*  NT*-  SDX.  ProfesAonal  artl- 
ohi  P^^'l'shed.  Knowledge  photogra- 
P  y.  shorthand.  Office-management  ex- 
fn  draft-free  vet.  Now 

Innnilf”****  about  Jan.  15. 

4S01  •“•**f^d  promptly.  Box 

Editor  ft  Publlshir. 


EX  STATE  EDITOR  40.000  Texaa 
PM.  3  veara  desk  foto  beats.  Single 
vet  26.  j-grad.  Anywhere.  WIRE  John 
W.  Magee.  365  Bainbridge  St..  Brook¬ 
lyn.  New  York. 

20  YEARS  reporting,  rewrite,  on  city 
dalliei.  alio  mral.  Now  employed  np- 
state  New  York,  deiire  change.  All 
beats,  yetewan,  actire.  healthy  and  en- 
terprlalng.  Prefer  Eeit  U.iS.  Pleaee 
state  salary.  Ready  short  notice.  Box 
4«54,  Editor  ft  Pahllther. 


editor  s 
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SITUATIONS  WANTED  I 
Editorial  I 


WOULD  YOU  LIKE  TO  RETIRE 
GRACEFUXaLY — a  little  at  a  time — 
and  leave  your  newspaper  in  capable, 
conscientious  hands!  West  Coast  edi¬ 
tor  with  15  years*  experience  and 
proven  abiUty  is  looking  tor  that  kind 
of  future  with  stock  purchase  plan, 
percentage  lease-option  or  straight 
salary.  Box  4642,  Editor  ft  Publiaher. 


AV.MLABLE  January  1;  woman  re¬ 
porter,  26,  BA  in  Journalism,  3% 
years  experience  in  newspaper,  1  year 
in  radio;  just  returned  from  17 
months  in  Japan  and  Korea.  Contact 
Marjorie  V.  Cobb,  Green  Acres,  RFD, 
Prattville,  Alabama. 


CITY  EDITOR 

Well  Qualified  37 

_ Box  4719,  Editor  &  Publisher 

CR.VCK  REPORTER,  rewrite  man,  5 
years’  top  daily  experience,  all  beats. 
25,  vet,  single.  B.A.  Box  4723,  Editor 
&  Publisher. 


EDITOR,  35,  medium  size  morning 
daily  wants  evening  paper  opportunity, 
copy  desk,  wire,  make-up  or  editorial 
writing.  Willing  to  move  an^here  in 
northeast  or  middle  Atlantic  states. 
Box  4720,  Editor  ft  Publisher. 

EXPERIENCED  NEWSMAN  with 
original  ideas,  broad  educational  back¬ 
ground,  experienced  photographer, 
pleasing  personality,  numerous  con¬ 
tacts,  8  years  of  experience  in  news¬ 
paper  and  public  relations  work.  Box 
4712,  Editor  ft  Publisher. _ 

FIRST-RATE  ART  CRITIC,  editor, 
feature  writer — Yale  degrees,  wide  ex¬ 
perience  as  columnist-reviewer  metro¬ 
politan  papers,  a  former  editor  Time 
newsmagazine  and  West  Coast  art  pe¬ 
riodical — seek's  full  or  part-time  open¬ 
ing  as  critic  and/or  editor  ot  art-mu- 
aic-theatre  pages  Sunday  or  daily  pa¬ 
per.  Would  consider  magazine  sec¬ 
tion  assignment.  Returning  to  pro¬ 
fession  after  year  family  business  fol¬ 
lowing  death  of  father.  45,  no  depend¬ 
ents,  fine  credentials.  Box  4705,  £d- 
itor  ft  Publisher. _ 

MATURE  DESK  MAN  experienced 
small  daily  managing  editor  and  met¬ 
ropolitan  copydesks  available  immed¬ 
iately.  Top  references.  A.  P.  Find¬ 
ley,  Terrace  Apartments,  1042  Madi- 
son  Street.  Memphis,  Tennessee. _ 

NEWS  WRITER,  15  months  report¬ 
ing,  editing,  makeup,  feature  and 
editorial  writing,  photography  exper¬ 
ience.  Ph.B.  in  journalism.  Veteran. 
Seeking  house  organ  position  in  Mid- 
west.  Box  4707,  Editor  ft  Publisher. 

PHOTOGRAPHER,  reporter.  Steady, 
reliable.  Knows  Fairchild.  20  years 
experience.  Daily  and  weekly.  Age 
50.  Single.  Good  personality.  $65 
week.  Write  “Photographer,”  Lan- 
sing  Jonrnal,  Lansing,  Illinois. _ 

VETERAN,  30,  Degree  in  Journalism; 
also  graduate  of  pnblishing  and  print¬ 
ing.  Wants  position  on  progressive 
newspaper.  Box  4711,  Editor  ft  Pub¬ 
lisher. 


— REPORTER — with  one  and  half 
years  of  daily  newspaper  experience, 
graduate  of  Hamilton  College,  and 
single,  wants  general  assignment  job 
to  gain  more  experience. 

WRITE  or  wire:  Scott  Best.  2653 
North  Moreland  Boulevard,  Cleveland 
20,  Ohio,  or  phone  Syline  l-092i9, 
Cleveland. 


WANTED:  Weekend  or  evening  job  or 
home  assignments.  Male  New  Yorker. 
29.  Experienced  reporter,  editor,  and 
feature  writer.  Can  lay  out  and  tell 
display  ads.  Will  try  anything.  Rapid, 
hard  worker  wants  work,  not  glamor. 
Box  4730,  Editor  ft  Publisher. _ 


WILL  BOOST  your  circulation  or  re¬ 
sign.  Ren  Franklyn  background  plus 
B.A.,  LL.B.,  dependable,  hard  worker, 
and  loyal.  27.  Telegraph  Sy  Kopf, 
4802  Gaston.  Dallas.  Texas. _ 


WILLING  to  give  up  sunny  South  for 
Northern  Winters  if  decent  salary  of¬ 
fered;  copydesk,  reporting  experience 
medium,  metropoltan  Dixie  dailies; 
B.A.,  BJ.,  28,  single,  Korea  returnee; 
by  Jan.  1  or  sooner;  Box  4727,  Editor 
ft  Publisher. 


SITUATIONS  WANTED 
Editorial _ 


REPORTER — 4  yeara  exiierience  J- 
school  degree — Family  man,  28,  Draft 
exempt,  top  references.  Box  4713, 

Editor  ft  Publisher. _ 

NEWSMAN,  26,  veteran,  Ph.B.,  15 
months  all  around  experience  on  prize¬ 
winning  Midwest  daily.  Seeking  new 
position  fur  personal  reasons.  Will  ex¬ 
plain  in  letter.  Box  4708,  Editor  ft 

Publisher. _ 

WH.ATEVER  anyone  else  can  do  at 
26,  I  will  do  better  in  magazine  edit¬ 
ing  and  managing,  promotion,  report¬ 
ing,  and  features.  Have  worked  under 
hottest  deadline  pressures  and  tough¬ 
est  bosses.  Edited  nationwide  18,000 
circulation  magazine,  directed  13-man 
news  bureau,  handled  local  promotion 
that  made  dailies  from  New  York  to 
Norway.  Own  Speed  Graphic,  BA  in 
journalism,  and  enough  ambition  to 
refuse  my  $4,000  pre-Army  job  to 
work  for  your  magazine  anywhere — 
if  you’ve  got  two  things:  hard  w-ork 
and  a  future  worth  bragging  about. 
Box  4716,  Editor  ft  Publisher. 


Promotion — Public  Relations 


NEWSPAPER  PROMOTION  spot 
sought  by  editorial-side  man,  27,  A.B., 
single,  with  5  experience-packed  years 
in  dailies,  weeklies.  Creative,  versatile, 
acquainted  with  all  newspaper  depart¬ 
ments.  Knows  well  purpose  of  promo¬ 
tion.  Noiw  employed  on  daily.  Box 
4.532.  Editor  ft  Pnhlisher. _ 


Special  Editions 

High  class  special  edition  man  avail¬ 
able  immediately.  Go  anywhere.  Ten 
pages  or  two  hundred  pages.  A-1  ref¬ 
erences.  Commission  basis  only.  Also 
special  pages,  business  review  pages, 
sig.  pages  etc.  Drop  me  a  line  and 
you  will  soon  find  I  know  the  score 
and  can  make  us  both  money. 

P.S.  I  realise  yon  have  to  live  in 
yonr  community  with  your  subscribers 
.after  I’m  gone. 

Box  4706,  Editor  ft  Publisher. 


EXPERIENCED,  CAPABLE  newsman, 
agricultural  and  business  background, 
would  like  to  help  sound,  honest 
Western  bnsiness  tell  its  story.  Box 

4709,  Editor  ft  Publisher. _ _ 

WANT  HOUSE  ORGAN  work  in  Phila- 
delphia  area.  Yale  graduate,  three  and 
one-half  years’  daily  newspaper  ex¬ 
perience,  32,  single.  Box  4728,  Edi¬ 
tor  ft  Pnblisher. 

_ Phocograpby _ _ 

NEWSPAPER  15-25,000  with  limited 
picture  budget  and/or  nsing  full  tlmt 
pictures  for  the  first  time. 

FORMER  U.S.  Army  Signal  Corps  com¬ 
bat  cameraman  returning  to  inactlvo 
status  Dec.  1  available  for  staff  p<»i- 
tion  with  small  morning  or  evening 
daily  that  eirenlates  into  the  home, 
both  in  the  city  and  rural  areaa. 
Completely  capable  of  planning  and 
photographing  feature  pictures  as  well 
as  spot  news  pictures  that  will  give 
maximum  local  coverage  for  a  news¬ 
paper  with  a  limited  picture  budget. 
Box  4618,  Editor  ft  Publisher. 


COMBINATION  Pressman  -  Stereotyp¬ 
er.  Steady  position — New  York-New 
.Jersey.  Box  4529.  Editor  ft  Pnblisher. 

EXPERIENCED  PROOFREADER 
WILL  work  morning  or  afternoon  pa¬ 
per.  References.  Box  4611,  Editor  ft 
Publisher^ _ 


PRODUOTION  MANAGER-MECHAN¬ 
ICAL  SUPERINTENDENT  desires 
change.  Excellent  background  of  ex¬ 
perience  and  accomplishment  in  news¬ 
paper  production  methods  and  costs. 
46  years  old.  College  edneation.  Cor¬ 
respondence  held  in  confidence.  Box 
4607.  Edittor  ft  Pnblisher. _ 

OPERATOR — Relocate  50  miles  or  leas 
New  York.  Year  on  weekly.  I>raft 
exempt.  Hans  Hayer,  230  W.  97th 
St..  New  York.  Riverside  9  2271. 
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Shop  Talk 

By  Robert  U.  Brown 

Denver.  Colo. — ^The  annual 
meetings  of  Sigma  Delta  Chi  and 
the  National  Conference  of  Edi¬ 
torial  Writers  were  held  here  at 
the  same  time  Nov.  20-22  at  hotels 
on  the  opposite  sides  of  the  street. 
Many  newspapermen  are  members 
of  both  organizations  and  the  con¬ 
vention  schedules  called  for  a  few 
joint  sessions. 

One  of  the  most  interesting  of 
these  was  a  panel  discussion  on 
“The  Editorial  Page”  presented  by 
the  editorial  writers  at  the  SDX 
meeting.  Louis  LaCoss.  editor  of 
the  editorial  page  of  the  St.  Louis 
Globe-Democrat,  acting  as  chair¬ 
man.  discounted  the  charge  of  a 
“one-party  press.”  He  noted  that 
his  own  paper  supported  the  Re¬ 
publican  candidate  for  President, 
t  h  e  Democratic  candidates  for 
L'.  S.  Senator,  governor  and  state 
senator,  and  two  Republicans  for 
the  House  of  Representatives.  All 
their  candidates  won  with  the  ex¬ 
ception  of  one  candidate  for  Con¬ 
gress. 

“The  ample  newspaper  coverage 
given  the  candidates  and  the  issues 
was  supplemented  by  radio  and 
television  in  unprecedented  pro¬ 
portion.  which  doubtless  contrib¬ 
uted  to  the  record  vote.  .  .  . 
Throughout  the  campaign  the  vot¬ 
ers  were  informed  as  never  before 
.  .  .  The  split  ticket  voted  in  Mis¬ 
souri  and  elsewhere,  including  the 
South,  is  proof  positive  of  an  in¬ 
formed  electorate,”  Mr.  LaCoss 
commented.  “This  does  not  sup¬ 
port  the  Democratic!  complaint 
that  .America  has  a  one-party 
press  which  was  derelict  in  its 
duty.” 

Vermont  Royster,  senior  asso¬ 
ciate  editor  of  the  Wall  Street 
Journal,  stated  that  editorial  pages 
have  made  a  lot  of  progress  since 
the  alleged  “good  old  days”  and 
urged  his  listeners  to  look  at  some 
of  the  old  papers  of  Horace  Gree¬ 
ley's  day  to  see  how  bad  the  edi¬ 
torial  pages  really  were  then. 

He  observed  that  newspapers 
used  to  be  strictly  party-papers 
with  allegiance  only  to  one  party 
and  only  invectives  for  the  opposi¬ 
tion.  He  noted,  as  did  Mr.  La¬ 
Coss.  that  today  many  papers  split 
the  ticket  and  supported  members 
of  both  parties  for  various  offices 
and  are  not  loyal  only  to  one 
party. 

Mr.  Royster  believed  that  edi¬ 
torials  rarely  change  anybody’s 
mind.  People  read  them  to  sup¬ 
port  their  own  opinions  and  focus 
their  thinking,  he  said.  Occasion¬ 
ally  they  will  adopt  an  editorial 
opinion  on  a  subject  with  which 
they  are  not  thoroughly  familiar. 

The  expansion  of  news  coverage 
by  radio  and  TV  has  killed  off  the 
"“expository  editorial,”  he  said,  be¬ 
cause  the  people  have  already 


at  Thirty 


seen  and  heard  the  event.  .\lso  it 
means  that  editorial  writers  have 
to  be  more  careful  with  their  facts. 

Mr.  Royster  concluded;  “If  a 
newspaper  has  a  dull  and  pointless 
editorial  page  then  1  recommend 
readers  cuddle  up  to  their  TV  sets. 

If  it  has  a  stimulating  editorial 
page,  then  we  won't  have  to  worry 
about  television  as  it  can  get  bor¬ 
ing.  too.” 

*  *  * 

Robert  White  11,  associate  edi¬ 
tor  of  the  \fe.xico  (Mo.)  Ledger, 
called  the  editorial  page  “the  heart 
and  soul  of  the  paper,”  and  de¬ 
plored  the  fact  that  so  many  small 
town  papers  do  not  have  them. 
The  usual  explanation,  he  said,  is 
that  the  editor  or  publisher  doesn’t 
have  the  time  to  write  editorials. 
“You  can  lick  the  lime  element 
and  still  write  good  editorials,”  he 
declared. 

Good  editorials  are  written  from 
a  “well-stocked  mind  and  a  heart 
that’s  open”  and  they  don’t  take 
time,  he  said.  They  are  written 
when  you  are  going  to  sleep  at 
night,  when  you  are  driving  to 
work,  or  raking  the  lawn.  He 
urged  all  editorial  writers  not  to 
forget  the  “human  angle.” 

Mr.  White  said  that  no  editorial 
writer  wants  to  dictate  opinions  to 
the  people.  But  editorials  should 
be  written  so  that  the  people  can 
find  out  what  the  editor’s  convic¬ 
tions  are. 

«  :>  * 

Hol'stoun  Waring,  editor  of  the 
Littleton  (Colo.)  Independent,  dis¬ 
cussed  six  ingredients  necessary  if 
a  small  community  is  to  have  good 
editorial  leadership. 

1.  The  competitive  situation 
must  not  be  too  keen. 

2.  The  community  must  have  an 
editor  more  enthusiastic  about  his 
editorial  page  than  about  his  cash 
register. 

3.  The  editor  must  not  only 
brace  himself  against  pressure 
groups  but  he  must  be  aware  of 
what  they  are  as  hundreds  of  edi¬ 
tors  are  subconsciously  trimming 
their  sails  without  facing  the  facts. 
These  hidden  pressures  govern 
what  he  does  not  write  rather  than 
what  he  does  write,  Mr.  Waring 
said,  and  listed  some  of  the  hidden 
pressure  groups  as  follows:  hy- 
phenated-Americans.  church,  per¬ 
sonal  friends,  public  officials,  busi¬ 
nessmen. 

4.  The  community  must  have  an 
editor  whose  writings  are  easily 
understood. 

5.  The  editor  must  get  a  round¬ 
ed  picture  of  what  the  world  is 
today  and  must  be  interested  in 
learning  something  more  than  the 
condition  of  chuckholes  in  Main 
Street. 

6.  The  community  must  help  the 
editor  maintain  his  independence 


E  &  P  CALENDAR 
Dec.  1 — American  Associa¬ 
tion  of  Newspaper  Representa¬ 
tives,  annual  meeting,  Knick¬ 
erbocker,  Hotel,  Chicago. 

Dec.  2 — EWorld  Congress  of 
Journalists,  meeting.  Hotel 
Carrera,  Santiago,  Chile. 


politically,  socially  and  economic¬ 
ally. 

*  *  * 

CoNCiUDiNG  the  panel  discus¬ 
sion.  I.  B.  Mullaney,  editor  of  the 
editorial  page  of  the  Cleveland 
(O. )  News,  expressed  the  belief 
that  editorials  are  effective. 

He  cited  instances  when  editori¬ 
al  support  or  disapproval  of  an 
issue  was  effective  in  the  victory 
or  defeat  of  the  issue  and  said  the 
same  thing  is  true  in  relation  to 
candidates  for  office. 

In  the  recent  campaign,  Mr. 
Mullaney  thought  editorials  were 
effective  in  creating  the  atmosphere 
of  “time  for  a  change”  even  Iwfore 
the  political  conventions  took 
place. 

He  thought  it  was  wrong  for 
editorial  writers  to  take  a  back 
seat,  discussing  the  issues  and  con¬ 
sidering  themselves  ineffective  as 
to  the  outcome.  He  said  they 
ought  to  “fight  to  win.” 

■ 

Negro  Papers  Plan 
Public  Service  Projects 

A  program  of  public  service 
projects  equal  in  magnitude  to  the 
registration  and  voting  drives  this 
Fall  was  considered  by  the  direc¬ 
tors  of  the  National  Newspaper 
Publishers  Association  at  their  re¬ 
cent  meeting  in  Washington.  The 
group  also  discussed  plans  to 
counteract  propaganda  in  certain 
trade  journals  against  Negro  news¬ 
papers. 

In  a  ceremony  in  the  Rose 
Garden  at  the  White  House,  the 
NNPA  directors  gathered  around 
President  Truman  as  he  received 
a  Special  Achievement  Award 
from  Carl  Murphy,  president  of 
Afro  American  Newspapers,  and 
Louis  Martin,  NNPA  president. 
Mr.  Truman  requested  a  copy  of 
the  presentation  statement  for  his 
scrap  book. 


N.  Y.  Newspaper 
Women's  Club  Awards 

Five  prize  story  awards  and  a 
scholarship  award  were  given  Nov. 
21  by  the  New  York  Newspaper 
Women’s  Club  at  its  annual  Front 
Page  dinner-dance  at  the  Waldorf- 
Astoria  for  the  benefit  of  the  club’s 
educational  and  relief  funds. 

A  $50  Government  Bond  and  a 
hand-lettered  parchment  scroll 
went  to  Margaret  Parton,  New 
York  Herald  Tribune,  best  corres¬ 
pondence;  Nancy  Seely,  New 
York  Post,  best  domestic  story; 
Dorothy  Brandon,  New  Yoii 
Herald  Tribune,  best  news  feature 
writing;  .\nne  O’Hare  McCormick, 
New  York  Times,  best  column  in 
any  field;  Patricia  Evers,  New  j 
York  World-Telegram  and  Sm.  i 
best  article  of  special  interest  to 
women. 

The  club’s  annual  scholarship 
to  the  woman  student  judged  most  I 
promising  at  the  Columbia  Uni-  ' 
versity  School  of  Journalism  was 
awarded  to  Judith  Mary  Gross,  a 
former  reporter  for  the  Winnipeg 
(Man.)  Tribune. 

m 

INS  Names  Koslow 
Financial  Editor 

Barry  Faris,  editor  in  chief  of  , 
International  News  Service,  an-  j 
nounced  this  week  the  appoint¬ 
ment  of  Theodore  Koslow  as 
financial  editor  of  INS. 

Mr.  Koslow’s  supervision  of  the 
INS  financial  report  will  extend 
to  the  daily  economic  report 
styled  especially  for  foreign  clientN 
of  INS  as  well  as  to  direction  of 
the  domestic  financial  service.  He 
joined  INS  in  1929  in  New  York 
and  his  financial  reports  long  have 
been  a  feature  of  the  INS  domestic 
report. 

■  I 

Reporter  to  Be 
'Slave'  to  3  Kids  I 

Lor.mn,  Ohio — Mrs.  Lois  Barnes  j 
whose  husband  is  in  the  Nav).  j 
wrote  the  letter  that  “won”  Re-  I 
porter  Robert  Siegel  of  the  Lorair  { 
Journal  as  a  “slave  for  a  day."  k 
He  will  be  baby-sitter  for  the  f 
couple’s  three  young  children  No' 
29.  (E&P,  Nov.  22,  page  59). 
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You,  too,  can  be  a  newsprint  miser . .  .if  you  use  Corona 


Narrow  columns  no 
problem  with  Corona 

The  7  Vi -point  size  of  Corona 
has  now  been  cut  to  meet 
the  problem  of  narrower  col¬ 
umn  widths.  Without  loss  of 
legibility,  column  measures 
may  be  reduced  a  full  6  points 
without  reducing  the  amount 
of  copy.  The  line-f or-line  com¬ 
parison  proves  its  economy! 
The  new  space-saving  7Vi- 
point  Corona  is  available  now 
and  a  companion  8-point  size 
will  be  completed  soon. 


Corona’s  shorter  alphabet  length 
helps  save  newsprint  by  giving  the 
optical  equivalent  of  a  letter  a  full 
size  larger,  with  the  space  economy 
of  a  smaller  size.  With  Corona  you 
can  set  more  type  in  less  space  and 
still  give  your  readers  the  benefit  of 
utmost  legibility,  big  open  charac¬ 
ters  and  plenty  of  contrast.  Corona 
makes  a  page  easy  to  read,  and 
gives  it  good  color  and  texture. 

If  you  want  to  stretch  your  news¬ 
print  dollar  and  give  your  readers  a 
welcome  change  at  the  same  time, 
ask  your  Linotype  Production  En¬ 
gineer  about  a  new  Corona  format 
for  top  readability  with  maximum 
newsprint  economy.  Send  today  for 
your  new  Corona  specimen  folder. 
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Corona’s  shorter  alphabet  length  i 
helps  save  newsprint  by  giving  the  ' 
optical  equivalent  of  a  letter  a  full 
size  larger,  with  the  space  economy 
of  a  smaller  size.  With  Corona  you 
can  set  more  type  in  less  space  and 
still  give  your  readers  the  benefit  of 
utmost  legibility,  big  open  charac¬ 
ters  and  plenty  of  contrast.  Corona 
makes  a  page  easy  to  read,  and 
gives  it  good  color  and  texture.  i 
If  you  want  to  stretch  your  news-  ' 
print  dollar  and  give  your  readers  a  i 
welcome  change  at  the  same  time,  | 
ask  your  Linotype  Production  En-  > 
gineer  about  a  new  Corona  format  ' 
for  top  readability  with  maximum  ; 
newsprint  economy.  Send  today  for  i 
your  new  Corona  specimen  folder.  I 
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Mergenthaler  Linotype  Company  f  I  IMOTYDB  •  1 

29  Ryerson  St..  Brooklyn  5.  N.  Y.  V  LIMwIirB  i 
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Set  in  Linotype  Corona  and  Century 
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An  ^84,000,000  grocery  products  market! 
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This  year,  the  Indianapolis  times,  in  compe¬ 
tition  with  scores  of  daily  newspapers  in  cities  of 
250,000  to  500,000  population,  was  awarded  the 
“Oscar”  of  the  food  industry  when  the  American 
Meat  Institute  selected  its  food  pages  as  best  in  the 
United  Statesl 

INDIANAPOLIS  TIMES  families  buy  $84,000,000 
worth  of  grocery  products  annually  in  an  area  that 
avidly  consumes  Food  Editor  Joan  Schoemaker’s 
easy-reading,  prize-winning  recipes.  This  great  mar¬ 
ket  is  well-worth  winning  by  retailers  and  manu¬ 
facturers  alike! 
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